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e A one-player multi-level pusher in the 
Crompton Klondike tradition 

e Ticket or token redemption plus 
an optional “ticket every time” feature 

e Full tilt alarm system 

e Vibrant graphics 

e Exciting sounds 

e Fully metered 

e Also available in three player model 






BETSON ENTERPRISES 
DIV. OF H. BETTI IND. INC. Sel Scie 
303 PATERSON PLANK RD., CARLSTADT, N.J. 07072-2307 
IN N.J. (201)438-1300 * TOLL FREE 1-800-524-2343 
FAX (201)438-4837 









ATARI GAMES MERGES, CHANGES NAME 


Atari Games and its wholly owned consumer game sub- 
sidiary, Tengen, will integrate their operations with Time 
Warner Interactive Group, a leading publisher of CD-ROM 
titles. The three companies will operate under the common 
name Time Warner Interactive. 

“By combining the resources of these three operating units, 
we bring together an enormous pool of talent, experience, and 
content to serve the interactive market,” said Geoff Holmes, 
chairman of Time Warner Interactive. “This move positions 
Time Warner for the future and establishes a worldwide net- 
work of technology and marketing skills to best serve con- 
sumers. This is an exciting time for Time Warner to take the 
leading position in the field of interactive entertainment.” 

Atari Games and Tengen will retain their development and 
manufacturing facilities in Milpitas, Calif. Atari Games will con- 
tinue to focus on developing and marketing creative coin-op 
products. With operations in California, New York, London, 
Paris, Tipperary, and Tokyo, the new company is ensured of 
having a strong distribution presence, which will allow for max- 
imum market penetration, Holmes believes. 

“Our coin-op group has a heritage of over 20 years in video 
game technology, going back to Pong, the first electronic coin- 
operated video game,” he said. “This year we are extremely 
confident in our new arcade titles, as we will be releasing T- 
MEK, Primal Rage, and Metal Maniax for the summer.” 

In addition, Time Warner Interactive will be premiering 40 
cartridge and CD-ROM titles this year. They will range across 
eight platforms, including MPC, DOS, Mac CD-ROM, Sega 
Genesis, Mega Drive and Game Gear, and Super Nintendo. 


ALG OFFERS FREE UPDATE KIT 


American Laser Games is providing operators with a free 
update kit for Shoot Out at Old Tucson, the industry’s first CD- 
ROM-based game. The package includes a new CD-ROM pro- 
gram disc, new plastic game guns, new instruction decals, and 
speaker grills. 

“Since this new CD-ROM system has been out in the field, 
we ve discovered several aspects that can be changed to make 
the game more player-friendly and profitable for the operator,” 
said Stan Jarocki, ALG’s vice president of marketing. “This free 
update kit will address the concerns that we've heard about.” 

All of the above-mentioned parts are being made available 
at no charge, but operators are requested to return the original 
orange CD-ROM disc and metal guns to ALG distributors. 
Operators should contact the distributor they purchased the 
game from to take advantage of this offer. 

In other ALG news, it has filed a registration statement with 
the Securities and Exchange Commission with respect to a pro- 
posed initial public offering of 2.1 million shares of common 
stock. Of the shares to be offered, 1.85 million are to be sold by 
the company. The remaining 250,000 shares are to be sold by 
certain selling stockholders. 

In addition, the company and certain selling stockholders 
will grant the underwriters an option to purchase up to an addi- 
tional 315,000 shares of common stock to cover any over-allot- 
ments. The initial offering price of the common stock is expect- 
ed to be between $10 and $12 per share. A copy of the prelimi- 
nary prospectus relating to the offering may be obtained from 
Cowen & Co., One Financial Square, New York, NY 10005; 
Attention: Syndicate Dept. 


CAPCOM APPOINTS BALLOUZ 


Joe Morici, senior vice president of Capcom, clarified 
rumors about internal changes at the company when he 
announced on May 19 the appointment of Frank Ballouz to the 
post of senior vice president of all coin-op functions. Included 
are departments covering marketing, sales, and Capcom's 
route business. Ballouz, an industry veteran, was formerly head 
of Fabtek Inc. in Redmond, Wash. Morici will focus his attention 
on Capcom’s consumer business. 


LOUISIANA TO TIGHTEN POKER RULES 


Lawmakers will soon consider a proposal to redefine a truck 
stop, which would effectively curb the expansion of such facili- 
ties into roadside casinos. Sen. Larry Bankston (D-Port Hudson) 
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unveiled his proposal for the June special session to the Senate 
Judiciary B Committee in mid-May. 

Video poker machines, legal in the state since July 1992, are 
allowed in truck stops, race tracks, OTBs, and Class A liquor- 
licensed establishments such as restaurants, bars, and lounges, 
but the law only loosely describes what constitutes a truck stop. 
For more on Louisiana’s situation, turn to “Louisiana Gaming” 
on page 72. 


TOAPLAN OUT OF BUSINESS 


The Tokyo video game manufacturer Toaplan Co. Ltd. and 
its affiliate, Comet Co. Ltd., went bankrupt on March 31. The 
debt was 1,500 million yen for Toaplan and 500 million yen for 
Comet (a computer appliances sales company). The foreign 
companies will likely be liquidated. Toaplan was established as 
a video game manufacturer in 1982. Games developed under 
the Toaplan name include Twin Cobra, Sky Shark, Truxton, Fire 
Shark, and most recently, Grind Stormer. 


DREW'S DISTRIBUTING GAINS LICENSE 


Drew's Distributing Co. of Spartanburg, S.C., has received its 
first gaming license. The license was issued by the Minnesota 
Department of Public Safety under the authority of 299L.07. The 
company has an agreement with a major casino to begin testing 
the Treasure Chest Respin 8 video slot machine with three inter- 
nal progressive jackpots. 


NEW SONY GAME SYSTEM 


Sony Computer Entertainment of America has been created 
to market the hardware and software for a new Sony CD-based 
home video game system, the PlayStation. The company will 
also be responsible for third-party video game software licens- 
ing in the U.S. Steven Race has been named executive vice 
president and general manager of the new company. 

The PlayStation uses advanced parallel processing by a 32- 
bit CPU together with multiple processors for different func- 
tions, such as graphics and sound. Sony’s architecture allows 
for a dramatic increase in processing speed, enabling the 
PlayStation to offer a real-time combination of lifelike 3-D 
images using “texture mapping,” multiple two-dimensional 
“sprites,” and full-motion video. The PlayStation is scheduled to 
be released in Japan by the end of 1994 and in the U.S. in 1995. 


QUICK SILVER TO REPRESENT AMUTEC 


Quick Silver Development Co., the California-based 
redemption game designer and manufacturer, will represent 
Amutec Kiddie Rides in the U.S., Canada, and Mexico. Amutec 
offers a full range of models, from a three-horse carousel to a 
fire engine and a train. All rides feature self-colored fiberglass, 
steel frames, industrial bearings, a quality gear box, and a 
unique security system. 


WMS GAMING JOINS WITH PRIMETECH 


WMS Gaming Inc., a subsidiary of Williams Bally/Midway, has 
joined Canada’s leading supplier of electronic components to 
manufacture 3,000 video lottery machines for Societe des Loteries 
Video du Quebec, the division of Loto Quebec in charge of imple- 
menting a province-wide, 9,000 unit video lottery network. 

In the agreement, Williams will utilize the expertise and 
facilities of Quebec-based Primetech Electronics Inc., to quick- 
ly get video lottery machines up and running in the province. 
Primetech manufactures specialty electronic products for the 
mass transit, rail, telecommunications, aerospace, defense, and 
computer industries. 

Richard H. Currie, president of WMS Gaming, said that the 
agreement with Primetech will likely reach beyond Quebec into 
other international markets. WMS video gaming machines 
already are in play in Saskatchewan and Alberta, as well as the 
U.S. jurisdictions where video gaming is legal, including 
Louisiana, Montana, Oregon, Rhode Island, and South Carolina. 


CLASSIFIED GOES GREEN 


Youll notice a new look in our Classified section this 
month—a shift in color from the traditional “yellow pages” to 
the new green “money pages.” Readers will do a double-take 
and that’s a bonus for every advertiser. Partake of the green 
and capitalize on this distinctive change. 
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e Immediate same-day ship- 
ment on stock tokens 


e Quality artwork and design 
service at no charge 


e Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
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e We match Old World crafts- 
manship with advanced 
technology. 
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the best prices and fastest 
delivery for stock or custom 
tokens. 
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Our prices and see. 
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Volume 20, No. 7 June 1994 
Video Gaming Update 67 


Twenty pages of valuable information await, from a spot check of 
states to an overview of Indian gaming to a look at Louisiana’s chang- 
ing regulations and truck stop situation. As an extra bonus, James 
Maida of Gaming Laboratories International provides insight on both 
the national and international scene. 


Coinman Interview: Ray Shroyer 92 


Five years and counting! That’s where the Illinois Coin Machine 
Operators Association finds itself in terms of pursuing operator- 
involved video lottery. Metro Amusements’ Shroyer details the associ- 
ation’s strategy, along with comments on political awareness, street 
operations, and the National Amusement Network Inc. 


Twenty Years Ago 99 


Industry veteran Chuck Arnold shares a memory from Play Meter’s 
early days—the first full page color ad. How about you? Was your com- 
pany featured in one of the first issues? Readers are invited to send in 
their reminiscences, either serious or humorous, for an ongoing retro- 
spective of the last two decades in coin-op. 


News Bulletin 3 Company Profile 100 
Letters 7 NAMA Western Convention 102 
From the Editor 8 What’s New in Vending 105 
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International News 38 Technical Topics 117 
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Open Houses 52 Classified 141 
News Feature—IFPA 64 Calendar 188 
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Alice is in for a grand new adventure with Taito’s Mad Hatter’s Tea 
Party redemption game. The company best known for its video titles 
has branched out into redemption with a series of games that includes 
Jungle Zookeeper, Animal Land, 2 Minute Drill, and Lucky Carnival. 


LETTERS 


Loved the cover 


It is refreshing indeed to see Play 
Meter deviate from its usual adver- 
tising cover extolling the virtues of 
some factory, their products, and 
personnel, to run a wonderful fami- 
ly picture of Marty and Lauran 
Bromley. 

Not only is the picture a joy to 
behold, but it brought back memo- 
ries. No doubt the photo was taken 
in Honolulu, as shown by the copy 
of the “Star Bulletin” on the table in 
back of Marty’s chair. This was the 
first newspaper that we read after 
being introduced back to civiliza- 
tion when our aircraft carrier, The 
Intrepid, stopped off in Honolulu 
for repairs after being a victim of 
several kamikazes. 

Needless to say, the picture/ 
cover in a frame graces the wall of 
my office. I know that it is similarly 
displayed in other offices through- 
out the world. 

Thanks Play Meter, the picture 
was enjoyed for three reasons: 
Marty, Lauran, and the Honolulu 
“Star Bulletin”! 

Louis Boasberg 
New Orleans Novelty, Metairie, LA 
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It'd be nice 


To the manufacturers of bill 
changers (especially my favorite, 
Rowe): Please build us a changer 
that accepts singles through 20s 
and returns both bills and coins. 

In unattended locations, cus- 


FUN GAMES FOR KIDS 


The best one-two 
combination for 
young players in : 
Pizza restaurant 
Family arcades 
Mini-parks 
Fast food restaurants 
Supermarkets 
Laundromats 
Resorts 
Campgrounds 
and more 


Available with 


Prize Vender 
Ticket Redemption 


Only 20"x 20" / 150 Ibs. 
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tomers are willing to change ones 
and fives, but often when they only 
have a 10 or a 20 they will not spend 
it simply because they do not want 
40 or 50 quarters. 

If operators could provide a 
changer that, for example, re- 
turned two fives, five singles, and 20 
quarters for a $20 bill, it would 
surely encourage patrons to break 
their larger bills and use the coins 
for our games. The payout struc- 
ture should, of course, be operator- 
adjustable. 

We certainly have the technology 
to implement this idea, as proven 
by the ATM machines which have 
become so prolific. I realize that 
such advancements will not be 
inexpensive; however, the poten- 
tial increase to our cash boxes 
should encourage us to look 
beyond the initial investment to 
the years of additional revenue it 
will provide. 

Dan Toskaner 
Tolve’s Amusements Inc. 
Rye, NY 


COPY CAT 


Repeat flashing lights and sound 
sequence by pushing buttons 


= 1-800-747-1144 
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FROM THE EDITOR 


Is iC wrong to gamble? 


ambling seems to be the topic of con- 
versation everywhere from barber 
shops and drug stores to congressional 
hearings and local legislative sessions. 

There's casino gambling, lotteries, 
bingo, pull-tabs, video poker, to name 
but a few ways to make a wager. While 
some protest on moral grounds, others 
shrug off that idea, saying that if you 
don't want to gamble, don’t, but make it 
available to those who want it. Others 
argue that it preys on the poor in unfair 
proportions. 

Whatever the viewpoint and no mat- 
ter how much individuals protest, gam- 
bling is gaining momentum just about 
everywhere. Back in 
1958, some 35 years ago, 
a reader sent a question 
into the “Catholic Di- 
gest” questioning the 
acceptance of gambling 
by the Catholic Church. 
Since opponents of 
gambling often cite reli- 
gious beliefs as their 
basis for opposing it, I 
thought it would be 
interesting to see exact- 
ly what the Catholic 
Church had to say back 
then. 

The answer began by 
explaining that many 
Catholic churches found 
bingo to be a practical 
way of raising money for 
their churches, schools, and charitable 
works. It went on with a brief history: 
gambling was frequently forbidden by 
Canon Law from very early times, when 
excommunication was the penalty. 
Then, in 306, gamblers could come back 
into the church after a year of penance. 
In the 13th century clerics could not be 
present where games of chance were 
played. In the 16th century the clergy 
was strongly forbidden to take part in 
unlawful games, but left it up to each 
bishop to decide which games were 
unlawful in his diocese. 

Here are some excerpts: 

“History shows that the desire to bet 
is a native trait of man...The Church has 
learned well from her 20 centuries of 
human experience that man is per- 
versely capable of using any of God’s 
creatures for evil purpose. The grape 
and the dice can join with the lyre and 
the lyric to lead men to sin. The Church 
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has never found the fault in the enticing 
creatures themselves, but rather in 
man’s misuse of them.” 

“Catholics have no serious argument 
with sociologists who point out the pub- 
lic evils of gambling: graft and gang- 
sterism, dishonesty, and delinquency. 
We offer our support to efforts to con- 
trol these evils by law. But when the 
police step in on our private little game 
of penny ante we resent it as an 
infringement of our natural rights and 
freedom.” 

“There are certain rules of morality 
which must be followed in any type of 
gambling or betting; otherwise it is a 
sin. It must be honest and fair. 
Gambling should be a recreation, not a 
career; a relaxation, not a cause of 
emotional turmoil. You should neither 
gamble to live nor live to gamble. If 
gambling becomes your master, you 
are a sinful slave. The compulsive gam- 
bler is like the alcoholic; he should 
never draw the first card nor take the 
first look at a form sheet.” 

“Usually laws seek to suppress gam- 
bling as a source of graft, a breeder of 
gangsters, and a tool of syndicates. But 
sometimes we find that the hidden 
menace, lurking behind bribed officials, 
is worse than the patent problem, right- 
ly licensed, regulated, and controlled.” 

“Throughout history gambling has 
been associated with various vices, 
especially drinking, swearing, fighting, 
loafing, thievery, and prostitution. 
However, we must not put the primary 
blame on gambling. Often it is only a 
by-product of the other vices; some- 
thing to do while getting drunk or 
awaiting an assignation. Take away the 
gambling and the other vices will 
remain unmitigated.” 

“The lawmaker courts futility if he 
seeks to suppress in man his normal 
urge to take a chance when the stakes 
are good and the odds are fair. The 
good God who made us put deep down 
inside us a certain thrill in suspense, an 
intoxication with danger, which we 
should never try to escape, but rightly 
use and control.” 

While these comments were made 
three decades ago, they make a lot of 
sense. Gambling has been here and it 
will proliferate one way or the other—in 
backstreet corners or in brightly lit 
casinos—either under control or out of 
control. 1 
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Now the invasion of the Earth 
means an invasion of video 
game players into arcades like 
never before. Because Alien 
vs. Predator has arrived on the 
planet with great characters, 
great moves and a plot that 
will keep your customers at AL VEN? 
the joysticks for many battles ee 
to come. i’ sic , Win 
THE GALAXIAL WAR PLAYERS {oF 

HAVE BEEN WAITING FOR. oe oe 
The aliens have found our 
world. And earthlings Lynn 
and Schaeffer are prepared to 
fight them alone — that is, 
until the Predators show up 
and become their allies. Now 
the war begins between the 
galaxy’s three greatest 
hunters: the Aliens, the 


THIS WORLD 
PROFITS! 

















Predators and Mankind. 
Players who enter this war of 
survival will decide the fate of 
humanity. A challenge they’ll 
find incredibly exciting. 
CAPCOM’S SYSTEM II" FOR 
INSTALLATION AT WARP SPEED. 


System II means you can 
install Alien vs. Predator fast, 
easy and inexpensively. 
Once you’re plugged into 
the system, changing 
software 1S as easy as 
snapping in a new board. 
To order Alien vs. Predator 
on System II, call your 
Capcom distributor, or 
Capcom at (408) 774-0500. 
Then get ready to join 
the battle for out of this 
world profits. 


©1994 CAPCOM. Alien and Predator are trademarks of 20th Century Fox Film Corporation. All rights reserved. System II is a trademark of CAPCOM. CAPCOM is a registered trademark of CAPCOM Co., Ltd. 
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ALLEY BOWLERS 
Skee-Ball 
Smartball 


SPORTS GAMES 
Sonic Blast Man 
Shoot to Win! 

Full Court Frenzy 
Hoop Shot! 
Slugfest 

Arm Champs 
UB-QB Football 
Championship 
Basketball 
Putting Challenge 
Pop-A-Shot 
SINGLE COIN PUSHERS 
Rock N’ Roll 
Klondike 
Riverboat 


SINGLE CRANES 
Candy Crane 

Big Choice 

Clean Sweep 

Skill Crane 

Action Claw 
Hollywood Crane 
Classic Watch Crane 
Challenger 


CHILD-SIZE GAMES 


Shoot To Win! Jr. 
Super Mario Mushroom 


. Toss Em 


Jr. All American 


. Skee-Toss B.C. 


. Bozo Grand Prize 


ROLL DOWNS 


. Spin-To-Win 


Clown Rolldown 


NOVELTY 
Ribbit Racin 
Wheel ’m In 
Feed Big Bertha 
Aftershock 
Flip-N-Win 
Whac-A-Mole 
Rock-N-Bowl 
Can Alley 
Super Bank It 
Wacky Gator 


. Dump the Ump 
. Big Mouth 
. Boom Ball 


Knock Down 


. Neck-N-Neck 

. Pop-A-Ball 

. Hop-A-Tic-Tac-Toe 

. Bank It 

. Cracky Crab 

. Hungry Hungry Hippos 
. Cosmo Gang 

. Addams Family Values 
. Hot Shot Basketball 
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POINT 

MFG. VALUE 
(Skee-Balb) TAT 
(Smart) 7.30 
(Taito) 8.60 
(Smart) 7.81 
(.C.E.) T.1a 
(Doyle) 6.50 
(Williams) 6.39 
(Jaleco) 6.25 
(National Sports) 6.08 
(Grayhound) 5.57 
(.C.E.3 4.73 
Pop-A-Shot 4.50 
(Betson) 9.00 
(Betson) 8.00 
(Coastal) 4.33 
(Smart) 8.00 
(Betson) 7.53 
(Smart) 7.40 
(Grayhound) 6.71 
(Betson) 6.44 
(Maxwell) 6.33 
(Smart) 6.00 
(Wedges/Ledges) 4.50 
(Smart) 9.17 
(Premier) 8.40 
(CCI/UETD) 8.25 
(CCI/UETD) 7.00 
(Skee Ball/ 

Betson) 6.29 
(Exit) 5.10 
(Lazer-Tron) 7.55 
(Bay Tek) 6.00 
(Lazer-Tron) 9.33 
(Bromley) 9.08 
(Smart) 8.40 
(Lazer-Tron) 8.29 
(Planet Earth) 8.25 
(Bob’s Space) 7.50 
(Bromley) 7.30 
(Bob’s Space) To 
(Capcom) 7.17 
(Data East) 7.00 
(Doyle) 6.75 
(Meltec) 6.38 
(Meltec) 6.33 
(Meltec) 6.29 
(Bundra Games) 6.25 
(Coastal) 6.17 
(Data East) 6.15 
(Capcom) 5.86 
(Namco) 5.17 
CRORE, 5.14 
(Data East) 4.50 
(Williams) 4.33 
(Williams) 4.33 
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GAME 


Mortal Kombat II (Midway) 
Out Runners (Sega) 

Star Trek: Next 

Generation (Williams) 
Virtua Fighter (Sega) 

NBA JAM Tournament (Midway) 
NBA JAM (Midway) 

Run and Gun (Konami) 
Virtua Racing (Sega) 

Lethal Enforcers II (Konamv 
Rescue 911 (Premier) 


. Raiden II (Fabtek) 


The Addams Family (Bally) 
Demolition Man (Williams) 

D & D Tower of Doom (Capcom) 
Mortal Kombat (Midway) 
Indiana Jones (Williams) 
Twilight Zone (Bally) 

Lethal Enforcers (Konamv 

The Who’s Tommy (Data East) 
Tales from the Crypt (Data East) 


. Samurai Shodown (SNK) 
. World Rally (Atari) 
. Fish Tales (Williams) 


Jurassic Park (Data East) 
White Water (Williams) 
Last Action Hero (Data East) 


. Moto Frenzy (Atari) 


Mad Dog McCree 25" (Am. Laser) 
Street Fighter II (Premier) 
Super Street Fighter II (Capcom) 


. Art of Fighting 2 (SNK) 
. Final Lap 3 (Namco) 
. Creature from the 


Black Lagoon (Bally) 


. Star Wars (Data East) 


Judge Dredd (Bally) 


. X-Men (Konamv 


Lucky & Wild (Namco) 
The Getaway (Williams) 
Wipe Out (Premier) 
Tee’d Off (Premier) 


. Rocky & Bullwinkle (Data East) 
. Super Chase (Taito) 

. Cue Ball Wizard (Premier) 

. Lethal Weapon 3 (Data East) 

. Dracula (Williams) 

. World Heroes 2 (SNK) 

. King of the Monsters 2 (SNK) 

. Fatal Fury 2 (SNK) 

. Street Fighter Champ (Capcom) 
. Aero Fighters (Mc O’River) 

. Knights of the Round (Capcom) 
. Wild West C.O.W. Boys (Konami 
. Warriors of Fate (Capcom) 

. In the Hunt Urem) 

. Popeye Bally) 

. Mad Dog II 33"/50" (Am. Laser) 

. Golden Axe-Revenge (Sega) 

. Spinmaster (Data East) 

. Time Killers (Strata) 

. World Heroes (SNK) 
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JUNE 1994 


EQUIPMENT POLL 








POINT LONGEVITY POINT LONGEVITY 
GAME VALUE POINTS GAME VALUE POINTS 
1. NBA Jam 1. Mortal Kombat II (Midway) 9.43 419 
Journament (Mraway? cia ou 2. Out Runners (Sega) 8.88 470 
2. Raiden II (Fabtek) 8.14 272 3. Virtua Fighter (Sega) 8.79 172 
3. D&D Tower of Doom (Capcom) 8.00 47 4. NBA JAM (Midway) 8.54 362 
4. Mortal Kombat (Midway) 7:71 1206 5. Run and Gun (Konamv 8.47 302 
5. Lethal Enforcers (Konamv 7.44 1046 6. Virtua Racing (Sega) 8.40 1037 
6. Samurai Shodown (SNK) 7.06 444 7. Lethal Enforcers I] (Konami 8.35 52 
7. World Rally (Atari) 7.06 362 8. Moto Frenzy (Atari 6.86 414 
; 9. Mad Dog 
8. Super Street Fighter ‘ 
II (Capcom) 6.74 933 McCree 25" (Am. Laser) 6.80 416 
10. Final L 3 (N ) 6.60 204 
9. Art of Fighting 2 (SNK) 6.61 52 siceiimciiieaeaibaibidias 
11. X-Men (Konami) 6.42 1030 
10. World Heroes 2 (SNK) 6.11 296 
12. Lucky & Wild (Namco) 6.40 286 
11. King of the Monsters 2 (SNK) 6.09 206 19. Super Chase (Tuifo} 6.25 363 
13. Street Fighter 
Champ (Capcom) 5.95 1262 
14. Aero Fighters (Mc O’River) 5.95 393 PINBALLS 
15. Knights of the POINT LONGEVITY 
Round (Capcom) 5.91 10 GAME VALUE POINTS 
16. Wild West 1. Star Trek: Next 
C.O.W. Boys (Konami) 5.86 18 Generation (Williams) 8.82 263 
17. Warriors of Fate (Capcom) 5.83 44 2. Rescue 911 (Premier) B.27 ail 
18. In The Hunt Urem) 5.64 150 3. The Addams Family (Bally) S.l2 1589 
19. Golden Axe-Revenge (Sega) 5.55 366 4. Demolition Man (Williams) 8.00 48 
20. Spinmasier (Data Fast) 5 EO 14 5. Indiana Jones (Williams) 7.65 405 
6. Twilight Zone (Bally) 7.59 707 
21. Time Killers (Strata) 5.40 a17 
7. The Who’s Tommy Pinball 
22. World Heroes (SNK) 59.38 1 Wizard (Data East) 7.38 83 
23. Baseball Stars 2 (SNK) 5.27 - 8. Tales from the Crypt 
(Data East) Tal 245 
24. Fatal Fury Special (SNK) 5.00 25 a 
9. Fish Tales (Williams) 7.04 813 
25. Skins Urem) 4.90 11 
10. Jurassic Park (Data East) 7.03 576 
26. Varth: Operation ; re 
Thunderstorm (lometar) 4.83 16 11. White Water (Williams) 7.00 599 
27. Art of Fighting (SNK) 458 5% 12. Last Action Hero (Data East) 6.96 300 
13. Street Fighter II (Premier) 6.77 1763 
28. Relief Pitcher (Atari 4.80 78 
| 14. Creature from the 
29. NFL Hard Yardage (Strata) 4.71 92 Black Lagoon (Bally) 6.55 628 
30. Fatal Fury (SNK) 4.32 324 15. Star Wars (Data East) 6.48 645 


Results are based on monthly Equipment Poll ballot returns. Point Value: average of ballot ratings 
on a scale of 1-10. Longevity Points: determined by standings in Video & Pinball combined column 


(#1 game receives 60 points, #2 game receives 59 points, etc.) *Indicates new or reappearing games. 
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on n top. = 250- -watt “Power Pak” 
amplifier and enhanced title Saute) 
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increasing features throughout. 


Take a few minutes with your NSM 
Dytieulolticemrvntemvelum | moan tart! 6 


But what you can’t see — and is all 





even more important: Our new 
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© Copyright 1994, NSM Companies - 
™ Solid Gold & FlyperBeam are trademarks of NSM Companies - 
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acta Be soleted. 


- The future is built into every Solid 
Gold HyperBeam™ system. 


Wait and see. 







Call, write or FAX for @tomplimentar) 
“Performance Machine” booklet describing the 
NSM HyperBeam sound system: 


NSM 


RY Sa tiirourent 

1158 Tower Lane 
BYerorrerohul | (onus © Om OLOBEOLe) 
(708) 860-5100 FAX 5144 
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MUSIC IS THE WEAPON 
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CON 46 ANOS DE EXPERIENCIA 
PODEMOS OCUPARNOS DE TODOS 
DETALLES DE EXPORTACION 











_ AMERICA’S LARGEST 


EXPORTERS AND 

DISTRIBUTORS OF 

COIN OPERATED 
MACHINES. 


e VIDEO GAMES 

e PINBALL MACHINES 

¢ DRIVING SIMULATORS 

e JUKE BOXES 

¢ POOL TABLES 

e REDEMPTION MACHINES 


And The Famous BELITA 
e KIDDIE RIDES 

e FOOSBALL TABLES 

¢ COIN COUNTERS 


Representing All Major Manufacturers. . . 


e AMER LASER ° MELTEC 

¢ AMER TECHNOS ¢ NAMCO 

e ATARI ¢ NINTENDO 
¢ BOB’S SPACE RACER ¢ ROCKOLA 
¢ CAPCOM ¢ ROWE-AMI 
¢ DATA EAST e SEGA 

¢ DYNAMO e SKEEBALL 
e FABTEK e SMART 

¢ GRAYHOUND e SMS 

* LCLE. e SNK 

e IREM e TECMO 

¢ JALECO e VALLEY 

¢ KONAMI ¢ WURLITZER 





BELAM 


R.H. BELAM COMPANY, INC. 
Nassau Plaza e 1 Fulton Ave. « Hempstead, New York 11550 
Tel: (516) 292-2670 © Fax: 516-486-0957 


PLEASE CONTACT US FOR 
CATALOGS AND PRICES 
FOR ALL MACHINES. 


. fe . 
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GAMING & WAGERING BUSINESS PRESENTS THE 8TH ANNUAL 


WORLD GAMING | 
CONGRESS & EXPO. 


September 26-28, 1994 + Las Vegas USA 
Piss: at the World Gaming Congress & Expo’ and meet 12,000 executives and 


buyers from every corner of the world and every part of the gaming business. It’s the 
world’s largest gathering of gaming professionals and the No. 1 showcase of gaming 
products and services. ascarid aorinio ranean 
Sixty-eight percent of our exhibitors left 
with 21 or more sales leads last year. Forty- 
one percent left with more than 50 leads. 
On a scale of one-to-five, exhibitors 
gave the World Gaming Congress & Expo 
more than four stars on quality of attendees, 


|] Send me information on exhibiting at the PM 
World Gaming Congress & Expo. 


NAMI 


number of attendees, and responsiveness of | 
show management. ADDRESS 
And here’s the best endorsement—nine 
out of ten 1993 exhibitors plan to return this | 7 
year. To learn how to join them, complete COUNTRY — 
and return the coupon. But hurry, exhibit — = 


spaces at the greatest gaming show on earth 


Fax to (INT+) 212 714-0514. 
are going fast. 


Mail to The World Gaming Congress & Expo 
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Bonnie Theard 
Managing Editor 
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Void prompts question: 
Is anyone out there? 


ci-fi fans who dote on such fare as 
the Fox Channel’s “X Files” know 
that after the program’s haunting 
music sets the tone, these words 
appear: The truth is out there. 

Chilling—in the context of the 
program's premise of investigat- 
ing unexplained phenomena. 

Here at Play Meter we have our 
share of mysteries, one being a 
lack of feedback from our read- 
ers. Our Fax Poll, 
which replaced the 
“Reader’s Response” 
page, registers a fair 
number of responses 
only when a nerve is 
touched, as when 
video game violence 
was the topic. 

Other topics, from 
street operations to 
vending, have not 
fared well in terms 
of response. Video 
gaming, that once 
big issue on every- 
one’s lips and most 
state associations agendas, gen- 
erated but one reply when it was 
the topic of the poll last July. That 
tells us something. 

The “Video Gaming Outlook” 
column enjoyed a three-year run 
before dying of natural causes 
last December. No advertising 
support for the equipment. No 
comments from the readers. No 
action on the part of legislatures 
around the country to enact 
operator-involved video gaming 
programs. 

States with barely navigable 
waterways are too enamored of 
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riverboat gambling to consider a 
gaming measure that would keep 
more money in the state and help 
small businesses. “Capture those 
tourist dollars” seems to be the 
cry of the day, while losing sight of 
the fact that riverboats pay a 
smaller tax to the state than legal- 
ized video poker games. And they 
are usually owned by big compa- 
nies headquartered out of the 
state in which the vessels float. 
Another mystery. 

Taking all this into considera- 
tion, we still decided to have a 
video gaming issue. AMOA has 
again scheduled a video gaming 
seminar for the upcoming fall 
expo—a glimmer of interest lin- 
gers. The Fax Poll topic this 
month is, you guessed it, video 
gaming. Not from the standpoint 
of what's going on in your area, 
but whether or not you still want 
to read about the subject. We 
haven't been this direct before 
and we do hope that a fair num- 
ber of readers will let us know 
how they really feel. 

And while you're at it, speak 
your mind about other issues. 
Mail it, fax it, phone it, or send it 
with your brother-in-law. Letters 
to the editor are not only accept- 
ed, they are encouraged! 

Our annual state of the industry 
survey asks for comments about 
the industry, comments we look 
forward to receiving annually. 
Instead of waiting until the survey 
reaches your desk this fall, take 
pen to paper now. We know 
youre out there. The truth rests 
with you. [| 
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_ SR Roddy and Cathy, 
of the cutest and toughest bounty hunters in the univ@rsé, 
afe off to remove some pirate pests from a distant star system. 
| Avoid traps, confront the pirate threat, 


in NEO GEO's 100-MEGA SHOCK SERIES. 


. “Ye, NEOGEO 
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20603 EARL STREET, TORRANCE. CA90503. U.S.A 
TELEPHONE : (310)371-7100 FAX : (310)371-0969 





Just For Fun, an inde- 
pendent arcade in Okla- 
homa City, recently had 
four of its ticket-dispens- 
ing redemption games 
picked up by two vice 
squad officers, who 
claimed that the games 
violate a state statute 
relating to slot machines. 
Now other arcade own- 
ers are banding together 
to try to remedy the situ- 
ation. 

Confiscated were Rock 
‘N Bowl, Wheel ‘Em In, 
Pop-A-Ball, and a Klon- 
dike coin pusher. The 
officers told Just For Fun 
owner John Muselmann 
that the games were 
picked up in response to 
a customer's complaint, 
which he finds suspi- 
cious because the games 
were set on a win-every- 
time basis. Muselmann, 
a geologist who's been in 
the industry for two 
years, thinks he was sin- 
gled out because of his 
inexperience. Celebra- 
tion Station and the 
Namco-owned Aladdin’s 
Castle have stores in 
Oklahoma City but 
weren t bothered. 

“Since they took out 
those four pieces in 
January, my redemption 
business has dropped 
from 42 percent to 25 
percent,” Muselmann 
said. “I wish the (district) 
judge would hurry and 
issue a ruling, because 
this is really hurting me. 
What bothers me, too, is 
that this statute is only 
being enforced here. 
They have pushers and 
coin-drop games in 
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COIN-OP NEWS 
Redemption blues in Oklahoma 


Tulsa and Norman, for 
example, but nothing's 
happened there.” 

Said arcade owner Jim 
Kamas of Kamas Vend- 
ing, “According to the 
statute, anything that 
kicks out something of 
value is considered a 
gambling device—the 
ticket being the thing of 
value. Now it’s in the 


judge's lap. If she agrees 
with the district attor- 
ney, games like Skee- 
Ball would conceivably 
be illegal. I don’t think 
that’s what the statute 
intended.” 

He says the arcade 
owners have also enlist- 
ed the help of Namco 
and Celebration Station. 
In fact, Namco’s attorney 


has taken the lead on 
the case. A hearing has 
already been held on the 
matter, and the district 
attorney's office is in the 
process of preparing a 
brief, to which Just For 
Fun will respond. Musel- 
mann hopes to have a 
final decision at least by 
late summer. 





AMA: violent videos should show consequences 


To offset the often vio- 
lent images that appear 
in video games, manu- 
facturers should consid- 
er including elements 
that illustrate the harm- 
ful effects of violence. 
That's what a lawyer 
with the American Med- 
ical Association said at a 
May 3 forum in New 
Orleans. 

“We are concerned 
that playing violent vid- 
eo games, now with their 
fully digitalized human 
images, will promote 
children becoming more 
aggressive toward other 
children and becoming 
more tolerant of real-life 
violence,’ said Jeffery 
Stokols, AMA’s legisla- 
tive counsel in Chicago. 

The association has 
suggested to Congress 
that each violent video 
game should be preced- 
ed by a message that 
would say something 
like: “This is a game that 
Shows murder and kill- 
ing. It is only a video 
game, but in real life 
killing is permanent; it is 
very wrong; it causes a 
lot of pain and sadness; 


and murderers are pun- 
ished and can go to jail 
for a very long time.” 
Also recommended are 
scenes of friends and rel- 
atives grieving over the 
death of an innocent 
Character, or ambu- 
lances racing off to the 
hospital. 

When asked for a 
response to the AMA’s 
proposal, Williams Bally/ 


Midway’s Joe Dillon said: 
“The coin-operated en- 
tertainment industry is 
cooperating with Sens. 
Leiberman and Kohl to 
devise a voluntary rat- 
ings system. It seems, 
though, that everyone 
else wants to get in- 
volved; that’s not neces- 
sary. I think proposals 
like the AMA's are ri- 
diculous.” 





Game raids in Brazil 


On April 26, after sev- 
eral months of investiga- 
tion, the Sao Paulo (Bra- 
zil) State Police, DEIC, 
conducted raids on two 
locations suspected of 
selling counterfeit video 
game boards, according 
to Rhyn Tryal, director of 
Latin American investi- 
gations for the Anti- 
Counterfeiting Advisory 
Group. 

Raided were Top Way, 
allegedly owned/operat- 
ed by Yong Park, and 
Yang Co., allegedly 
owned/operated by Wil- 
son Yang. An undisclos- 
ed number of counterfeit 
printed circuit boards 
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were seized. 

“These raids represent 
the initial steps in an 
aggressive, ongoing anti- 
counterfeiting campaign 
that is being launched in 
Brazil by the producers 
of legitimate video 
games,’ Tryal said. “Ad- 
ditional enforcement 
operations are planned 
for the near future as 
Brazilian authorities 
attempt to stop the im- 
portation and sale of 
these illegal games, 
which have made Brazil 
the second largest mar- 
ket in Latin America for 
counterfeit video games 
(behind Mexico).” 
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THE BEST VALUE IN 
ELUAE GAMES 
JUST GOT BETTER! 











10 find Out now, Call your, 
American Laser Games: 
DSi DUTOr 


ahs 


Can you 
collect the bounty 
on all four of the most 
cunning outlaws in the 
territory? 


They’re just a little crazy... 
EL LOCO. Crazy like asfox and 

twice as sly. 

Downright Nasty... 

NASTY DAN. He killed 50 Bounty Hunters 


just like you before he even knew it was illegal. 


Kinda Slick... 
HANDSOME HARRY. A fast talker 
that thinks he’s way too good looking for jail. 


2 Player 
Shooting Game by 


MERICAN 


WRLASER GAMES , wwe 


For Distribution Referral call 505/880-1718 
Fast and Cocky... Trademark and © Copyright American Laser Games, Inc. 1994. 
THE CACTUS KID. Young and fearless with a notch on his gun reserved just for you. All Rights Reserved. 


WANTED WANTED WANTED WANTED 
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COIN-OP NEWS 


WMS completes acquisition of 
Tradewest companies 


WMS Industries’ new 
home video game sub- 
sidiary, Williams Enter- 
tainment Inc., has com- 
pleted the acquisition of 
privately held Tradewest 
Inc. and certain related 
companies for about $15 
million, plus additional 
payments contingent 
upon future Tradewest 
earnings. 

Tradewest provides 
WMS with an established 
home video game devel- 
opment group, a world- 
wide distribution net- 
work, and industry li- 
censes. It’s headquar- 


tered in Corsicana, Tex- 
as, and also has a 50-per- 
son design staff in San 
Diego. For the year end- 
ing Dec. 31, 1993, the 
Tradewest companies 
generated revenues of 
approximately $40 mil- 
lion. 

In other news con- 
cerning WMS, its gaming 
subsidiary, WMS Gam- 
ing, has been awarded a 
contract for 3,000 video 
lottery terminals from 
the Quebec Lottery. The 
order is valued at $18 
million (Canadian). 





Dynamo forms pool league 


Dynamo Ltd., in con- 
junction with the Ameri- 
can Poolplayers Assoc- 
iation (APA) and Bud 
Light, has created the 
Dynamo 9-Ball Pool 
League. 

“You've known Dyna- 
mo Ltd. for over 20 years 
as an innovator and reli- 
able partner to coin-op 
amusement operators,” 
said Dynamo vice presi- 
dent Mark Struhs. “The 
Dynamo 9-Ball League is 
an extension of our com- 
mitment to the amuse- 
ment operator, a ‘no 
effort’ and ‘no cost’ way 
to build loyal traffic and 
increased income ina 
professionally adminis- 
tered league operation. 
Nine-ball is the hottest 
thing going.” 

The APA administers 
and governs the largest 
amateur pool league in 
the United States and 
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Canada. Some 125,000 
players participate in 
weekly team play year- 
round, and the leagues 
include tournaments 
that award prizes and 
over $400,000 each year. 
A copyrighted handicap 
system allows players of 
all abilities to compete 
equally. 

Operating through a 
franchise network of 
league coordinators (fran- 
chisees), APA antici- 
pates growth to one mil- 
lion members over the 
next several years. 
These professional coor- 
dinators will develop 
and administer all Dyna- 
mo 9-Ball League opera- 
tions. 

“For the amusement 
operator, the league’s 
popularity means loca- 
tion traffic, increased 
income, and no work,’ 
Struhs said. “ 


Tax relief in Florida—for some 


On April 15, the last 
day of Florida’s legisla- 
tive session, a tax reform 
bill pushed by the Family 
Arcade Alliance (FAA) 
cleared the House and 
Senate. It now awaits the 
governor's expected sig- 
nature. 

The legislation re- 
duces a three-year-old 
gross receipts tax from 
an effective rate of 7.81 
percent to 4 percent, and 
adds a $20-per-machine 
annual license fee. The 
effective date is Jan. 1, 
1995. 

Richard Salem of Sa- 
lem, Saxon & Nielsen, 
P.A., an FAA lobbyist, 
said: “Changing legisla- 
tion is a difficult, time- 
consuming, and expen- 
Sive process. This victory 
is a result of the dedicat- 
ed, persistent efforts of 
many people and many 
members of the industry 
against tough odds and 
special interests.” 

Not everyone is hailing 
the bill’s passage, how- 
ever. The Florida Amuse- 
ment Machine Associa- 
tion (FAMA, formerly 
FAVA) would like to see 
it vetoed. 

“A four percent gross 
receipts tax is still an 
insurmountable tax, and 
besides that there’s an 
annual $20-per-machine 
fee,” said FAMA past 
president Steve Piantieri 
of Charles Music Co. 
“Even if they'd struc- 
tured it toward lessors 
(what Florida street op- 
erators now call them- 
selves), that would be a 
tough tax to pay and 
pass on to the end-user, 
the customer. Only the 
better locations could do 
it; 

Might FAA consider 
FAMA obstructionist by 
actively opposing the 
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governor's signature? 
“Probably, but then 
again, they've never 
inquired as to what we 
want or feel is neces- 
sary, Piantieri said. “It 
would've been nice if 
they'd contacted us be- 
fore pushing to get this 
legislation passed. The 
governor will probably 
sign the bill, but it 
doesn't have anything to 
do with us because FAMA 
represents lessors of 
equipment, who aren't 
the ones responsible for 
paying the tax. However, 
it doesn't make for cohe- 
Sive unity between FAA 
and FAMA. For all the 
time and money they ve 
invested, I don’t think 
the tax reduction will 
benefit anyone beyond 
the largest arcade own- 


” 


ers. 


Tornado hires 
Smith 
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Tornado Table Soccer has 
appointed Don Smith to the 
position of sales manager. 
He will be responsible for ex- 
panding worldwide sales of 
both the coin-op and home 
models. A California native, 
Smith comes to Tornado 
with over 20 years of sales 
and marketing experience. 
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THE ROWE 
CURRENCY FAMILY 


GAN GIES 


$1, 5, 10, 20 BILLS Fahceall | 
g sah 





For any application and in 
any configuration, Rowe has a bill 
changer or bill acceptor that is 
designed to meet your needs. 
Proudly made in the U.S.A., all 
are built with legendary Rowe 
quality. 

Rowe Bill Acceptors 
¢ High-security 

¢ Better acceptance 

¢ More denominations 

¢ Interchangeable stackers 

150 to 2,000 bills 

¢ UL approved 

e 2-year warranty 

¢ Toll-free service number 


¢ High-security construction Contact your local distributor 
Rowe Bill Changers ¢ High-capacity hoppers or Rowe International 
¢ Advanced electronics ¢ Separates denominations (201) 887-0400. 
¢ Complete diagnostics ¢ Toll-free service numbers 


ROWE FILLS ALL OF YOUR CURRENCY REQUIREMENTS. 
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Tough, Yet Beautiful. 
Meet the Cougar ZD-6 from Valley. 


New wild-grain, summit ash laminate. New 
Cougar-medallion side corners. New brushed oa 
aluminum accent trim. 


But the same incomparably rugged Valley table 
underneath. ¢ 


Now available from your Valley Distributor. 


Commitment To Excellence | 


Oe MeN Meena iBilimiii@unriite 


333 Morton Street, P.O. Box 656 ¢ Bay City, MI 48707 Toll Free: 1°800¢248°2837 Phone: 517¢892¢4536 FAX: 5178926513 
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STEP RIGHT UP AND PLAY 





NA As the calliope music plays and the Circus Barker calls 
va ae aX to the player, Coin Circus adds a new dimension to coin 
iS ss a! ON TEN drop redemption games! 
a 3 Coin Circus revolves around a circus theme, where a 
aa bright, colorful, 3-dimensional clown is the center of 
attention in an attractive mirror lined cabinet. He holds 
four arms which rotate around in a circle and move up 
and down. Each arm represents a different ticket value 
which are set at different difficulty levels. This is the 
most unique coin drop game in the industry! 





As the drum roll plays, the players can test their skill as 
they drop a coin or token and try to have the arms 
“catch” the coin. Miss the shot, and the coin drops into 
a Bonus Wagon. The clown laughs and taunts the player 
to try again. Make the shot and light up the first of a 
bank of lights on the Bonus Wagon! This adds a whole 
new dimension to the game! Now, not only can the 
players continue to test their skill, but they have 60 sec- 
onds to make another shot! If any player successfully 
makes 5 shots, the Bonus Wagon lets down a cascade 
of coins similar to the effect of a coin pusher paying out 
a jackpot! The jackpot is paid out in bonus tickets. 


Coin Circus is completely operator adjustable for both 
bonus pay-out and individual arm ticket values. Its 
compact cabinet makes it fit in any location and can be 
set for no ticket operation for those locations that do not 
operate redemption! Coin Circus is more than just a 
redemption game! 





Game Features: 


e Cabinet quality built with tongue and groove construction. © Additional score units included to customize arm ticket pay-out. 
¢ Metal Ticket Door and Deltronics ticket dispenser. e Leg Levelers and recessed wheels for easy installation. 
e Ticket Reset button on ticket door. ¢ Shipped with either a .984 Token or Quarter Coin Mech. 

¢ New Audit System with six digit board in Coin Door. ¢ All U.S. made components. 


Game Specs: 30" W x 50.5"D x52"H Weight: 350 Ibs. 


© 1994 American Sammy Corporation. All Rights Reserved. 
Coin Circus™ is a trademark of American Sammy Corporation. 


American Sammy Corporation 
901 Cambridge Drive * Elk Grove Village, IL 60007 © (708)364-9787 © Fax: (708)364-9831 














COIN-OP NEWS 


Loto Quebec chooses VLT 


Video Lottery Techno- 
logies has been selected 
by Loto Quebec to pro- 
vide the central comput- 
er and communications 
system for Quebec's new 
province-wide video lot- 
tery. VLT will also pro- 
vide an initial 2,000 video 
lottery terminals for the 
system. Financial terms 
were not disclosed. 

“The Quebec system is 
the first new video lot- 
tery project in North 
America this year, and 
we are absolutely de- 
lighted to be a part of it,” 
said VLT chairman Dan- 
iel Bower. “We look for- 


ward to working with 
Loto Quebec to realize 
the tremendous poten- 
tial of the province's 
market.” 

In other news con- 
cerning VLT, it has com- 
pleted the previously 
announced acquisition of 
United Wagering Sys- 
tems Inc., the parent 
company of United Tote 
Co., a leading supplier of 
wagering systems to the 
racing and pari-mutuel 
industries. With the pur- 
chase, United Tote be- 
comes a wholly owned 
subsidiary of VLT. 





Rowe offers a double giveaway 


Rowe/AMi, in conjunc- 
tion with the Polygram 
Label Group and Hot 
Hits inc., 16 ranning a 
double-CD giveaway 
program. For a limited 
time and while the sup- 
ply lasts, with the pur- 


Miller joins IGT 





IGT has appointed Don Miller 
Sr. vice president and chief 
information officer. He will 
oversee IGT’s worldwide 
information management 
strategy, focusing on the 
company's international 
market expansion. 
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chase of a Rowe/AMi 
LaserStar CD jukebox, 
operators will find in the 
jukebox a copy of C.C. 
Adcock’s latest CD, 
“House Rocker.” In addi- 
tion, a special coupon 
supplied by Hot Hits will 
be included. 

“Music operators, 
Rowe/AMi, and the rec- 
ord industry must con- 
tinue to work together,” 
said Rowe/AMi senior 
vice president Joel 
Friedman. “We at Rowe/ 
AMi work very closely 
with the record industry 
so that music operators 
and jukeboxes get the 
important recognition 
they deserve. 

“Our ‘Double Disc 
promotion highlights the 
importance of jukeboxes 
to the entertainment 
world. We are happy to be 
working with Polygram 
and Hot Hits to further 
the jukebox industry.” 


Rowe names Weston 





Mike Weston (I) and Rex 
Yannarell. 


Mike Weston has join- 
ed Rowe International as 
director of international 
operations, with the 
company’s international 
headquarters in Han- 
worth, Middlesex, serv- 
ing as his base. Weston 
was formerly managing 
director of MAM Com- 
munications, a division 
of Chrysalis Group Inc. 

Rex Yannarell, who 
previously held Weston’s 
position at Rowe, will 


return to the United 
States and continue to 
oversee international 
business. He will also 
handle other corporate 
matters. 

“We have had a busi- 
ness association (with 
Weston) over many years 
and respect his manage- 
ment style,” Yannarell 
said. “He brings with him 
an extensive knowledge 
of the coin-operated 
industry and will help us 
to further expand our 
worldwide interests.” 

Said Weston, “While I 
am sad to be leaving 
MAM after 15 years, Iam 
looking forward to the 
challenging role at 
Rowe. It is nice to be 
joining a company with 
such a long history of 
successful products, and 
I am certain that I can 
help them to greater 
achievements in the 
future.” 

Weston or Yannarell 
can be reached by call- 
ing (081) 893-8300. 





Premier beefs up staff 


On the heels of one of 
its most successful games 
to date, Rescue 911, Pre- 
mier Technology has in- 
creased the size of its 
engineering and design 
teams. “The only way to 
ensure that every Gott- 
lieb game be a winner is 
to continually invest in 
and bring fresh perspec- 
tive to our engineering 
and design staffs,” said 
president Gil Pollock. 

Brian Bilicki, formerly 
a computer specialist at 
Williams, will program 
pinball and redemption 
games at Premier. He’s 
already working on a 
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redemption game that 
will make its debut in 
the fall. Vicennia Jordan 
comes to Premier from 
Alvin G. & Co. He’s part 
of the dot-matrix design 
department, specializing 
in pinball animation. 

And Stephan Kohnke, 
the great-grandson of 
Gottlieb founder David 
Gottlieb, is now Pre- 
mier’s sales coordinator. 
Working closely with L.J. 
Greene and Steve Wal- 
ton, he will assist in cus- 
tomer inquiries and 
oversee outgoing ship- 
ments. 
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“Free Throw Shoot-Out’— 
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MOVABLE BASKET 


Move left or right to score 
baskets and win tickets. 
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ROMNSTAR 


OBERT! ROMSTAR™ 

270 East Brokaw 
San Jose, CA 95112 t 
Phone 408/437-4780 FAX 408/437-4799 
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s” SOLITAIRE 


FASTER PLAY THAN TRACKBALL ! 
VERY USER FRIENDLY 


5 THE FUN OF BLACKJACK 
IT'S FAST - IT'S ADDICTIVE - IT'S HOTI!! 
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COIN-OP NEWS 


ALG still exclusive with Atari 


American Laser Games 
has reaffirmed its exclu- 
sive licensing arrange- 
ment with Atari Games 
Corp. Through its sub- 
sidiary, Atari Games Ire- 
land Ltd., Atari Games is 
the exclusive licensee of 
ALG to manufacture, 
sell, and distribute ALG 
arcade games in all of 
Europe and South Af- 
rica. 

“American Laser Games 
has been working with 
Atari as our only autho- 
rized distributor in Eur- 
ope since we entered the 
market,” said Stan Jar- 
ocki, vice president of 
marketing and sales. 


“It’s been a pleasure 
working with them, and 
we look forward to con- 
tinuing what has been a 
very successful arrange- 
ment for both parties.” 

All inquiries regarding 
the purchase of ALG live 
action games in Europe 
or South Africa should 
be directed to Atari 
Games Ireland, Knock- 
anrawley, Tipperary 
Town, Ireland, (011-353) 
62-52155; or to David 
Smith, Atari Games In- 
ternational, 128 High 
Town Road, Luton, Bed- 
fordshire, Lu2 ONG, Unit- 
ed Kingdom, (011-44) 
90982-37171. 


Coin Controls, James extend 
agreement made at ACME 


Coin Controls Inc. and 
James Industries signed 
an agreement at ACME 
‘94 that extends an 
agreement between the 
two companies. They've 
had a working relation- 
Ship for the past 13 
years. 

“James Industries is 
an extremely profession- 
al organization,” said Ian 


McCormick, acting gen- 
eral manager of Coin 
Controls. “They hold tre- 
mendous respect through- 
out the industry, and | 
am confident that with 
this agreement in place 
we can extend our suc- 
cess in North America to 
Puerto Rico, Mexico, and 
Canada.” 





From left: Coin Controls vice president of sales lan Bye 
(British office), James Industries chairman Jim Roberts, Coin 
Controls general manager lan McCormick, and James 
Industries president John Blouin. 
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American manufacturers 
bring products to China 
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Even members of the Chinese Army stopped by the AAMA 


booth in Shanghai. 


A large number of 
American coin-op com- 
panies displayed their 
wares recently at a trade 
show in Shanghai, Chi- 
na. They operated out of 
one big booth and were 
sponsored by AAMA, 
which made arrange- 
ments through the U.S. 
Consulate in Shanghai. 

James Griffiths, vice 
president of internation- 
al operations for Valley 
Recreation Products, 
reported high interest in 
much of the coin-op 
equipment, including 
Valley electronic dart 
machines. 

“Show-goer interest in 
the Cougar Dart ma- 
chine we showed was 
extremely high; there 
was never a dull time, 
never a dull moment,” 
Griffiths said. “For most 
of the Chinese business- 
men and businesswo- 
men attending the show, 
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this is the first time 
they've seen electronic 
dart machines and the 
like. And while our cul- 
tures are certainly dif- 
ferent, Chinese people 
are absolutely the same 
when it comes to having 
fun; that’s universal. You 
could see it in their eyes 
when they threw that 
first dart.” 

The coin-op contin- 
gency 's focus was on fos- 
tering Chinese interest 
in their products, not on 
immediate sales. Even 
so, Griffiths said some 
new relationships were 
struck that will “all but 
certainly result in sales 
in the forthcoming 
months.” As for Valley, 
“I’m confident that you 
will shortly see Cougar 
Dart machines, and hope- 
fully our Cougar Pool 
tables, in establishments 
throughout cities in 
China.” 
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Welcome to Laser Storm, the revolutionary inter- 
active multi-player adventure game that is drawing 
huge crowds at sites throughout North America. 
With a relatively small up-front investment (start- 
ing at just $29,950) and as little as 1,500 sq. ft. of 
space, you can open a Laser Storm Arena. Either as 
an added attraction to an existing entertainment 
facility, or a free-standing operation, Laser Storm 


offers an incredibly fast ROI opportunity. 


Laser Storm is the fastest growing game of its type 
on the market today, because it’s great fun for play- 
ers of all ages, which keeps them coming back for 
more. Laser Storm is easy to operate, and we pro- 
vide complete planning support to help you get 
your Laser Storm Arena up-and-running fast. 
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Laser Storm® Galactic Marauders 
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Laser Storm allows for many variations and unique 
themed games, so there is always a fresh appeal and 
long-term drawing power. Laser Storm equipment 
is light-years ahead of the competition. It is lighter, 
more durable and more fun than any other laser 
game on the market. 


There’s nothing like an invasion of Galactic 
Marauders to improve your cash flow. Call today 
for further information. 





Get out of the norm, 
Get into the STORM!" § | 


1°800°YA*-PHASER 


Space Sport, Inc. > 7700 Cherry Creek South Drive » Denver, CO, USA « 80231 « (303) 751-8545 


© Copyright 1994 - Space Sport, Inc. Laser Storm and the Laser Storm logo are registered trademarks of Space Sport, Inc. 


“Galactic Marauders” and “Get out of the norm, Get into the STORM!” are trademarks of Space Sport, Inc. 
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LAZER-TRON 


Players will tremble with delight when playing Aftershock. 
The player deposits his coin on the vibrating playfield and tries 
to skillfully guide the coin into the target holes as it slides 
down the playfield. Players tip the playfield to the left or right 
to guide the coin into the high point target holes which are 





worth up to 100 tickets. 
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Bonus Jackpots ! 


To win thousands of tickets on the 


bonus hole on the 5th coin played. 
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Call Lazer-Tron today for the distributor 


nearest you. 


Super Bank-It™ is distributed 

by Capcom USA. 
Hop-A-Tic-Tac-Toe” is distributed 
by Data East USA 

Patented & Patents applied for 
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Innovators in Redemption ! 
Aftershock” is the new top earning ticket 
Progressive Jackpot on Aftershock, the redemption game by Lazer-Tron, the same 
player must navigate his coin down the people who brought you such great games as 
playfield, across the bridge and into the Spin to Win’, Jungle Rama’, Slugger’s Alley, 
Hop-A-Tic-Tac-Toe’ and Super Bank-lt” 


LAZER-TROM 


Innovators in Redemption 








Aftershock" Features 
© Skill dominant coin sliding game —* Quality heavy 
¢ Progressive Bonus Jackpot Display duty construction 
¢ San Francisco themed art & sounds * Stool optional 


¢ Fully operator adjustable ¢ Made with pride 
¢ Size: 26"W x 60°L x 96"H in the U.S.A. 
* Weight 350 Ibs. 


LAZER-TROM 
4430 #Willow Rd. 
Pleasanton, CA 94588 
Phone: (510) 460-0873 
Fax: (510) 460-0365 
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EXPLOSIVE 
YOUR NEO*GEO! 


select any of 9 fighters and master their notorious moves — Matlock’s Spin mnt Nave, Mar 
Double German or Ray's incredible Wheel Kick. Fighters of all ages will vie to learn the move 
the characters and be the best at Fighter's History Dynamite! 





SS ce : fate ua) 2 be 
© 20 Megs of Muscle © 1 or2 Player Action © 9 Intense Characters — S fF fo (aU) } 200 


e 2 Fearsome Bosses © 11 Challenging Stages © Fight- for-Survival Mode 





COIN-OP NEWS 


Hanson shows off new digs 





Is this the real-life “Fairly Honest Ernie”? No; it's NSM- 
America’s Keith White, a dead-ringer for the Valley mascot. 


Hanson Distributing in 
Bloomington, Minn., host- 
ed an open house on 
March 6 in conjunction 
with the Minnesota Op- 
erators of Music and 
Amusements (MOMA). It 
gave the company a 
chance to highlight its 
remodeled service de- 
partment, parts depart- 
ment, and warehouse. 

Instead of having a 
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major show at a host 
hotel, Hanson Distri- 
buting and fellow distrib- 
utor Lieberman Music 
worked with MOMA to 
coordinate open houses 
for MOMA members. “I 
think this worked out 
well for everyone in- 
volved,’ said Hanson 
sales manager Dave 
Gabrielli. “Hauling ma- 
chines to a hotel is labor- 











Tornado Table Soccer's Dave Courington (I) chats with opera- 
tor Donivan Molitor. 
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Data East's Pete Gustafson beside Tommy and Tales From 
The Crypt. 


intensive and very costly, 
especially when you're 
not sure what kind of 
turnout to expect. This 
gave a lot of out-of-town 
customers—who don't 
get in to see their dis- 
tributors very often—a 
chance to stop in and 
visit with staff. It was also 
the excuse we've been 
looking for to get every- 
thing remodeled and 
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reorganized.” 

Said Hanson president 
Scott Nelson, “The burg- 
ers and brats were deli- 
cious, and the customers 
seemed to have a good 
time. You always feel 
there could have been a 
better turnout, but then 
again, no one spilled on 
the carpet. That’s got to 
make you feel the whole 
thing was successful!” 
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It’s impossible to describe... 








A photograph 
can’t capture 
its unique glow. 


You've got to 
see it to 
appreciate 
its dramatic 





STAINLESS STEEL TOP 





¢ Gleaming Top Scorer e Fiery neon-lit goals and Top Scorer 
¢ Sizzling graphics ¢ Rugged player-proof durability 
e Effortless maintenance ¢ Location proven excitement. 


Neon Aire...It'll be the most sensational attraction in your Game 
Room, Arcade, or Family Fun Center. So get in on the heat and 
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COIN-OP NEWS 


IAAPA prepares for trade show 


The International As- 
sociation of Amusement 
Parks and Attractions 
(I[AAPA) will host its 76th 
annual convention and 
trade show from Nov. 1- 
5. More than 20,000 at- 
tendees representing 
the international amuse- 
ment industry are ex- 
pected to gather at the 
Miami Beach Conven- 
tion Center. 

Over 2,000 booths rep- 
resenting more than 800 
amusement product sup- 
pliers and manufactur- 
ers will occupy the exhi- 
bit halls. An estimated 
3,500 international visi- 
tors from some 61 coun- 
tries are anticipated. 

“The IAAPA conven- 
tion and trade show is a 
unique event where, for 
four days, the most excit- 
ing new developments 
and technologies in the 
amusement industry are 
Showcased,’ said Geof- 
frey Thompson, IAAPA 
second vice president. 
“It is essentially the 
world’s largest amuse- 


ment facility assembled 
under one roof.” 

Highlighting this year’s 
show will be a spectacu- 
lar “What's New Thea- 
ter” multi-media produc- 
tion on Wednesday morn- 
ing, Nov. 2. The Jackie 
Gleason Theater will be 
used to feature some of 
the industry's most ex- 
citing developments in 
facilities around the 
world. 

For the first time this 
year, IAAPA will provide 
a free tour guide service 
for attendees who speak 
languages other than 
English. 

The workshop pro- 
gram will cover a host of 
topics, including trends, 
marketing strategies, 
the status of mandated 
health care and other 
legislative issues, minia- 
ture golf, family enter- 
tainment centers, per- 
sonnel issues, food, 
games, and much more. 

For more information, 
contact Susan Mosedale 
at IAAPA, (703) 836-4800. 





Fay bear-er of AAMCF check 
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Zora Zorich 
Scholarship Fund 


Two thousand, five hundred and "°/o0 


March 18, ..94 
$2,500,0 


AAMA executive director Bob Fay presents a check to 
Chicago Bears defensive tackle Chris Zorich at ACME ‘94. 


Zorich was one of four celebrity guests who appeared at the 
AAMA booth to promote ticket sales for the AAMCF car raffle. 
The foundation donated $2,500 to the Zora Zorich Scholarship 
Fund, named for the football player's late mother. 
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U.S. Games announces 
Solitaire countertop 


U.S. Games and Utopia 
Technologies announce 
the release of the indus- 
try's first touch screen 
countertop with Soli- 
taire, one of the 50 games 
included in Countertop 
Champion. 

According to Mort 
Ansky, vice president of 
sales for U.S. Games, 
“Solitaire is the hottest 
game in the country 
right now,” proving that 
time-proven games and 
high-tech can go hand- 


In other news 


e Elaine Krieger has 
resigned her position as 
AAMA deputy director 
“for personal reasons,” 
according to AAMA ex- 
ecutive vice president 
Bob Fay. He’s in the pro- 
cess of interviewing for 
her replacement. 

e Winners Entertain- 
ment Inc. plans to ex- 
pand and upgrade its 
Mountaineer Racetrack 
and Resort in Chester, 
W.Va., with the anticipat- 
ed installation of some 
800 new video lottery 
machines. They will re- 
place the 165 machines 
that have been operated 
there since June 1990, 
when a pilot program 
was launched with the 
state. 

e AMOA and AAMA 
have chosen Les Schnei- 
der, legal counsel for the 
Georgia Amusement 
and Music Operators 
Association, to head a 
project that the associa- 
tions had solicited for 
bid. The project involves 
a 50-state survey of the 
taxes, fees, and laws that 
affect the coin-op indus- 
try. The goal is to take 
the information and turn 
it into a useful reference 
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in-hand. 

The countertop is 
UPS-shippable and fea- 
tures a durable cabinet 
with a swivel base, 13” 
monitor, 16 screens of 
advertising, sound ef- 
fects, and high-impact 
animation with 256 color 
graphics. Game cate- 
gories are diverse; play- 
ers choose their favo- 
rites through a series of 
menus and sub-menus. 
Countertop Champion is 
made in the USA. 


tool. To contact Schnei- 
der, call (404) 365-0900. 

e Forty-five young peo- 
ple have been awarded 
Wayne E. Hesch Scholar- 
Ships, valued at $1,000 
each, for the 1994-95 
school year. The recipi- 
ents were named by 
AMOA at its recent mid- 
year board of directors 
meeting. A total of 181 
Hesch scholarships have 
been given out since 
1985, including these 45. 
They're awarded by 
AMOA’s Education Foun- 
dation and often go to 
children of AMOA mem- 
bers, their employees, or 
the employees’ children. 

e For those who 
haven't heard, Lock 
America has changed its 
name to the L.A.I. Group 
to aptly describe its 
broadened product 
scope. The company now 
manufactures and dis- 
tributes coin- and bill- 
counting equipment, se- 
curity hardware devices, 
vending equipment, and 
gumball machines, in 
addition to its former 
focus area—locks and 
accessories. For a prod- 
uct catalog, call (800) 
422-2866. | 
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CONTACT YOUR AUTHORIZED DISTRIBUTOR 
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Des Moines, lowa 50317 U.S.A. 
(515) 265-9900 1-800-553-2442 
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JAPAN 


Rumors were heard at 
the Madrid show, FER, that 
Japanese giant Capcom 
has decided to abandon 
its plans to manufacture 
pinball machines. Should 
this prove to be true, it will 
amount to a massive about- 
face by the company, 
which is thought to have 
invested a great deal of 
money in the project. Cap- 
com also had taken on 
additional staff from estab- 
lished pinball manufactur- 
ers in the United States. 


SPAIN 


Following a police raid 
of its Barcelona premises, 
DiNunno Revsa, SA, is said 
to be contemplating legal 
action against the Anti- 
Counterfeiting Advisory 
Group (AAQ). 

Ramon Gill has denied 
ever manufacturing illegal 
copies from any company. 
“We suspect that there are 
strange commercial inter- 
ests underneath this mat- 
ter,” he told EuroSlot. “We 
are studying the possibility 
of legal action against the 
AAG and its representa- 
tive, Vince Gambino, as 
well as some Madrid- 
based companies in order 
to clarify the responsibili- 
ties in this matter.” 

In other news, two sep- 
arate bomb scares disrupt- 
ed the Feria de Torremo- 
linos, the amusement trade 
operators exhibition, held 
in southern Spain from 
April 7-9. On the second 
and third days of the show, 
warnings were telephoned 
to the local authorities by 
an anonymous caller. Lo- 
cal police were called in 
and the venue was evacu- 
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ated within minutes. After 
exhaustive searches, how- 
ever, both warnings prov- 
ed to be hoaxes. 

Although an investiga- 
tion has been instigated, it 
is thought unlikely that 
those responsible will be 
found. The organizers, ex- 
hibitors, and visitors treat- 
ed the disruption as a pet- 
ty annoyance. It did not 
affect business at what 
was a generally busy and 
successful exhibition. 


UNITED KINGDOM 


Strict new measures 
have been issued by the 
British government to 
crack down on money 
laundering, including 
requirements for casinos 
to confirm that they can 
identify their customers. 
Suggestions have been 
made that the “Eastern 
Mafia” may be bringing 
proceeds of their criminal 
activities to London from 
Russia and other ex- 
Communist countries. 
They may be seeking to 
launder them through 
banks, building societies, 
casinos, and bookmakers. 

The Gaming Board of 
Great Britain has in- 
structed casinos to “re- 
identify” their existing 
members, who will have to 
produce passports or simi- 
lar documentation. New 
members must provide 
proof of identity. 

The Treasury move 
came as Chancellor Ken- 
neth Clarke told a London 
meeting of the 28-nation 
Financial Action Task 
Force that he is personally 
committed to keeping 
“black money” out of the 
United Kingdom. It is now 
an offense for British bank 


staff to fail to report suspi- 
cions of money laundering, 
and proof of identity must 
be produced before bank 
accounts are opened. 

In other news, there 
have been reports in a U.K. 
national tabloid paper 
highlighting the fact that 
some players have been 
turning AWP, club, and 
poker machines on and 
off to make them lose their 
memory and percentage 
data, thereby giving un- 
warranted payouts. 

The U.K. company Lei- 
sure Electronics has in- 
troduced measures to 
combat the fraud. It’s 
designed and produced 
an inexpensive alarm sys- 
tem that can be fitted to 
any amusement machine 
in less than five minutes. 
Involving the connection 
of just two wires, the 
“Alert” system provides 
an alarm sound for 15 
seconds after a machine 
is turned on, enabling 
operators to keep track of 
switching and deterring 
customers from attempt- 
ing this trick. 


BELGIUM 


Reports are coming in 
that eight Belgian casinos 
will be permitted to put in 
slot machines, the decision 
being made by the chair- 
man of the College of 
Attorney Generals. Nego- 
tiations have been taking 
place over a 15-year peri- 
od between the casino in- 
dustry and consecutive 
Ministers of Finance. 

A commission will now 
be set up to decide, within 
six months, exactly what 
rules slot machines must 
operate under. Casinos 
are preparing special 
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rooms with separate en- 
trances in readiness for 
the machines’ operation. 

Meanwhile, the latest 
craze to sweep the Bel- 
gian market is playing 
video card games, partic- 
ularly Bell Fruit’s Quin- 
toon and Barcrest’s Card 
Sharp. However, there is 
some confusion as to 
whether the machines 
Should be operated with 
or without payout. The 
general tendency is to 
have them as amuse- 
ment-only pieces. 

The confusion stems 
from the Ministry of Fi- 
nance, which has to put 
machines into tax cate- 
gories. Quintoon was clas- 
sified as an amusement 
machine, but if fitted with 
a hopper it becomes a 
gaming machine, which 
can only be authorized by 
the Ministry of Justice. It is 
hoped that distributors 
and operators will receive 
new guidelines to avoid an 
eventual ban on all card 
games. 


GERMANY 


The German amuse- 
ment operators associa- 
tion has attacked laser gun 
games, branding them as 
being of no social value 
and a danger to human 
rights. They object that the 
games allow people to 
“shoot” each other with 
impunity. 

The issue also has been 
widely debated in the 
media and in politics. 
Manfred Kanther, the Min- 
ister for Home Affairs, has 
called the concept “per- 
verse.” He says he will do 
all he can to make laser 
gun games illegal in Ger- 
many. 
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BRAZIL 


Forty new arcades are 
expected to be opened in 
Sao Paulo by Romstar. The 
company’s Mexican divi- 
sion is also set to open 
more arcades as part of a 
continuing expansion poli- 
cy throughout South and 
Latin America. 


DENMARK 


Last August’s change in 
gaming law has had a posi- 
tive effect on the Danish 
amusement industry. The 
change permitted up to 
three machines to be plac- 
ed in restaurants, cafes, 
and bars without needing 
police approval. Now oper- 
ators simply have to in- 
form the police. In addi- 
tion, jukeboxes, pool ta- 
bles, and electronic darts 
can be placed with the 
three machines. 

On the downside, some 
regions have increased 
taxation on slot machines; 
now tax has to be paid on 
the third machine and fol- 
lowing games. Rates vary 
between regions, but all of 
them now allow taxes to be 
paid quarterly than for a 
whole year, which is a 
bonus for operators. 

More slots have been 
placed throughout the 
country following these 
changes. The new law also 
has made clear to opera- 
tors just what can and can- 
not be done. Payouts, for 
example, still can only be 
made in tokens. 

In other news, Torben 
Jorgensen has been ap- 
pointed full-time secretary 
of the Danish coin ma- 
chine trade association, 
DAB. The association also 
has a new address: Indus- 
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trivej 41, Stilling, DK-8660, 
Skanderborg, Denmark; 
+45-86572533; FAX +45- 
86572573. 


HOLLAND 


The Dutch government 
is seeking to ban coin- 
operated amusement ma- 
chines from all cafes by 
1997 and has set up a 
commission to investigate 
the matter. It’s made up 
of members of various 
government ministries; 
representatives of the 
hotel and catering indus- 
tries; the NM machine- 
testing institute; and 
VAN, the Dutch amuse- 
ment trade organization. 
The latter will be repre- 
sented by Dirk Linden- 
bergh. 

It is hoped that the gov- 
ernment will be persuaded 
to allow one machine in 
each site after the commis- 
sion reports to the cabinet 
in January 1995. 


ITALY 


Operators in the Italian 
gaming industry are look- 
ing at the new political 
scene with confidence. 
They are waiting to see if 
the new government will 
bring solutions to the prob- 
lems that lie at the heart of 
the industry's current diffi- 
culties. In this we are, of 
course, referring to a pro- 
fessional register for man- 
agers, in addition to the 
legalization of payout 
machines. 

A national register 
would hopefully build a 
more professional image 
for the operator, thus 
giving more credibility to 
the industry as a whole. 
It would also serve to 


remind people that the 
sector is up against 
many problems, not only 
with individuals but also 
with red tape and the 
indifference of those in 
power. 

The issue of legalized 
payouts is one that the 
industry is fighting hard to 
win. The introduction of 
prize money, it is claimed, 
would rejuvenate the 
whole industry by stimulat- 
ing player interest. 

Sindaut/CISL presented 
their proposals at the 
beginning of the last par- 
liamentary session. The 
sole hitch in negotiations 
was that government’s col- 
lapse. Perhaps this time 
will be the right time. 


CHINA 


The Chinese govern- 
ment is said to be clamp- 
ing down on the gaming 
machine market, but at 
the same time redemption 
games and kiddie rides 
are becoming more popu- 
lar. Many new family en- 
tertainment centers are 
being set up. According to 
some owners, young peo- 
ple and their parents seem 
willing to spend substan- 
tial amounts on these 
amusements. 


Meanwhile, pinball 


machines are growing in 
popularity in Hong Kong, 
where most arcades have 
at least one or two ma- 
-chines set at the equiv- 
alent of 50 cents. 
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LOONEY TUNES 
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Ask about our 
ne Reptile Tee's! 


There Really is a ¢ 
=I Difference! ~ 
Try us and youll see! 


MOCESS 


Plush, inc. 
1-800-396-8888 
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Question: 
What 


DYa LTD Com At KImer tits 
has offered eight 
Game Conversions 
since 1990? 


Question: 
What 


Deluxe Video Game 





commands $1.00 play 
and delivers 
consistent long term 


earnings? 














HIGHT GAME 

CONVERSIONS 
PRODUCED SINCE 
1990 


and the mosi 
advanced laser game 
ever produced... 








THE AMERICAN LASER GAMES — 
LASER ENTERTAINMENT SYSTEM 


The only convertible 
deluxe home system 


in the industry. 


Proven technology 
backed by one of the industry's 


best warranty programs. 


Standard dollar bill 
acceptor $1.00 play. 


Consistent long-term 


earning power. 


Available in a size 
for every location. 


50” Projection Monitor Cabinent. 
33° Deluxe Cabinet. 
25” Standard Upright. 


CALL YOUR AMERICAN LASER GAMES 
DISTRIBUTOR TODAY OR... 


1-505-880-1718 


FOR DISTRIBUTOR REFERRAL. 








The coin-op sales 
department with 
its latest redemp- 
tion piece, 
Zookeeper, (I-r): 
Anita Platacis, 
Carlos Laguardia, 
Yoshi Nakanishi, 
and John Pipp. 
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A toast to Taito 


ver its 4l-year history, Taito has 
been known for some memorable 
products—Operation Wolf, Space 
Invaders, Chase H.Q., vodka. 
Vodka? Yes, believe it or not, 
Taito Japan had its beginnings 
importing Russian vodka into 
Japan. It was so popular in bars 
that Taito founder Mike Kogan 
was soon placing peanut vending 
machines in those same bars. 

It wasn't long before Mr. Kogan 
discovered the used jukebox 
market and began bringing them 
into Japan. Peanut vendors and 
jukeboxes led to pinball ma- 
chines and, shall we say, the rest 
is history. Taito America was 
started 21 years ago, primarily to 
export product back to Japan— 
specifically pinball machines 


aint 


——— 
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from companies like Williams 
and Premier. In fact, Taito is still 
the exclusive Williams pinball 
distributor in Japan. 

To find out more about this 
unique company, we talked with 
Taito America vice president 
Yoshi Nakanishi. He’s been with 
Taito America for 12 years and 
describes those years as very 
informative and challenging. 
Since Taito is the exclusive 
Williams distributor in Japan, we 
were curious about the pinball 
market over there. “Every year 
the market changes. Right now 
it’s stronger than it was, but that 
could change,” Mr. Nakanishi 
explained. 

Taito became famous in the late 
‘70s when it developed Space 
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Jim Belt, coin-op sales manager. 


Invaders, which it licensed to 
Midway Manufacturing. Space 
Invaders became a legend, one of 
the most popular video games of 
all time. Even people who knew 
nothing about the video game 
industry knew the name Space 
Invaders. 

Soon after the success of Space 
Invaders, during the time when 
video games were sold as com- 
plete machines, Taito started to 
make its own games. Vodka, pin- 
ball, jukeboxes, and peanut ven- 
dors aside, we associate Taito 
with video games. We wanted to 
know how the company now 
views that segment of the indus- 
try. 

“We are seeing video games 
getting more and more expensive 
and designed for large arcade 
operations,” said Mr. Nakanishi. 
“However, I strongly believe that 
we cannot forget about the street 
operator. Manufacturers, includ- 
ing Taito, depend on products 
developed in Japan. Unfortun- 
ately, there are no street loca- 
tions over there, so no one con- 
centrates on product for street 
operators. There are over 15,000 
arcades in Japan, so product nat- 
urally is designed for that type of 
location. That’s one example of 
why Japan and America are two 
separate markets. For that rea- 
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son, I insist that we include street 
operators in our future. We are 
trying to come up with new prod- 
ucts at reasonable prices.” 

Does such a task seem insur- 
mountable given that video 
games are becoming more so- 
phisticated and expensive? Not to 
Taito. Mr. Nakanishi explains that 
Taito is working with several 
development companies in the 
United States for reasonably 
priced games for street locations. 
In addition, Taito brings its own 
developers over here to spend as 
long as a year getting a feel for 
the market. Cost of equipment 
has been a growing concern for 
operators. Mr. Nakanishi added 
that higher costs are justified. 
“The memory capability of video 
games is 1,000 times more than it 
was 10 years ago. More graphics 
require more time to create, 
which means more development 
costs. The prices on games are 
justified and I can safely say that 
operators are not being ripped 
off.” 


“L insist that we 
include street oper- 
ators in our future. 

We are trying to 


come up with new 
products at reason- 
1 0) (9 0) a (oa 


And what about the much-tout- 
ed virtual reality? Mr. Nakanishi 
describes it as “not quite there 
yet.” He added, “It’s high-tech, 
and we are taking a serious look 
at the technology, as are many 
other manufacturers. We all must 
keep a close watch on the mar- 
ket.” 

Taito is making impressive 
inroads into redemption. Mr. 
Nakanishi describes redemption 
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as a conflict between Taito Amer- 
ica and Taito Japan. He explains 
why: “Ticket redemption equip- 
ment is not allowed in Japan. The 
only thing you'll see is pachinko. 
As a result we can't buy redemp- 
tion equipment from Japan be- 
cause they aren't making any.” 

He continued, “Our new re- 
demption piece, Zookeeper, is 100 
percent made in the United 
States. In terms of redemption we 
are obligated to produce in the 
States. Redemption is an up-and- 
coming industry. We are anxious 
to be a part of this and introduce 
some new, exciting pieces. How- 
ever, as an industry, we have to 
be careful not to be perceived as 
offering gambling machines. We 
must be cautious not to offer hun- 
dreds of tickets at once, but 
rather a reasonable number of 
tickets to be redeemed. Taito 
believes in offering entertain- 
ment first and tickets as an added 
bonus. The purpose of our equip- 
ment is to provide fun, not simply 
winning tickets.” 

While many manufacturers 
have diversified into operating 
large arcade chains in the United 
States, Taito has not yet done so. 
Although the parent company 
operates over 3,500 arcades in 
Japan, it is not rushing into oper- 
ating over here. However, as Mr. 
Nakanishi noted, Taito has plans 





Larry Stalmah, vice president of manu- 
facturing. 
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simple By Choice 
Heliable By Uesign. 





Introducing GLASCU. The new name in dependable vending. 


At GLASCU, we've gone back to basics to bring you a Uur complete line includes large and small snack 
new level of reliability in vending. Specifically designed units, plus cold can, hot drink and a combination cold 
for simplicity and dependable operation, our machines food/snack model. GLASCU can be your single source 
give you all the features you need, including many for servicing all your customers vending needs. 
standard items other manufacturers offer as options. To find out more, call 






Advantages like quick and easy loading, simple your nearest GLASCU 
servicing, contemporary styling and affordable pricing distributor. 
make GLASCU the best value in the industry...letting 
you maximize profits in any size location. 


GLASCO™ 


Serving the needs of vending operators through the independent GLASCO distributor network. 
12955 Enterprise Way - Bridgeton, MO 63044 - 314/298-3510 - FAX:314/298/1309 























Abundance of colors and graphics 
that jar the imagination 


Wacky wisecracks and silly sound 
effects straight from Wonderland 
(Don’t let the Hatter fluster you!) 


Redemption fun for the whole 
family—everyone’s invited! 


§ unique targets of varying values, 
Operator-adjustable target values 


Fully adjustable ticket payout 
Capsule-dispensing capability 


Income analyzer and ticket dispenser 
included 


Reliable coin-toss mechanism built 
with solid engineering 


Designed and made in the U.S.A. 


a oe 


Fun and fiction meet with Mad Hatter’s Tea Party, 
an illustrious challenge based on Lewis Carroll’s 
Alice In Wonderland the whole family 
can enjoy! By simply inserting a coin @}@ 
that slides down onto a tea spoon, 

the player aims for any of five moving 
tea cups, a teapot, or a sugar bowl. 
Push down the spoon handle, let it go, 
and watch your coin tumble through 


Wonderland! Hit a target, and the Mad DIMENSIONS: 


Hatter’s hat will open for a super bonus rae 

shot that multiplies the payoff! on 
Crated Weight: 
300 Ibs. 


TAITO AMERICA CORPORATION FOR ADDITIONAL INFORMATION CONTACT YOUR AUTHORIZED DISTRIBUTOR, OR CALL 708/520-9280. 


® 390 Holbrook Drive 
Wheeling, IL 60090 
Telephone (708) 520-9280 


Fax (708) 520-1309 
© 1994 Taito America Corp. _ Licensed from Amptronixs, Hollywood, Florida 
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From left: Mike Fountain (accounts receivable), Carol Glaser (accounts payable), 
Richard Zver (treasurer), Gail Smolen (buyer-export sales), and Reg Winter (vice 


president of finance). 


to open a number of arcades to 
test new game concepts. “Having 
arcade locations to test games is 
a distinct advantage to any manu- 
facturer. We can place games and 
have a hands-on look at any prob- 
lems, comments from players, 
and the overall design. We are 
not looking for a huge operation, 
just enough to be able to test our 
games.” 

While we sometimes hear that 
the Japanese manufacturers do 
not respect the distributor net- 
work, Mr. Nakanishi is adamant 
about the importance of distribu- 
tors to the coin-op industry. He 
explained, “The distributors have 
much more experience in this 
industry than any manufacturer. 
They created this market and 
know their customers. We do 
count on them.” 


Mr. Nakanishi also gave us an 
opinion on operators. “Before we 
started making redemption, 
operators hadn't really changed. 
But with redemption, they have 
changed. They are much more 
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professional. I was talking to an 
operator who was operating just 
13 cranes. He can take care of his 
family on the income. It was a 
Surprise because in Japan an 


eee. 


> - 
‘ | 
oan 
1%, 
~ ~, ae . 
eA 
> 
cme ie 
ire) ot 
« p} 
se 
ie 
~ » 
y 


~ 


aft 4 
Fey : 
x 
- ae * 


- 


a 
» 





operator must have nearly 10 
arcades with the latest equip- 
ment to make a living. Here an 
operator with six jukeboxes can 
make a living.” 

Of course, we couldn't let Mr. 
Nakanishi get away without ask- 
ing his opinion about the contro- 
versy surrounding violence in 
video games. Here’s what he had 
to say: “From the manufacturer's 
view, we need to care. We need to 
agree that the graphics should 
not be too explicit. It concerns me 
as a manufacturer that someone 
outside of the industry will put 
ratings on our games. AS an 
industry, we should come up with 
our own guidelines and be re- 
sponsible enough to follow them. 
It brings me to another important 
point: in the future coin-op and 
consumer should be considered 
two separate industries because 
they are not one.” 

Speaking of the consumer mar- 
ket, Taito is a large producer of 
games for the home systems. Mr. 
Nakanishi describes the fierce 
competition in that area, citing 
over 100 third-party companies 
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The customer service team, (I-r): Ken Morita, Ed Manning, Shane Takahashi, Paul 


Torres, and Juan Lopez. 
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offering consumer product. He 
drove home the point by noting 
that if each brought out just six 
games a year, that would be over 
600 games for consumers to 
choose from! “It’s similar to coin- 
op in the fact that the top three 
games, for instance, sell and the 
other 597 sit on shelves,” said Mr. 
Nakanishi. 


Big change 


The industry watched in 
amazement two years ago when 
nearly half of Taito’s employees 
left at one time. There was the 
inevitable speculation about 
whether the company would sur- 
vive. 

While it was a blow, Taito capi- 
talized on the talent from within 
its surviving ranks. “We are very 
proud of what our staff has 
accomplished. While it was a 





Don't take chances! Dependable 


Shock, the transition was a 
rebirth for the company. We have 
some talented people and we 
simply gave them a chance to 
excel; they certainly have,” said 
Mr. Nakanishi. 

A strong team of dedicated and 
talented people came together. 
Joining Mr. Nakanishi is Larry 
Stalmah, vice president of manu- 
facturing. Larry is a seasoned 
professional in the industry and 
has been with the company since 
1988. 

John Pipp has been with Taito 
Since 1986 as the parts depart- 
ment and distribution manager. 
He was recently added to the 
sales team. 

Jim Belt assumed the duties of 
coin-op games manager in Jan- 
uary 1993. Jim is a coin-op veter- 
an, having worked 12 years at 
Bally Midway, three at Williams, 


Choose the “industry standard” for ticket dispensers 


Redemption Machine 


and two at Kaneko. 

Carlos Laguardia also joined 
Taito America in January 1993 as 
an international sales represen- 
tative. Carlos is working closely 
with the Latin American market. 

Other key personnel and Taito 
veterans include: Anita Platacis, 
sales administration; Paul Torres, 
customer service manager; Rich 
Zver, treasurer; Gail Smolen, 
buyer-export sales; and Ed 
Manning, parts. 

This June, Taito will be intro- 
ducing a fun and exciting coin 
toss game called Mad Hatter’s 
Tea Party, based on Lewis Car- 
roll’s timeless classic “Alice in 
Wonderland.” (| 


performance, on time delivery, and 























outstanding service have made us the Ticket Dispenser 

preferred choice of manufacturers, ¢ Push button loading 

operators and distributors for over © Validation 

10 years. ® Quick release ticket 
suide for easy 

“We very much appreciate all the servicing 


effort that you have put forth to 
meet our unscheduled needs.” 
Jack Mendes, Jr. Bob’s Space Racers, Inc. 


“You certainly deserve your status as 
the leader. Keep up the good work.” 
John S. Mc Ewan, MELTEC Inc. 


“The quality of your product is excellent. 
It has truly withstood the test of time.” 
Joseph W. Sladek, SKEE BALL Inc. 


“In our business where service is the key 
.. everyone in your organization excels.” 
Gene Cramm, ShowBiz Pizza Time, Inc. 
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e Counts and destroys 
redeemed tickets 





Deltronic 
Labs inc. 


120 Liberty Lane, Chalfont, PA 18914 ¢ 215 997-8616 e FAX# 215-997-9506 
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Coin Concepts Inc. 

16 Edgeboro Road, Unit 5 

East Brunswick, N.J. 08816 
908-390-9009 _ 1-800-462-COIN 
Fax: 908-390-3373 


coin concepts, inc. 


Profit from the Fun 
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NEWS FEATURE 


Don't count that CD out 


ny operator with CD jukeboxes 
on his route knows that the sound 
is amazing, the quality is superb, 
and the boxes are beautiful. They 
also know how expensive those 
CDs are. 

Buying a 45 rpm record for a 
dollar seems light-years away 
from buying multiples of a CD at 
15 to 20 times that much. While it 
wasn't a tragedy to trash a few 
warped 45s, tossing a $20 CD into 
the garbage causes nightmares. 

But hold on. Maybe tossing out 
a CD after the jukebox has had it 
for a snack is not the only solu- 
tion. There’s a way to resurface 
some damaged CDs, allowing 
operators to place them back in a 
jukebox instead of the garbage. 

Mardon Laser Disc Renewal 
specializes in giving new life to 
scratched CDs. Remember the 
grooves left on the edge of CDs by 
the older CD changer mecha- 
nisms? No problem, says Mar- 
don’s Mark Schmidt. “A lot of 
people don’t know that some 
scratches and even grooves on 
the edge of discs can be fixed. 
Many perfectly usable discs are 
being destroyed rather than 
being restored to normal playing 
condition.” 

Schmidt explained that the 
process does not use any materi- 
als that will leave a residue on the 
disc and adversely affect the lens 
of the player. Also, there are no 
fillers applied to the disc; the disc 


is completely resurfaced. 

This revolutionary process for 
removing surface abrasions and 
scarred edges works equally well 
on laser discs used in arcade 
games, karaoke machines, inter- 
active information systems, and 
computers. Schmidt said, 
“Scratched discs are becoming 
more common since laser media 
is becoming more common in the 
marketplace.” 

Considering the cost of a new 
CD, the cost for repairs are nomi- 
nal: $2.50 per side. Mardon even 
pays the return shipping charges 
on shipments of 50 CDs. 

To determine if a CD or a laser 
disc is a candidate for resurfac- 
ing, Mardon suggests this quick 
test. Since the recorded informa- 
tion on laser media is contained 
on a thin piece of metal foil, a 
scratch that penetrates this foil 
can render a disc irreparable. 
However, blemishes in the reflec- 
tive, shiny side of the disc are 
able to be removed. CDs are the 
the most susceptible to these 
defects since the foil is normally 
exposed on the top of the disc 
where the label and writing are 
located. 

Hold the disc up to a bright 
light source (a 100-watt light does 
nicely). If any light passes through 
the shiny foil, the disc is ruined. 
Other scratches, rough edges, or 
abrasions are easily removed. || 





This disc cannot be repaired because 
the foil has been damaged. 


Although this CD looks pretty bad, 
those scratches can be removed. 


From left: Donald and Debra Reedy, 
Francine Burrier, and Mark Schmidt. 
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Now The 


DUNGEONS € DRAGONS 
Video Game Works Its Magic 


On Your Cash Box. 


Introducing The a 
Dungeons & Dragons"- Tower of Doom" Video ummmeoaucean 
Game. The Ultimate Profit Weapon. | 
It's the world’s most popular role playing game, 

played by over 12 million enthusiasts for 20 years. 

And now, the popularity pays off — with the 

DUNGEONS & DRAGONS"— TOWER OF DOOM™ 

video game from Capcom! 


System Il 


Dragons, Ghouls and Cash at Every Level. € 
On their journey to the Tower of Doom, players 

choose their direction of play, leading them through 

hundreds of different paths to adventure. Around 

each corner lies more mystery, more adventure, 

more action. Which means more profits for you. 





Featuring The 

New System II’ A Magical New 
Development In Arcade Technology. 
System II means it’s easier to have more great 
games —like the DUNGEONS & DRAGONS™ 
video game — in your location. Once you're 
plugged into the system, changing software is 
as easy aS Snapping in a new board. New games 
are easier to install and they cost less too. 


To order the DUNGEONS & DRAGONS™ video 
game on the new System II, call your Capcom 
distributor or call Capcom at (408) 774-0500. 
With the DUNGEONS & DRAGONS™ video game, 
making money is no mystery. 





“DUNGEONS & DRAGONS, D&D and TOWER OF DOOM are trademarks owned by TSR, Inc. 
and manufactured under a sublicense from Strategic Simulations, Inc.” © 1994 TSR, Inc. All rights reserved. 
© 1994 CAPCOM USA, INC.,CAPCOM is a registered trademark of CAPCOM CO. Ltd. 
475 OAKMEAD PARKWAY, SUNNYVALE, CA 94086, (408) 774-0500. 








Attention: 
For the #1 source 
of coin-operated 


entertainment 
insurance, 


1-800-237-3355. 


We believe all coin-operated entertainment and amusement businesses, large or 
small, deserve affordable pricing and excellent service from experienced underwriters 
and claims handlers. It’s no wonder more and more businesses like yours look to 
America’s leader in specialty insurance needs. 

Call us today for a timely, competitive quotation, and ask about our 


multiple policy discounts. 

















ALLIED SPECIALTY INSURANCE, INC. 





10451 Gulf Boulevard * Treasure Island, Florida 33706 
(813) 367-6900 * In Florida 1-800-282-6776 * Outside Florida 1-800-237-3355 * FAX (813) 367-1407 
We’ll always be there for you. 


NASHVILLE * SAN ANTONIO * SACRAMENTO 
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TAX 
TIPS 


Depreciating land is possible 


o ahead, ask anyone—butcher, 
baker, CPA, or your favorite tax 
expert: “Can you depreciate 
land?” The answer will be, “Of 
course not.” That’s one of the first 
things you learn in Taxes 101. But 
a Montana farmer, Richard Han- 
sen, has blazed a new trail. He 
tried to depreciate land, was 
challenged by the IRS, and won in 
court. 

Here’s the story; read it careful- 
ly. Show it to your tax profession- 
al. This is truly a new tax break- 
through. Richard formed a corpo- 
ration, Richard Hansen Land Inc. 
(Land Inc.), which engaged in the 
business of farming. In 1984, Land 
Inc. purchased a 30-year estate 
for years paying $211,165 for this 
interest with a corporate check. 
Richard and his wife purchased 
the remainder interest (after 30 
years they would own the land) 
for $12,835 (making a total of 
$224,000 paid to the seller) using a 
check drawn on their personal 
bank account. 

The crops growing on the land 
at the time Land Inc. acquired the 
estate for years was valued at 
$8,000. Land Inc. deducted the 
$8,000 from the purchase price 
($211,165) and depreciated (tech- 
nically called amortization) the 
balance ($203,165) over the 30- 
year term. 

Land Inc. and the Hansens 
made seven other similar land 
purchases during the ‘80s and, of 
course, amortized the cost of the 
estate for years. No way, said the 
IRS. But the court (Richard 
Hansen Land Inc., TC Memo 1993- 
248) hoisted the victory flag for 
our tax hero, saying, “The long 
and short of the matter is that the 
property involved was to be used 


and was used in Land Inc.'s busi- 
nesses. 

The fact that the remainder 
interests were acquired simulta- 
neously by their shareholders, 
while suspect, is insufficient, 
standing alone, to disregard the 
form of the transactions at issue. 
We hold that Land Inc. was enti- 
tled to the deductions claimed for 
amortization of the costs of the 
estates for years.” 

Guess what happened next: the 
IRS cried to Congress. Obligingly, 
Congress passed a law that pre- 
vents related parties from playing 
this wonderful deductible land 
trick on the IRS. (Tell your profes- 
sional to see Section 167(e) of the 
Internal Revenue Code.) But 
here’s the good news. The section 
does not apply to non-related 
parties, and if you structure the 
deal right, you (related parties) 
can easily beat this section. 
Hurrah! Deducting your land still 
lives. 

(You may send for the following 
companion special reports: “Your 
Business, America’s Best Tax 
Shelter’; “The 25 Best Tax-Saving 
Ideas of the 90’s”; and “How to 
Take Money Out of Your Closely 
Held Corporation.”) 


Irving Blackman is a senior tax 
partner in Blackman Kallick 
Bartelstein, a CPA firm specializ- 
ing in closely held businesses. He 
has agreed to consult with read- 
ers of this column. His tax hotline 
number is (312) 207-1040. The 
address to send for the special 
reports (at a nominal cost) is 
Book Division, 300 South River- 
side Plaza, Chicago, IL 60606. 























State of the art technology in leaves the 
competition in the dust! Namco's new system 22 
hardware employs polygon graphics with the first ever 
Texture Mapping in a coin-operated videogame! 


is the most realistic driving game ever! 
Players experience the sensation of high-speed driving 
with turns that requires counter steering and all the 
driving savvy they can muster! Scenery and terrain 
includes hairpin curves, long sweeping 
tunnels, seaside conditions, steep 
mountainous cliffs, tight winding turns 
and the beckoning straight-aways 
of Formula racing. 





Dimensions: 
Height: 82.5" (39.8 cm) 
Width: 46" (116.8cm) 
Depth: 71.5" (181:6 cm) 
Weight: 637 Ibs. (287 kg) 

Power Consumption: 301 Watts 


NAMCO-AMERICA, Inc. NAMCO EUROPE LTD. NAMCO LTD. 
P.O. BOX 641630 25/27 Mossop Street 2-8-5 Tamagwa, Ota-ku 


4 ott Fe, 
oy 
: 


San Jose, CA 95164-1630 Knightsbridge, London SW3 2LY Tokyo 146, Japan a SS 2 ee Soe 
(408) 383-3900 (071) 581-5515 3756-231 1 The Game Creator 
Fax: (408) 383-0128 Fax: (071) 584-5579 Fax 3756-5967 





1993 NAMCO Ltd., All rights reserved 





From left: Madelyn Chapman, Dave Hall (Rowe), Myndel 
Pozner (Amusement Vending), and Harry Popiel. 


OPEN HOUSE 


April fool, Loof Lirpa, 
honored at Colorado Game 
& Vending Exchange 


We can tell that this is a serious group! From left: Joann 
Gonzales, TJ Fuller, Liz Barrego, Harpo Marx (a.k.a. Gennia 
Sloan), and Stephan Pataro. 





S? 





Atari's Mike Taylor looks a little amazed, Elaine Shirley 
chuckles, and Rich (Loof Lirpa) and Mike Babich are simply 


deranged. 





Bev Babich (“Lady in Waiting”), Barb 
Corwin (Pair A Dice Vending), Myndel 
Pozner (Amusement Vending), and 
Phyllis Babich. 


PLAY METER 


From left: Joe DeMarsico (Kiddie Rides USA), Brian Duke 
(Capcom), Reggie Moultrie (Skee-Ball), Susan Jesse (Laser- 


Tron), and Bev Babich. 


While you can always expect 
the unusual at Colorado Game & 
Vending Exchange, holding an 
open house around April Fool's 
Day is definitely asking for the 
bizarre. 

Over 300 people from 80 com- 
panies joined the Colorado Game 
Exchange crew to celebrate Loof 
Lirpa’s birthday. Rich, Bev, and 
Mike Babich were transformed 
into the illustrious viking, his lady 
in waiting, and his first mate. Rich 
describes the fantasy viking as 
“the first true discoverer of 
America.” Employees came dres- 
sed as their favorite piece of 
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equipment or favorite joke. There 
was a Lady in Red in honor of the 
new Rowe jukebox, a magician, a 
gypsy, Mickey Mouse, a walking 
Coors beer can, the Marx broth- 
ers, and more. 

Factory representatives joined 
in the frolic, enjoying some great 
food and plenty to drink while 
answering serious questions from 
operators. Customers found door 
prizes galore from T-shirts, TVs, 
and clocks to cordless phones, 
gift certificates, and kits. There 
was also a Rowe jukebox service 
school conducted by Vaughn 
Williamson. [| 
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Cat got 
your tongue? 


& 





& 


e’ve heard from your friends and neighbors, business 
associates and even your mother. But we haven't heard from 
you. Yet. We can only surmise that the cat got your tongue. 
So spit out the fur ball and give us a call. You'll discover that 
Coin Connexion is the 
cat’s meow in route 
management systems. 


( 605) 331-5575 The Gold Standard In Amusement Software 
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EXCITING WINNER FOR '94_ ELECTRO - MECHANICAL 9 REEL SLOT 
SELECTABLE FROM 3 TYPES FOR A MINIMUM SPACE 
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NOTE : There is a possibility to have some changes made in actual production without notice. 


Manufacturer CR) BABE corwariom Development // hy WING co. 


Telephon : 81-3-3331-7611 Facsimile : 81-3-3331-7600 Telephon : 81-3-3331-7311 Facsimile : 81-3-3331-7800 
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New from 


LAZER-TRON 


Players will be jumping with excitement as they compete 

against each other or try to beat the fastest time of the day in 
this whack-’em and smack-’em 2 player race game. The first 
player to reach the finish line in this first ever hip-hopping 
swamp Olympic meet is the winner. 





Bonus Jackpots ! Innovators in Redemption ! Ribbit Racin’ Features 


Players can win Special Bonus Jackpots Ribbit Racin” is brought to you by Lazer-Tron, * Adjustable ticket payout * Quality construction 
by beating the fastest times of the day. the same people who brought you such great * Adjustable cost per play * Adjustable difficulty level 


All Jackpots are operator adjustable. games as Aftershock’, Spinto Win’, Jungle = * Weight 400 Ibs. * $1ze:41°W x 38°D x 95°T 
Rama’, Awesome Toss ’Em’, Spina 21, * Super sound and graphics package 

Call Lazer-Tron today for the distributor Super Bank-It’and Sluggers Alley ° * Games can be linked together to form 

nearest you. a4, 6, 8 or 10 player race 


LAZER-TRONM 


LAZER-T RON 4430 Willow Rad. 


LIGHT YEARS AHEAD! Pleasanton, CA 94588 


Phone: (510) 460-0873 
Fax: (510) 460-0365 





Super Bank-It™ is distributed 
by Capcom USA. 


Patented & Patents applied for 
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(Greater Southern). 


tacetios 


a a ee | 


Greater Southern’s Gray Stowers (I) and Greg Smith flank 


George Nader of Nader's Music. 


PLAY METER 


From left: Reece Spenser (Heritage Amusement), Larry 
Brown (Greater Southern), David Capilouto (Greater 
Southern), Rachel Davies (Williams), and Gray Stowers 


OPEN HOUSE 


Great day at Greater 


southern 


(Lazer-Tron). 


i, 


The babes were back at 
Greater Southern,” announced 
the press release. “The baby back 
barbecue ribs, that is.” 

On Friday, March 25, Greater 
Southern in Atlanta invited 
friends, customers, and factory 
representatives to its offices for a 
post-ACME open house. 

And show up they did to enjoy 
the barbecue, have a drink or 
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A group of manufacturers taking a much-needed break, 
(I-r): Jeff Yantz (Valley), Tom Siemieniec (Namco), Tim 
Jackson (Romstar), Dave Courington (Tornado), Darren 
Decatorie (Konami), Jim Newlander (Atari), and Susan Jesse 


Greater Southern’s David Capilouto (I) and Rubin Piha (r) 
welcome Joe Dillon of Williams (left center) and Jim 
Newlander of Atari. 





two, and take another (or a first) 
look at many of the hot games 
shown at ACME ‘94. 

“We had a most successful open 
house,” said vice president Rubin 
Piha. “We had many representa- 
tives from the factories, who got 
to chat with our customers. As 
usual, the food and libations were 
enjoyed by all.” 1! 
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OPEN HOUSE 


Betson stages bash 





From left: Frank Seninsky of Alpha-Omega, Betstar’s Bill 
Treger, Bob Herman of Ace Amusement, and Frank Calland 
of E&S Music. 


From left: Betson’'s Joe Cirillo and Maria Benigno welcome 
American Sammy'’s Rick Rochetti and Romstar's Rene Lopez. 


On March 23, over 250 opera- 
tors from the area showed up for 
Betson’s open house in New 
Jersey. In addition to great food 
and exciting new products, a trip 
to Puerto Rico was raffled as a 
grand prize to one lucky winner. 

Like the ACME show, redemp- 
tion was the topic of conversation. 
Betson showed its new sSelf- 
redeeming basketball game, 
Rage in the Cage. 

Chris Cirillo of Betson said that 
operators left feeling positive 
about the future of the industry. 1 
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Betson’s Chuck Morton (I) welcomes Merit’s Ron Hunt, Bob 
Dipipi, and Dave Myers. 
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Betson's Joe Ingui (c) with I|.C.E.’s Greg Kania (I) and Horace 
Macconi of Homac Amusements. 
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Steve Ward (I) shows Mario Dipaola of 
Funway Amusement Fabtek’s Raiden Il. 
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JALECO INTRODUCES 
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modified cabinet ueas 
scaled downfor 
children ages 3-9. 
Features easy to 
reach steering 
wheel, gear shift... 

z _ and gas pedal. — 
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JALECO LTD. JALECO USA, INC. JALECO EUROPE 


2-19 -7 Yohga, Setagaya-ku 685 Chaddick Drive 188 Brent Crescent 
Tokyo 158, Japan Wheeling II 60090, U.S.A. London, NW 10 OQT, England 


Tel. 03-3708-4830 Fax. 03-3708-4822 ‘Tel. 708-215-1811 Tel: 033708 4830 





Telex. J 27891 Fax. 708-215-2642 Fax: 03 3708 4822 
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" eat. 


Your people are under attack by the ALIEN 
COMMAND. This exciting redemption game from 
Jaleco combines the lively fun of screen 
animation with the concrete feel of a mechanical 
game. One or two players fire hand-held laser 
guns. They must defend astronauts who are being 
kidnapped and pulled up into the air by 


r 
| 

| j mechanical UFO's. The UFO's must be targeted and 
; 
l 
: 





shot in order for them to drop the astronauts. At 
the same time, however, colorful, talking boss 
aliens appear on a screen, taunting the players. 
Players can destroy them by shooting at the 
screen. Peace will return to the earth only by 
destroying all 5 Alien Commanders and stopping 
their armies of UFO's. | 











Hand-held laser pistols 
+ 





| 
1 or 2-player mode | 

‘ : 

Combines animated bosses onscreen with | 
mechanical, moving UFO's astronauts, _; 
and hatch doors. ; 

+ 

Operator adjustable settings | 
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OPEN HOUSE 


Happy birthday, 
Betson Pittsburgh 





Fred Wood of Mid-State Amusemen 


bullets!” It’s electronic, Fred. 


Brian McWilliams (1) and Betson’s Lou 
Larson. 
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t says as he tries his luck 
on Namco's Shoot Away Il, “Bullets? | don’t need no stinkin’ 








A “pinball summ 





be Ie y 
eeting” by, (I-r): Dan Hosek of Pinball 
Perfection, Larry Ginsberg of Music Distributing, and Mike 


it m 








Pacak of Fun-n-Games. 





Where could you find poetry, 
balloon bashing, a coin-op equip- 
ment display, circus clowns, and 
200 operators singing happy 
birthday? They were all part of a 
fun formula for celebrating Bet- 
son Pittsburgh Distributing’s one- 
year birthday party and post- 
ACME open house in late March. 

There were hundreds of bal- 
loons in red and black to comple- 
ment the new Rowe music line 
and Hozbo the Clown created bal- 
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loon sculptures for the guests. 
Thanks to Rachel Davies and 
Williams, over 250 balloons were 
dropped (and popped) from the 
warehouse rafters. Each balloon 
contained discount coupons for 
Williams’ products. 

A show highlight was the poet- 
ry recital presented by Lou 
Larson as he read from an origi- 
nal work which thanked all of the 
operators for their business. [| 
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OPEN HOUSE 
Mondial hosts Philly delight 








Scott Fiel of Lendel Vending brought his two children, 
Sams. Lauren (I) and Brynn. 








Tom McAuliffe of Champions with children Margaret, Tom Mondial’s Niki Arakelian had some help from daughter Lia in 
Jr., and Maryedith. thanking everyone for coming. 


The place to be on April 2 was 
in Philadelphia at Mondial Dis- 
tributing’s open house. In addi- 
tion to seeing manufacturer's 
representatives, customers got a 
chance to play many of the new 
games. 

"The open house was a huge 
success,” noted Mondial’s Chris 
Vecchione, adding, “The cus- 
tomers were very impressed with 
the wide array of new product, 
especially redemption.” (| 


PLAY METER 61 JUNE 1994 





INSIST ON THE TOP OF THE LINE. 





ASAHI SEIKO 


Coin Hoppers ¢ Card Dispensers ¢ Coin Doors © Joy Sticks © Coin Selectors 
Escrow/Diverter Units ¢ Bill Dispensers ® Replacement Parts 


aN 


re 


4029 S. Industrial Rd., Las Vegas, NV 89103 © (702) 794-2920 © Fax: (702) 794-0644 
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e Player password 
system stores 


So 2-Player kit installs 
easily into any existing 





o-button control panel at individually created 
configuration. 7% fighters for increased 
om repeat play. 
- Hidden combination : -e= 
moves enhance .- e Operator adjustable, 
gameplay and increase ; r violence DIP switch 
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- Players can search for nl 5 

many secret enemies, 

weapons, locations and 
. events. 


e 2-player simultaneous 
play with continuous 
buy-in. 





° Interchangeable e Complete kit available 
weapons and fighter 


: for all Jamma compatible 


a baeweeneniee! norease cabinets with horizontal 
3) ial g mount monitors. 


player strategy. 





Strata Group, Inc. 
4010 Winnetka Ave. Rolling Meadows, IL 60008 (708) 870-7006 (800) 262-0323 (708) 870-0120 Fax 


© Copyright 1994 Incredible Technologies, Inc. All rights reserved. 








NEWS FEATURE 


AMOA-IFPA stages 
fourth pinball finals 


Hundreds of pinball enthusiasts 
from 28 states and six countries 
put their skills to the test at the 
fourth annual AMOA-Interna- 
tional Flipper Pinball Associa- 
tion’s (IFPA) World Pinball Cham- 
pionships, held April 22-24 in 
Rosemont, Ill. It was the associa- 
tion’s biggest tournament to date, 
with nearly $25,000 in awards and 
prizes up for grabs. 

The action took place on 100 
new pinball machines, which 
were provided by IFPA manufac- 
turer sponsors Williams, Bally, 
Data East, and Premier Tech- 
nology. Everything ran smoothly 
under the watchful eyes of IFPA 
tournament co-directors Mike 
Hawkins (D & R Star) and Mike 
Jensen (Jim Stansfield Vending). 

Among the results from this 
year’s tournament: 

Pinmaster Singles: ist: Dan 
Wilson, Lansing, Mich.; 2nd: Jason 
Werdrick, Park Ridge, Ill.; 3rd: 
Bowen Kerins, Palo Alto, Calif.; 
4th: Paul Madison (Dahlco Amuse- 
ment), Minneapolis, Minn. 

Pinmaster Team: Ist: Paul 
Madison and Fred Richardson 
(Dahlco Amusement), Minnea- 
polis, Minn.; 2nd: Dave Hegge and 
Jason Werdrick, Brookfield and 
Park Ridge, II1l.; 3rd: Charles 
Lakey and Kalle Krantz, Goteborg 
and Bromma, Sweden; 4th: Carlos 






dnal Flipper Pinball Assoc. 
al World Championships 





From left: IFPA president Chris Warren, co-tournament directors Mike Jensen and 
Mike Hawkins, and IFPA vice president Ed Tolisano. 


: a : .., ee Bonis and Rick Miller, Madrid, 
Hi. a Spain, and Algonquin, III. 

\ Wd Rocs i, | Open Singles: Ist: Steve Zum- 

7 i | & | off, Pittsburgh, Pa.; 2nd: David 


> Meyer, Park Ridge, IIL; 3rd: Bill 
ie * Kurtz, Pittsburgh, Pa.; 4th: 
= Michael Fraser (Southern Music), 
Calgary, Canada. 


Open Team: Ist: Michael and 


Chris Warren (r) with Lyman Sheats (I) and Kevin Martin of Data East Pinball, who A oo reer 
finished first in the Manufacturer Team category. algary, Canada; 2nd: Fnil De- 
gand II and Brian Gabehart, 


Topeka, Kansas; 3rd: Kirby Rients 
and Jeff Fellows (C & N Sales), 
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NEWS FEATURE 





IFPA executive director Doug Young (I) with Pinmaster Team winners Fred 
Richardson (c) and Paul Madison. 


Mankato, Minn.; 4th: Brian Dom- 
iny and David Hammett, Atlanta, 
Ga. 

Women’s Team: ist: Teresa 
Dery and Julia Slayton, Brooklyn 
Park, Minn., and Phoenix, Ariz.; 
2nd: Lori Grosick and Ellen Faith 
Frankel; 3rd: Pam Cady and 
Sandra Gray (All American 
Auto), Owosso, Mich.; 4th: Brin 
Shaefer and Kristine Nagle 
(Regal Vending), lowa City, lowa. 

Women’s Singles: ist: Wendy 
Hollibaugh, Auburn Hills, Mich.; 
2nd: Teresa Dery (American 
Amusement Arcades), Brooklyn 
Park, Minn.; 3rd: Ellen Faith 
Frankel, Pittsburgh, Pa.; 4th: 
Kristine Nagle (Regal Vending), 
Iowa City, Iowa. 

Mixed Team: Ist: Julia Slayton 
and Jason Werdrick, Phoenix, 
Ariz., and Park Ridge, IIl.; 2nd: 
Jeri Lock and Dave Hegge, 
Goleta, Calif., and Park Ridge, IIL; 
3rd: Kevin Kulek and Ann Mull 
(Superior Amusement), Pincon- 
ning, Mich.; 4th: Joanne and Dale 
Hagen (Jim Stansfield Vending), 
LaCrosse, Wis. 

Juniors, thru 12: 1st: Zachary 
Sharpe, Arlington Heights, III; 
2nd: Kevin Kulek Jr., Pinconning, 
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Mich.; 3rd: Erin Cady, Owosso, 
Mich.; 4th: Lauren Young, Mus- 
kego, Wis. 

Juniors, 13-17: 1st: Willy McKin- 
ney, Alexander, Ark.; 2nd: Ehren 
Bilshausen, Oak Brook, IIl.; 3rd: 
Mark Bradley, Downers Grove, 
Ill.; 4th: Joshua Sharpe, Arlington, 
Il. 

Manufacturer Singles: Ist: 
Lyman Sheats, Data East Pinball: 
2nd: Larry DeMar, Williams/Bally. 

Manufacturer Team: ist: Lyman 
Sheats and Kevin Martin, Data 
East Pinball; 2nd: Larry DeMar 
and Roger Sharpe, Williams/ 
Bally. 

The Charity Challenge raised 
nearly $1,000 for the Give Kids 
the World Foundation, a Kissi- 
mmee, Fla.-based charity that ful- 
fills wishes for terminally ill chil- 
dren from around the world. 

AMOA-IFPA member volun- 
teers at this year’s champi- 
onships included IFPA president 
Chris Warren, Capital Music; 
IFPA vice president Ed Tolisano, 
TBI Games Unlimited; Andy 
Shaffer, Shaffer Services; Dan 
Telshaw, C & N Sales; and Scott 
Bright, All American Automatic. 
Frank Gumma of American 
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Pinmaster Singles champ Dan Wilson 
shows off his trophy. 


Vending Sales and a staff of tech- 
nicians from the pinball manufac- 
turers “were instrumental in pro- 
viding the equipment and sup- 
port critical to staging such a 
large event,’ said AMOA-IFPA 
executive director Doug Young. 


He added that the highlight of 
the 1994 tournament wasn't 
something obvious to the players 
or spectators. “It was the tremen- 
dous increase in the number of 
league players who participated 
in this year’s championships,” 
Young explained. “From a hum- 
ble beginning, when very few 
players came to the tournament 
with league experience, the tour- 
nament can now boast that nearly 
half its participants are either 
sanctioned IFPA players or com- 
pete in league programs. The 
remaining players would like to 
participate in pinball league pro- 
grams but find themselves resid- 
ing in areas that don’t yet have 
IFPA member operators to man- 
age their leagues.” 

For more information on the 
association, contact Doug Young, 
AMOA-IFPA, P.O. Box 442, Mus- 
kego, WI 53150-0442; (414) 422- 
0600; FAX (414) 422-0707. 1 
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VIDEQ GAMING 


OUTLOOK 


Back on track or 
just blowing steam? 


ill the long dry spell in operator- 
involved video gaming come to an 
end? Determined coin machine 
operators in a number of states 
are renewing efforts to legalize 
the devices in hopes of doing just 
that. 

But introducing legislation for 
any land-based gambling mea- 
sure is a tough sell in the heady 
days of infatuation with river- 
boats, or when a governor is 
dead-set against gambling. A spot 
check of states with and without 
approved gaming revealed the 
following developments: 

South Dakota 

Since the inception of video lot- 
tery in October 1989, the state's 
share of proceeds has risen three 
times, from 22.5 percent up to 36 
percent. That figure is due to inch 
forward again, to 37 percent as of 
July 1. 

Longtime gambling opponent 
JoDean Joy recently tried to 
place yet another anti-gambling 
initiative on the ballot come 
November. Her petition drive fell 
short of the required 12,836 signa- 
tures needed by May 3. With 
property tax relief as her banner, 
Joy proposed raising the state 
share to 51 percent over a four- 
year period! 

From fiscal year July 1, 1993, to 
June 30, 1994, video lottery will 
account for $59.4 million to the 
state’s general fund. South Da- 
kota allows 10 machines per loca- 
tion, which are age-controlled 
establishments. Machines accept 
nickels, quarters, and $1-$5-$10- 
$20 bills. Nickel play was intro- 
duced in August 1993. 

Cris Tollefson of the South 
Dakota Lottery provided the lat- 
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est video lottery statistics. There 
were 7,800 machines operating at 
the end of April, a jump from 
6,800 in 1993. To what does she 
attribute the increase? “The 
increase comes from natural 
growth,” offers Tollefson. “A few 
more establishments have been 
added. Part of the reason could 
be that we now have nickel play; 
it expanded the market a bit. We 
believe it has created new play- 
ers.” 

Supporting that statement is a 
comparison of weekly averages 
for a recent 10-week period with 
the first 10-week period after 
nickel play began, which shows a 
$4.3 million dollar increase in rev- 
enue. “Some quarter players be- 
came nickel players,” admits 
Tollefson. “We feel there were 
potential players who wanted 
nickel play and entered the game 
once it was available. It’s been a 
nice addition, being able to offer 
variety to the players.” 

What does the state stand to 
gain from the extra one percent 
of net proceeds? Approximately 
$1.7 million, says Tollefson. 

Of the 7,800 machines in opera- 
tion, 68 offer nickel play only; 
2,119 accept nickels, quarters, 
and larger denominations; the 
balance (5,613) offer quarter play 
and higher. 

South Dakota faces a general 
election in November. Gov. Wal- 
ter Miller, who has been friendly 
toward video lottery to date, will 
be on the ballot. The field of gov- 
ernor hopefuls includes Bill 
Janklow, who once said, “Video 
lottery is the dumbest thing the 
state of South Dakota has ever 
done.” 
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Oregon 

Bob Ledbetter of Quality 
Amusement, who currently 
serves as president of the Oregon 
Amusement and Music Opera- 
tors Association, says the Lottery 
continues to do bang-up business 
with its state-run video lottery 
program. That success, though, is 
coming at the expense of coin 
machine operators. 

“The chances are very, very 
slim that operators will ever be 
involved,” he said. “The state's 
had a taste of the pie; why would 
they want to give any of it away? 
With video lottery going on in 
Oregon, it’s made the amusement 
game business very soft. There's 
been a 40 to 60 percent decline in 
business since video lottery went 
into effect, and 30 to 40 percent of 
the operators are gone now. 
Personally, I’ve had to lay off 
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seven employees. It’s just been 
rough for everyone in the coin 
machine industry.” 


The Pennsylvania Amusement 
and Music Machine Association is 
joined by the Malt Beverage As- 


“The fact that practically every state has 
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legislation has obviously influenced 
legislators.” 





Pennsylvania 

This state seems to be ahead in 
the “most likely to succeed” cate- 
gory for 1995. The key could rest 
in the governor’s mansion, which 
will have a new occupant after 
November. Gov. Bob Casey, who 
vetoed video lottery in 1991, will 
complete two terms. The field of 
governor-hopefuls narrowed to 
four following a May 10 primary. 
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Albuquerque, NM 87113 
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sociation (in effect the tavern 
association) in pursuing legisla- 
tion for video lottery. Said John 
Milliron, executive director of 
PAMMA, “We hope this will be 
one of the first things taken up by 
the new Legislature, which meets 
in January 1995.” 

A big turnover of legislators is 
not expected in November. Those 
remaining in office are already 
familiar with the basic tenets of 
video lottery. 

PAMMA hopes the final version 
of the video lottery bill will in- 
clude this language: central com- 
puter system accountability, 
three to five machines per loca- 
tion, $2 maximum wager, $500 
maximum win, game placement 
limited to age-controlled liquor- 
licensed establishments, pro- 
ceeds divided 34 percent to the 
state, 33 percent to locations, and 
33 percent to coin machine oper- 
ators. 

The state's small games of 
chance law, in effect since 1987, 
limits prizes to $500. 

Pennsylvania shares a problem 
common in other states, that of a 
declining tax base due to a down- 
turn in the economy. 

A case in point: Pittsburgh, a 
city trying to recover from the 
devastation of the steel industry. 

New York 

Ralph Ceraldi, president of the 
New York State Coin Machine 
Association, recently attended 
two days of state Senate hearings. 
Based on what he heard, Ceraldi 
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South Dakota provided the blueprint for video lottery. 


believes that there will be a big 
push for gaming in the state. 

Specifically: 

e A company named Auto-Tote 
wants to put a video poker-type 
machine in the race tracks. “The 
machine devotes a quarter of the 
screen to the race in progress, or 
you can tune in to other races at 
other tracks,” Ceraldi explained. 
“You bet on the races right there 
on the screen. Auto-Tote wants to 
put the machine in the race 
tracks free of charge; they would 
get a percentage of the rev- 
enues. The man pitching the 
concept was Steve McCarthy, 
who used to be with G-TECH. 

e The proposed sites for land- 
based casinos are the Catskills, 
Buffalo, and shorefronts like 
Coney Island. The congestion in 
Manhattan makes a casino im- 
practical, so riverboat gambling 
would go there instead. 

What about video lottery with 
operators? “A bill was intro- 
duced, but it doesn’t appear to be 
going anywhere,’ Ceraldi said. 
“The trend seems to be in the 
direction of these other forms of 
gaming, because the legislators 
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feel they would have more con- 
trol over it. It’s not as scattered as 
having video poker machines all 
throughout the state.” 

When asked to render his opin- 
ion of the proposed video lottery 
as another form of authorized lot- 
tery, Attorney General G. Oliver 
Koppell determined that the 
machines “fall within the defini- 
tion of ‘slot machine’ in that ‘as a 
result of the insertion of a coin or 
other object, depending upon ele- 
ments of chance, it may eject 
something of value.’ 

“Video lottery machines as 
described in Assembly Bill 1398 
are slot machines. By definition, a 
Slot machine is not a lottery. As 
we found in our 1981 opinion, the 
notion of a single player pitted 
against a machine is foreign to 
the common and traditional un- 
derstanding of the term ‘lottery.’” 

Koppell concluded: “Placement 
of video lottery machines in 
places where alcoholic beverages 
are consumed would create mini- 
casinos throughout the state. In 
permitting the video lottery 
games as a lottery, however, the 
people would have no chance to 


69 


express their approval or disap- 
proval.” 


Nebraska 

The sting of a failed video lot- 
tery effort in 1990 has made oper- 
ators in the state wary. The 
Nebraska Operators Association 
has taken a “wait and see’ atti- 
tude toward the recent push for 
video lottery by a group called 
the Nebraska Cooperative Lot- 
tery Commission. The motiva- 
tion? Gambling opportunities in 
nearby South Dakota (video lot- 
tery and casinos in Deadwood), 
Iowa (riverboats), and Colorado 
(casinos in three historic towns) 
are luring residents across state 
borders. 

Nebraska citizens can play 
keno games regulated by the 
Charitable Gaming Division, with 
the major share of the proceeds 
going to the cities and counties 
and very little to the state. 

Mardy McCullough of the NOA 
says, “Little towns are losing out 
to the bigger ones, plus there’s 
gambling in neighboring states. A 
petition is currently being drafted 
to bring an initiative to the ballot 
at the general election.” 

Bill Kurtenbach, attorney for 
the cooperative, was quoted in 
the local press as saying, “In 
Nebraska, many people feel video 
lottery is inevitable. If so, we’d 
like to take a positive stance and 
get some of the revenue for local 
governments.” The cooperative 
needs 58,000 signatures by July 8. 

Arkansas 

According to Walter Skelton, 
executive director of the Arkan- 
sas Music Operators Association, 
“Our problem is a constitutional 
provision that puts a stop to most 
gambling here. There are at least 
two gaming proposals being float- 
ed for inclusion on the ballot this 
fall. 

“One is a proposal for a consti- 
tutional amendment that will 
allow lotteries, bingo, and video 
poker machines. The other would 
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accomplish the same thing but 
also allow video poker and casi- 
nos at the two race tracks—a 
thoroughbred track in Hot 
Springs and a dog track in West 
Memphis.” 

The proximity of West Memphis 
to Mississippi's dockside gam- 
bling in the nearby town of Tunica 
has drawn residents away from 
the dog track. 

Skelton has tried to interest 
association members in video lot- 
tery but says, “A lot of the opera- 
tors would like to see the lottery 
provision thrown out, based on 
what they hear about video poker 
games in Louisiana. The story 
here is they re not making much 
money. The state’s share of 22.5 
percent is too much.” 


New Mexico 

Thanks to a broad coalition of 
industries, Constitutional Amend- 
ment #8 will appear on the Nov. 8 
ballot. The amendment “provides 
for a statewide lottery and video 
games of chance.” 

Coin machine operators in the 
state have an advantage in the 
coalition, which is made up of the 
New Mexico Vending Amuse- 
ment and Music Operators As- 
sociation, the retail liquor associ- 
ation, the horseracing industry, 
and the hospitality industry. 

NMVAMOA association secre- 
tary Ken Anderson says, “Our 
focus is to keep the coalition 
together and be ready to pass the 
amendment. If we can maintain 
the coalition and work as a unit, 
there is a good chance we can 
succeed.” It’s a dual process: if 
the amendment passes the mea- 
sure goes back to the Legislature 
for enabling legislation. 

New Mexico's political primary 
is set for June 7. Gov. Bruce King, 
who has made public statements 
against gambling, is up for re- 
election. Other posts on the ballot 
will include lieutenant governor 
and seats in the House. 

Anderson believes in Henry 
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Louisiana's video poker program is in 
its second year. 


Ford’s philosophy: “People com- 
ing together is a beginning. 
People staying together is a coali- 
tion. People working together is 
SUCCESS.” 
Florida 

The Florida Legislature, appar- 
ently believing that some form of 
legalized gaming will eventually 
take place, has created a state 
Gaming Commission. “There 
obviously seems to be more inter- 
est by the Legislature in getting 
involved with gaming,” said Man- 
ley Lawson of Lawson Music. “The 
fact that practically every state 
has passed, or is considering pas- 
sing, gaming legislation has obvi- 
ously influenced legislators.” 
_ But before any specific gaming 
law can be passed, the state con- 
stitution will have to be amended, 
Since it currently prohibits gam- 
bling. That would require a two- 
thirds vote of the electorate. 

Illinois 

The Illinois Coin Machine Op- 
erators Association is urging 
members and their locations to 
contact their legislators regard- 
ing Sen. “Pate” Philip’s proposed 
riverboat legislation that includes 
a video gaming provision. 


The provision reads: “Author- 
izing video gaming in charitable, 
religious, fraternal, veterans, 
labor, and educational organiza- 
tions that are conducted on a not- 
for-profit basis and are exempt 
from federal income taxation. 
Each location may contain up to 
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three terminals. The wagering 
tax shall be 20 percent of net ter- 
minal income (25 percent two 
years after operation com- 
mences). Wagers are limited to $2 
per game. Payout is limited to 
$500 per game.” 

ICMOA believes this proposal 
gives a boost to non-taxpaying 
service organizations and will 
ultimately hurt taxpaying small 
business owners such as coin 
machine operators. ICMOA stud- 
ies indicate that a statewide video 
gaming system would produce 
$238 million in tax revenue the 
first year. 

Ohio 

Substitute House Bill 328 was 
proposed to legalize tip-ticks 
(pull-tabs) and tighten up the 
rules for non-profit bingo. An 
amendment was attached to the 
bill to legalize video lottery in 
liquor-licensed establishments. 
The committee reviewing the bill 
voted six to five for it, but the 
chairman, who is adamantly 
opposed to legalization, ad- 
journed the meeting and said the 
bill would never pass with that 
amendment in it. Later he ap- 
pointed a subcommittee to hear 
all the arguments. 

According to Paul Corey, exec- 
utive vice president of the Ohio 
Coin Machine Association, a big 
turnover is expected in the 
Legislature come January 1995, 
due to term limitations. Gov. 
George Voinovich, who is up for 
re-election, has said flat-out that 
he is against gambling. 

It is interesting to note that the 
House recently passed legislation 
for the seven race tracks in the 
state to open off-track betting 
parlours. This is a foot-in-the- 
door for expanded gambling. Can 
video lottery terminals in the 
race tracks be far behind? [| 

For details on Missouri, turn to 
“Gaming Update’; for extensive 
Louisiana coverage, turn to 
“Louisiana Gaming.” 
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LOUISIANA 
GAMING 


Rules change midstream, 
state fee hikes proposed 
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Above left, (I-r): 
Fred Boyd of 
Fred's Amuse- 
ment, Kevin 
Craighead of 
Craighead Amuse- 
ment, and Randy 
Glazer of South- 
land Gaming. 


Above right: 

Bob Nims of A.M.A. 
Distributing (1) 
joins Veda Jack- 
son of Tridico 
Electric and 
Aubrey Brooks of 
Tommie’s Novelty. 


Bonnie Theard 


Louisiana, home of hot sauce 
and hotter politics, faces relaxed 
video poker regulations and leg- 
islative attempts to increase the 
state’s take from the current 22.5 
percent up to 36 percent or high- 
er. Even worse is the possibility 
that the law legalizing the games 
could be rescinded, although the 
state is in no position to turn its 
back on $96 million in fees and 
game revenues. 

Coin machine operators in the 
state hope cool heads will prevail 
before they are taxed out of exis- 
tence. “Whoever heard of increas- 
ing taxes on a new industry by as 
much as half in only two year’s 
time?” said one member of the 
Louisiana Amusement and Music 
Operators Association at the 
group's April 27 meeting in Baton 
Rouge. 

LAMOA members listened 
patiently to remarks from the La. 
State Police, the new association 
executive director, an economist, 
and a senator before taking to the 
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capitol steps to discuss these 
matters with their representa- 
tives. 

Louisiana's video poker rules 
and regulations, in effect for two 
years, have been all but tossed 
aside following a court ruling that 
determined the State Police over- 
stepped its authority. 

One bone of contention: truck 
stops felt that the State Police 
could not formulate rules and 
regulations that limited them to 
50 machines while the Video 
Poker Device Control Act allow- 
ed them, along with race tracks 
and OTBs, “unlimited” games. 

Other court battles involving 
license denials based on rule 
enforcement “by the book” result- 
ed in a hamstrung State Police 
video gaming enforcement divi- 
sion. The rules were accepted by 
LAMOA in December 1991, pas- 
sed muster at the Oversight 
Committee level, and were sub- 
mitted to the La. State Register 
for final publication on Feb. 19, 
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From left: Jonn Georges of Delta Gaming, Joe Palermo of 
Jackpot Novelty, Lt. Kendall Fellon of the La. State Police, 
and Frank Lopiccolo of South-West Utilities. 





From left: Frank Kearney and Craig Tullos of Reliable 
Amusement, Sgt. Brad Tullier of the La. State Police, and 
Mike Brouillette of Reliable Amusement. 
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Lou and Bonnie Gourgues of B & L Amusement and Sot. 
Stanley Griffin. 


1992. It remains a mystery why 

they were adopted as written if 

they were truly out-of-bounds. 
Background 

Few could argue that the intent 
of the law was not to foster the 
development of mini-casinos 
throughout the state, but the law 
was not specific and therein lies 
the problem. 

Limiting the number of games 
and enforcing strict requirements 
to qualify for a license were mea- 
sures designed to maintain the 
integrity of the system and avoid 
a proliferation of machines, or in- 
your-face gambling. 
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Sgt. George Dean (I) of the La. State Police and Glenn 


Goudeau of Goudeau Inc. 


The 1991 law legalizing video 
poker devices states: “There shall 
be no limit on the number of 
video draw poker devices that 
may be placed at a truck stop 
facility.” The law defines a truck 
stop as “a facility covering at least 
five contiguous acres which has 
overnight facilities and service 
facilities for 18-wheel tractor 
trailers.” 

Under rules and regulations 
drafted by the State Police, truck 
stops were classified as a Type V 
license and “may be allowed to 
operate not more than 50 de- 
vices.” Requirements for licens- 
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ing approval included two years 
of actual operation as a truck 
stop and a physical location with- 
in 500 feet of a designated truck 
route. Since this interpretation of 
the law’s intent failed to hold up 
in court, regulations in this area 
are loosening up, along with those 
covering advertising (severely 
restricted in the original rules). 
Other license classifications 
are: Type I—any bar, tavern, or 
club; Type IIl—any restaurant, 
motel, or hotel; and Type IIIl—any 
establishment with more than 
one lounge. All three categories- 
must have a valid license for the 
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sale of alcoholic beverages for on- 
premise consumption; only three 
machines are allowed per loca- 
tion. A Type IV license covers 
OTBs and establishments where 
pari-mutuel wagering is permit- 
ted. 

At the start (and presently) the 
State Police faced the daunting 
tasks of administration and en- 
forcement with limited manpow- 
er. The rules were developed 
with a controlled, steady growth 
of the industry in mind and “pro- 
mulgated with primary consider- 
ation given to maintaining the 
health, welfare, and safety of the 
general public’ (Title 55, page 1). 


Changing times 

Video poker rules, fees, and 
perceptions are subject to change 
in the current political climate. 
Internally, LAMOA is also chang- 
ing. A new executive director has 
been named: Charles Pasqua, 
former executive director of the 
La. Municipal Association. 

According to Joe Palermo of 
Jackpot Novelty, “We felt we 
needed a new direction and lead- 
ership to take us through these 
tough times.” Assisting Pasqua 
are Charles “Bubba” Stoma and 
Sterling Lejeune. 

Pasqua remarked, “We want to 
make this association the strong- 
est association of its kind in 
Louisiana. The fiscal session is 
short. We anticipate other special 
sessions in the future, which we 
will watch keenly.” 

Outgoing director Sarah Wha- 
len, who has done a commend- 
able job over the past year, alert- 
ed the members to nine proposed 
gaming-related bills referred to 
the House Ways and Means Com- 
mittee. She reminded members 
that it’s easier to kill a bill than 
pass it. In dealing with legislators, 
she advised impressing legisla- 
tors with the fact that video poker 
is a new industry that needs time 
to grow.” 
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State Police 

Lt. Kendall Fellon, the new 
head of the video gaming division 
of gaming enforcement, was 
available to answer LAMOA 
members’ questions. Asked why 
the State Police did not take fur- 
ther legal steps following nega- 
tive court rulings, Fellon said, 
“We could see the handwriting on 
the wall. We're not going to keep 
fighting those battles we think 
we re going to lose. The rules and 
regulations were quite clear, but 
the law made only broad stipula- 
tions. 

“In one fell swoop the judge 
took our rules and regulations 
away. If the courts hadn't spoken 
we would have continued to oper- 
ate as we had. The State Police 
didn’t create this situation but we 
have to cope with it.” 

Another tricky subject: the 15- 
day “grace period” the State 
Police allowed for games to con- 
tinue operating in locations that 
were transferring ownership. 
Since there was no time period 
specified in the law, the State 
Police cannot grant such time. 
The original license will be termi- 
nated, existing video poker de- 
vices removed, and the new 
owner or lessee must apply for 
his own license. 

Other topics included the 
redeeming of ticket vouchers. 
The State Police issued a direc- 
tive on April 25 stating that play- 
ers are not required to redeem a 
ticket on the the day it was won, 
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Charles Pasqua (I) and Sterling Lejeune of LAMOA. 





merely any time the location is 
open for business. 
Operator views 

LAMOA members have a lot of 
data to digest. More than one 
advocated toughening the crite- 
ria for Class A liquor licenses. 
The concern is that a wide-open 
field and proliferation of ma- 
chines will bring negative atten- 
tion to the industry. 

Other thoughts: 

Lou and Bonnie Gourgues of B 
& L Amusement: “We need some- 
thing to protect the owner/opera- 
tors. Instead of an increased fran- 
chise fee we would prefer higher 
license fees to discourage estab- 
lishments from buying their own 
machines and discourage those 
not really serious about this busi- 
ness.” 

Bob Nims of A.M.A. Distribu- 
ting: “Remember, this is a lever- 
age business. We have to service 
a huge debt.” 

Randall Glazer of Southland 
Gaming: “The biggest thing we 
have to fight is the proliferation of 
games. From the beginning we 
wanted tight control. We're like 
puppets on a string, being pulled 
back and forth. We’ve inherited 
this problem. 

“Give us rules and regulations, 
set them in stone, and give the 
police a firm hand. We'll either 
operate or get out of the business. 
Only then can we make a busi- 
ness decision and see if we can 
afford to make the necessary 
investment.” [| 
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POINT/ 


COUNTERPOINT 


Economist and legislator see 
two sides of video poker 





The economic impact of video poker in Louisiana 
has been positive and is expected to grow along 
with industry expansion, according to a study con- 
ducted by economist Dr. Randolph Trappey of 
Tulane University in New Orleans. 

Trappey advised 
LAMOA members to 
“think of yourselves in 
terms of economic de- 
velopment. Most of the 
time a state gives tax 
breaks to a new indus- 
try; rarely do you hear 
that the state wants to 
raise taxes on that in- 
dustry.” 

He emphasized that 
the video poker indus- 
try is “home-grown” 
and made up of local 
businessmen. “It not 
only created new jobs,” said Trappey, “it has been 
the salvation of jobs throughout the state.” 

Trappey counters the “greed argument” with this 
information: normally a company brings 10 percent 
of total revenue to its bottom line. After deducting 
business expenses and fees, the coin machine oper- 
ator’s 38.75 percent of video poker revenue (minus 
customer payouts) nets him 3.875 percent. 

In brief, Trappey’s findings: 

1. Jobs: 9,000 new jobs created directly (sales 
force, technicians, accountants) and indirectly (con- 
struction, restaurants, bars). 

2. Locally-owned: Unlike casino gambling and 
riverboats, money generated by video poker stays in 
the state and recirculates in the local economy in 
the form of jobs, investments, spending, and sales 
and income taxes. 

3. Capital investment: $96 million in machines and 
$50 million in the infrastructure (cars, trucks, com- 
puters, parts). The operating risk is borne solely by 
owner/operators who pay fees to state and local 
governments and locations. 

4. State revenue: 22.5 percent state franchise fee 
(1/4 goes to local government). 





Dr. Trappey (c) with Michael 
Martin (lI) of Southland 
Gaming and Sterling Lejeune 
Of LAMOA. 
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Sen. Wiilliam J. “Joe” McPherson (D), a legislator 
who called for a special session to address regulat- 
ing and licensing gaming activities in Louisiana, 
promised candor in his remarks and delivered. The 
three-term senator was a friend of coin machine 
operators before video 
poker was legalized. He 
explained that legisla- 
tors must look at not 
only the positive side of 
an issue but also the 
negative one. 

He didnt allow 
LAMOA members to 
bask in the sunshine of 
findings by “Dr. Feel 
Good,” as he put it, but 
reminded the audience 
that “your industry was 
not touted as economic 
development. The actu- 
al wording was Video Poker Device Control Act. 
Video poker was established not as a revenue mea- 
sure but as a control measure.” 

McPherson continued, “The police said we need- 
ed to regulate and control the 10,000-12,000 illegal 
machines in the state. They were purchased, ware- 
housed, and delivered. Now we have the same 
number of machines we used to (except they are 
more sophisticated and legal). 

“This industry is a negative. We must get a handle 
on it. The courts failed to allow the police to regu- 
late the industry and now we're getting mini-casi- 
nos. The proliferation of games is causing media 
attention. We want to go back to the Conference 
Committee report of last year and define a truck 
stop.” He noted that Senate president Sen. Samuel 
B. Nunez Jr. (D) stopped the state police rules and 
regulations from being put into law last year, for 
reasons unknown. 

Considering the situation at hand today, 
McPherson suggested a tiered rate structure to pro- 
tect small operators and bring the video poker tax 
rate to basically the same as other gaming. 

Referring to a public opinion poll and recent 





Sen. McPherson with 
Joe Palermo (r) of Jackpot 
Novelty. 
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THE GOOD NEWS 


Dr. Trappey continued from previous page 


5. Boon: Over 12,000 machines are located in 
small businesses (restaurants, bars, truck stops, and 
OTBs). 

6. Out-of-state dollars: Border truck stops, along 
with restaurants, bars, and lounges benefit from this 
new source of entertainment for tourists. 

7. It’s a video game: Many small bars and restau- 
rants now have new customers and new revenues. 

8. Non-compete: Video poker revenues and lot- 
tery revenues are not in direct or indirect competi- 
tion; each complements the other. 

9. Control: The La. State Police control the indus- 
try. Illegal devices have been virtually eradicated in 
the state. 

10. Outlook: Positive. Revenues are anti-cyclical, 
growth is expected to continue, and investments 
will climb as new technologies emerge. Fee increas- 
es will negatively impact the fledgling industry; the 
state could lose future tax revenues. 
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THE NOT-SO-GOOD NEWS 


Sen. McPherson continued from previous page 


headlines, McPherson said, “You're in an industry 
that does not enjoy public support.” He also said, 
“When your share of the pie becomes too big some- 
one’s going to take it away from you.” 

LAMOA members reminded McPherson of the 
risk factor, high per-machine fees, operating 
expenses, and local taxes that are added to the fran- 
chise fee paid to the state. He acknowledged the 
need for time to amortize front-end expenses and 
professed a desire to “take a pragmatic approach.” 

McPherson was recently quoted in the local press: 
“It’s time lawmakers come to some kind of consen- 
sus on how to address growing concerns about gam- 
bling regulations.” (1) 





ADVERTISING 
CREATES © 

AN 
\ APPETITE — 


wa 
S 4 





Jf Jf, 


$e 
$3, Vy 


004/488-7003 


77 JUNE 1994 


PLAY METER 


Jack Rothell, gen- 
eral manager of 
Lucky Jacks, 

at the Petro 
Truck Stop in 
Hammond, La. 


LOUISIANA 


GAMING 


Truck stops ponder 
rulebook changes 


Walk into Lucky Jacks at the 
Petro Truck Stop in Hammond, 
La., on any weekend (or rainy 
day) and you will see a room 
crowded with customers playing 
the 50 video poker games. Lucky 
Jack’s features a tasteful decor, 
comfy chairs, bright lights, and 





courteous waitresses who bring 
free drinks as soon as players 
touch a machine. What you won't 
see are alcoholic beverages. “We 
sell entertainment,” says general 
manager Jack Rothell, “nothing 
more.” 

While business is good it could 
be even better with changes in 
the rules and regulations to allow 
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more machines and fewer restric- 
tions on advertising. Rothell is not 
worried about increased competi- 
tion. “Competition is healthy; it 
makes you better,” he says. 

He is concerned about facilities 
in “backwater America where 
hardly five trucks pass a day” 
being allowed to have the ma- 
chines. Rothell is firm on this 
point: “I would like to see laws 
enacted that define what a truck 
stop is and have locations live up 
to that.” 

Another concern is whether to 
expand past 50 games now, with 
the chance that rules may change 
again. Will such locations be 
“grandfathered in” with any sub- 
sequent changes, or have to 
remove games? 

Rothell thinks the criteria 
Should be whether a location 
upgraded or opened just to have 
video poker devices. Was the 
location a truck stop first or was it 
a bingo parlor or a construction 
company now calling itself a 
truck stop? 

Will an increase in the fran- 
chise fee or license fees be a 
problem for truck stops? Rothell 
feels that “if the taxes go up, some 
people will have to fold their tents 
and go home. 

The state takes in millions in 
license fees without raising a fin- 
ger. Twenty-two-and-a-half per- 
cent of something is better than 
35 percent of nothing.” 

Adds Rothell: “The way things 
stand now we will survive. If 
there's a truck stop on every cor- 
ner, that’s another story.” 

Like most coin machine opera- 
tors, Rothell points to operating 
costs that must be factored into 
the equation when increased fees 
are discussed. He believes in the 
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saying: “No country or state in the 
history of mankind has ever 
taxed itself into prosperity.’ 

Despite these considerations, 
Lucky Jacks is looking into 
expanding the number of games 
per video poker room and will 
advertise more aggressively. 

Rothell knows that many peo- 
ple take a dim view of gaming. He 
explains: “Anything that happens 
in the industry affects it as a 
whole. When you're under a 
microscope you should do things 
right because it won't only affect 
you but everyone else. One bad 
apple won't spoil the bunch, but it 
makes the rest look bad. It’s 
imperative that everyone play by 
the rules. Some people will want 
to take more than their fair share 
and make the rest of the industry 
look bad.” 

Even though he didn’t agree 


Billiard 
Cloth 
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with limiting the number of 
machines to 50, Rothell has kind 
words for the La. State Police. 
“My field agent is super. Anytime 
I need something answered, he’s 
there. With as many ambiguous 


port, Stark’s in Stark (west of 
Lake Charles and near the Texas 
border), and the Delta Fuel Stop 
in Vinton. Kelly’s was the first 
truck stop to open a video poker 
room in conjunction with the 


“The way things stand now we will survive. 
If there's a truck stop on every corner, 


that’s another story.” 


areas in the law it’s good to have 
someone to turn to to say ‘this 
will fly’ or ‘this won't fly.’” 

The Petro in Hammond is one 
of five truck stops in which the 
video poker part of the business 
is managed by Pelican Gaming 
Inc. The others are Kelly’s in 
Greenwood (outside of Shreve- 
port near the Texas border), 
Petro-Lucky Jacks I in Shreve- 





truck stop; Petro-Lucky Jacks II is 
the most recent at one-year old. 

Before the rules were relaxed 50 
Louisiana truck stops held licens- 
es for the operation of video draw 
poker devices. Weekly revenue at 
these locations far exceeds those 
of restaurants, bars and lounges 
(three machine limit), and OTBs 
and race tracks (unlimited ma- 
chines). [/ 
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A look back and into 


the future 


Indian gaming is spreading 
across the country. For some, talk 
of Indian gaming can lead to hot 
tempers and cries of injustice. 
Donald Trump, for example, has 
filed a lawsuit against the Indians 
for unfair advantages in his 
industry. And some states are 
doing what they can to take con- 
trol of what’s now going on or 
simply trying to make sure noth- 
ing gaming-wise does go on in the 
reservations. 

Never in the history of the 
United States and Indian tribes 
has there been so much action. 
President Clinton met with tribal 
leaders in late April to affirm that 
the federal government will 
strike “a new partnership of 
respect and assistance for Amer- 
ican Indians.” 
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ments are pleased with the prospects.” 
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Clinton admitted, “We must 
dramatically improve the federal 
government's relationships with 
the tribes and become full part- 
ners with the tribal nations.” With 
over 200 tribal leaders looking on, 
Clinton signed an executive or- 
der requiring federal agencies to 
deal with Indian tribes like sover- 
eign (free from external control) 
nations. 

This latest executive order 
could be the answer to controver- 
Sy Surrounding whether states 
can refuse to negotiate in good 
faith with federally recognized 
Indian tribes to enter into a com- 
pact, which is needed to operate 
Class III gaming. 
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In a mere decade, Indian gam- 
ing has grown to a $4 billion 
industry. This burgeoning rev- 
enue among Indians, they insist, 
is allowing them to feel they have 
more control over their own des- 
tinies. There are now over two 
million Native Americans and 
Alaska natives living on nearly 
400 reservations. That population 
is expected to more than double 
by 2050. 

Though Indian tribes are revel- 
ing in the gaming opportunities, 
not all local governments are 
pleased with the prospects. What 
Indians and states can and can- 
not do is at the heart of various 
lawsuits. Before we talk about 
what issues are pending in Indian 
gaming, let’s briefly take a look 
back at how the federal govern- 
ment has historically viewed the 
Indian nation. 

History 

Europeans conceded that In- 
dian tribes occupying America 
were to be considered full sover- 
eigns even before they officially 
settled here. Even when Euro- 
peans claimed exclusive title to 
discovered lands in America to 
thwart other “discovering” coun- 
tries, the sovereign rights of the 
Indian tribes remained intact. 

When the United States was 
formed and Indians fell under its 
sovereignty, many aspects of 
their own independence and sov- 
ereignty remained. Recent Su- 
preme Court opinions echo earli- 
er ones in which Indian nations 
were described as “distinct politi- 
cal communities, having territori- 
al boundaries, within which their 
authority is exclusive, and having 
a right to all the lands within 
those boundaries...which is guar- 
anteed by the United States.” 

Clinton said at the recent meet- 
ing that the meeting was a move 
“to affirming our commitment to 
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INDIAN GAMING 


strengthening the nation-to-na- 
tion relationship we have with 
tribal governments.” 

Although some independence 
remained, the sovereign powers 
of Indian tribes was limited when 
they were incorporated into the 
territorial limits of the United 
States. Congress declared itself 
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to have nearly complete authority 
to alter or limit the sovereignty of 
Indian tribes. The Supreme Court 
has stated that “Congress has 
absolute authority to legislate for 
the Indian tribes in all matters, 
including their form of govern- 
ment.” 

Although Congress, by federal 
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statute, can limit tribal powers of 
sovereignty, states can't. The gen- 
eral rule is that unless there is a 
specific delegation of authority 
provided by Congress, state laws 
do not apply to Indians on reser- 
vations. 
Federal policy 

Federal policy toward Indian 
tribes has been like a pendulum 
for the past 200 years. Through- 
out most of the 1800s, the federal 
government's theory was to seg- 
regate Indians from non-Indians. 
Little attention was given to how 
tribes governed themselves. 
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grown to a S4 billion 
industry.” 


Then in the late 1800s policy 
shifted and the federal govern- 
ment changed its tactics, making 
concentrated efforts to break 
down tribal governments. The 
goal, until 1930 was to end reser- 
vations and a tribal governmental 
system. 

In the early ‘30s there was a 
federal about-turn; a program to 
promote tribal sovereignty and 
government was launched. Indian 
communities were again being 
treated as separate, independent 
political entities. In 1934 the fed- 
eral government passed the 
Indian Reorganization Act, which 
allowed tribes to organize under 
federal supervision for purposes 
of self-government. 

In the 1950s and early 1960s the 
federal government changed its 
mind again and tried terminating 
reservations and tribal govern- 
ment. But in the late ‘60s tribal 
independence and tribal govern- 
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With World Wrestling Federation Royal Rumble, Data 
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Luger and Bret Hart | 
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event. Thrill as the 
crowd cheers at each 
wrestlier’s entrance, 
complete with the 
theme music of over a 
dozen wrestlers. Hang on 
to every word of the cus- 
tom speech track as the 
voice of the World 
Wrestling Federation calls 
every move from the 
dreaded sleeperhold to a 
full suplex. Thrill as your 
favorite wrestlers taunt, 
jeer and cajole your every 
move! 
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mental authority was restored. 
Many laws have been passed dur- 
ing the past 30 years to further 
this independence. One of the lat- 
est, the Indian Gaming Regula- 
tory Act of 1988, is viewed as an 
extension of the current trend of 
promoting tribal governments 
and tribal independence. 

Indian Gaming Regulatory Act 

The Indian Gaming Regulatory 
Act (IGRA) was enacted to pro- 
vide a legal basis for the opera- 
tion and regulation of gaming by 
Indian tribes. Before its passage, 
individual tribes began filing suit 
to allow gaming on their land. 

In 1980, Indian gaming began to 
expand, following a successful 
lawsuit by the Seminole tribe of 
Florida against the sheriff of 
Broward County. In that case, a 
Florida court ruled that Congress 
did not confer authority on the 











states to regulate activities on 
Indian lands. In 1987, the United 
States Supreme Court affirmed 
the ruling of the Florida court in a 
case filed by the Cabazon Band of 
Mission Indians in California. 

When Indian gaming began to 
mushroom, regulatory legislation 
was demanded by competitors, 
opponents, and others. It came in 
the form of IGRA in 1988. 

IGRA divided gaming on Indian 
lands into three categories: Class 
I, Class II, and Class III. Class I 
consists of “social games played 
solely for prizes of minimal value 
or traditional forms of Indian 
gaming as a part of or in connec- 
tion with tribal ceremonies or cel- 
ebrations.” 

Class II gaming included bingo 
and, if played at the same loca- 
tion as bingo, pull-tabs, lotto, 
punchboards, tip jars, instant 








bingo, and other games similar to 
bingo and certain non-banking 
card games, provided the gaming 
is located in a state that permits 
such gaming for any purpose by 
any person, organization or enti- 
ty, and the gaming is not other- 
wise prohibited by federal law. 
Class II specifically excludes any 
banking card games, including 
blackjack and electronic or elec- 
tromechanical facsimiles of any 
game of chance or slot machines 
of any kind. 

Class III is simply all forms of 
gaming that are not in Class I or 
Class II. This includes all casino- 
style games, pari-mutuel wager- 
ing, lotteries, and video terminal 
games. Under IGRA, tribes were 
permitted to conduct Class II and 
Class III gaming only where the 
state permits such gaming under 
any circumstances. 
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Determining whether a certain 
type of gaming is permitted is not 
easy. For example, the second 
Circuit Court of Appeals conclud- 
ed in 1990 that a Connecticut stat- 
ue permitting “casino nights” for 
charitable fundraising (although 
highly regulated) was sufficient to 
form the basis for Class III com- 
mercial casino gambling on the 
Mashantucket Pequot reserva- 
tion. In another case, this time in 
Wisconsin, a federal district court 
held that unless the state of 
Wisconsin explicitly prohibited 
certain Class II gaming activity, 
that activity was permitted under 
IGRA. 

To operate Class III gaming, an 
Indian tribe must enter into a 
compact with the state. A com- 
pact, simply defined, is an agree- 
ment between sovereigns (tribes 
and states), similar to a treaty. A 
compact between a tribe anda 
state deals with sovereign pow- 
ers, such as law, jurisdiction, and 
law enforcement. 

To enter into a compact, a tribe 
sends a request to the state gov- 
ernor. If the state responds within 
the time established by IGRA and 
a compact is negotiated, it’s sub- 
mitted to the Secretary of the 
Interior, who approves it. If the 
state fails to negotiate in good 
faith, IGRA provides a litigation 
process. 


However, the section of IGRA 
that pertains to states and tribes 
negotiating a compact has come 
under fire. States were declaring 
that Indians could not sue the 
state, based on the 11th Amend- 
ment of the Constitution. Briefly, 
this amendment declares that 
one sovereign entity cannot file 
Suit against another sovereign 
entity unless it’s willing to be 
sued. 

Recent senate hearings 

While securing a compact with 
a state sounds like a rather sim- 
ple process, there have been 
snags. An 11th Circuit Court of 
Appeals ruling said that the sec- 
tion of IGRA outlining proce- 
dures by which states and tribes 
must negotiate is invalid. 

However, before states could 
enjoy their victory, the court 
added that if a tribe is unable to 
negotiate with a state for a com- 
pact, that tribe can bypass the 
governor and go directly to the 
Secretary of State. In that case, 
the Secretary of State is the one 
to dictate what types of games, 
limits, etc. the Indian casino can 
have. It was a serious blow to 
states. 

While the battles continued 
between states and tribes over a 
state’s right not to negotiate a 
compact, California threw anoth- 
er stick into the fan. Recently, 
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legislation was introduced to 
change the parameters of Class II 
and Class III gaming. 

In May 1992, a federal judge’s 
ruling included the definition of 
gaming equipment. However, the 
Cabazon tribe in California asked 
for the decision to be re-exam- 
ined, feeling that the definition of 
Class II and Class III gaming 
equipment needed to be more 
specific—and hopefully including 
some supposedly Class III games 
into Class II. However, on Jan. 28, 
1994, the states won a victory by 
way of a federal Court of Appeals 
in the District of Columbia, which 
said, “Tribes cannot use comput- 
er devices to create a fast-action 
duplication of games like paper 
pull-tabs.” 

Meanwhile, in April 1994, wit- 
nesses from 12 tribes testified in 
Washington at a Senate hearing 
on Indian gaming regulatory 
issues. The hearings were in 
response to a request by the 
Senate to address whether there 
should be changes made to cer- 
tain aspects of IGRA. (Legislation 
is expected to be introduced by 
June 6 on an amendment to 
IGRA to improve regulation of 
the industry. No details about 
specific changes are yet known.) 

The Indian leaders provided 
detailed explanations of tribally 
enforced regulatory procedures 
and their success in preventing 
the problems often cited by state 
authorities as justification for 
state-imposed regulatory struc- 
ture. 

Indian leaders also tried to put 
to rest the fear cited by many 
states that Indian tribes are not 
able to effectively guard against 
mafia infiltration. Rick Hill, chair- 
man of the National Indian 
Gaming Association (NIGA), had 
this to say: “Indian gaming did 
not begin with organized crime as 
it did in Nevada. Moreover, the 
FBI, Justice Department, and IRS 
have testified on numerous occa- 
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Users’ Reports 


“We really liked our first Token Tech, 
which is why we ordered our second. 
I’m calling now to order our third.” 


“The Token Tech eliminates the need to 
spend hours making up rolls of 20 and 
40 Tokens. We are saving enough 
labor cost to more than pay for it in 
less than two months.” 


“The best investment since we bought 
our fax machine. | can’t ever imagine 
doing business without either one.” 


“We have good employees... The 
Token Tech removes the temptation 
for them to become “silent partners” by 
skimming the till.” 


“It’s great! You should have come out 
with it 10 years ago.” 


“After using our Token Tech for 
Quarters, we are switching over to 
Tokens. Thanks to the dispenser, we 
got acquainted with your Token 
Systems.” 


“The Token Tech eliminates long lines at 
our cashier’s cage. Our customers like 
it, too!” 


“Our Batting Cage Tokens are valued at 
$1 each. Anyone with a high-value 
Token should be using a Token Tech.” 


“We use a larger size Token for our 
Carwash. All Tokens are sold through 
the Token Tech. It’s accurate, and 
much faster, and it keeps our people 
honest.” 


“The first two Token Techs are excellent. 
We are sending our purchase order for 
six additional units.” 


“It’s working just perfect. We love it!” 


“For a $3 Cigarette Token, it’s the only 
way to do business.” 


“We were using a system which had the 
“illusion of control”... The first shift 
manager counted all our Tokens. The 
third shift manager emptied all the 
cashboxes, and did a day-end count.” 


“The Token Tech has simplified our 
whole operation, and we know exactly 
where we stand every hour.” 


“We bought a similar item, made in 
Europe. It cost a lot more, but it never 
worked right, so we sent it back. Your 
Token Tech is far superior.” 
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INDIAN GAMING 


sions that there is no evidence to 
date of organized crime infiltra- 
tion into Indian casinos.” 

Hill assured the committee that 
Indian tribes operating gaming 
facilities are firmly committed to 
sound, well-regulated games. As 
sovereign governments they are 
just as capable as state authori- 
ties to regulate gaming opera- 
tions, he contended. 

Hill and tribal leaders told the 
committee that the real problem 
is not tribal failure to police their 
gaming operations, but a failure 
by some states to abide by IGRA 
and negotiate state-tribal gaming 
compacts. 

Hill focused on an extensive 
regulatory structure already in 
place—a network of tribal gaming 
commissions, state-of-the-art sur- 
veillance equipment used in 
many tribal casinos, and the reg- 
ulatory training employees must 
complete. “In fact,” noted Hill, 
“most of the tribes operating 
gaming facilities have imple- 
mented regulatory systems that 
far exceed Nevada and New 
Jersey minimum standards for 
the number of regulatory person- 
nel assigned to each casino and 
the stringency of the regulatory 
structure.” 

Indian gaming statistics 

We mentioned that there are 
nearly two million Indians living 
on close to 400 reservations. Here 
are some facts about the largest 
tribes, according to “USA Today”: 


e Most of the Cherokees, which 
originally settled in the South- 
east, were forced west.The major- 
ity are in California and Okla- 
homa, although there are some in 
33 other states. 

e The Sioux, with four separate 
branches, dominate Minnesota, 
Wisconsin, Iowa, and North and 
South Dakota. 


placed together on reservations. 
They are now in Arizona. 

e The Navajo settled in the 
Southwest about 500 years ago 
and are still concentrated in New 
Mexico and Arizona. 

e The Pueblo (meaning ‘vil- 
lage” in Spanish) include the Hopi 
and Zuni tribes in New Mexico. 

e The Choctaws were once the 
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e The Chippewas migrated to 
the northern United States from 
an area below the arctic. In 1781 
smallpox wiped out most of the 
tribe. They now are in Minnesota 
and Michigan. 

e The Iroquois have six sepa- 
rate nations (Seneca, Cayuga, 
Oneida, Onondaga, Mohawk, 
Tuscarora) and are concentrated 
in New York and neighboring 
Canada. 

e Alaska has 223 separate 
tribes, more than any other state. 

e The Apache migration began 
in the Southwest from an area 
now part of Canada. There were 
once more than a dozen tribes; 
some have been lost through 
intermarriage or have been 
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largest tribe in the Southeast. 
They are in Oklahoma. 

e The Creek Indians (the native 
name was Muskogee) live in 
Oklahoma. 

e The Lumbee are thought to 
be descendants of Algonquian- 
speaking tribes who lived along 
Cape Hatteras in North Carolina, 
where the Lumbees still live. 

Here are some state updates: 

e In Massachusetts, the gover- 
nor has reversed his opposition 
on land-based casinos. He said 
that an Indian-owned casino and 
amusement center could be a 
boon. 

e Nevada has issued approval 
for the first major Indian gaming 
casino, while in Oregon the 
Umatilla tribe has approval on a 
compact. 

¢ In Rhode Island, the Nar- 
ragansett tribe has been cleared 
by the 11th Court of Appeals to 
establish casino gaming on reser- 
vations. The decision orders the 
state to enter “good-faith” negoti- 
ations with the tribe. 1 
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GAMING UPDATE 


Can legalized gaming 
continue to spread? 


s I sit and write this article, I real- 
ize that it’s been some time since 
I've written for Play Meter, a task 
that I truly miss. Over the last two 
years, casino gaming and video 
lotteries have expanded across 
this nation and throughout the 
world in proportions that were 
unexpected by everyone—includ- 
ing me. 

Now that I have come down 
from 30,000 feet—for a few days, 
anyway—lI am only too glad to 
provide my thoughts as to where 
the gaming industry has come 
from and where it’s going in 1994 
and beyond. 

The recent past 

The last few years have been 
far better for the gaming industry 
than anyone could’ve predicted. 
Over the past three years we ve 
seen limited stakes gaming 
emerge in South Dakota, Colo- 
rado, and Iowa. Gaming has re- 
mained very popular in these 
states despite the limited bet lim- 
its, with the exception of Iowa. To 
correct this, afew months ago the 
Iowa Legislature approved a 
measure to remove the limits 
(subject to a referendum) so the 
riverboat gaming operations in 
the state could compete with 
states adjoining Iowa’s borders. 

The spread of riverboat gaming 
has been largely due to the over- 
whelming results in Mississippi. It 
currently has more casinos than 
any other state outside of Ne- 
vada—and no end seems near. 
Every week I read an article on a 
new development site some- 
where in Mississippi that’s due to 
open in the near future. 

This riverboat frenzy has mov- 
ed upstream from Mississippi to 
Missouri, Indiana, Ohio and, most 
recently, Pennsylvania, landing 
on the shores of William Penn’s 
old stomping grounds—the river- 
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front in Philadelphia. Indiana is 
forging ahead for casino opera- 
tions later this year, and Missouri 
boats seem poised to open even 
without electronic games of 
chance. The others are patiently 
waiting for the correct time to 
proceed. 

Lastly, but certainly not least, 
the creation of new Indian casi- 
nos throughout the nation has 
been a boon to economic self- 
determination such as the tribes 
have not seen in many, many 
years. These modern casinos are 
being run with the skill and busi- 
ness acuity of their Nevada and 
Atlantic City counterparts, yet 
their bottom line never ceases to 
amaze me. While litigation con- 
tinues over who can build casinos 
and where they can be built, a 
sense that we have “turned the 
corner” is emerging, especially 
after the second casino in Con- 
necticut was agreed to just last 
week. 

Overseas, things are just begin- 
ning to get to a boiling pitch. 
Video lotteries are being studied 
in Northern Europe and through- 
out the European community. 
Greece has been considering 
casinos for the last year. Australia 
is a boom for “pokies,” a term that 
describes all electronic slot 
machines, not just video poker 
games. While our equivalent of 
video lottery links are currently 
underway in New South Wales, 
Queensland, and Victoria, a new 
video lottery system will be 
implemented in Adelaide, South 
Australia, within three to six 
months. Closer to home, video 
lottery is coming to the province 
of Quebec, joining the Maritime 
Provinces, Manitoba, Alberta, and 
Saskatchewan. 

While the growth of video lot- 
tery per se has slowed in the 


JUNE 1994 


GAMING UPDATE 





Riverboats are popular with legislators. The Hilton Queen of New Orleans River- 
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boat Casino opened in The Big Easy in February with 735 electronic games (slots 
and pokers) and 37 table games. It is the third of 15 vessels planned in the state. 


United States over the last two 
years, states like Oregon, South 
Dakota, Rhode Island, and Lou- 
isiana continue to do very well. 
Rhode Island recently added 
video line-up games to its mix 
and allowed payback of up to 98 
percent on some video blackjack 
games. West Virginia is beginning 
a comeback with newly enacted 
legislation this spring to allow 
video lottery at race tracks, pro- 
vided a local referendum is held 
and approved. 


Looking ahead 

While looking ahead is always 
dangerous, it does yield excited 
anticipation. In my opinion, the 
main force behind the expansion 
of gaming is the awesome poten- 
tial it has to raise revenue for the 
state while allowing lawmakers to 
hold the line on new taxes. This 
single fact is probably responsible 
in one way or another for all of 
the casinos built since 1989. 

The next great reason behind 
the increase in legalized casinos 
is tourism dollars. Iowa, for ex- 
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ample, had to remove betting lim- 
its in order to compete with other 
states. Florida, Alabama, and Tex- 
as have all had to consider legal- 
ized gaming to compete with sis- 
ter states that have begun to draw 
their tourists away. 

Indian gaming, as I| said previ- 
ously, is beginning to emerge 
from the litigation that has ham- 
pered it in certain geographical 
areas since its inception. Casinos 
are operating in Minnesota, 
South Dakota, North Dakota, 
Wisconsin, Iowa, Michigan, Con- 
necticut, Colorado, Arizona, New 
York, and Louisiana—just to 
name a few—with no current liti- 
gation as to their authorization. 
The Choctaw Indians in Missis- 
sippi will have the first Indian 
casino in the state when it opens 
later this year. 

The Indian groups did receive a 
setback earlier this year with a 
court decision classifying all 
video pull-tabs as Class III de- 
vices and subject to compact 
negotiations. But the test for 
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whether states need to negotiate 
with their Indian counterparts 
has been much more clearly 
defined (for the time being) in the 
Seminole case (Florida) and the 
Rumsey case in California. 
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determination such 
as the tribes haven't 
seen in years.” 





Litigation, however, does seem 
to be the single force that contin- 
ues to set implementation timeta- 
bles behind. The constitutional 
challenge in Missouri is, in my 
view, just one of several minor 
bumps along the way to success- 
ful economic development in 
gaming areas. The Missouri 
courts and Legislature will be 
looking at the differences be- 
tween skill- and chance-based 
games as they decide, on a game- 
by-game basis, which types of 
gaming devices and table games 
will be allowed. Contrary to wide- 
spread views, the vote in April 
was not a vote against riverboat 
gaming. It was merely a vote 
against the use of spinning wheel 
slot machines on those boats. 

The Indian gaming issues will 
hopefully be settled this year or 
next, either through legislation or 
by an appeals court, which will be 
saddled with making sense out of 
all the prior decisions surround- 
ing the matter. The National In- 
dian Gaming Association will 
have a new look this year when 
the new appointees are announc- 
ed. 

The South Dakota Supreme 
Court, at the time of this writing, 
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is still considering the challenge 
of the video lottery law, while an 
Oregon court just returned a rul- 
ing that the video lottery is lawful. 


Referendums will continue to 
play a significant role in the pas- 
sage of gaming laws and constitu- 
tional amendments. This allows 
the people of individual states to 
vote as to whether they want this 
type of entertainment in their 
communities. While it is still 
early, the fall of 1994 could see 
several gaming referendums, 
including ones in Ohio (riverboat 
gaming) and Missouri (video lot- 
tery). 

In my view, referendums are an 
easier vehicle to passing new 
forms of gaming, because they let 
the people speak directly on the 
issue of gaming. And referen- 
dums on gaming have seemed to 
pass more than they've failed. 
The downside, of course, is that 
this type of approach causes 
great delays, especially if a nega- 
tive result is returned. 


Lastly, the outlook of video lot- 
teries is largely unknown and the 
toughest to predict. It appears 
from the last three years that it’s 
slightly easier to pass riverboat 
gaming and limited territorial 
gaming (such as seen in Colo- 
rado, South Dakota, and river- 
boat gaming in general) than it is 
to pass statewide gaming with the 
use of electronic machines. 


This concern is puzzling, be- 
cause nothing has been revealed 
to indicate that a statewide video 
lottery network is any less con- 
trollable or secure than casino 
gaming. In fact, I would argue 
that the sophisticated control sys- 
tems used by the video lottery 
networks may make video lotter- 
ies more secure than stand-alone, 
unmonitored slot machines in 
casinos. 

The question as to whether 
future video lottery implementa- 
tions will be operator-based or 
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government-owned is still in the 
hands of the jury. Currently oper- 
ators are included in South 
Dakota, Montana, and Louisiana, 
while Oregon, West Virginia, and 
the Canadian provinces generally 
utilize government-owned and 
government-operated systems 
(with exceptions in some of the 
Atlantic provinces). In Australia, 
the Queensland government owns 
the machines; privatization has 
occurred in New South Wales, 
Victoria, and South Australia. 


Act. 

The lack of any large scandals, 
coupled with effective regulation 
in each jurisdiction that’s enacted 
gaming, has had an immeasur- 
able impact on the overall suc- 
cess of the entire industry and to 
the state and tribal governments’ 
revenue streams. While North 
America continues to lead the 
way in terms of the number of 
casino and slot machines, the rest 
of the world—primarily the 
Pacific Rim and Europe—will be 
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largely due to the overwhelming results 
in Mississippi.” 


Summary 

In sum, the expansion of gam- 
ing has been more dramatic than 
anyone could've anticipated. 
Largely implemented for tax and 
tourism reasons, legalized gam- 
ing is being used to raise revenue 
and foster economic develop- 
ment every day. Even the federal 
government is talking about a 
four percent gaming tax to fund a 
portion of the Welfare Reform 





following quickly. 

So grab your airline ticket and 
go. I hope to see you somewhere 
on the globe in 1994! [| 


James Maida is the president of 
Gaming Laboratories Interna- 
tional Inc., an independent gam- 
ing consulting firm based in Toms 
River, N.J. Maida is recognized as 
the leading authority on legal 
gaming jurisdictions. 





Nearly 170,000 passengers came aboard the Hilton Queen of New Orleans River- 
boat Casino during the month of April. 
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INTERVIEW 


Ray Shroyer 


he Illinois Coin Machine Opera- 
tors Association (ICMOA) has 
been working diligently for the 
past five years in the hope of 
getting a video lottery bill 
passed in the Legislature. How 
are things shaping up for 1994? 
We found out in this interview 
with Ray Shroyer of Metro 
Amusements in Streator, II1., 
chairman of the association’s 
Video Lottery 
Committee. 

Shroyer has 
been in the in- 
dustry for 31 
years. Twenty- 
five of them 
were spent op- 
erating in Chi- 
cago before he 
bought a route 
in Streator, lo- 
cated about 90 
miles to the 
west. Metro 
Amusements 
has street loca- 
tions and a few 
arcades stretch- 
ing across a 125-mile radius. 
Shroyer used to have a lone 
employee; now he has 21. 

What’s the latest news in the 
association’s attempt to get oper- 
ator-involved video lottery? 

We've been working on this 
project since October 1989, and 
right now we look to be in the 
best position ever. Video gaming 
in Illinois has really taken a large 
step this session, what with the 
proposed riverboats and theme 
park in Chicago. It’s pumped life 
back into our video lottery bill. 

We've had many meetings with 
state representatives and sena- 
tors, and they really seem to 
understand and agree with our 
position that video lottery should 
involve the private sector. In fact, 
Sen. Pate Philips has proposed, 
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with his riverboat gaming legisla- 
tion (for the Chicago area), that 
video gaming be given to the 
clubs and fraternal groups. 
Frankly, we're not real happy 
with the proposal. We're building 
a coalition with the tavern owners 
to get the message across that 
those groups already have casino 
nights, Las Vegas nights, pull- 
tabs, and so on. Something needs 
to be given to the people who 
don't have anything. 

So the proposed legislation 
prohibits video lottery terminals 
in common liquor-licensed estab- 
lishments? 

Sen. Philips says it’s a shell bill, 
that it will get our foot in the door 
and be improved down the road. | 
don't agree with that; I think it 
will limit us. There’s a chance 
that opposition could grow before 
the changes are made to expand 
where the machines could be 
placed. That’s why we're working 
very closely with all the liquor 
associations and getting back to 
the representatives, saying, “No, 
this is a popular, demand-driven 
product for adults. It needs to be 
in these people's liquor-licensed 
establishments, not just in the 
private clubs.” 

A study by (University of 
Chicago) Professor George 
McCandless showed that there 
are 44,000 gray area machines in 
Illinois. So anything that we’ll 
supposedly impact with video lot- 
tery has already been impacted. 
The state knows that. 

I understand that each location 
can have up to three VLTs and 
that the state would get 20 per- 
cent of the net income in taxes. 
Are you Satisfied with what the 
state would get? 

Yes. It would go up to 25 per- 
cent after three years, but at least 
operators would have a chance to 
get ROI established and generally 
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get settled in. That’s what we're 
trying to accomplish. 

Would the Illinois Lottery have 
anything to do with regulating 
video lottery? 

That’s still up in the air. The 
Illinois Lottery is really in a 
declining situation; their bottom 
lines have shrunk terribly. We 
used to have a roll-over that 
would go from $6 million to $10 
million; now three roll-overs 
wouldn't bring it from $6 million 
to $10 million. The Lottery has 
been impacted by a lot of other 
things, but frankly they're not 
innovative in what they do. 

Has the Lottery come out 
against your efforts? 

No, they haven't. Actually, 
what's really surprising is that the 
riverboats haven't opposed us. In 
fact, Sen. Jacobs, who was the 
original riverboat sponsor, is also 
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working with us on video gaming. 

How about Gov. Edgar? 

You just picked a thorn there! 
We're hoping to meet with him to 
find out what it would take for the 
bill to be palatable to him. In an 
earlier meeting he said he want- 
ed to make sure that the state’s 
horsemen were protected and 
taken care of. So we took them to 
Louisiana, and they also made 
trips on their own. They were sat- 
isfied with the situation, but then 
Gov. Edgar went back on his word 
and didn’t support us. 

As for the morality argument, 
in Illinois we now have Lotto, 
Little Lotto, pull-tabs for the 
clubs, bingo, pari-mutuel betting, 
OTBs, and riverboats. With all 
that gaming activity, it’s kind of 
hard to pick out video lottery and 
criticize it for not being moral. 

What’s been the association’s 
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strategy in trying to pass the 
bill—low profile, high profile, a 
lot of membership involvement, 
the involvement of just a few? 

We divided the state into seven 
areas and sent one or two repre- 
sentatives to organize the opera- 
tors in those areas. The manufac- 
turers provided some machines 
and worked very well with us. We 
went all over—southern Illinois, 
Chicago, the suburbs—and 
brought the operators up to 
speed on the situation. Our mem- 
bership swelled for a number of 
years, but I’m really disenchanted 
with a lot of them. They haven't 
been supportive; they think video 
lottery can be passed overnight, 
but in fact it’s a long, hard road. 

Operators in many states are 
against video lottery because 
they'd rather run gray area 
machines. But a few towns here 
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in Illinois have cracked down on 
them, which has caused some 


operators to ring my phone off 


the wall, asking, “How can we get 
video lottery passed?” They're 
getting on the bandwagon be- 
cause they realize that giving 20 
percent to the state is better than 
losing 100 percent (when the gray 


DIMENSIONS 
Height 78" 
Width 24" 
Depth 24" 
Weight 200 lbs. 
(Weight approximate) 


TO ORDER CALL 

THUMPER Amusement Inc. 
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FACTORY (215) 442-0411 a 
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area machines get confiscated). 

How has the association’s strat- 
egy changed since 1989 to better 
your chances of passing a bill, or 
has it changed at all? 

It hasn't really. We've been very 
successful in many respects, 
because were probably the most 
known quantity in Springfield in 
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Redemption Purposes 


WARRANTY-—ONE YEAR ON UPPER 
AND LOWER MECHANICS. 


Madame Tarra’s robotics are fully 
coordinated and sequenced on all of 
her movements. 

It creates a look like she’s really alive 
and reading your fortune! 


Madame Tarra has much wisdom 
and lots of good fortunes 
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terms of being a revenue source. 
We've put together literature and 
had studies done by ex-Lottery 
director Michael Jones. 

We're putting a packet together 
with the results from his studies. 
They show that the state generat- 
ed only $148 million in revenue 
from charitable games, pull-tabs, 
bingo, race tracks and OTBs, and 
riverboats in 1993. Riverboats are 
projected to make $180 million in 
1994. But video gaming is expect- 
ed to do $238 million the first 
year, $400 million the second 
year. And those numbers are con- 
servative. 


m0) o]-)e-| ne) acm ip 
many states are 
against video lot- 


tery because 
they'd rather run 
gray area 
machines.” 


To aid your cause, has it been 
brought up that you have VLT 
manufacturers located in Illinois, 
and that by passing video lottery 
the Legislature would help them 
grow—and create more jobs? 

Certainly. It’s been determined 
that 2,500 jobs would be created 
in the coin-op industry. Then you 
have Arachnid, Williams, and 
Premier as Illinois-based manu- 
facturers and about 100 compa- 
nies that are suppliers to them. 
The private economy would be 
benefited by $340 million. We’ve 
documented all of this and given 
it to the Legislature. 

How badly do Illinois operators 
need video lottery involvement? 

If we don’t get it our industry 
will be absolutely devastated; a 
lot of people will leave the indus- 
try. What concerns me is the lack 
of support from other segments of 
the industry, like some of the 
jukebox companies and video 
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game companies. They say, “Oh, 
we re not part of the video gam- 
ing mix.” But I have many loca- 
tions with equipment that 
wouldn’t normally be there if I 
didn’t have other types of equip- 
ment to support it. 

Were getting the message out 
that video lottery can’t go just to 
the clubs. It has to be made avail- 
able to the entire private sector, 
or a lot of people will be hurt eco- 
nomically. 

The association seems to be 
very active in the political arena. 
Has it paid off in terms of keeping 
equipment taxes low? 

Yes, definitely. We have to put 
revenue stamps on each ma- 
chine, and the state wanted to 
raise the tax from $10 to $25 per 
unit. But we worked with the 
state and got them to drop the 
stamp down to $15 per machine. 
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BATON LOCK AND HARDWARE COMPANY 
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In this day and age, to get a 
license fee reduced is no small 
accomplishment. 

That was part of our pitch to get 
operators to join the association. 
We said, “Hey, join us and work 
with us, because you're getting a 
free ride right now. We just got all 
of your tax stamps reduced.” 


advancements that are going to 
affect our industry, I’m afraid a 
lot of operators aren't bringing 
themselves up to speed. 

Turning to another subject, 
what did you see at this year’s 
ACME that caught your fancy? 

Were getting heavily into CD 
jukeboxes, so I checked out the 
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Are you happy with the level of 
membership? 

No, I'm not. The worst part is 
that with all of the technological 
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latest in that area. I don’t think 
operators can have enough 
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mier’s Rescue 911 pinball has 
done extremely well for us. 

Werre getting into redemption 
heavily since opening an arcade- 
type facility in a nearby theme 
park. I saw plenty of good re- 
demption product at ACME that 
we Il be putting in there. 

Have you spotted any trends 
forming in the industry, either for 
the good or the bad? 

There's the continuing trend of 
too much violence in video 
games. The manufacturers are 
going to have to control that. 
Even though Mortal Kombat II is 
a great game, it does create some 
of the problems we're facing. In 
this industry we need to look at 
the total picture, not just the cash 
box. When you set your standards 
high and stick to them it usually 
works out for the best over the 
long haul. 

Have you heard some of the 
details of AMOA’s project with 
EDS, and if so, what do you think 
of it? 

It’s still so new, but I’m not 
happy with some of the aspects. 
To network Chicago with New 
York, for example, for a tourna- 
ment will be great; we can do a 
lot with that. But I think that by 
going into this we open up the 
market to a lot of outside forces. 
I'm kind of afraid of that. 

It’s like when you bring video 
gaming into a state. Operators 
think it’s a panacea, that it’s all 
peaches and cream, but it really 
isn’t. You’ve got to get out there 
and work hard. Look at Louisiana, 
with everyone trying to get into 
the state and get a piece of video 
gaming. As you know, the truck 
stop situation is a mess. When 
you open the door you get an 
influx of things you didn’t count 
on. 

What’s your opinion of the 
street operator—is he a dying 
breed? 

Street operators will always be 
around if they're willing to work 
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hard and give good service. We’re 
in a rural area, and people come 
down in trucks trying to sell 
equipment. But if you have your 
operation keyed to give the best 
service you can; if you don’t share 
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equipment with a location; if you 
run pool, dart, and/or pinball 
leagues; and if you make money 
for that customer, you'll always 
have a solid operation. But if 
youre just going to walk in and 
take the money out, the location 
doesn't need you. 

I have an event coordinator 
that works full time—40 to 60 
hours a week—doing my pool 
leagues, dart leagues, and now 
pinball leagues. She spends all 
those hours doing nothing but 
overseeing the leagues; it’s a job! 
We operate leagues four nights a 
week with a few extra ones on 
Sunday, as well as weekend tour- 
naments. We have enough towns 
to have a tournament every 
weekend and draw from all over 
the area. 

How long does Ray Shroyer see 
himself staying in this industry, 
and will the passage or failure of 
a video lottery bill change your 
mind in either direction? 

We're coming to a crossroads 
with video gaming, where we're 
either going to have it or not, 
once and for all. If we don’t get it 
I'll continue to operate in the 
amusement industry as I have. 
The coin machine industry will 
always be here for those who 
want to work at it, not just use it. 

Personally, my company is 
doing very well. We recently built 
a new building and set up a high- 
tech shop. The facility has been 
expanded from 2,500 square feet 
to over 9,000 square feet. My 
employees are so happy to be 
working in this type of facility, 
and I’m proud of them, because 
they've given me the latitude to 
go out and work on video gaming. 
I spend about 40 hours a week 
traveling around and speaking on 
the subject. 

So you’re in this business for 
the long haul. 

Isure am! (1) 
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1. Has Play Meter’s coverage of video gaming helped you in the 
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2. Do you want Play Meter to continue pursuing this issue? 
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TWENTY YEARS AGO 


Play Meter's first color ad 


Editor's note: When Play Meter 
made its debut 20 years ago, there 
were special people who had a 
decided impact on the magazine’s 
future. Chuck Arnold was one 
such person—in more ways than 
one. He tells here of placing the 
first color ad page. 

I remember Chuck for a differ- 
ent reason. He was the first one I 
talked to when doing my very first 
story for the magazine. I had been 
warned that he was rather abrupt 
and intimidating. My knees were 
knocking as I dialed the number. 
Was he a bear? Suffice it to say 
that he remains one of my dearest 
friends. I’ve thanked him often for 
making my first writing assign- 
ment for Play Meter a pleasure. By 
the way, the other two gentlemen 
I talked to for that first story were 
Ira Bettelman of C.A. Robinson 
and Jim Frye of Brady. All hold a 
very special place in my memo- 
ries. Now we'll hear how Chuck 
remembers his part in Play 
Meter’s humble beginning: 


It was early 1974. I was vice 
president of sales and marketing 
for Allied Leisure in Hialeah, Fla. 
Tommy Arnold, an operator/cus- 
tomer of mine in the New Orleans 
area, told me about the new trade 
magazine, Play Meter. 

That year Allied Leisure was 
introducing a new concept in a 
ride-on game: you could shift and 
lean back and forth and side to 
side while it vibrated. All com- 
bined it was made to feel like a 
“real” motorcycle. | remember it 
was called Chopper and the engi- 
neer was Ron Haliburton. 

Tommy also mentioned to Play 
Meter’s founder, Ralph Lally, that 
he should call me since we were 
about to launch this new game. 
“Ralph Lally is on the phone,’ 
said Bobby Braun, president of 
Allied Leisure. “He wants an ad. 
Should we take a chance with an 
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unproven book that is brand 
new? We don't even know what 
his circulation is.” I said, “Let’s 
see if he will do a color ad ata 
good price and we can judge by 
the response.” 

I picked up the phone and said 
to Ralph, “Chuck Arnold here. 
May I help you?” Ralph answered, 
“Chuck who?” I warned him, “You 
are never going to forget me. 
Sharpen your pencil; I’m giving 
you your first color ad.” 





Ralph played it cool. He re- 
minded me that I didn’t even 
know what he charged for a full 
color ad. I replied that I would 
not pay more than $600 for a full 
page. Ralph told me that he was 
charging $1,200 per page for a full 
color ad. 

Well, Ralph and I haggled back 
and forth. Finally I agreed to pay 
$900 and told him we’d pay the 
invoice within 10 days. Ralph 
said, “Deal!” 

A few minutes later he called 
back and said, “What about color 
separations?” I said, “A deal is a 
deal.” When he said “OK,” I knew 
then that he was on his way. 

I recall that a few years later at 
the ATEI in London, Ralph and I 
discussed what a learning experi- 
ence it was for us both. 

P.S. We paid that first invoice in 
10 days! 1) 
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The “Coin Comparitor” was in response 
to customers’ needs. 





Founder and CEO Arline Pierz surround- 
ed by, (I-r): Frank Schubert, Rhoda 
Pierz, and Stan Pierz. 


PLAY METER 





COMPANY 


PROFILE 


Coin Mechanisms celebrates 
its 25th anniversary 


n 1969 Arline and Al Pierz, for- 
mer CoinCo employees, forged 
a partnership with a good 
friend, Ray Nicholson, and start- 
ed Coin Mechanisms Inc. 

They secured the rights from 
Coinco to sell coin mechanisms 
and were soon touting the only 
all-metal coin mech on the mar- 
ket. This year the company is cel- 
ebrating its 25th anniversary. 
There’s a new 50,000-square-foot 
facility in Glendale Heights, IIl., 
for Coin Mechanism’s 100 em- 
ployees. 

Since its inception, Coin Mech- 
anisms has played a major role as 
a coin mechanism supplier for 
the amusement and gaming 
industries. The company manu- 
factures complete coin door 
assemblies, front plates, timer 
box housings, and back channels 
in domestic, token, and foreign 
configurations. 

A few years back, Coin Mech- 
-anisms brought to the market a 
single coin electronic mechanism 
for the demanding slot machine 
market. Today, this patented 
product, world renowned as the 
“Coin Comparitor,” is the main- 
stay of the casino industry. 

With its exclusive agency con- 
tracts, Coin Mechanisms’ aggres- 
sive international distributors are 
capable of selling to all customer 
levels, including overseas manu- 
facturers, while also providing 
service and support for the prod- 
ucts. This campaign has pro- 
pelled Coin Mechanisms to 
worldwide status with represen- 
tation throughout Europe, Aus- 
tralia, Canada, the Middle East, 
the Caribbean, and the Philli- 
pines. 

The company’s newly elected 
president Stan Pierz; his sister, 
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executive vice president Rhoda 
Pierz; and general sales and mar- 
keting manager Frank Schubert 
have many years of service under 
their belts. All agree that diversi- 
fication, efficiency, and new mar- 
ket penetration with both current 
products and new innovations are 
the key to future successes. 

The new Comparitor series 
mechanism with the bar code fea- 
ture, for example, was introduced 
to the casino industry in response 
to a need from customers. The 
challenge to bring needed prod- 
ucts to its customers is tangible 
proof of Coin Mechanisms’ com- 
mitment to the industry. 

The company’s commitment to 
the industry also involves keep- 
ing abreast of industry issues. 
Foremost is the dollar coin legis- 
lation. Schubert said he wished 
that the coin-handling companies 
were included in the negotiations 
concerning the dollar coin. “The 
dollar coin gives us a scary feel- 
ing. Once legislation is passed, it 
will be up to us to have a mecha- 
nism to accommodate them. A 
coin could be designed that 
would be very easy to counterfeit. 
If we were involved, we could give 
suggestions about the design,” he 
explained. 

Founder Arline Pierz, active 
president until last year, had this 
to say: “We would like to thank all 
of our friends in the coin-op 
industries around the world for 
their support. We will strive 
toward keeping our products, 
quality, service, and aggressive 
philosophy focused on our cus- 
tomers and their needs.” [| 
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By Arjay Export 
The Ultimate in Video Entertainment 





Production manager Mike Harris (back right) with his staff 
of supervisors. 





Real horses running in actual races, 
recreated by Laser Video, bring all the 
excitement of being at the track. Random 





: . == Double Odds adds to the fun in Single or 
nee % Double Monitor Models. NO OTHER 
The sales team, (I-r): Linda Waurezek, Frank Schubert, and HORSE RACE GAME CAN COMPARE! 
Mike Meisinger. TIME TESTED...PROVEN RELIABILITY. 
ARJAY EXPORT WELCOMES 







Bob LeBlanc, Partner & Vice President, 
Amusement Games Division bringing over 
30) years of experience to our company. 


For information and sales please call Bob at 
ARJAY EXPORT CO. INC. 


“N 


24 EXPORT CO. Inc 


1645 Falmouth Road E-2 - Centerville, MA 02632 
Tel. (508) 771-6088 Fax (308) 771-6119 





Engineering manager Joe Ferrentelli (I) with his staff. 
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Below left, (I-r): 
Imonex’s Pat 
Cuming with Wild 
Distributing's 
Steven Wild and 
Ray Salazar. 





Above right, (I-r): 
Glasco’s Joe 
Gilbert, A-1 
Distributing’s 
Steve Marsullo, 
and operator Paul 
Young. 


TRADE SHOW 


Vending comes to Vegas 


The glitter and excitement of 
Las Vegas served as the backdrop 
for the National Automatic Mer- 
chandising Association (NAMA) 
Western Convention and Trade 
Show, staged at the Convention 
Center April 21-23. While the 
goings-on inside the facility might 
not have matched the frenzy on 
The Strip, the wealth of vending 
equipment certainly captured the 
attention of the record crowd. 


Exhibitors took out 275 booths 
for this year’s show, 30 more than 
in 1993. As ever, they presented 
attendees with a broad range of 
vending machines and tempting 
foods and beverages for place- 
ment inside. Here’s some of what 
was on display: 

Automatic Products: Model 
LCM4 snack/can glass-front mer- 
chandiser and a special spring 
promotion for its hot beverage 
merchandisers, Models 211 and 
213. 

Crane National Vendors: A fro- 
zen food module for its Refresh- 
ment Center and the Cafe System 
7 table-top hot beverage dis- 
penser. 

Dixie-Narco: Vending units with 
a refrigerant that doesn’t contain 
CPCs. 

ECC International: Has joined 
forces with Snapple to create a 
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glass-front merchandiser that 
dispenses glass bottles safely; it’s 
“environmentally friendly,” i.e., 
there are no CFCs. 

FRD Systems: A “supermarket” 
series of refrigerated and frozen 
food merchandisers. 

Glasco: The Model GSC-8 
snack/cold can combo vendor, 
with eight can selections, eight 
candy selections, and four snack 
selections per tray (two trays). 


a 


Grayhound Electronics: Candy 
Shop, the newest in its family of 
skill cranes; features colorful dec- 
orations, chaser lights, music in 
the attract mode and during play, 
and “play-until-you-win.” 

Rowe International: The full- 
view Model 550 merchandiser, 
which comes in refrigerated, 
ambient, and—soon—frozen mod- 
els; the shelves are easy to clean 
and can be sub-divided from one 
to six compartments. 

Smart Industries: The Clean 
Sweep candy crane in regular and 
refrigerated models; both have 
the “play-until- you-win” feature, 
a motion sound system, and are 
tamper- resistant and coat hang- 
er-proof. 

Venex: Four glass-front snack 
merchandisers, a five- selection 
cold drink merchandiser, and a 
combo unit; all units have individ- 
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company's Model 550 merchandiser. 
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Glen Detrick (1) of Detrick's Vending chat 


Chevez of Baton Lock. 


ual pricing and the option of 
international coin mechanisms 
with bilingual displays. 

California Food and Vending: 
Captain's Fries, which uses a 
dehydrated potato product; no 
refrigeration required; easy-to-fill 
internal water storage; standard 
outlets. 

Ore-Ida Foods: Its French Fry 
Vendor employs a hot-air cooking 
method for the frozen fries, mak- 
ing them more healthy. 

Hot Choice: The automated 
Fast Food Restaurant dispenses 
french fries, strudel, pizza, and 
chicken nuggets; features a sin- 
gle-serve, impingement air/mi- 
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Rowe's Jim Gang (I) and Joel Friedman are proud of the 
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s with Raymond 


Equipment Co. 


crowave oven that enhances the 
flavor of the foods. 

Vendtron: Its multivend, frozen 
food machine dispenses entrees 
in a six-inch personal pan; choic- 
es include Italian and Mexican, 
chicken, turkey, beef, pork, veal, 
liver, and 40 other foods. 

Hollywood Pop: The Grand 
Popper, which delivers fresh, air- 
popped popcorn on demand 
within 60 seconds; either plain or 
with a “gourmet-flavored” top- 
ping. 

Pop Stop: Its Model PS 2280 dis- 
penses hot, air popped popcorn 
in a visible popping unit; comes 
with a choice of flavoring: white 
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At the Venex booth, (I-r): Doug Minter of Tip Top Vending, 
Mike Kenefick of Venex, and Jim Gildart of Alicoin 





John Ongena of Honor Gard takes a moment to pose with 
Sargento’s mascot, Snakers. 
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cheddar cheese or butter; has a 
napkin dispenser and salt/tooth- 
pick container. 

Amana: The Menumaster mi- 
crowave oven with bar code scan- 
ning capabilities. 

Among the companies showing 
ancillary products were BRW 
Control Systems—the IIDAS 
(Integrated Impact Detection 
Alarm System); Escalera—a stair- 
climbing hand truck for moving 
vending machines; Ultra Lift—a 
power hand truck for hauling 
vending machines up or down 
stairs; and Nortech—the “Vendor 
Easy Lift” for relocating and 
cleaning vending machines. 
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Larry Berke (I) and Mike Smith of Smart Industries flank Bob 


Suer of Snak Masters International. 
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Bob Lovell of Chicago Lock chats with Matthew and Steve 


Marsh as Glen Adkins of Chicago Lock looks on. 





Dan Dinnebeil of Grayhound with Diane Lechich of D&M 
Vending. 


On the beverage front: 

e Citrus World has a new 11.5- 
ounce can with a new look, plus 
their smaller can and glass bot- 
tles. 

e Veryfine introduced a new 
line of lemonade and tea called 
Chillers. 

¢ Coca-Cola soon will release, 
by region, Frutopia, its fruit drink 
in a bottle. 

e Ocean Beverage unveiled the 
sport drink Sportade. 

e Shasta showed a line of non- 
carbonated beverages called 
Shasta Plus in six flavors, along 
with the all-natural soda Spree in 
eight flavors. 

e Snapple has a 16-ounce, 
wide-mouth bottle with a variety 
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Mars International had a fun giveaway in its booth called 


“Spin to Win”. Everyone walked away a winner. 


of tea, lemonade, and juice fla- 
VOrs. 

The diverse food offerings in- 
cluded: White Castle—a micro- 
waveable hamburger and cheese- 
burger that’s “reminiscent of old”; 
Michael Angelo’s—calzones; Alex 
Foods—Don Miguel burritos; 
Pierre Frozen Foods—fillet of 
codfish sandwich; Smiley’s Sand- 
wiches—over 28 hot sandwiches 
to choose from; Greenfield Heal- 
thy Foods—a fat-free brownie 
with no cholesterol and low sodi- 
um, as well as low-fat caramel 
corn; Guiltless Gourmet—a bak- 
ed nacho chip with no added oil; 
Hormel Foods—a new “lunch kit” 
with chicken salad or ham salad, 
light mayonnaise, relish, and 
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wheat crackers. 

In addition, Quaker Oats— 
Cinnamon Crunch Mini-Rice 
Cakes and Chewy Granola Bars; 
Weight Watchers Vending Pro- 
ducts—Cheese Curls, Caramel 
Popcorn, White Cheddar Pop- 
corn, and Oat Bran Pretzel Nug- 
gets; BrowniePop Inc.—a brownie 
triangle dipped in a rich choco- 
late coating and eaten on a Stick; 
Cafe de Todd—Gourmet Coffee 
Singles in 12 flavors; Del Mar 
International—Violet Crumble, 
famous in Australia since 1913; F 
& F Labs—sugar-free and re- 
duced-calorie candy; Superior 
Coffee—cappuccino singles and 
four flavors of “latteccino’; and Tul- 
koff—nachos with real cheese. [| 
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Coin sorter/counter 


"When having too 
much money is a prob- 
lem,” says the Childers 
Corp., consider one of its 
coin sorting and count- 
ing models. The “Eagle,” 
for example, sorts and 
counts 3,500 coins per 
minute and up to nine 
denominations of coins 
or tokens, domestic or 
foreign. 

It features three levels 
of memory, providing 
batch, route, and day 
totals. Non-volatile mem- 
ory retains the total 
indefinitely. Four RS232 
ports allow for optional 
data communications 
with a host computer. 


Other models: the 
“Double Eagle’—4,000 
coins per minute, up to 
nine denominations; the 
“System 6000°—6,000 
coins per minute, up to 
six denominations; and 
the “System 8000”—8,000 
coins per minute, up to 
16 denominations (in- 
cluding ferrous from 
non-ferrous). The models 
have the same—or height- 
ened—features as the 
Eagle. 

For more information, 
contact Childers Corp., 
P.O. Box 690, Wilsonville, 
OR 97070; (503) 682-1199; 
FAX (503) 682-7240. 


Single-price changer 


Conlux USA Corp. in- 
troduces a single-price 
USL changer named the 
“Sahara,” which features 
an exclusive fluid flow- 
through system. It’s de- 
signed to combat “rain- 
outs” and prevent dam- 
age from salting. Induc- 
ed fluids are trapped 
before they can enter the 
coin mechanism and 
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channeled away from 
sensitive parts. 

This model also fea- 
tures a built-in electron- 
ic coin discriminator, 
which requires only a 
single logic board for all 
functions. It accepts nic- 
kels, dimes, quarters, 
and Susan B. Anthony 
dollar coins. The sole- 
noid change payout is in 
five, 10, and 25 cents. 

The company’s “Grand 
Slam” dollar bill valida- 
tor features a more com- 
pact control box that’s 
about two-thirds the size 
of others. The box is 
installed well away from 
the potential of vandal- 
ism. An extra-length 
harness provides easy 
installation and hook-up. 
There's also a direct 
interface with the Sa- 
hara changer’s T-plug. 

For more information, 
contact Conlux USA 
Corp., 100 Industrial 
Drive, P.O. Box 170, Cry- 
stal City, MO 63019; (800) 
792-0101 or (314) 937- 
0033; FAX (314) 937-5522. 
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Water system 


The clean water sys- 
tem from VendFriend 
Co. is designed and engi- 
neered specifically for 
use on vending ma- 
chines serving hot and/ 
or cold drinks. The sys- 
tem: 

e Removes the dis- 
solved minerals com- 
monly found in water 
Supplies. 

e Produces consistent- 
ly cleaner and healthier 
water. 

e Greatly improves 
the quality and taste of 
all beverages. 

e Reduces and saves 


105 


Significantly on all prod- 
uct throws. 

e Easily installs inside 
or outside the machine. 

e Requires no electric- 
ity or drains. 

e And eliminates scale 
build-up on valves, hoses, 
heating elements, tanks, 
floats, etc. 

The system measures 
7” in diameter x 26” high. 
There are no moving 
parts involved. 

For more information, 
contact VendFriend Co., 
8215 Dublin Road, Dub- 
lin, OH 43017; (614) 889- 
9933. 


JUNE 1994 


VENDING WHAT'S NEW 








Data communication 


RAM Mobile Data has 
unveiled MOBITEX wire- 
less communications 
networks, which allow 
for reliable, inexpensive 
monitoring of vending 
machines in over 6,300 
cities. They enable vend- 
ing operators to receive 
alarm information, such 
as product outages or 
tampering, within sec- 
onds. Routine reporting 
of product status can be 
sent during off-peak 
hours—at much lower 
rates. 

This information can 
be used to maximize 
routing efficiency, re- 
solve machine problems, 
and reduce product out- 
ages. MOBITEX net- 
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UNBEATABLE 


PRICE! 


Get giant capacity 
for gum balls at our 
unbeatable price. 
You'll make the 
hottest profits fast! 
Other kid’s 
vendibles too. 





Call FREE TODAY. 
(800) 345-1183 





works can also transmit 
information like credit 
card verification. Using 
MOBITEX, each vending 
machine is equipped 
with a radio modem. 

MOBITEX networks 
are currently operating 
in the United States, 
Canada, the United 
Kingdom, Sweden, Nor- 
way, and Finland. They 
will soon operate in 
France, Belgium, the 
Netherlands, Australia, 
and other countries. 

For more information, 
contact RAM Mobile 
Data, 10 Woodbridge 
Center Drive, Suite 950, 
Woodbridge, NJ 07095; 
(800) 726-3210; FAX (800) 
763-1110. 
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Coin changer 


Mars’ Electronics’ 
“CashFlow 560” coin 
changer features four 
change tubes encased in 
a simple clip-in/clip-out 
cassette. It can pay out 
almost any combination 
of coins. Change starva- 
tion is substantially re- 
duced and best-change 
combinations optimized. 
Built-in programmability 
allows for fast and easy 
changes to coin routing 
and pricing, new coin 
updates, or coin-set mod- 
ifications. 

Simplified updating of 
operating parameters 
can be handled via Mars 
Route Alpha or Mars 
Service Alpha service 
tools. Interface buttons 
enable simple and accu- 
rate user configuration. 
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There are also plug-in 
expansion modules. 

Superior security is 
ensured through sensing 
algorithms and a unique 
mechanical design. Pa- 
tented devices stabilize 
and direct coin flight for 
the most precise coin 
measurement in all 
vending requirements. 
Other features include 
an extra-wide throat; a 
parallel-opening flight 
deck; a new separator 
that actively routes coins 
and minimizes coin 
jams; and a jam-tolerant 
payout. 

For more information, 
contact Mars Electronics 
International, 1301 Wil- 
son Drive, West Chester, 
PA 19380; (610) 430-2500; 
FAX (610) 430-2694. | 
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lf you own or operate a business which relies jaa 

Charter Membership Benefits in IFECA: 

¢ The top trade show in the industry-FUN EXPO 
(Oct. 1-4, 1994, Las Vegas) with member discounts 
and extra services. 


on family entertainment dollars, IFECA 
is your association. By providing year-round 


information, education and networking, IFECA will 
* Regular newsletter with information on marketing, 


be your partner, ensuring your continued success cash control & operations for fun centers. 


in the fastest-growing segment of the * Market research to help you run your business from 


amusement industry. day-to-day! 


¢ Qbjective “how-to” manuals on development, 
operations and marketing. 


Become involved in the issues facing the 

fun center industry! Or just take advantage of the 
many benefits designed and provided by the 
people closest to the issues - 

owners, operators, developers and suppliers of 
family entertainment facilities. Join today! 


Hotline Question and Answer Referral Service 
Achievement and excellence awards programs. 
Employment referral service. 

Networking Opportunities. 


Call (914) 993-9297 for more info 


Mark your calendar — FUN EXPO, Oct 1-4, 1994, Las Vegas 


For further information, please call, write or fax IFECA at: 


242 Central Avenue, White Plains, NY 10606, PH: (914) 993-9297, 


FAX: (914) 993-9219 


Name 

Company Name 
Address 

City, State, Zip, Country 


Phone Fax 


| have/___ 
____ fun center 
____ miniature golf 

____ skating rink 

____ bowling center 

____ arcade 

____ Childrens play center 
____ laser sports 

____ batting cages 

____ go-karts 

___ party rental 

____ other 
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Paul 
Virgadamo 


Last month we discussed the 
fundamental concept of redemp- 
tion. This time, we'll examine why 
redemption can produce remark- 
able results when properly imple- 
mented into an already-success- 
ful bowling center. 

Because of redemption’s surg- 
ing popularity in the late ‘80s, it 
was a titillating prospect to add it 
to our more-successful bowling 
centers. Since we already knew 
that bowling centers were becom- 
ing larger, more elaborate, high- 
tech family entertainment cen- 
ters, we were sure that adding 
redemption would be a natural. 

After a decade of servicing the 
bowling community, about four 
years ago we opened a prototype 
redemption arcade inside one of 
our more-successful bowling cen- 
ter locations. It was one of the 
first of its kind. As it turned out, 
redemption in this, and in every 
bowling center since, has far 
exceeded our financial expecta- 
tions. 

Here are a few of the benefits 
you can expect when adding re- 
demption to a new or existing 
bowling center: 

1. Allows greater usage and 
diversification of the facility at a 
decided cost advantage over a 
free-standing family fun center 
competitor. 

2. Appeals to the broad demo- 
graphic base of customers al- 
ready frequenting the location. 
Redemption games appeal to all 
age groups, not just pre-teen and 
teenage males. The addition of 
redemption, therefore, will draw 
amusement revenue from previ- 
ously non-contributing cus- 
tomers. 
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Redemption and bowling: 
a natural combination 


3. Attracts new customers to 
the location, while at the same 
time provides exposure from the 
new customers for the center's 
other attractions and services. 

4. Encourages repeat visits to 
the center, which means more 
spending. Additional spending 
means more amusement revenue 
and increased revenue of other 
profit centers—league play, food 
and drink, billiards, birthday par- 
ties, and the pro shop. 


house advertising throughout the 
center and its immediate geo- 
graphic area. 

Destination locations, on the 
other hand, usually are much 
larger (at least 2,500 square feet) 
and promoted as separate busi- 
ness entities. They contain an 
elaborate equipment product 
assortment and are an attraction 
by itself. It is not uncommon for 
this type of location to have a 
variety of equipment, including 


m >To lal-l ufo) am (eler-is(e)al-eme)pmual-meldal-)mar-lalen 
usually are much larger (at least 2,500 
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business entities.” 


5. Gives perceived, tangible 
value to customers for entertain- 
ment dollars spent. This means 
increased customer satisfaction, 
thus encouraging repeat visits. 


Destination vs. impulse 


Bowling centers offer two types 
of redemption: destination or 
impulse. An impulse location is 
normally 2,000 square feet or less 
and is designed to cater to exist- 
ing clientele. Although outside 
traffic (non-bowlers) may occa- 
sionally frequent the redemption 
center, it is generally promoted 
as another attraction offered by 
the center, not a separate entity. 
It will have a conservative equip- 
ment mix. While various promo- 
tions like birthday parties may be 
offered, publicity is usually in- 
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kiddie rides, animatronic enter- 
tainment, playgrounds, electronic 
Simulators, and midway-type 
redemption games. 

A destination location often 
contains separate rooms to 
accommodate private parties. 
Although I define a destination 
location as at least 2,500 square 
feet, many are much larger. In 
fact, some have, or are planning, 
arcades encompassing 10,000 
square feet or more. That’s the 
size of 10 or more bowling lanes. 

Whether the implementation of 
redemption within a bowling cen- 
ter takes the form of a tiny 800- 
square-foot impulse location or a 
10,000-square-foot destination 
mega-arcade, it works. [| 
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CRANKS 


How to keep up with a 
rapidly changing industry 


irst off, let me strongly state that 
yes, the amusement industry is 
rapidly changing right before our 
very eyes. I’m spending an aver- 
age of three days a week, every 
week, working with entertain- 
ment industry groups to make 
sure that operators play an 
important role in the future of the 
amusement game industry. There 
are sO many new areas that oper- 
ators need to get involved; other- 
wise they'll be left out in the cold. 

This month’s column will cover 
two of the key topics that opera- 
tors must be well informed about: 
the video game rating system and 
the new National Amusement 
Network Inc. (NAND. 

Video game violence 

An industry-wide coalition 
called the Interactive Digital 
Software Association (IDSA) was 
formed recently. It’s headed by 
Jack Heistand of Electronic Arts, 
who spoke for the industry at the 
March 6 Senate hearings. Both 
AMOA and AAMA have been a 
part of the coalition from the 
beginning to ensure that the con- 
cerns of coin-op will be heard and 
taken into account. 

IDSA held a meeting on April 6 
at the San Francisco Hyatt Hotel 
to outline a plan for implement- 
ing a video game rating system by 
September. Attending the meet- 
ing on behalf of AMOA were 
myself and government relations 
manager Laura Olson; represent- 
ing AAMA were Williams’ Joe 
Dillon, American Laser Games’ 
Stan Jarocki, and AAMA associ- 
ate director Elaine Krieger. John 
Nakahada, chief of staff for Sen. 
Joseph Lieberman, also attended 
and commented on how quickly— 
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and how well—the video game 
industry is dealing with the rating 
system. 

The IDSA board is composed of 
15 members (12 charter members 
and three nominated members). 
The charter members are Ac- 
claim, Atari, Electronic Arts, Cap- 
com, Sega, Sony, Konami, Ninten- 
do, Viacom, Virgin, Philips, and 
Crystal; each have an automatic 
board spot. It is my hope that 
coin-op will vote to try to secure a 
nominated position on this very 
powerful board. Just looking at 
the companies listed above gives 
you a good idea of how important 
the issue of video game violence 
is. These companies are fierce 
competitors, yet they ve joined 
together to come up with one rat- 
ing system for all video game 
platforms (home, personal com- 
puter, and coin-op). 

As an example of the benefits of 
working with this industry coali- 
tion, there are several states that 
have anti-violent video game bills 
pending, including Connecticut, 
Florida, Michigan, Missouri, Cali- 
fornia, and Tennessee. Wash- 
ington state’s Legislature has 
already passed such a bill. In the 
case of Washington, IDSA mem- 
bers were watching the proposed 
legislation for several months; 
AMOA and AAMA were not 
aware of the situation. AMOA 
was called by a charter member 
the day before the governor was 
set to sign the bill. Even with 
AMOA and AAMA working to- 
gether in this case, it was very 
helpful to have coalition mem- 
bers “persuade” the governor to 
veto the bill and wait for IDSA to 
address the problem nationally. 
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The next morning he did in fact 
veto it. 

IDSA has hired Dr. Arthur 
Pober, head of the Children’s 
Review Unit and formerly with 
the Better Business Bureau, as 
executive director of the inde- 
pendent rating board. He will be 
meeting with all coalition mem- 
bers and representatives to gath- 
er information to prepare his rat- 
ing proposal. The actual screen- 
ing and evaluating of each game 
will be performed by an anony- 
mous group so that no one can 
influence a game's ratings. 

AMOA and AAMA will be meet- 
ing with Dr. Pober in Chicago. 
Prior to this meeting both associ- 
ations will hold a joint meeting to 
discuss the needs of coin-op. The 
meeting with Dr. Pober is very 
important, and I’m confident that 
our needs will be heard. The new 
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rating system should give our 
designers and manufacturers 
realistic guidelines so that they 
can make great games and have 
them rated in the category that’s 
best—not only for them but for 
distributors and operators as 
well. Good things usually happen 
when concerned people hear the 
needs of others and find a solu- 
tion that’s accepted by the large 
majority. 

The rating system may cause 
many home game manufacturers 
and designers already involved in 
coin-op (and those wishing to get 
in) to test their games here prior 
to releasing them to the home. It 
is my wish that every video game 
manufacturer will agree to first 
release a game to coin-op for a 
certain period (six to nine 
months) before bringing it to the 
home market, because coin-op is 
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the best testing ground. It would 
be a “win-win” situation for all 
concerned. 
The network 

NANI (co-owned by AMOA and 
TVphone Inc.) and Electronic 
Data Systems are putting the fin- 
ishing touches on the design of an 
interactive network system that 
will allow operators to continue 
to operate standard-sized video 
games in the future. AMOA has 
taken this bold step to help its 
operator members. One operator 
or a group of operators would not 
have the financial resources to 
undertake a project of this mag- 
nitude. But AMOA is getting this 
job done quickly and efficiently. 

Recently NANI president Craig 
Johnson, Gene Urso, Mike Leo- 
nard, and I spent a week in De- 
troit working with EDS and 
TVphone to complete the designs 
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for the pilot program (15 to 20 
locations in Kansas and Ohio) and 
roll-out of the NANI system. Final 
details were debated as to what a 
NANI-system video cabinet will 
be, what components will be re- 
quired, and what each compo- 
nent will cost. Many options for 
tournaments, promotions, adver- 
tising, and other system capabili- 
ties were also incorporated. Take 
my word for it, the NANI system 
is designed for the future! 

NANI is also developing the 
standard communication proto- 
cols that will allow operators to 
communicate with (poll) their 
games, receive game data over 
telephone lines, and send infor- 
mation to their games. Manu- 
facturers who wish to design 
games for the NANI system must 
comply with NANI’s protocols; it 
will certainly be in their best 


BEST QUALITY 
& LOWEST PRICE 


- Parts 


- Original New and Used PC 
Boards, Cartridges For Video 


Games 
- Ticket Dispenser 


- Power Supplies With Display 


Why Not Earn More? 


Cheapest In Taiwan 
Contact Us Now. 
Compare And We Win! 


CLE-lectronic Co., Ltd. 


P.O. Box 20-146 


886-6-2895901 (Rep.) 
FAX: 886-6-2896575 


PLAY METER 


interests to do so. 

I was again amazed by how 
much can be accomplished at the 
EDS “Capture Center” in a short 
time span. Meeting with top engi- 
neers and team project develop- 
ers to “capture” everyone's ideas 
and concerns is a very efficient 
method for the optimum design 
of any project. It was quite an 
exciting experience. 

NANI's first game, NBA JAM 
Tournament Edition, is being de- 
signed in conjunction with Wil- 
liams. I can see putting one or 
more in most of my locations. As 
more and more models are intro- 
duced, it makes sense to me that 
I would add them as they are 
manufactured. As additional ser- 
vices and profit opportunities 
(such as advertising) come on 
line, | would expand the number 
of cabinets per location. As cur- 


rently planned, NANI will be a 
plus for distributors, too. 

There will be much written 
about NANI over the next couple 
of months, and I hope every oper- 
ator takes an interest. AMOA is 
planning a seminar on NANI at 
the AMOA Expo in San Antonio. 

I'm very excited about this pro- 
ject. I envision NANI games earn- 
ing higher revenues than tradi- 
tional video games. Tournament 
play will be worth $1 or even $2, 
and operators will share in adver- 
tising revenues per game. Just 
imagine...it’s time to start dream- 
ing of our future again. I’m really 
happy to be a part of the coin-op 
industry—even though it takes 
three days a week just to keep up 
with it! 

As always, keep cranking. (| 


111 


sfom- Mel (idgie)line) am al=t-|marcele 


rae KILLER KIT 
SOLITAIRE 


a 
Rom 
TRIVIA WHIZ 2000 


CONVERTS ANY GAME 
0) <i od te -1 Os Ol FO) = 


800-523-2760 
oe ee oe oe oe Oe Oe Oe Oe Oe 


Soot 
from erit 


- AND - 





JUNE 1994 





Greg 
Reeves 


Digitized charac- 
ters and scenery 
highlight Taito’s 

Under Fire. 
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Testing the quarters 
for new game themes 


It’s always enjoyable to see sev- 
eral games of differing themes 
released at the same time, be- 
cause it usually signifies a search 
for the next popular theme or 
game format. Once it is found, all 
the manufacturers throw in their 
versions to see how they fare. 

This month we get a police/ 
gang firefight, a speed-up fighting 
kit, a Western shootout, and a 
cartoon license. Each release is a 
worthy attempt at trend-setting, 
but I still believe that virtual real- 
ity is the way to go. Sega seems to 
be headed in that direction with 
its polygon games. It will be inter- 
esting to see what other compa- 
nies develop on that front. 
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Under Fire 


Theme: Taito’s latest dedicated 
game takes place in a modern- 
day city that is quickly succumb- 
ing to crime and gang warfare. A 
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large criminal organization 
known as the “hoppers” is de- 
stroying property, frightening 
civilians, and establishing new 
bases all over downtown and the 
surrounding districts. 

After receiving credits, the 
player takes on the role of the 
Special Police Force and travels 
around the city, attempting to 
wipe out the entire gang. 

Graphics: Digitized characters 
and scenery, now quite popular, 
are used here for realistic detail. 
Actual photographs of people on 
the screen make the game more 
believable, but in turn more real- 
istically violent. 

I can't help but think of one of 
the first gang-themed shooting 
games, Nintendo's Hogan's Alley, 
which cleverly avoided the prob- 
lem of violence by making the 
bad guys spin like carnival tar- 
gets when hit. Of course, the 
Mario-like graphics helped. 

Digitized graphics are made for 
a game like Under Fire, where the 
computer scrolls and stops the 
screen on its own in a two-dimen- 
sional way, from right to left. If 
the player controlled his own 
movement, then polygon or bit 
graphics would have been need- 
ed to make the perspective 
believable. 


Various background scenes 
include carnival booths, a high- 
speed roller coaster shootout, a 
gun battle between moving vehi- 
cles on the city streets, and a 
chase behind several vans and 
motorcycles on a highway. The 
background details are just as 
realistic as the characters. 

Controls: The large dedicated 
cabinet contains a 25-inch moni- 
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tor reflected onto a mirror in the 
rear, which helps increase the 
distance between the player and 
the screen. Two bright red and 
blue submachine guns molded in 
heavy, durable plastic, and their 
accompanying holsters, are 
mounted on the front of the cabi- 
net. 

Each gun has a motor inside 
that kicks in response to the trig- 
ger, giving a realistic feel to 
shooting. Three shots are fired 
when the trigger is pulled, fol- 
lowed by a slight pause. 

Once all 24 bullets per clip are 
emptied, the player must fire off- 
screen to reload. The computer 
alerts the player to this fact via a 
digitized voice. There is also a 
small button mounted on the 
front of each gun that fires a shot- 
gun shell when pressed. The 
other two buttons are the large 
“start” buttons that match the 
color of the guns. 

Game Play: The main appeal of 
a shooting game is the quick 
reaction needed to hit a target 
before being fired upon, and the 
rapid judgment needed to avoid 
innocent civilians. In this game, 
as the player makes his way 
through each round, he collects 
points by successfully hitting 
enemy targets and collecting on- 
screen police badge icons. 

There is a life meter at the top 
of the screen that lowers each 
time an enemy gets a successful 
shot in, or if an unarmed civilian 
is hit. Different characters are 
encountered, such as pipe-wield- 
ing thugs, mercenaries with auto- 
matic weapons, and other knife-, 
grenade-, or bottle-throwing 
hoods. These projectiles must 
also be destroyed to avoid dam- 
age. . 

The backgrounds often react to 
the gunfire, such as bullets leav- 
ing holes in walls or shattering 
glass and tires blowing out in the 
chase scenes. Collectible items 
appear at random: shotgun shells 
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for the special weapon button, full 
fire for limited automatic gunfire, 
and police badges for points. 


but is less noticeable than fighting 
games or simulators. Although 
Under Fire does not make any 
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civilians.” 


Each round takes place in a dif- 
ferent part of the city, followed by 
a final “boss” round that usually 
ends up being several targets 
moving at once. My favorite scene 
is the chase from behind, because 
the action is fast and the targets 
are usually vans with open rear 
doors filled with ambushing gun- 
men. 

This shooting game format is 
already present in game rooms 








major advances, or use a never- 
before-seen theme, realism is 
heightened and improved. 


Super Street Fighter Il 
Turbo 


Theme: Capcom’s newest title 
in the popular Street Fighter 
series is getting as long as the 
game's history. Just like several 
kits released before this current 
one, the player must choose to be 
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one of 16 fighters from around the 
globe. All have different abilities 
and can challenge other players 
or the computer. 

Matches best described as 
“anything goes” are fought for the 
best two-of-three rounds per 
opponent. Once successful, the 
player boards a plane and heads 
for the next location to do battle. 

Graphics: These remain un- 
changed from the Championship 
Edition, save for the four new 
characters, their accompanying 
background scenery, and an 
improved attract mode sequence. 
The fighter selection screen once 
again displays the faces of all 16 
characters in the distinct Japan- 
ese Style. 
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comes to mind when most people 
visualize a fighting game. 

Just like the characters, the 
backgrounds have a distinct per- 
sonality and work well with the 
respective fighters. A lot of detail 
has been put into the scenery, 
such as the crowds in Zangief's 
dungeon and the dancing plants 
in Fei Long’s garden. 

Controls: Nothing new here. 
The player still has access to a 
joystick that controls character 
movement forward, backward, 
crouching, or jumping. Six but- 
tons—three for punching and 
three for kicking—again make up 
the console. 

The varying strengths of the jab 
(strong and fierce), combined 


The saga continues! Capcom's Super Street Fighter II Turbo is the latest entry in 


the game series. 


The standard-bit graphics, 
without the detailed realism of 
digitized graphics (Midway’s Mor- 
tal Kombat) or 3-D images (Sega’s 
Virtua Fighter), still offer some- 
thing familiar to the look of the 
characters. Standard-bit graphics 
are the most common format for 
fighting games; Capcom’s Street 
Fighter IT is the game that usually 
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with the joystick, produce special 
moves or distance attacks. I have 
yet to feel comfortable with the 
number of buttons used in this 
game, probably due to a lack of 
finger dexterity. 

Game Play: This is where most 
of the changes occur. First, the 
battles have been speeded up. 
The characters move a lot faster 
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in response to control panel 
manipulations. Super Street 
Fighter IJ incorporated bonuses 
for first attack and two-hit com- 
bos; now three-hit combos and 
recovery bonuses have been 
added to enhance point values. 

Small meters appear at the bot- 
tom of the screen and correspond 
to each character. These fill up as 
Special techniques are per- 
formed. Once full, the player may 
use a Super combo move to com- 
pletely finish off an opponent. 

Each new technique is an 
experiment, until someone pub- 
lishes a strategy guide with 
instructions. 

This improved version is proba- 
bly best reserved for Street 
Fighter II pros. The difficulty 
level, combined with faster char- 
acters, is enormous for first-time 
players. Still, it is quite impres- 
Sive to see the attention that each 
sequel receives. 


“Three-bit combos 
and recovery 
bonuses have been 
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Lethal Enforcers II 


Theme: The sequel to Konami’s 
popular law enforcement shoot- 
ing game is set about 120 years 
earlier than the original. Entitled 
Gun Fighters, this dedicated 
video takes place in the Old West 
during the time of bank rob- 
beries, train ambushes, and 
saloon slugfests. 

One or two players can adopt 
the identity of a marshall, arm 
himself with a six-shooter, and 
travel the town to wipe out mem- 
bers of a no-good posse. The play- 
er can collect gun icons to in- 
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crease firepower, although aim 
and control become more impor- 
tant to avoid hitting unarmed 
townsfolk. Once each round is 
completed, the player encounters 
a more difficult and fast-paced 
scene. 

Graphics: Graphics are digi- 
tized in the same manner as the 
original Lethal Enforcers, but with 
Western costumes and scenes. All 
rounds have detailed scenery, 
especially in the saloon. Bottles 
and windows shatter when stray 
bullets hit them; water barrels 
spring leaks when hit. 

Little details such as these help 
make the game more believable. 
There are laser disc versions of 
Western-themed shooting games 
available, but Konami's digitized 
game does not suffer the black- 
ing-out inherent in the former's 
technology. The filmed footage 
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A player aims for Bluto’s head on the playfield of Bally's 


Popeye Saves the Earth. 
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looks nice but standard graphics 
run more smoothly. 

Controls: Two hard, molded, 
red and blue six-shooters are hol- 
stered on the front of the cabinet. 
Each player has a color-coordi- 
nated start button to begin play. 
Along with the common reflected 
monitor, there is a lower control 
panel that reloads the gun when 
pointed at and fired once, just as 
in the modern city prequel. 

Game Play: The Old West is 
probably the best setting for a 
shooting game. First, the firepow- 
er is more limited than in modern 
or future gunfights, so that reac- 
tion time and aim are the most 
important aspects of successful 
play. Second, the violence factor 
is reduced because the setting 
exists nowhere but in the past. 

Random weapon icons can be 
collected to enhance firepower, 
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such as a .50-caliber sharp rifle 
for more power, a regular rifle for 
12 rounds before reloading, dou- 
ble-rig pistols for a two-bullet 
burst for 12 rounds, a gatling gun 
for a fully automatic chamber, 
and a cannon for firing explosive 
Shells. An on-screen gun cham- 
ber, as well as a digitized voice, 
warn the player to reload. 

The game continuation feature 
is a terrific option because a 
game of this sort becomes com- 
pelling in the sense of wanting to 
gain more credits to complete a 
round. This game looks good next 
to its predecessor in an arcade 
and should do well in tavern loca- 
tions. 


Popeye Saves the Earth 


Theme: It’s great to see a re- 
turn to cartoon themes in video 
or pinball, even when it does not 
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tie-in with an upcoming movie. 

The player’s objectives in Bal- 
ly’s latest pin are to find the miss- 
ing Swee Pea, fight Bluto, and 
rescue Olive Oyl. The difference 
is that it all occurs on the deck of 
a large Ark filled with animals. 

Just like Noah saved the ani- 
mals from The Great Flood, Pop- 
eye must save them from Bluto’s 
pollution factory empire. Other 
familiar faces are seen during 
game play: Wimpy, the Sea Hag, 
and Jeep. 

Features: The entire playfield is 
molded into the shape of a ship’s 
deck, including an upper plat- 
form with separate flippers. 
There is an escalator that takes 
the ball up to it, along with a sep- 
arate ramp. 

Each beginning skill shot de- 
posits the ball onto a spinning 
wheel with eight holes for differ- 
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ent scores. On the left side of the 
field is a descending ramp with 
five animal kickers, controlled by 
the left flipper button that kicks 
the ball off when the appropriate 
animal is encountered. 


“It's great to see a 
ciel gamnener-lanelele 


themes in video or 
‘eialoy- 11 a 





Various targets, such as “Sea” 
and “Hag” or “Pop” and “Eye’ 
light ramps to collect items for 
points. Three doorways on the 
upper deck must be searched to 
find Swee’Pea. Perhaps the most 
outstanding feature is Bluto’s 


large head in the middle of the 
field. To fight him, the player 
must knock the ball into jab tar- 
gets on his face, then lock balls by 
firing into his mouth. Multi-ball 
begins when four shots are 
placed there. 

Game Play: This is the best 
aspect of the game due to the dot- 
matrix cartoon displays and the 
digitized soundtrack. Popeye's 
whistling theme song, as well as 
various phrases, are randomly 
heard during game play. 

Targets are easily seen and 
game choreography from mode 
to mode is smooth. Modern pin- 
balls are amazing: the mechanics, 
dot-matrix displays (much like 
small video games), and the 
soundtrack all have to work 
together before the game can be 
released. It would be nice to see 
more cartoon licenses. |! 
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TOPICS 


Understanding diodes 
and transistors 


Oo you remember when you first 
started working on games? Re- 
member when you didn't even 
know what a transistor was, let 
alone how to test one to see if it 
was good or bad? Now that you've 
been working on power supplies 
and monitors for a while, you 
probably can’t recall a time when 
you didn’t know how to test tran- 
sistors and obtain substitute com- 
ponents. 

If you can call to mind the diffi- 
culty of those early days, you'll 
understand why I occasionally 
take a step back and take a look 
at some of the fundamentals of 
troubleshooting. Of these basic 
skills and procedures, none is 
more important than the ability 
to test transistors. If you are 
already familiar with transistors, 
this discussion will probably be a 
complete bore. Consider yourself 
fortunate to possess such a vital 
skill and move on in the maga- 
zine. I'll catch you next month. 

Still here? That’s good because 
you just gotta learn how to test 
transistors. It’s really the whole 
basis for troubleshooting moni- 
tors, power supplies, redemption 
games, jukebox amplifiers, and a 
host of other things electronic. 

The basic philosophy is simple: 
since many circuit faults are 
caused by transistor failure, we 
don't always have to know exactly 
how the circuit works in order to 
repair it. All we have to do is test 
the transistors in the circuit and 
replace the ones that are bad. 
Since transistors all test the same 
(with a few exceptions) once 
you ve mastered the test you can 
fix just about anything! 
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Diodes 

We use the “diode test” function 
of the meter to test both transis- 
tors and diodes. Let’s take a quick 
look at diodes first. 

The diode is the simplest semi- 
conductor that we have. The 
schematic symbol looks like an 
arrow with a bar at one end. The 
arrow symbol makes a lot of 
sense since a diode is a one-way 
gate for the flow of electric cur- 
rent. It’s kind of like the turnstile 
at a supermarket or amusement 
park where people are allowed to 
move through the gate in one 
direction only. A diode has just 
two component leads. They're 
called the “anode” and the “cath- 
ode.” 

It’s interesting to note how the 
diode actually works inside. Just 
about all of the diodes we use in 
games are made of an element 
called silicon. In its pure form, sil- 
icon is an insulator. It cannot pass 
any electric current through it- 
self. During the manufacturing 
process, small quantities of impu- 
rities called dopants are added to 
the silicon. The addition of the 
dopants cause a change in the 
structure of the silicon atoms. 

When phosphorus is added to 
the silicon crystal, extra electrons 
are added to the silicon. This 
gives the silicon a net negative 
charge, with some free electrons 
scooting around inside the crys- 
tal. We call this “type N” silicon; 
“N” stands for negative. 

When boron is added to the sili- 
con, it develops a net positive 
charge. We call this “type P” sili- 
con. We can think of type P sili- 
con as having atoms with “holes” 
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in the electron shell, just waiting 
for an electron to fall into it. In 
fact, we call these atoms in the 
type P silicon “holes.” 

The diode is made from a single 
chip of silicon. One half of the 
chip is type P silicon; the other 
half is type N silicon. Where the 
two types of silicon come togeth- 
er, we have something called the 
“PN junction.” The PN junction 
acts as a kind of barrier to pre- 
vent the free electrons in the type 
N silicon from reaching the holes 
in the type P silicon. When we 
test diodes and transistors, we 
will actually use the meter to test 
this PN junction. Your ability to 
test this PN junction will enable 
you to repair more electronic 
equipment than any other single 
test you will perform! 


6 volts 


When connected like this, the diode / \ 
will conduct electric current and the 
lamp will light up. The diode requires 


approximately .7 to operate. 


When connected like this, the diode 
will not conduct electric current and 


the lamp will be dark. 


A diode is like a One-way yate for electric current. This demonstration circuit shows 
you how it works. Of course, this circuit doesn't actually do anything useful. In the real 
world, diodes are often used to chanye alternating current into direct current. 
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5.3 volts 


This .7 volt difference is 
called the JUNCTION DROP. | \. | / 


It takes a certain amount of 
voltage to push aside the PN 
junction and allow current to flow 
through the diode. It takes an 
average of .7 volts to break down 
the PN junction and allow current 
to flow. 

Let’s hook up this diode and 
see how it works. The anode is 
connected to the positive side of 
the battery. The cathode is con- 
nected to the negative side of the 
battery through the lamp. The 
electrons are repelled by the neg- 
ative side of the battery toward 
the junction and the holes are 
repelled by the positive side of 
the battery toward the junction. 
Where they meet at the junction, 
the electrons fall into the holes. 
This pushes the PN junction aside 
and current flows through the 
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A normally operating 
multimeters. Generally 


diode. 

If the battery is reversed, the 
holes and electrons are attracted 
to opposite ends leaving pure sili- 
con as an insulator between 
them. The silicon insulator pre- 
vents current from flowing through 
the diode. This is why it is called a 
semiconductor. Sometimes it 
conducts; sometimes it doesn't. 

It takes around .7 volts to break 
the barrier at the PN junction. 
This .7 volts is used up inside the 
diode as the energy required to 
push the current across the PN 
junction. We call this .7 volts the 
“junction drop.” 

A. normally operating silicon 
diode will have a junction drop of 
between .45 and .9 volt when 
measured with most digital multi- 
meters. Most engineers and tech- 


The diode is the simplest semicon- 

ductor. The schematic symbol looks 

like an arrow with a bar at one end. 

This symbolizes the fact that a 

diode \s a one way gate for the ANODE 
flow of electric current. A diode 

has just two component leads. They're 

Called the “anode" and the “cathode.” 


silicon diode will have a JUNCTION DROP 
of between .45 and .9 volt when measured with most digital 
speaking, the larger the device, the 
lower the JUNCTION DROP will be. We can test this JUNCTION 
DROP with our meter. There is a special setting on the meter 
called the diode test. We should read a normal JUNCTION 
DROP with the red lead on the anode and the black lead on 
cathode and OPEN when the leads are reversed. 


It's obvious when a di- 
ode \s bad. If we get a 
reading In both direc- 
tions, the diode is 
shorted. Most diodes 
short when they fail. 





Figure 1 Figure 2 
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nicians use the average of .7 volts 
when discussing the junction 
drop. Generally speaking, the 
larger the device, the lower the 
junction drop will be. We can test 
this junction drop with our meter. 
There is a special setting on the 
meter called the diode test. When 
we uSe the diode test, we are 
actually measuring the voltage 
required to get through the PN 
junction. What we should see is a 
normal junction drop with the 
red lead on the anode and the 
black lead on the cathode (diode 
conducting) and OPEN when the 
leads are reversed. 

This means that the diode is 
doing its job as a one-way gate for 
current. When we read a normal 
junction drop it means that cur- 
rent is flowing through the diode. 
When we read OPEN, the diode is 
blocking the current. 

It’s obvious when a diode is 
bad. If we get a reading in both 
directions, the diode is shorted. 
In fact, most diodes short when 
they fail. 'd say that 99 out of 100 
diode failures are short circuits. If 
the meter shows OPEN in both 
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directions, the diode is open. 

You can usually tell if a diode is 
good or bad, even when testing 
diodes in-circuit. Needless to say, 
if you test a diode in-circuit and it 
appears to be bad, you should test 
it again after removing it from the 
circuit just to be sure. 

Diode specifications 

A diode is rated by voltage and 
current. The voltage rating of a 
diode is the maximum amount of 
voltage that the diode can block 
without breaking down. The volt- 
age rating is listed as PRV (peak 
reverse voltage) or PIV (peak 
inverse voltage). 

The current rating is the maxi- 
mum amount of current that the 
diode can safely pass without get- 
ting too hot. Believe it or not, we 
use the letter “I” to represent cur- 
rent. Huh? Early experimenters 
thought of current as “intensity,” 
so the letter designation “I” has 
remained with us. “It” means out- 
put current. 

When substituting diodes, you 
can always use a diode with a 
higher voltage and/or current 
rating. Remember, the voltage 
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The schematic symbols are almost identical. If 
the arrowhead points out, it’s an NPN trangis- 
tor. If the arrow points in, Noe Ni aaehaclatciicinele 
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rating of a diode has nothing to 
do with the voltage the diode is 
“putting out.” It is simply a rating 
of the maximum voltage that the 
diode can block. You can replace 
a 50-volt, 1-amp diode with a 400- 
volt, 1-amp diode. You could also 
use a 50-volt, 3-amp diode or even 
a 400-volt, 3-amp diode as a 
replacement. 
Transistors 

Transistors come in a lot of dif- 
ferent shapes and sizes. The 
packages we commonly see in 
games are TO-3, TO-220, TO-218, 
and TO-92. There are two general 
types of transistors: NPN and 
PNP. Both are named for the way 
they are made. They're kind of 
like a sandwich with type N and 
type P silicon. The schematic 
symbol for the two types of tran- 
sistors is basically the same. 
Notice that the arrow points away 


TO-3 Fackage 


O 
| | [0 


Notice that the two leads are 
slightly offeet above the centerline. 

The lead on the left is the Base. The 
lead on the right Is the Emitter. The 
metal case of the transistor is the Collec- 
tor. 
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to designate an NPN transistor 
while the arrowhead points 
toward the center of the schemat- 
ic symbol for PNP. 

Since were talking a lot about 
Ps and Ns here, chances are pret- 
ty good werre talking about a PN 
junction somewhere. In fact, each 
transistor has two junctions. The 
NPN transistor is made of a single 
chip of silicon that has one area 
made of type N material, a thin- 
ner region made of type P silicon, 
and another N region on the 
other side. The PNP transistor 
has N silicon in the middle, sur- 
rounded by P silicon. 

A transistor has three leads 
and each lead has a name. They 
are the emitter, base, and collec- 
tor. There are two PN junctions in 
the transistor that we have to test. 
One is between the base and the 
emitter. The other is between the 


TO-92 Package 


This Is the smallest transistor that you will 
commonly find in monitors, power supplies and 
pinball machines. It is often called a “signal” 
transistor as It can only handle up to | amp of 


xx current. 


4 
Ww" ¢ 
So? 


Collector Current 


Bottom 


base and collector. It is the same 
test we used for the diode but 
we ll check two junctions instead 
of just one. 

Testing transistors 

Regardless of what type of 
package they re in, transistors 
will pretty much all test the same 
way. Youll need a digital multi- 
meter with a “diode” test. 

1. Set your meter to the diode 
test. 

2. Connect the red meter lead 
to the base of the transistor. 
Connect the black meter lead to 
the emitter. A good NPN transis- 
tor will read a junction drop volt- 
age of between .45v and .9v. A 
good PNP transistor will read 
OPEN. 

3. Leave the red meter lead on 
the base and move the black lead 
to the collector. The reading 
should be the same as in step 2. 


TE TRANSISTOR 
Regardless of what type of package 
they're in, transistors will pretty much 
all test the same way. You'll need a 
digital multimeter with a “diode” test. 


1. Set your meter to the diode test. 


The lead arrangement of the TO-92 package Is not 
always the same so check carefully! Fortunately, the 
printed circuit board is often sikscreened with the 
position of each lead of the transistor. 


2. Connect the red meter lead to the 
base of the transistor. Connect the 
black meter lead to the emitter. A good 
NPN transistor will read a JUNCTION 
DROP voltage of between .45v and .Ov. 
A good PNP transistor will read OPEN. 
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3. Leave the red meter lead on the base 
and move the black lead to the collec- 
tor. The reading should be the same as 

JAPANESE in step 2. 


4. Reverse the meter leads in your 


This i6 the maximum current 
(measured in amperes) that 
can becontrolled bythe transistor. 


TO-220 Package 


This package can handle up to 10 amps. We 
use this package a lot. Pinball machines use 
transistors in the TO-220 package as coll 
and lamp drivers. In a power supply, they're 
used as high speed switches. In a videogame 
monitor, they can be used to drive the vertl- 
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hands and repeat the test. This time, 
connect the black meter lead to the 
base of the transistor. Connect the 
red meter lead to the emitter. A good 
PNP transistor will read a JUNCTION 
DROP voltage of between .45v and .9v. 
A good NPN transistor will read OPEN. 
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CEO 
Collector-to-Emitter Voltage 


This is:the maximum voltage 
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that the transistor can handle 
as measured between the collector 
and the emitter when the base 
lead is open (not connected.) 


h 


Current Gain or "Beta" 
This i6 an Indication of the 
transistor’s ability to amplify 
an incoming signal. The higher 
the gain, the less current it 
takes to drive the transis- 
tor. For example, a transis- 
tor with a gain factor of 100 
will require just 1/100 amp of 
base current for | amp of col- 
lector current. 


cal deflection coil in the yoke. 


TO-218 Package 


The TO-218 is somewhat larger version \ 


of the TO-220. It can handle up to 25 
amps. It's used in many of the same ap- 
plications too, including power supplies 
and pinball machines. Many videogame 


tors use a TO-218 package for the horizon- 


tal output transistor. 


Figure 5 


5. Leave the black meter lead on the 
base and move the red lead to the col- 
lector. The reading should be the same 
a5 In step 4. 


6. Place one meter lead on the collec- 
tor, the other on the emitter. The 
meter should read OPEN Reverse your 
meter leads. The meter should read 
OPEN. This is the same for both NPN 
and PNP transistors. 


If the transistor fails any of these 
tests, it Is bad. If you read a short 
circuit anywhere, the transistor is bad. 
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Operators! Mechanics! 


Here’s my schedule for 1994. As you can gee, I’ve planned classes nationwide. 
Hopefully, you'll be able to attend an Arcade School in a city near you. 


This practical, hands-on repair class is designed 3 
for sheracahe route nla ee and shop Service Randy Fromm's Arcade School 
; = techs that are looking for a quick and painless way CLASS SCHEDULE 

Randy Fromm ¢5 siash downtime by making a dramatic improve- 
ment in their repair skills. Orlando, FL May 16 - 20, 1994 
‘You ll get the most out of the class if you already have a bit Reno, NV June 27 - July 1, 1994 
of experience working with games. | don't waste valuable classroom 
time covering simple things like joysticks, buttons or coin mecha- | San Francisco, CA August 22 - 26, 1994 
nisms. However, you do not need any previous electronics training. 
The main thrusts of the class are: How to use a digital multimeter 





gan Antonio, IX —Sept. 26 - 30, 1994 


to test circuits and components, step-by-step amusement game | New York, NY —— October 17 - 21, 1994 
troubleshooting, power supply repair and video display monitor dianta GR higuenber tsi 1SGd 
repair. . . 
You'll be amazed how interesting and easy it is to fix most | San Diego, CA —— December 5 - 9, 1994 
power supplies and monitors. You'll learn to perform repairs down to Peng. NV March 27 - 31.1995 


the component level and you'll work on monitors and power supplies 
during the “hands-on” portions of the class. I'll even show you a few | New Orleans, LA — Sept. 25 - 29, 1995 
tricky things you can do to get some bad logic boards up and running! 


This is NOT an advanced class that will be over your head. Ed te Me a, : -Of Vuduast 


This class teaches you to quickly identify the problem in a game, 
repair it and get on to your next location or repair assignment. SCuce 7 GSO 


Can‘ attend? Randy Fromm’s Arcade Schoo! 
is available in a book and videotape series. 




















































For RUSH aa Randy Fromm's Big Blue Book of Really 
Delivery ora Lid Great Technical Information $39.95 
FREE info All-You-Need Beginning Electronics for Operators 2 Tapes ‘ti, £;  7OO% 
Basic Videogame Troubleshooting areata, Oe) 
package, Diodes, Transistors and Other Semiconductors 2 Tapes cciceeaiestiicieneeas. oe 
call: Easy Pinball PC Board Repair cms §, /1() (0, 
Conventional Power Supplies (used in pinballs and monitors) m= $1005 
619.593.6131 Videogame monitor repair made simple 4 Tapes -siiitaiiaiieaciiaasiiaei AAG OE 
FAX.593.6132 Switching Regulator Power Supplies (Peter Chou style) ‘ineainiancieiceninaan. 1, ee Oe 
C.O.D. orders | Videogame Conversions 819 95 
accepted. Using a Digital Multimeter (an Arcade School classic) uted SO OS 
Sorry, no How to Use an Oscilloscope cineca, EAD IIE, 
credit cards, | 2P2<ial Package Deal - Alll videotapes Jn this box —— $550.00 


and the Big Blue Book of Really Great Technical Information 













RAINION/ ‘a More Videotapes! 
Servicing Bill Awseptore< Mars VFM4ICM = Andac 
' Servicing Video Lottery Printers Vol. 1 NCR $49.95 4 
Servicing Video Lottery Printers Vol. 2 TDC 





Remember to add $5.00 Shipping & handling to all USA orders. 
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TECHNICAL TOPICS 


TRANSISTOR SUBSTITUTION GUIDELINES 


It’s as easy as 1-2-3! 


Use the same or higher 


Use the same or higher. 





Try to match as closely as possible. 





Figure 6 


4. Reverse the meter leads in 
your hands and repeat the test. 
This time, connect the black 
meter lead to the base of the 
transistor. Connect the red meter 
lead to the emitter. A good PNP 
transistor will read a junction 
drop voltage of between .45v and 
.9v. A good NPN transistor will 
read OPEN. 

5. Leave the black meter lead 
on the base and move the red 
lead to the collector. The reading 
should be the same as in step 4. 

6. Place one meter lead on the 
collector, the other on the emit- 
ter. The meter should read 
OPEN. Reverse your meter leads. 
The meter should read OPEN. 
This is the same for both NPN and 
PNP transistors. 

If the transistor fails any of 
these tests, it is bad. If you read a 
short circuit anywhere, the tran- 
sistor is bad. As with the diode, 
you may attempt to test transis- 
tors in-circuit. However, transis- 
tors will often not test properly 
in-circuit and must be unsoldered 
and removed from the circuit for 
proper testing. Don’t agonize 


over whether or not the transistor 


is bad when testing in-circuit. It 
only takes 30 seconds to remove 
the transistor and another 30 to 
test it properly. Just do it! 
Transistor specifications 
and replacements 

Transistors are rated much the 
Same as diodes: maximum cur- 
rent and maximum voltage. 

Ic—Collector Current 

This is the maximum current 
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(measured in amperes) that can 
be controlled by the transistor. 

Naturally, large transistors can 
handle more current that small 
transistors, just as thick wire can 
handle more current than thin 
wire. The largest size transistor 
we commonly use in games is the 
TO-3 package, which can handle 
up to 40 amps of current. 

Vceo or BVceo—Collector-to- 
Emitter Voltage 

This is the maximum voltage 
that the transistor can handle as 
measured between the collector 
and the emitter when the base 
lead is open (not connected). 

This is when the transistor is 
completely turned off and must 
block the current from flowing 
between the collector and emitter 
of the transistor. Although there 
are other voltage ratings for tran- 
sistors, this is generally the only 
one that’s important to us. 

hfe—Current Gain or “Beta” 

This is an indication of the tran- 
sistor’s ability to amplify an 
incoming signal. The higher the 
gain, the less current it takes to 
drive the transistor. For example, 
a transistor with a gain factor of 
100 will require just 1/100 amp of 
base current for 1 amp of collec- 
tor current. 

We can lump most transistors 
into three general categories. 
Low-gain transistors have a gain 
of up to 250. Medium-gain transis- 
tors have a gain of 250-750. High- 
gain transistors are those with a 
gain factor of more than 750. 
Admittedly, these figures are 
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somewhat arbitrary. 


Substituting transistors is just 
like substituting diodes. You can 
make the substitution as long as 
the replacement transistor is the 
same polarity (NPN or PNP) and 
has the same or higher voltage 
rating and current rating. 

However, you should try to 
match the gain rating of the tran- 
sistor as best you can. Substitute 
only low-gain transistors for low- 
gain transistors, mediums for 
mediums, and highs for highs. 
This is not too difficult. As long as 
you re in the ballpark you should 
be ok. 

Naturally, if you can obtain an 
exact replacement you should do 
so. Most cities have at least one 
electronic component retailer 
who carries a series of universal 
replacement components that 
can be used as substitutes. The 
most popular are Phillips’ ECG, 
Nu-Tone’s TCG, and RCA’s SK 
lines of replacement components. 
Each of these companies publish- 
es an extensive cross-reference 
catalog that will allow you to 
make substitutions as quickly as 
locating a word in the dictionary. 

You simply look up the original 
part number of the component 
you want to replace and the index 
will tell you which substitute to 
use. These “Master Replacement 
Guides” are usually available 
from your local electronics retail- 
er. If you can’t find one, call 
Phillips at (717) 323-4691 or FAX 
at (800) 346-6621 and ask them for 
the name of your nearest distrib- 
utor. L] 
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Tornado’s U.S. 


Open 


scores big in Minnesota 


Perhaps it was the chance to 
win a Share of the $30,000 in prize 
money, the challenge to compete 
against the best-of-the-best in the 
sport, or both. Whatever the moti- 
vation, 1,300 foosball players trav- 
eled to Minneapolis for the 
Tornado Table Soccer U.S. Open, 
held April 1-3. 





A ballroom full of 
competitors at 
Tornado’s U.S. 
Open. 
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A trio of area distributors co- 
sponsored the event, including 
Hanson Distributing of Bloom- 
ington, Minn., Pioneer Sales and 
Service in Menomonee Falls and 
Green Bay, Wis., and Atlas 
Distributing of Indianapolis, Ind., 
and Cincinnati, Ohio. 

Action took place on 50 
Tornado tables, arranged in a 
ballroom of the Minneapolis 
Hilton and Towers. Players came 
from all over the United States 
and Canada. Both open doubles 
and open singles posted a record 
number of entries for a non-world 
championship tour event. 

Winners in the major cate- 
gories were: 

Open Singles: 1st—Todd Lof- 
fredo of Colorado, 2nd—Johnny 
Horton of Florida, 3rd—Scotty 
Wydman of Colorado. 

Open Doubles: 1st—Chris Dube 
and Merv Srock of Missouri, 
2nd—Dave Gummeson and Steve 
Mohs of Minnesota, 3rd—Johnny 
Horton and Casey Pruitt of 
Florida. 

Women’s Singles: 1st—April 
Devito of New York, 2nd—Tiff 
Billirakis of Illinois; 3rd—Caryn 
Varadinek of New York. 

Women’s Doubles: 1st—Mel- 
anee Tosh and Kathy Richey of 
Oklahoma, 2nd—Cara Richard- 
ville of Texas and April Devito, 
3rd—Laurette Gunther of Nevada 
and Caryn Varadinek. 

The next major stop on Tor- 
nado’s tour is the national cham- 
pionship, set for July 1-4 in St. 
Louis, Mo. The season’s finale will 
again be held on Labor Day week- 
end in Dallas/Ft. Worth, Texas, 
Aug. 31-Sept. 5. For more infor- 
mation, call (817) 483-6646. (| 
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Pat Miller (1) and Tracy Piller in 
Kalamazoo, Mich. 





Deb Strachan (I) and Paul Aschinger in 
Oshkosh, Wis. 
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Players get the fever 
for Valley Gold 


Hardly a weekend passed this 
spring without a qualifier for the 
Valley Gold Cup, the July elec- 
tronic dart event that determines 
members of Team USA. Those 
fortunate players will travel to 
Europe for international competi- 
tion this fall. 

The following qualifiers have 
taken place over the last few 
months: 

Aitkin, Minn.: (April 10) It was 
301 all day for 251 players at the 
Hazelwood Corp. qualifier, held 
in Aitkin at the Blue Goose Inn. 
Three divisions of men and 
women played two-out-of-three 
double elimination brackets on 30 
boards. Winners were David 
Stinebaier of Crosby, Ron Ling- 
wall of Garrison, Cally Mock of 
Aitkin, and Kelly Roman of 
Brainerd. 

Oskaloosa, Iowa: (April 9-10) K 
& F Entertainment sponsored a 
competition at the Winds, where 
players matched their skills in 
double elimination Cricket, 301, 
and 501. Joanne Hedlund of New 
Sharon and Kent Sellers of Oska- 
loosa emerged winners. 

Cheyenne, Wyo.: (April 2) 
Gapter Amusement hosted its 
event at the Eagle’s Lounge, using 
a round-robin format 301 and 
Cricket in two events and six divi- 
sions on 16 boards. Top honors 
went to Chris Foy and Char Jozen 
of Cheyenne. 

Las Vegas, Nev.: (April 1) The 
Pinball & Video Game Co., D & B 
Billiards, Able Amusement, and 
the Darts 4U Co-Op joined 
together for their first qualifier at 
Irene’s Cocktail Lounge. Players 
competed in 301 Double Out, 
Cricket, and 501 Straight for 
prize money and giveaways. 
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Winners were John Uraine, Mimi 
Miller, Scot Kirby, and Michele 
Finver of Las Vegas. 

Holmen, Wis.: (March 27) Jim 
Stansfield Vending held a qualifi- 
er at Bob Morris’ Banquets on the 
Square, which drew over 60 play- 
ers competing in 301 and a 
Cricket combo. Winners were 
Adrian Mish of Independence, 
Samuel Hansen of LaCrosse, Pam 
Keuhni of Muscoda, and Bobbette 
Muscarello of Blue River. 

Merrillville, Ind.: (March 26-27) 
Star Amusements of Gary wel- 
comed darters to The Slovak 
Club for 301 Singles Blind Draw, 
best two-of-three, and double 
elimination. Percis Porras of 
Crown Point and George Mar- 
tinez of Portage were declared 
the winners. 

Winter Haven, Fla.: (March 26- 
27) Contestants were divided into 
eight divisions for double elimi- 
nation play. Fifty-four men and 24 
women competed in 301, 501, and 
Cricket. Sponsors were the Bull’s 
Eye Dart League Players for 
Music & Games and Dowling 
Music Service. 

Winners were Greg Marral of 
Winter Haven, Ed Perez of Lake 
Wales, Cyndi Kennard of Haines 
City, Kim Otto of Auburndale, 
Yvonne Weil of Mulberry, Jan 
Nolan of Plant City, Larry Brooks 
of Lakeland, and J.D. Perez of 
Lake Wales. 

Milwaukee, Wis.: (March 25-27) 
Red’s Novelty Ltd. and My Place 
held their event for couples, dou- 
bles, and triples. All games were 
double elimination in 301, 501, 
and Cricket. Sixty-three players 
competed. Winners included 
Kathy Leininger of Milwaukee, 
Wendy Hayden and Gary Wanta 
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Janice Engle (I), Melissa Hornberger (c), and Ruth Sinks in 


Watervliet, Mich. 


of West Allis, and Jon Radtke of 
Milwaukee. 

Wagner, S.D.: (March 26) Top 
players from six pre-qualifying 
tournaments met to play 301, 501, 
and Cricket in round-robin for- 
mat (with a handicap in six 
events) at the TNT Enterprises- 
sponsored event at the Wagner 
Bowl. Winners were James Kotab 
of Dante, Billy Burt of Lake 
Andes, and Wendie Honomichi 
and Brenda Sangster of Wagner. 

Carson City, Nev.: (March 20) 
Tip Top Amusement sponsored 
the competition held at the Pit 
Stop Bar and Grill. Nineteen 
darters played 301 in men’s and 
women’s divisions for cash and 
prizes. Tammy Crawford of 
Stagecoach and Lisa Hollman of 
Carson City won for the women; 
Royce Crawford of Stagecoach 
and Mike Vernon of Reno won for 
the men. 

Kansas City, Mo.: (March 19) It 
took three pre-qualifiers to bring 
the competition down to a work- 
able 18 players for Horizon Darts 
at Pepper's Bar and Grill. The 
format was round-robin, the best 
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three-of-five in 301 and Cricket. 
Louis Reyes of Kansas City and 
Sharon Williamson of Shawnee 
took the titles. 

Canton, S.D.: (March 12 and 19) 
Two days of competition were 
needed for the 80 players who 
turned out for the men’s and 
women’s double elimination 301, 
sponsored by Crase Coin Amuse- 
ment and the Ace of Spades. 
Winners were Butch Voges of 
Worthington and Virginia Day of 
Canton. 

Elizabeth, Pa.: (March 11-12) 
Murray Amusements hosted its 
first qualifier at the Blaine Hill 
Fire Hall. Players competed in 
Luck of the Draw 501 and Cricket, 
Men’s 501 Doubles, and Men's 
and Women’s Singles 501. In the 
end the winners were Kim Kruse 
of Pittsburgh and Darren Capo- 
tosto of New Kensington. 

Cedar Rapids, Iowa: (March 6) 
Union Station was the location for 
Camden Amusement & Vend- 
ing’s first qualifier. Forty-two 
players turned out for three 
events, playing two- out-of-three 
and double elimination. Jim 
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In Aitkin, Minn., (I-r): Connie Janzen, Nita Rehberg, Kelly 
Roman, and Cally Mock. 


Hughes and Sandy Readshaw of 
Cedar Rapids took the top hon- 
ors. 

Santa Ana, Calif.: (March 6) 
Dart Works hosted the men’s 
competition at TNT’s Coachman 
in Orange; the women’s events 
were held at Marty’s Cocktails in 
Garden Grove. Darters played 
double elimination and best two- 
out-of-three in 301, Cricket, and 
501. Paula DeBay of LaHabra won 
for the women; Gene Kuritz won 
for the men but cannot attend the 
Valley Cup (alternate Fred Has- 
enfuss Jr. of Anaheim will take 
his place). 

Macon, Ga.: (March 5-6) Riv- 
alry's Bar welcomed players in 
four events: two double elimina- 
tion Cricket and two double elim- 
ination 301. Paula Long of Jack- 
son took first place and Tammy 
Ussery of Macon won second in 
the women’s division; Tony 
Faircloth and Rob Stinchcomb of 
Macon took first and second, 
respectively. in the men’s divi- 
sion. 

Warren, Mich.: (March 5-6) 
Eighty-five darters turned out at 
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In Mapelwood, Minn., (I-r): Jim Luebke, Jodee Hedberg, Debbie Mazurkiewicz, and 


Rick Brinkman. 


Sloppy Joe’s to compete in nine 
events: 301, 501, 701, Cricket, and 
high score on Four Man Team, 
Mixed Triples, Men’s Doubles and 
Women’s Doubles, and Luck of 
the Draw. Winners included Mark 
Dolkowski of Utica, Nancy Scott 
of Chesterfield, Mark Blizinski 
and Danelle Adams of Clinton 
Township. 

Watervliet, Mich.: (March 5-6) 
Russell Vending & Amusement 
Co. welcomed competitors to the 
Elite Bar for an open 301 double 
elimination tourney. Melissa 
Hornberger of Coloma and 
Danny Stanley of Bridgeman won 
top honors. 

Ames, Iowa: (March 5) K.D. 
Amusement and the University 
Inn hosted a qualifier with com- 
petition in 301, Double In/Double 
Out, Cricket, and 501 Double Out 
games in Men’s Singles and 
Women’s Singles. Placing at the 
top of the pack were Dorene 
Miller and Ryan Newell of Slater. 

Hampton, Minn.: (March 5) 
W.W. Novelty and Scab’s Place of 
Prescott were happy that 73 play- 
ers competed in Team 301, 
Singles 301, and Cricket. Tami 
Marschall of Hastings won the 
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first place spot for women; Marty 
Lynch of St. Paul Park took first 
place for men. 

Maplewood, Minn.: (March 5) 
Dahlco Music & Vending held its 
qualifier at the Red Rooster. 
Forty-eight darters played 501 
Double Out, Cricket, and 301 
Double In/Double Out double 
elimination using the double bull. 
Wayne (Rick) Brinkman of Maple- 
wood, Jim Luebke of Savage, 
Jodee Hedberg of Minneapolis, 
and Debbie Mazurkiewicz of St. 
Paul were the winners. 

Kalamazoo, Mich.: (February 
25-27) Kalamazoo Amusement 
and the Centershot Lounge host- 
ed a qualifier that included eight 
events. Top point winners went 
into a qualifying round-robin for- 
mat. Winners were Pat Miller of 
Dowling, Tracy Piller of Vicks- 
burg, Bob Markillie of Paw Paw, 
and Rocky Willis Jr. of Gobles. 

Southern California: (February 
25-27) The eighth annual South- 
ern California qualifier was host- 
ed by Champion Dart Mart, Darts 
& Things, The Dart Shoppe, 
Desert Darts, Darts Elite, The 
Game Exchange, and Star Ser- 
vice. Over 200 darters competed 
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for a total of $15,000 in prizes and 
cash. 

Men’s division winners includ- 
ed Fred Aguero, Ron Comas, 
Scott Cummings, Doc Edwards, 
Dean Evans, Andy Green, Bryan 
Howes, Paul Lim, Randy Markly, 
Dave Miller, and John Whitted Jr. 
Women’s division winners were 
Gina Aguero, Bettie Charlier, 
Teenamarie Cunningham, Sandy 
Franz, Sandy Green, Rachel Han- 
non, Judy King, Michelle Nickle, 
Karen Vance, Peg Quezada, and 
Amanda Whitmore. 

Tampa, Fla.: (February 26-27) 
Dart Vending of Mango held its 
qualifier at J.J..s Pub and the 
Firehouse Bar and Grille. Thirty 
men and 12 women competed. 
Winners included Heather Ben- 
nett, Angela Houser, Brett Wight- 
man, and Mickey Hedges. 

Orlando, Fla.: (February 26) C & 
M Darts welcomed 44 players in 
Cricket, 301, and 501 round- 
robin-style events. Ralph Wagner 
of Orlando, Jeremy “Chooch” 
Austin of Kissimmee, Jennifer 
Nadiak of Clermont, and Linda 
Partridge of Orlando went home 
winners. 

Colorado Springs, Colo.: (Feb- 
ruary 19-20) Ponderosa Darts 
hosted a qualifier for 70 area dart 
players at Yesterday's Saloon. 
Competition took place in 301 
and Cricket. Winners were John 
Pacheco of Colorado Springs, 
Rhonda Melton of Pueblo, and 
James Koch and Sue Ann Miller 
of Colorado Springs. 

Janesville, Wis.: (February 19- 
20) Gardner Sales hosted a dart 
Shootout at the Janesville Best 
Western. Nearly 50 darters com- 
peted in 301 and Cricket. Tim 
Tegel of Kenosha, John Kuffer 
and Andrea Ginchoff of Janes- 
ville, and Carolyn Nessmann of 
Appleton emerged winners. 

Luverne, Minn.: (February 19- 
20) Players came from Minnesota, 
Iowa, and South Dakota for Music 
Services’ seventh annual dart 
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event. Peggy Sell and Judy 
Gottsch of Sioux Falls, S.D., won 
in women’s events, while Steve 
Spessard of Worthington, Minn., 
and Dave Boy of Sioux Falls, S.D., 
finished on top in the men's 
events. 

Clearwater, Fla.: (February 19) 
The Marine Corps League was 
the host facility for Gulf Coast 
Music’s qualifier, which featured 
dart action in double elimination 
301, Cricket, and 501. Winners 
were Mark Liford of New Port 
Richey and Debbi Johnson of 
Largo. 

Waupaca, Wis.: (February 19) 
Jim Stansfield Vending of 
LaCrosse and the Oakwood 
Supper Club of Waupaca hosted 
90 players at the qualifier. Win- 
ners in the singles events were 
Brian Dvenkel of La Crosse, 
Kathy Cyr of Waupaca, Angie 
Sinns of Black River Falls, and 
Ron Stelter of Sparta. 

Phoenix, Ariz.: (February 19) 
Troy Vending welcomed darters 
to the Cheers Too for five brack- 
ets of play divided by a blind 
draw. Scoring at the top of the 
crowd were Michael Bates, Brett 
Valentine, Delisa Zombolas, and 
Kristi Boehm. 

Knoxville, Tenn.: (February 18- 
20) Vol-Tronic Darts welcomed 
players to the Knoxville Elks Club 
for 301, 501, 701, and Cricket in 
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nine events. Top winners were 
Steve Trout, David Douglas, Pat 
Reed, and Tabitha Roberts, all 
from Knoxville. 

Erie, Pa.: (February 13) War- 
ner’s Coin Machine held its third 
annual qualifier at the Third 
Street Falcons. Over 100 players 
turned out for Cricket, 301, and 
other events. Winners were 
Teresa Carlson, Veronica Grey, 
Scott Knepper, and Derek 
Fredrychowishi, all of Erie. 

Oshkosh, Wis.: (February 11-13) 
K & D Enterprises and Decades 
Bar held their 10th annual qualifi- 
er, a three-day event featuring 
301, Cricket, and 501. Coming out 
on top were Kathy Steffenhagen 
of Kaukauna, Deb Strachan of 
Oshkosh, Larry Clark of Sha- 
wano, and Tom Gantner of Eden. 

Kansas City, Mo.: (February 5-6) 
Neon Amusement of Kansas City 
welcomed nearly 200 players to 
the Embassy Suites Hotel for its 
qualifier. Winners were Ann 
Queen of Overland Park, Kelly 
Edwards of Smithville, and Grace 
Stover and Dennis Strugis of 
Trimble. 

Colorado Springs, Colo.: (Feb- 
ruary 5) The High Flight Dart 
League held its regional qualifier 
at the Monterey Lounge. Cindy 
Sewick and Craig Soto were the 
ultimate winners in a field of 40 
players. L) 
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e Same day shipment 
on stock orders. 

e Receive custom 
orders in 3 weeks. 

e FREE design service. 

® Buy direct from the 
Mint and save. 


Check Our Quality. 
Request Free Sample Pack. 


Roger 
Williams 
Mint" 


79 Walton Street, P.O. Box 2350 
Attleboro, MA 02703-0350 
In Massachusetts call (508) 226-3310 


JUNE 1994 


Leann Blouin of Namco-America congratulates first place 
winner Andrew Pines of Atlas/Chicago (I) and second place 
winner Larry Smith of Chicago (r). 
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TOURNAMENTS & 


LEAGUES 


Namco sets stage for 
video game tournaments 


Tournament-minded folk need 
not stop at darts, foosball, and 
pool. Video game tournaments 
will be the coming trend if com- 
panies like Namco-America are 
successful in promoting the con- 
cept. 

At the recent American Coin 
Machine Exposition, Namco used 
the same free tournament kits 
available from its customer ser- 
vice department to implement 
mini-tournaments during the 
show. 

Said Namco’s Jerry Momoda, 
product manager: “We wanted to 
show participants how easy it is 
to conduct a simple tournament. 
The competitive nature of today’s 
players encourages tournament 


Jackson. 


128 


interest and added play.” 

Namco held five tournaments 
on its Cybersled deluxe cockpit- 
style sit-down video. Each tourna- 
ment consisted of eight players; 
match-ups were determined by 
pulling names out of a hat. 
Winners of each match were 
decided via best-out-of-three. A 
single elimination format re- 
quired players to quickly learn 
their opponent's strategy. 

Portable CD players were 
awarded to the five first place 
winners; portable tape players 
went to the five second place win- 
ners. 

For more information on the 
tournament kits, call Namco- 
America, (408) 383-3900. |! 





From left: first place winner Gus Peterson, Namco- 
America’s Jerry Momoda, and second place winner James 
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Above, by the NSM Solid Gold, (I-r): Orlando Marrero, George 
Haydocy, Mike Jablonski, John Margold, and Tony Lantz; 
below, (I-r): CD Cruiser, CD Sneaker, CD Hauler. 
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Solid Gold, Put-On kits 


NSM-America intro- 
duces its latest hyper- 
beam CD jukebox, Solid 
Gold, and a series of Put- 
On kits that change the 
look of the company’s 
wall-mount jukeboxes. 

Solid Gold is a dramat- 
ic departure in style 
from previous NSM juke- 
boxes. Features include 
an attention-grabbing 
animated display atop 
the cabinet and a mir- 
rored chamber with a 
rotating octagon that 
showers floors and walls 
with changing colors. 

The CD-changing mech- 
anism is visible and 
located at the center of 
the machine. Bright and 
pebble-finish gold tones 
are found in the back 
lighting and bordering 
the entire machine. 

Electronic components 
are simplified and small- 
er than in past models. 
The 100-CD changer 
(Quick Change Artist) 
changes selections in 
less than five seconds 
and is now even more 
reliable. The software 
allows a number of 
options: periodically 
played advertising, oper- 
ator-programmable 
background music on 
certain days at certain 
times, and blocking of 
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entire CDs or selected 
tracks when desired. 

The new dual-tri speak- 
er system offers maxi- 
mum sound quality 
through its 250-watt RMS 
amplifier. The speaker 
transformer pumps out 
sound at 4-ohm (rather 
than 8-ohm), making it 
easier and more conve- 
nient for operators to 
install auxiliary speak- 
ers. NSM emphasizes 
that the Solid Gold will 
be able to adapt to 
changing digital technol- 
Ogy. 

Put-Ons are stylized 
fiberglass bodies that fit 
over any NSM wall- 
mount jukebox and add 
personality to the unit. 
Choose from the CD 
Hauler, a bright red 
truck chassis; CD Sneak- 
er, a giant blue and 
white sports shoe; and 
CD Cruiser, a pleasure 
craft stern in wood tones 
and blue and white. 
Accentuate the theme or 
decor of a location with 
an appropriate kit. 

For more information, 
or distributor referral, 
write NSM-America Inc., 
1158 Tower Lane, Ben- 


senville, IL 60106; (708) 


860-5100; FAX (708) 860- 
5144. 
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Feed Fido, 10-Pin Bowling, Penalty Shoot Out 


Coastal Amusements 
debuts a trio of novelty/ 
redemption games that 
include sending bones to 
friendly pups, bowling 
for tickets, and challeng- 
ing a goalie in a quick 
soccer match. 

Feed Fido asks players 
to strike launch pads 
with a soft mallet and 
send bones to Fido. The 
more bones he catches 
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the higher the scores. 
Features include ticket 
dispensers, a sound 
track, and plenty of 
flashing lights. 

10-Pin Bowling invites 
players to make strikes 
and splits by rolling ping 
pong balls at mini-bowl- 
ing pins. One or two 
players can participate. 
Features include multi- 
ple coin acceptors, a 


tuneful attract model, 
and state-of-the-art pho- 
to optics. A ticket dis- 
penser is optional. 
Penalty Shoot Out 
offers players the chance 
to win at soccer by kick- 
ing a full-size soccer ball 
past a moving goalie. 
The more goals achieved 
the higher the score and 
ticket awards. Features 
included adjustable 
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time, coinage, and tick- 
ets. Dimensions are 
36.25” wide x 108.25” 
deep x 80.25” high. 

For more information, 
or distributor referral, 
write Coastal Amuse- 
ments, 601 Prospect St., 
Lakewood, NJ 08701; 
(908) 905-6662; FAX (908) 
905-6815. 
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Daytona USA, Star Wars. 


Jurassic Park 


Sega debuts a trio of 
sit-down videos with 50- 
inch monitors. Subject 
matter includes present- 
day racing, futuristic bat- 
tles, and controlling pre- 
historic beasts. 

Daytona USA is a 
state-of-the-art, high- 
speed, real-time 3-D 
race simulator, available 
in one- or two-player 
models. At the player’s 
disposal are a steering 
wheel, accelerator and 
brake pedals, and a four- 
speed gearshift. 

A V.R. button allows 
players to alternate the 
four different visual per- 
spectives, all the while 
experiencing the ulti- 
mate speed sensation. 
Three courses are avail- 
able: Daytona Oval for 
beginners, Grand Can- 
yon for intermediates, 
and Seaside for experts. 
Players can enjoy neck- 
and-neck competition 
with up to eight other 
racers on the track. 

Star Wars is a 3-D 
shooting action game for 
one or two players. It 
features the Model 1 CG 
board that lets players 
immerse themselves in 
the battle scenes. They 
can become a Jedi 
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knight and pilot an X- 
Wing fighter with the 
analogue joystick. 
There's a one-player 
mode (the player is pilot 
and gunner) and two- 
player mode (player and 


co-pilot can alternate as © 


pilot and gunner). The 3- 
D computer graphics 
create realistic visuals 
(180,000 polygons per 
second); the “Star Wars” 
graphics are highly rec- 
ognizable. 

Jurassic Park, based 
on the hit movie of the 
same name, features a 
motion-based seating 
system that responds to 
dinosaur attacks and 
other movement. “Juras- 
sic Park” big-screen 
movie graphics make 
the changeover to video 
with realistic results. 
One or two players can 
participate; a high-pow- 
ered tranquilizer gun is 
at the ready to stop 
errant creatures. 

For more information, 
or distributor referral, 
write Sega Enterprises 
Inc. USA, 275 Shoreline 
Drive, Suite 201, Red- 
wood City, CA 94065; 
(415) 802-3100; FAX (415) 
802-3120. 





Commander 


EMT America intro- 
duces the Commander, a 
rescue helicopter kiddie 
ride that includes voice 
transmission and up- 
and-down motions. 

Young riders can 
move the joystick and 
press the control buttons 
to initiate realistic air- 
craft sound effects as the 
dashboard and exterior 
lights flash. 

The shell of the Com- 
mander is made of gel- 
coated fiberglass; the 
heavy-duty gearbox is 
built to last; and the 1/2- 
horsepower motor is 
maintenance-free. Safety 


131 


features include a child 
safety belt and an emer- 
gency stop plate on the 
underside of the ride. It 
also bears the safety seal 
of ETL (European Testing 
Laboratories), which test- 
ed and approved the 
ride to UL standards. 

The coin acceptor 
takes coins of any cur- 
rency, tokens, or both. 
There's also a pushbut- 
ton for free rides. 

For more information, 
or distributor referral, 
write EMT America, 1158 
Tower Lane, Bensenville, 
IL 60106; (708) 860-5100; 
FAX (708) 860-5144. 
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Lethal Enforcers Il Gun Fighters 


Konami goes back in 
time to the Wild West of 
1873 with its new two- 
player upright gun 
game, Lethal Enforcers II 
Gun Fighters. 

Players have an op- 
portunity to thwart both 
a bank robbery and a 
stagecoach holdup and 
gain bonus points by 
breaking bottles behind 
the bar. Game action is 
spiced with a showdown 
involving three gun- 
Slingers and a hair-rais- 
ing experience in an 
abandoned mine. Play- 
ers who shoot a victim 
are relegated to posse 
status; the perfect shot 


can become a U.S. Mar- 
shall. 

Features include buy- 
in and game continua- 
tion, realistic gun recoil, 
enhanced digitized gra- 
phics, and six special 
Western weapons. Op- 
tions include a carnage 
mode and standard and 
street versions (all avail- 
able via a dip-switch set- 
ting). 

For more information, 
or distributor referral, 
write Konami America 
Inc., 900 Deerfield Park- 
way, Buffalo Grove, IL 
60089; (708) 215-5100; 


FAX (708) 215-5144. 
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Rescue 911 


One of the most popu- 
lar reality-based pro- 
grams on TV is “Rescue 
911.” Premier Techno- 
logy takes the true-life 
adventures depicted on 
the small screen and 
incorporates them into 
its latest Gottlieb pinball 
game. 

Rescue 911 allows 
players to free victims 
trapped in a cave, com- 
bat raging fires, and 
chase down a speeding 
car. An innovative pin- 
ball helicopter launches 
players on the next mis- 
sion. The ultimate chal- 
lenge facing the player is 
Life Force, an intense 
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multi-ball round. The 
game is the only UL- list- 
ed pinball. 

Players use the right 
flipper button to display 
a status report. One 
replay is earned for 
beating the high score to 
date. Shoot the center 
target to advance the 
red or blue bonus or 
shoot the captive ball to 
collect the red or blue 
bonus. 

For more information, 
or distributor referral, 
write Premier Techno- 
logy, 759 Industrial 
Drive, Bensenville, IL 
60106; (708) 350-0400; 
FAX (708) 350-1097. 
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Under Fire 


Taito gives players the 
chance to restore peace 
in a city under attack by 
a violent gang. 

Under Fire, the compa- 
ny s newest dedicated 
video, is a two-player 
game featuring a vibrat- 
ing gun controller that 
adds the right touch of 
realism. Cooperative 
play is encouraged; mid- 
game entry and game 
continuation are built-in. 
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Players must clear 
eight stages to destroy 
the criminal element 
and restore order to the 
city and its frightened 
inhabitants. 

For more information, 
or distributor referral, 
write Taito America 
Corp., 390 Holbrook 
Drive, Wheeling, IL 
60090; (708) 520-9280; 
FAX (708) 520-1309. 
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Smart Toss Em 


Smart Industries has 
developed the Smart 
Toss Em game especially 
for children, although all 
age levels can play. 

Features include ad- 
justable coinage and 
ticket levels, attractive 
graphics, winner light, 
ticket dispenser, attract 
mode, double coin mech 
with locking cash box, a 
voice action sound sys- 
tem, and a new audit 
program for an external 
printer. 

In addition, Smart 
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Toss Em has a 64 x 128 
gas plasma display, 100- 
point scoring range, and 
either a six- or nine-ball 
count. The game is made 
in the USA and mea- 
sures 34” wide x 60-1/2” 
deep x 76” high. 

For more information, 
or distributor referral, 
write Smart Industries 
Corp. Mfg., 1626 Dela- 
ware Ave., Des Moines, 
Iowa 50317; (800) 553- 
2442 or (515) 265-9900; 
FAX (515) 265-3148. 
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Goofy Hoops 


Romstar introduces 
Goofy Hoops, a basket- 
ball-themed novelty/ 
redemption game that 
awards points and tick- 
ets. Players launch ping 
pong balls, which travel 
up a vertical playfield 
and down through light- 
ed lanes to a movable 
basket below. 

Successfully catching 
a ball in the free throw 
lanes earns a free throw 
shootout; catching one in 


the slam lanes means a 
higher ticket value. 

Features include oper- 
ator-adjustable ticket 
values, multiple coin 
play, double coin mechs, 
and a ticket dispenser. 
Dimensions are 26” wide 
Xx 22.5” deep x 82.5” high. 

For more information, 
or distributor referral, 
write Romstar, 270 E. 
Brokaw Road, San Jose, 
CA 95112; (408) 437-4780; 
FAX (408) 437-4799. 


2 OE’ Uae = 


PLAY METER 





ws Uy 


Legend 


Antique Apparatus/ 
Rock-Ola debuts its 
newest CD jukebox mo- 
del that displays 16 full- 
size CD jackets and title 
cards at a time. 

The Legend features a 
full view of the 100-disc 
CD mechanism, a six- 
speaker system and 280- 
watt amplifier, four-way 
bill acceptor and 1,000 
bill stacker, coin box 
with slug rejector, wired 
remote control, and back- 
ground music control 
system with built-in vol- 
ume adjustment. 
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Taller than most CD 
units, the Legend stands 
64” high x 35-1/8” wide x 
28” deep. Options in- 
clude a microphone pag- 
ing kit, wireless remote 
RF-based volume con- 
trol/power switch kit, 
and wireless data re- 
trieval system. 

For more information, 
or distributor referral, 
write Antique Appara- 
tus/Rock-Ola, 2335 208th 
St., Torrance, CA 90501; 
(310) 328-1306; FAX (310) 
328-3736. 
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Hightops 


National Sports Games 
puts its best sneaker for- 
ward in the form of High- 
tops, a kiddie basketball 
game that looks like a 
stylish tennis shoe. 

Features include a 
multi-color display and 
lighted clock in place of 
a digital timer; red, 
white, and blue color; 
and single coin mech 
and ticket dispenser. Di- 
mensions are 7'1” long x 
34” wide x 6’ high. 

Hightops is suitable for 
both arcade and street 


 — 
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locations. Its unique 
design, complete with 
shoestrings, is designed 
to attract a child's atten- 
tion. For those desiring a 
more traditional looking 
child-size basketball 
game, the company also 
offers the Tot Shot. 

For more information, 
or distributor referral, 
write National Sports 
Games Inc., 3669 E. La 
Salle St., Phoenix, AZ 
85040; (602) 470-1490; 
FAX (602) 470-1495. 








Army Shuttle 


Daemco Fun Riders 
debuts the new Army 
Shuttle, a kiddie ride 
designed to attract 
young pilots with its 
camouflage detailing. 

Features include a 
fiberglass body and base, 
sturdy coin box, and 
quiet base mechanism. 
As with many Daemco 
units, the body is inter- 
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changeable with others 
in the company’s exten- 
sive line of kiddie rides. 

For more information, 
or distributor referral, 
write Daemco Fun 
Riders, P.O. Box 596, 
Grapevine, TX 76099; 
(800) 779-0656 or (817) 
481-3273; FAX (817) 488- 
1493. 
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Bloodstorm 


Hidden characters, 
portals, interchangeable 
weapons, and hundreds 
of combination moves 
add to the appeal of 
BloodStorm, a two-play- 
er fighting-themed video 
kit from the Strata 
Group. 

A unique player pass- 
word and character stor- 
age system are also 
notable, as are the three- 
dimensional graphics, 
marquee, and operator- 
adjustable violence set- 
tings (via dipswitch) for 
sensitive locations. 

BloodStorm offers op- 
timal player control, 
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two-person simultane- 
ous play, continuous 
buy-in, and a large dose 
of special events to gen- 
erate repeat play. 

The kit is available for 
all JAMMA-compatible 
cabinets with horizontal 
monitors and installs 
into any five-button con- 
trol panel configurations 
in the field. 

For more information, 
or distributor referral, 
write the Strata Group 
Inc., 4010 N. Winnetka 
Ave., Rolling Meadows, 
IL 60008; (800) 262-0323 or 
(708) 870-7006; FAX (708) 
870-0120. 








Captain Wee Willie's Space Eggs 


Diamond Vending 
Supply introduces the 
Captain Wee Willie’s 
Space Eggs vending unit 
that requires only 16 
inches of floor space. 

The compact machine 
holds up to 800 eggs and 
operates manually. A 
spaceship appears on 
the top of the machine 
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with the wording: “a 
prize every time.” The 
company also supplies 
prize-filled eggs for its 
customers. 

. For more information, 
or distributor referral, 
write Diamond Vending 
Supply, 504 S.E. 29th St., 
Oklahoma City, OK 
73143; (405) 636-1466. 
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Rage in the Cage 


Players can win a 
seven-inch basketball 
and collect tickets for 
their court skills in Rage 
in the Cage, a new bas- 
ketball game distributed 
by Betson Enterprises. 

Eye-catching graphics 
draw interest, along with 
the flashing lights and 
interactive audio. Play- 
ers take aim at an 
adjustable, moving back- 
board and try to improve 
their scores as Statistics 
are tallied on the gas 
plasma display. “Street- 
balls,” as the seven-inch 
prizes are termed, are 
available from Ace/ 
Acme. 

Rage in the Cage is a 
group effort: Awff Kilter 
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Games designed the 
black brick cabinet, 
which is highlighted by 
neon graphics; The Fun 
Merchant Inc., a division 
of H. Betti Industries, 
manufactures the game. 

Dimensions are 9’8” 
high x 10°1° long x 3 
wide. Rear casters make 
the game easy to move. 
Other features include 
standard coin slots or an 
optional bill acceptor. 
Game percentaging is 
operator-adjustable. 

For more information, 
contact Betson Enter- 
prises, 303 Paterson 
Plank Road, Carlstadt, 
NJ 07072; (800) 524-2342 
or (201) 438-1300; FAX 
(201) 438-4925. 
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Kiddie Bowler Roller 


Young players need 
not worry about strength 
or speed when it comes 
to Kiddie Bowler Roller 
from Bob’s Space Rac- 
ers. This new redemp- 
tion game maintains the 
challenge of the full-size 
Bowler Roller but brings 
it to a child's eye-level. 

Kiddie Bowler Roller is 
simple to play. Carefully 
roll the ball over the 
hump with just enough 
pressure to keep it in the 
pocket without it rolling 
back to you. It’s not as 
easy as it sounds. 

The game is available 
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with adjustable ticket 
dispensers, adjustable 
play and coins, dollar bill 
acceptors, and custom 
lighting. All Bob’s Space 
Racers games are UL 
listed and approved. 
Other child-size games 
in the line include Kiddie 
Pattie Cakes, Kiddie 
Whac-A-Mole, and Kid- 
die Can Alley. 

For more information, 
or distributor referral, 
write Bob’s Space Rac- 
ers, 427 15th St., Daytona 
Beach, FL 32117; (904) 
677-0761; FAX (904) 677- 
0794. 
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Coin Circus, Magic Mr. X 


American Sammy 
brings a redemption duo 
to the marketplace with 
Coin Circus, @ circus- 
themed coin-drop game, 
and Magic Mr. X, a tic tac 
toe-themed unit similar 
to the company’s suc- 
cessful Simple Simon. 

Coin Circus asks play- 
ers to roll a coin or token 
down a playfield toward 
a three-dimensional 
clown in the center. The 
clown’s arms catch the 
coins; each arm is set at 
a different difficulty 
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level and represents a 
different ticket value. 
Look for many operator- 
adjustable features and 
the bonus wagon that 
emits a shower of coins. 

Of special note: the 
tongue-in-groove cabinet 
construction, metal tick- 
et door, Deltronic ticket 
dispenser, leg levelers, 
and audit system with a 
six-digit board in the 
coin door. 

Magic Mr. X invites 
players to throw balls 
into a playfield where an 


“X” marks the landing 
spot. The goal is to 
achieve a horizontal, 
vertical, or diagonal con- 
figuration or connect two 
balls and win tickets. 
Watch as the Mr. X fig- 
ure dances around the 
backglass; if he matches 
one of the player’s “X’s 
the player wins bonus 
tickets. Up to four coins 
can be used at one time 
to increase the ticket 
value. 

Features include a 
Deltronic ticket dis- 
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penser, an LED display 
that shows the number 
of coins played, a color- 
ful and easy-to-read 
instruction panel, a 
metal ticket door, and 
adjustable payout and 
bonus levels. 

For more information, 
or distributor referral, 
write American Sammy 
Corp., 901 Cambridge 
Drive, Elk Grove Village, 
IL 60007; (708) 364-9787; 
FAX (708) 364-9831. 
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Shake, Rattle & Roll, Wild Thing 


Fast-paced excitement 
are hallmarks of Lazer- 
Tron’s latest redemption 
titles: Shake, Rattle, & 
Roll, a roll down-style 
game with a ‘50s theme, 
and Wild Thing, a base- 
ball/pinball shooting 
game. 

Shake, Rattle & Roll 
involves rolling three 
balls down a playfield 
using a handlebar to 
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guide them into target 
slots while avoiding the 
one marked “bankrupt.” 
Each slot adds tickets to 
the player's stash. 

Notable features 
include Laser-Tron’s 
patented progressive 
bonus jackpot and nu- 
merous operator adjust- 
ments. Dimensions are 
25-1/4” wide x 62-1/2” 
long x 92-1/2” high. 


Wild Thing turns the 
tables and awards 50 
tickets at the start of the 
game. Players strive to 
keep as many tickets as 
possible by knocking 
over all the targets in a 
specified time frame. 

In addition, if they 
spell the words W-I-L-D 
T-H-I-N-G in the normal 
game period they re- 
ceive two bonus balls to 
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help them win the jack- 
pot. Up to 10 coins can 
be played at a time. 
Dimensions are 23” wide 
x 52” long x 70-1/2” high. 
For more information, 
or distributor referral, 
write Lazer-Tron, 4430 
Willow Road, Pleasan- 
ton, CA 9458; (510) 460- 
0873; FAX (510) 460-0365. 
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The Last Bounty Hunter 


Who can collect the 
bounty on four of the 
most dangerous desper- 
adoes in the territory? 
That's the question ask- 
ed by American Laser 
Games, the company 
that made its name with 
Mad Dog McCree. 

The company again 
pays homage to Amer- 
ica’s Old West with yet 
another sagebrush saga: 
The Last Bounty Hunter. 
The “most wanted” char- 
acters are Nasty Dan, El 
Loco, Handsome Harry, 
and the Cactus Kid—a 
group of fearless fast- 
talking and fast-shooting 
gents. 

The player faces the 
challenge armed with a 
six-shooter or a shotgun. 


A note of caution: watch 
out for Wes Flowers, the 
world champion fast- 
draw champion who pro- 
tects the outlaws. 

A host of different 
shoot-out scenarios 
await the player in this 
live-action video, which 
was filmed in an Old 
Tucson setting. It is 
available in a choice of 
cabinets with 25-, 33-, or 
50-inch monitor and bill 
acceptor or as a conver- 
sion kit. 

For more information, 
or distributor referral, 
write American Laser 
Games, 4801 Lincoln 
Road N.E., Albuquerque, 
NM 87109; (505) 880-1718; 
FAX (505) 880-1557. 
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Madame Tarra 


Thumper Bumper 
Amusement debuts the 
Madame Tarra fortune 
telling machine that fea- 
tures a life-size figure 
that breathes and moves 
her eyes, arms, and 
hands. 

A crystal ball glows 
brightly as the fortune is 
formulated; it slides out 
in the form of a lucky 
fortune card. The vend 
price can be adjusted 
from 25 cents up to $1. 

Madame Tarra is avail- 
able in either a light or 
dark oak cabinet. The 
electromechanical unit 
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features an attract mode 
of moving hands. Op- 
tions include a speech 
module, lighted mar- 
quee, and custom print- 
ing on the flip side of the 
fortune card for adver- 
tising or redemption 
purposes. Dimensions 
are 24” wide x 24” deep x 
78” high. 

For more information, 
or distributor referral, 
write Thumper Bumper 
Amusement Inc., 1985 
Byberry Road, Hunting- 
don Valley, PA 19006; 
(215) 442-0411; FAX (215) 
442-0398. 
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CLASSIFIED 


Play Meter’s classified advertising is primarily intended for: buyers and sellers of used equipment, support 
and supply firms and employment opportunity ads. You may pay by check, money order, Visa or Mastercard. 
The deadline is usually the 15th of the month prior to issue (example: August ad must be in by July 15). Send 
ad orders to Play Meter Magazine / P.O. Box 24970 / New Orleans, LA 70184 or FAX: (504) 488-7083. 

FOR MORE INFORMATION, CONTACT CAROL LEA: (504) 488-7003 
If you have problems with or questions about any advertiser, PLEASE CONTACT US. We keep a file on all 
complaints. 
















° READERS/ SENTE KITS 
“Rebuild” ADVERTISERS Ee 





your old We do not knowingly accept GIMMIE A BREAK 165 
ads for copies or licensed MINI GOLF I25 
KLOPP. games involving a third party. STOCKER 125 


We do not print prices on 
games currently in production. 


NIGHT STOCKER 125 
SPIKER 99 

HAT TRICK 129 
TRIVIAL PURSUIT 99 


at the factory 


MANUAL yy, We encourage advertisers to in- 


OR 


Bueeaie clude their name, address, and 


phone/FAX numbers for the 
purpose of credibility. We do 
not accept ads from companies 
who consistently advertise pro- 
ducts they do not have or from 


Fast Service — Call For Details companies that we receive 
mutli-complaints about. 


CALL (813) 855-6789 PLAY METER 


KLOPP INTERNATIONAL, INC. 


225 Dunbar Court — Oldsmar, FL 34677 MAGAZINE 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


pay ee) Ee) 





ship coin-op locks 
accessories fast. 


@ |ntegrated production and assembly 
LAI's Locks can be ordered to 
operate on your current key Codes 
since, LAl's Locks are compatible 
with most High security, as well as, 
Tubular type system, ie: Baton, ESD, 
KD, Ace, etc. 

Choice of custom locks, common key 


systems or restricted key styles High Security Padlock 





Manufacturer of a complete line of | q OD A inside Protective Shield 
coin-op security accessories. | & | 
Manufacturer of security products 


! ~~ a ’ for laundry; also, bill and coin 
_— & \ counting equipment. 
eee "i at * 


For a full-color product catalog, call Toll Free from 
USA, Canada and Mexico: 


bhpgd 422-2866 








7251 Garden Grove Bivd., Suite M 
Garden Grove, California 92641 
Phone: (714) 373-2993 


G fi a U P FAX: (714) 373-2998 "Full Metal Jacket 
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Introducing 
The Component Factory... 


Are you tired of paying high prices 
for the components you need to 
run your business — bill acceptors, 
power supplies, game _ boards, 
monitors, and on and on and on. 


The Component Factory carries 


INSERT BILL 


yp. nsenrons aE ies only JCM bill acceptors and power 
| 2 ei grec) \¢/ _a supplies. That means you can’t buy 
1) | i asert FACE UP ONY s " oui fi re INSE | j a . ; 
Weceeacooe y ea me) | these high quality products for less 
ACCEPTS 4=BILLS [pa 
FACE UP ONLY os 


— from anyone. The Component 
Factory is an authorized JCM 
Service Center too. 


INSERT BILL 


INSERT FACE UP ite 
PE BILL ONLY SERT BILL 


If you need monitors, the 
Component Factory can provide 
you the Wells-Gardner line of 
monitors, as well as those from 
other fine manufacturers. If you 





The JCM U.S. Family of Bill Acceptors need game boards, we have a 


full range — for less! 


The Component Factory serves the requirements of 
the Gaming and Amusement Industry with high 
quality products and fast, factory direct service. But, 


O i 


our most important advantage to you is our price — 





you get “the best for less, every day!” Call today to 
learn more about our special, limited time, 
introductory prices. 


Call Xaviar Bridgetti Today 
1 pene for More Information 
Ir 


a 
- 


—~ (800) 517-7711 
(610) 631-1837 Fax 
THE COMPONENT 


FACTORY, INC. 705 General Washington Ave. (Rear), Suite 506 - Norristown, PA 19403 
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... Your Factory Direct Source for 
Coin-Op Entertainment Components 






¢ High Quality 
¢ Low Cost 


¢ Factory Direct 
Service 


- =< 
> 


DO Nor FOLD BIL 
A L 
$4 00 BIC E aa ES 


L 





Wells-Gardner and TCF 15 Amp Switchin 
Other Fine Monitors Power Siar : me 


and Many Others! 


JCM “Black Stallion” 

“It runs and runs and runs... 

For the money, nothing can catch it.” 
Low Cost $7 Only Bill Acceptors. 








eZ = ; 3. = Game Boards 
Sn eet | 2d Kits 
. Say | 
JCM Bill Counters - 
“The Best for Less, Every Day” Quality, Reliability 
. . . and Great Value 
Call Xaviar Bridgetti Today x > 
ig = 
(800) 517-7711 ~ ~ 
(610) 631-1837 Fax 
705 General Washington Ave. (Rear), Suite 506 - Norristown, PA 19403 ; “v : : ; : id . 
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We treat Operators in unique ways. With commitment, trust, and reliability. 


Great WesternTrading Post 


3 480 Shelley St.,Suite E Guaranteed!!! We are committed to your CALL NOW 
e.. i Springfield, OR 97477 100% satisfaction! 30 Day Warranty. No hassle, TO GET THE BEST 
(800) 466-2424 (503) 726-1813 |No Questions, 7 Day Return Policy PARALLEL BOARDS 

FAX (503) 726-7413 Try it and like it, or send it back. AND KITS! 













NBA TOURNAMENT UPDATE $895 


PINBALLS | MISCELLANEOUS NEO GEO:4 SLOT $799 



























































ATLANHS $729 EQUIPMENT NEO GEO 2SLOTKIT SPECIAL 
BACK TO THE FUTURE $1295 eee POWER INSTINCT $449 
BIG: GUNS $495) | CLOWN ROLL DOWN 6149597 RAIDEN2 FULL FACT KITS $1295 
BONE BUSTERS $599. | | QUICK SHOT BASKET BALL $449°ET Rin ROCKIN B BALL $199 



















WIND JAMMERS 
WORLD HEROES 2, 
SAMURAI SHODOWN. 

SPINMASTER, | 


CACTUS. JACK $1198: GANE P jo B = R TYPE 2 $65 


CHECK:POINT $1195 RUN AND GUN $CALL 
CYCLONE * $8954 | AEROFIGHTER $3699 IT siMPSONS $199 









































































GILLIGAN'S {SLAND $1699 | | ARCH RIVALS $559 TF SMASH TV $99 . 

° vette Keo U Y C 
JOKERZ $699] | BAD DUDES $551 1 squasH $048 Legis wats eee 
MONDAY NIGHT FOOTBALL $895 | | BLOOD BROS $179 


STREET FIGHTER 1 $491} ©. FIGHTING 2, FOOTBALL 


OPERATION THUNDER $1495 CADILLACS AND DINOSAURS $329 







































STREET FIGHTER 2 $129 
PARTY ANIMAL $4959 | CAPTAIN AMERICA $1259 | SUPER DODGE BALL $25 ec eal 
scala DUNGEONS & DRAGONS $CALLEE sTREETFIGHTERC.ED $2291] -NEO GEQ1 SLOT- WITH 
RIVERBOAT GAMBLER oo aati ee pSONRET osteo eee peer eeeian ee 
$ GALAMEDES e° $1291 “SupER STREET FIGHTER $6991] TRIDGE' SPECIAL PRICE! 
SIMPSONS $899 f | GUNFORCE : $89 


SUPER. ST. FIGHT. TURBO $CALL 
TANK FORCE $99 
TMNT 2 ~ $99 


$39 SPECIALS: | 
BURNING FIGHT, CROSSED..... 
SWORDS, CYBERLIP, FATAL 
FURY, KING OF MONSTERS, 


SPACE STATION $595 
SURFIN SAFARI $1445 
TAXI $765 


HEATEDBARREL =. — $249 
IN THE HUNT : $599 
MIDNIGHT RESISTANCE $65 



































: THUNDER DRAGON $229 , 
AES SAME ereee $8351] MORTAL COMBAT1 .°. $8291. | wort RALLY 5995] | MUTATION NATION..NINJA COM- 
TIME MACHINE $899 | BAT, WORLD'HERO 
shi weaie ene go095 | | MYSTIC WARRIOR $4951 | wrestLEFEst $79 | 
TRANSPORTER $749 4 | MORTAL KOMBAT 2 SCALLT | x MEN $399 Call Today for The Best 





NBA JAM SCALE Price and Selection! 


US Amusement ‘Games At 
nN n = Auction In 
ution AZ S94" 


September) co04”%. on | Aptos 


San Antonio, TX 


October —- eA 4 


Indianapolis, IN Las Vegas, NV Chicago, IL 


: : Oct. 29 
All Auctions Begin At 10:00 a.m. Local Time | Columbus, OH 


November aagthiry - a nee, u 


Miami, FL Indianapolis, IN Ramada Inn - O’Hare 
ae Annual ae toe : Terms and Conditions 


s Pinball oe 
D 1 O % oe Payment - Cash, Cashiers 
ecel ey , . = Check, Travelers Check, Personal or 
Indianapolis ‘ IN : Auction Information Company Check with Irrevocable Bank 
: ¢ To consign games for sale: bring to the auction siteonthe Letter of Guarantee, Visa or MasterCard. 
ae Friday before the auction Between 9 am and 9 pm. 4% Buyers Premium 
For further information contact: e All auctions begin at 10 am local time. 

Auctioneer: Bill Hughes, P.O. Box 4819 Louisville, KY 40204 - 502-451-1263 — Licensed by Div. of Licensing, Ohio Department ¢ Inspection: day of sale 9-10 am. ee esi let So 
of Commerce and bonded in favor of State of Ohio, OH/1A4065, OH/AC2208; in Florida, FL/AU882; in Kentucky, KY/P1597; ¢ Removal of all equipment by midnight day of sale. Personal or Company Check with 

in Indiana, IN AUO8700280; in Georgia, 2270; in California, A-2586; and in Texas, TX10171. ° No cigarettes or candy machines older than two years. prevoarlae ath Lalor of Guarantee. 
Sales Manager: Jeff Schwartz Advertising Manager: Ric Stephen * Phone numbers listed for auctions are for Applicable state and local sales taxes 
502-456-1600 812-333-9939 Friday and Saturday only. ae be collected unless you provide a 


24 hr. Fax: 502-897-7771 * Contact USAA for special hotel rates. current copy of your Sales & Use Tax Permit. 
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Wholesale Games, Inc. 


519 Madison St. - Shelbyville, TN 37160 


1-800-526-4723 or 615-684-2209 


Complete Manutacturer of 8-Lines & Pokers 


C-A-L-L 


Mike, Troy, Debra 





or Brian 
Give Us The 
Opportunity 





B-U-Y 


Valleys 
Rowe CD Boxes 


Partial List of Used 
Equipment 


Clean Sweep Single Cranes 
$1095 


Betson Big Choice Single Cranes 
$1095 


Rivera Poker w/BA 

Rock Ola 3000 Mirage 

Klondike Pusher (nice) 
$2695 

Crompton Rock & Roll (like new) 

2895 

SMS Top Draw w/BA 
1295 


Many Used Pokers 
To Choose From 


PLAY METER 


To 
Work For 
You 


S-E-L-L 


Boards 
Kits 
Bill Acceptors 
Misc. Parts For: 
8-Line or Poker 


N-E-W 
Rowe Boxes 
Valley 
Dynamo 
Cooper 
Pool Tables 


Service Department 
3 Qualified Technicians 


Available At All Times 
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T-R-A-D-E 


USED 
Pool Tables 
Juke Boxes 
Pinball Machines 


Call For Details 
On Our 
5-Day 
Free Delivery 


Kentucky, Illinois, Indiana, 
Wisconsin, North 
Carolina, South Carolina, 
Georgia, Ohio, Michign, 
and others 


JUNE 1994 


_ FROM THE LEADER IN SECURITY 
mg ° B— FOR COIN OPERATED EQUIPMENT 


FEATURES: 
i Patented Variable Abuse Sensor 
‘i ® Automati¢t Reset 


aitined impact Detection Alarm System ‘, ' © Service Reset 
e Door Trigger Input 


cantina Sin 7 ¢ 11008 Siren 
Inexpensive, Reliableand o- ° Includes 12V Battery Pack 
Versatile Protection forALL |™ : _ff@ Easy On-Site Installation Se” 


idea ea ~~ * ¢ Includes Warning Label ease ae 
MACHINES | ) wes 


such as: 


e Video Games PATENTED 

e Pinball Machines 

e Jukeboxes TIDAS™ 

e Crane Machines 

¢ Can Vending SECURITY CONTROLLER 

¢ Snack Vending 

¢ Bottle Water Vending bias dei Richins tae 

e And many industrial 
applications 


~ 


e One Year Warranty ae 


BRW Control Systems ine. 
1-800-235-6740 


WORLD'S 
KIDDIE RIDES USA _,, LEADER 


We represent the leading U.S. and European ride manufacturers, FIRST with hydraulics, and consistently First in the Children's Amusement Industry. We maintain the 
largest inventory of the latest, best money niaking rides in the marketplace. Our selection is unparalleled in the industry. Immediate delivery on most rides. Best in 
service. Largest parts inventory in the busiiiese with 8 full time technicians to assist you. Call TOLL FREE for same day service and parts. We are NEVER UNDER- 
SOLD! Lowest prices in the country. Custom design planning. 20 years in the Children's Amusement Industry. 


SE HABLA ESPANOL 1 -800-448-6888 SE HABLA ESPANOL 
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W117 "Lucky Bank" 


Roulette Bank Bonus Game 
Double-Up Bonus Poker Feature 
3 Types Of Double-Up Games 






oe”. 





~ COMPLETE GAMES 
see 






FREE 
DELIVERY 


QUANTITY [petits 
DISCOUNTS |i 





Kevin sharp Gaaadae INC. 1-800-624-3779 
264 River Rock Blivd., Suite B (615) 895-9099 
Murfreesboro, TN 37129 FAX: (615) 895-9184 
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See the Newest 
Security Bars in our 
1994 RED Catalog 


A-1 PRODUCTS 
Phone TOLL FREE: 1-800-849-7763 
OR 800-THY-PRODucts 
PHONE OR FAX 1-919-728-5311 
Route 1, Box 654A, Hwy. 101, Beaufort, NC 28516 


“Someday you'll need us!" 












PRIZE WINNING TICKETS! 

















15/32" x 2" MACHINE-ISSUED 
TICKETS FOR ALL REDEMPTION 
GAMES — IMMEDIATE SHIPPING 


STOCK TICKET PRICES - 20,000/BOX 


180x 20000 _ $49.00. 


40,000 


Tickets can also WE HAVE THEM! 
be CUSTOM-PRINTED 


ATER” 
to your specifications. Tere spreddet 
un 
Call for details. as Shred 13 THIS: Pe se 
Cou 


cond 


ORDER DEPARTMENT 1-800-829-0829 


P.O. BOX 547 

SHAMOKIN, PA 17872 

Information 1-717-672-2900 

Int'l. Fax 1-717-672-2999 
‘Toll Free Fax 1-800-829-0888 
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Your Source for ... 


1.3" Capsules 


(Mixed Colored Tops with Clear Bottoms) 
Filled or Empty 


2-7 ACTIONMATIC Ltp 
wee P.O. Box 326 
Chatham, Ontario 

Ss N7M 5K4 













‘\ ‘ 


TALKING VENDOR ® 





Rings in Holders 
Bulk or Assembled 











Records in 3 languages y + ie 
7-English 5- French 5 - Spanish * In-Capsule-Items 
Vends y | * Rings & Holders - Bulk & Assembled 
Capsules or Large Gum lL, 2.3" Round 
"Items Clear Capsule 
Small Empty Eggs 
Small Bulk Items 6 Col ae 4 lg Both Halves Same 


Coinage Size - Up to 1.25" (32 mm) 

Machine Size - Height 25" (63.5 cm), 

Width 8" (20.3 cm), Depth 8" (20.3 cm) 
Custom Sounds - Can have your own record 
made to say anything for 5 seconds. Up to 4 
different sayings on each side. 


Talking Vendor (Reg) Trade Mark 
Canada No. 266520 
U.S.A. No. 1221 491 


Blue,Green, Yellow, White, Gold 





2.3" EMPTY CAPSULES 











Canadian Dist. for Beaver Vendors 
Fax (519) 351-7304 Phone: (519) 351-2181 





LUCKY EGGS = GOOD MONEY! 


e Reconditioned Chicken and Flintstone Animated Egg Vendors with Warranty 
— Like New! 


e Prize-Filled Egg Capsules with Same Day Shipping — Phone for Quote. 


CCC) INNOVATIVE 


INDUSTRIES, 
800-344-7467 INCORPORATED 


FAX (417)358-1849 2605 Grand Ave ® Carthage, MO 64836 





ARACHNID ENGLISH MARK DARTS 


Super Six Plus Il - (Model 6300) 


Featuring Cut Throat Cricket, Team Cricket 
Reg. 2 or 4 Player CGicket 


Scale - Looks 9.5 Works 10 - Next Thing to Buying New 
ONLY $795.00 - ONLY $795.00 - ONLY $795.00 


Pokers and 8-Liners 
Complete Games - From $300.00 


STANSFIELD VENDING, INC. 


P.O. Box 157 - La Crosse, WI 54602 


CALL MAX 608-782-7181 
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25" VIDEO GAMES 
GAME ..2..20cceerseeeeeeee New...........-. Used 
Neo Geo 1-Slot........ 1395.00 .... 1095.00 
Neo Geo 2-Slot........ 1595.00 .... 1295.00 
Mortal Kombat......... 1650.00 .... 1350.00 
NBA JAM 4 pl.......... 2495.00 .... 2195.00 
SUEF SP scccsiccercress 1700.00 .... 1400.00 
Mortal Kombat Il ...... 2995.00 .... 2695.00 
Street Fighter Il CE ... 1085.00...... 885.00 
Lethal Enforcer ........ 2550.00 .... 2250.00 
World Rally ............. 2195.00 .... 1895.00 
Power Instinct ......... 1300.00...... 995.00 
Raiden ll... 2190.00 .... 1890.00 


Dung. & Drag. 4 Pl.. 


. 2149.00 





cE ip | a cc ne ene an $795.00 
DUNGEONS: GINAQ.: secisaccassnsscecanenes 1250.00 
Lethal Enforcer Kit.....................ee 1595.00 
NBA Tournament Kit ...................00 950.00 
Se) ae ee eee 275.00 
GID FNS ctiaitvaxemaonsencmisins 395.00 
PANTO) cacntlersseaeudusiradnecctnaraatendscyendens 445.00 
PMID vecceusutikaleciiasuettentonnasteteen 495.00 
fy CT) || cn et ep Call 
PUT HIES STUY cccesexeecsacisinvunswecutaicns 435.00 
Martial Champion ..................cccceeee 550.00 
PIES EY III ct dcvasuietcateaenaesnclaesatilons 1440.00 
RO Fe ol ss ccavanivancistngaanadsnesodivasenes 485.00 
Mortal Kombat ................ccceeeeeeeeeeeee 795.00 
MN ONMA CANN s.csscuscsducisceabestpstensineivains 995.00 
World Rally kit ..........c ccc eeeeeeeees 1195.00 
PASI IL IIE sietnssacoscsstacoecnstncviesnies 1295.00 
POWER MIG UIIOL snvsisicdcsacesiubivacatstecevns 395.00 
JOE G'S | ¢ | a a arr Ca 
RUDGE arth PUNIO caciacereiass coceanancueses 1400.00 
PARTS 
25" Monitors (Hitachi)................. $325.00 
AV LOS OF BD rcscsecsteccisdcecavace 300.00 
0.985: ee ee ee 80.00 
TENS ON TELON  xvsehodiarcnrccntiistecicaieseens 8.95 
SUL | ee ce ee re ene ees 1.30 
LOT SUONS eicrstrccavesessrenesincnesaies 10.00 
Perfect 360 attachments ................. 19.00 
Bill changers $1,5,10,20 
w/$1300.00 capacity .......... 1800.00 
All prices subject to change 
and availability 
New & Used Pinballs 
Sell-Service--Trade 
PLAY METER 


California Games, Inc. 


1235 E. Francis e Ontario, CA 91761 


(909) 930-5828 


GUARANTEED BEST MARKET PRICE!!! 





The "CGlTurbo" 
Cabinet 


completewith: 


* Heat treated melamine 
wood 
* 150WT Peter Chou power 
Supply 
* Super Jamma System 
* 25" Hitachi picture tube 
* Angle iron reinforced joints 
* Easy Slide out drawer 
system 
* Stainless steel marquis 
holder 
* 1 year parts and labor 
* All front service 
Af ter youhave tried the other 
cabinets, getareat cabinet! 


Buy a CGI Turbo Todayl! 


Coming this Month: 
Turbo Cabinets in 


27', 33" &? 35" 








We will match or beat 
any advertised price 


Absolutely the 
Finest Cabinet 
in the Industry!! 


Call for Quantity 
Pricing or a 
Distnbutor 
Nearest You. 


We Have the 
Very Best 
Prices in the 
United States of 
America!!! 
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Fax: 909-629-4090 





909-930-5824 


NEO GEO SYSTEMS: 











COMBOS 
1-Slot/Art of fighting 2 ow... 
























1-Slot/World Heroes 2 Jet............. 799.00 
Callfor Today’s Combo Deal 
NEO GEO CARTRIDGES: 

Art of Fighting 2 .............. $325.00 
Samarai ShOdown .............0008 $235.00 
WONG HEFOS Wl iciassicsccronessssevennns 100.00 
FatalFury Special................00000 195.00 
PERAUTUI T csscsscaniesascusiesseunsnaoaten 99.00 
INT OTA icessesasttesesdvaneioniens 25.00 
MUMIAINMIEN  sissceitaisansexcassenene 285.00 
RECO IGRUAG scsssnviscansvaacnsennodes 99.00 
SOON Hl) ccicuscavedscieveinceceseinceee 140.00 
MVE THOS ssxassnnsinseunaakecicssonasere 55.00 
Sc | ee ee 250.00 


PROD FANIIY aconsinnsisanciesxansiaisesaives 50.00 
Magician Lord 
Super Side Kicks Il ..........sse0ce00 350.00 
SOCCEMBIAW ......cccccssscssersesccees 150.00 
AGRO GN OAT cissicnanianonwmncosesess 65.00 
ASB NY isitiniscencnastenceens 140.00 
POOIDANETONZY svcvsisurestiavessnonanns 135.00 
World Heroes | Jet ...............0000. 350.00 


Game Conversions 
$50-$100 
Change your 19" game to 25" 
for only--$35.00 


CALL US FOR 


Quantity 


Discount 
(909)930-5828 


MONDAY TO FRIDAY 


AFTER HOURS 


(909)949-3499 


WE TAKE TRADE-INS, 
NATIONWIDE 








FINANCING 


JUNE 1994 


MONITOR 
GET WELL KITS 


SAVES TIME AND MONEY 
ON MONITOR REPAIRS! 


Monitor repair kits take care of picture 
warping, blacking out, smearing, low 
brightness and brightness problems, poor 
regulation, jail bars, vertical shrinking, etc. 
Call for free technical help with your moni- 
tor problems. All kits come with instruc- 
tions and are easy to install. 


WICO DISTRIBUTES GET WELL KITS 


Kit #101: For Electrohome GO7-CBO 19° 
color monitor. 17 parts. $7.95 ea. Wico 
#36-0243 

Kit #102: For Electrohome GO7-FBO 13° 
color monitor. 16 parts. $7.95 ea. 

Kit #201: For Wells-Gardner K4600 Se- 
ries color monitors. 14 parts. $6.95 ea. 
Wico #36-0244 

Kit #202: For Wells-Gardner K4900 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Wico #36-0248 

Kit #203: For Wells-Gardner K4800 Se- 
ries color monitors. 15 parts. $7.95 ea. 
Kit #204: For Wells Gardner 13”, 19", 25° 
K7000 Series Color Monitor. 15 parts. $6.95 
ea. Wico #36-0249 

Kit #206: For Wells Gardener 19K6100 
Color XY monitor. Includes caps, resis- 
tors, diodes, and six power transistors. 30 
parts. $14.95 ea. 

Kit #301: For Nintendo Sanyo 19° color 
monitor. 15 parts. $6.95 ea. Wixo #36- 
0245 

Kit #401: for Atari Disco 19" color moni- 
tor. 17 parts. $6.95 ea. 

Kit #801: For Hantarex Color monitor 
model #MTC900. 21 parts. $7.95 ea. 

Kit #802: For Hantarex Color monitor 
model #MTC9000. 18 parts. $7.95 ea. 
Kit #910: Nintendo Sanyo color video 
inversion kit. Convert Nintendo cabinets 
with non-Nintendo game boards. 17 parts. 
$4.95 ea. 

Kit #920: For Pac Man, Ms. Pac Man 
logic boards. Eliminates hum bar in pic- 
ture. 4 parts. $6.95 ea. 


DISCOUNT! Buy ten kits and take 
$1.00 off each kit. Money back 
guarantee. We pay S&H. 


Electrohome GO7CBO Replacement 
Chassis (NEW) 

Electrohome 19° Flyback 
#A29951-B 


2SC3039...$1.39 
2$D1398....3.59 
BINST Vssavanss 1.95 
2N3792...... 1.95 


29D1138.....1.22 
STRS81........ cee 
STIR3123...<..6.26 
STR30130.....5.29 


VAN i On CO) (Or 


806-793-6337 
FAX 806-793-9136 





PLAY METER 





A-1Wholesale And Vending Supply 


(isa 11555 Cantara St., Unit E oe , 


North Hollywood, CA91605 
(818) 771-0691 «Fax: (818) 771-0589 
(800)-A-1-WHSLE 


FEATURING 
THE "LITTLE BUB" 














PLUS: 
eGUMBALLS .NOVELTIES 
e CANDY eOAK PARTS 





«EQUIPMENT 
«GREAT SERVICE 





DAEMCO FunRiders™ 


P.O. Box 596 * Grapevine, TX 76099 
1-800-779-0656 ° (8177) 481-3273 


Top Mall Quality Rides 


American Made 


- Many Coin Box Configurations 
- Custom Manufacturing 

- 1 Year Warranty 

- Safety Engineered 


Remember... 
Small Spaces can 
make "Big Bucks" 


LEASING PROGRAM NOW AVAILABLE 


" EPROMS ~- 


8-LINE/ POKER C&P aia 
BO ARD S TEL: 219-256-1138 
800-966-9873 


FAX: 219-256-1144 
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KWM 100 
DROP COIN 
MECHS 


eer yese TO QUARTERS OR TOKENS 
HOLIMS OIYLOATA HLIM ALATAM NOS 





“Yow $14. 958A 


"in volume orders 


MONARCH 
1-800-462-9460 









Eldorado Games 


Flat-Rate 
Board Exchanges 


- Videos--from Space 
Invaders to Champions 


- Pinballs--All Bally, Stern, 
and early Williams 


+ Hard-to-Find parts 
available including 
manuals & schematics 


Low Rates 


Fast Service 
- Call for price quote - 


310-630-3300 
FAX 310-630-1566 


7031 Marcelle St. 
Paramount, CA 90723 
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Ask FoR THE PUCK STOPS HERE sy name 


The Original Air Hockey es Shield 


e PRACTICALLY ELIMINATES TABLE- mo 1000’s IN USE THROUGHOUT 
SIDE INJURIES & COSTLY THE USA, UK, CANADA, MEXICO 
PROPERTY DAMAGE ; ia AND AUSTRALIA 


© ARCADE TESTED , ats 
© DOESN’T AFFECT TABLE PLAY , “a CURRENTLY IN USE AT: 


Bee ee, e PUTT-PUTT® GOLF ’N GAMES 
e INSTALLS IN 15 MINUTES WITH ig Ee eg a AB + MALIBU CASTLE © GREAT AMERICA 


ONLY A SCREWDRIVER yma” SEM « TUN FACTORY © GREEN GAMES 


* IMAGINATION LEISURE »*« DYNAMO x _ U.S. BILLIARDS 


¢ Increased player appeal! e Ask your distributor for ‘*THE PUCK STOPS 

¢ Demand the 9-inch shields with the angle! HERE” by name! 

¢ Made from virtually indestructible space age ¢ Insist on the original or call direct and save the 
matenial! Sales tax! 

e Increase Revenue ... Decrease lost pucks and ¢ When your customers’ safety and your liability 
expense from downtime! are at stake. ..specify the quality product! 


PLASTITECH PRODUCTS, INC. 


(903) 757-0543 1o.0.2°5?3%08 1-800-933-0145 









| American Lock Company 


MODEL 2000 
AS LOW AS $ 17.97 
SHOWN WITH 825 HASP 




















—- Sy 
| “Ss i oN \’ SERIES H10 
AS LOW AS $ 13.17 








5/8" CAMLOCK 
AS LOW AS $ 3.01 
7/8" CAMLOCK 
AS LOW AS $ 3.22 
1-1/8" CAMLOCK 
AS LOW AS $ 3.43 











SECURITY BAR HASPS 

4-1/2" AS LOW AS $ 1.27 
12" AS LOWAS $ 2.45 
16" AS LOWAS $ 2.69 
24" AS LOWAS $ 3.98 





















HASPS 
825 AS LOW AS 
875 AS LOW AS 
885 AS LOW AS 
525 AS LOW AS 
535 AS LOW AS 























NO. 1 AS LOW AS $ 5.69 
NO. 3 AS LOW AS $ 4.83 
NO. 5 AS LOW AS $ 7.17 
NO. 7 AS LOW AS $ 4.13 


Fi AH 
& ww db 
minim wo 
wwiiiIoewm 





INNER CYLINDER LOCK 
MODEL 8300 
AS LOW AS $ 5.39 







SHROUDED PADLOCK 
MODEL 5300 
AS LOW AS $ 18.93 
MODEL 5360 
AS LOW AS $ 22.05 


SERIES 700 
AS LOW AS $ 14.54 
SERIES 702 

AS LOW AS $ 13.34 












usa 
HARDENED 









- SEND US A KEY - WE CAN KEY ANY - 99% OF ALL AMERICAN ORDERS ARE 
PADLOCK OR CAMLOCK TO YOUR # - SHIPPED WITHIN 24 HOURS - 


PATT CORPORATION 800-621-4418 
1335 S MICHIGAN AVE _CHICAGO IL 60605 312-939-7616 









TICKET cone 
SHAMOK 


United Billiards Parts 


oh Ls = Le OR UR Ae) Ts 
§$00-526-0080 


NATIONAI. weet CO., SHAMOKIN, PA 
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DIGITAL OSG 


AMERICA 


This slim beautifully 
crafted jukebox is 
designed with a rich 
cherry finish, chrome- 
plated grills & trim, and 
has no horizontal surfaces 
for a long lasting invest- 
in ment protection. Comes 
vj) | standard with convenient 

DUTT SOF ae movable draw for 

Ls servicing with a coin & bill 

unit located above. 

Features include DDA 
System with a full disc 
management, background 
music programming, P.A. 
capabilities, promote and 
happy hour features via 
clock-timer board. The 
amplifier is designed with 
Mos-Fet of 200 watts of 
power, and a 100 CD 





1812" Deluxe 


Height: 60" selection title Flipping 
Width: 27" Pager. Also capable for 
Depth: 22" adding KARAOKE and 


Advertising option! 


This attractive cabinet is 
designed with a modern 
day styling. With (4) 
position blinking lights 
controls, one big open 
front door with one small 
back opening for conve- 
nient servicing. 100 CD 
selection pager, Mos-Fet 
200 watts amplifier that can 
be linked up to (3) addi- 
tional amps providing up 
to 800 of WATTS 
POWERI Has all the great 
features of the DDA System 
and KARAOKE option with 
the additional room to 
install the DDA "Cheetah" 
mechanism. This creates 
no delay in music, and can 
also be operated in a split 
mode! This allows (2) 
different types of music to 
be played in separate 
rooms. 

TWO JUKEBOXES IN 
ONE! 





"Panther" 


Height: 61" 
Width: 38" 
Depth: 27" 


PLAY METER 





Digital Disc America 
5617 Business 50 West 
Jefferson City, Mo.65109 
Phone: (314) 893-8497 
Fax: (314) 893-3601 


- Finally an affordable way to add onto your 
existing CD Jukeboxes, and enjoy the increased 


PROFIT$of KARAOKE! 
Callfor more details on 


DDA CD Conversion Kit! 


Combine CD's Selection with 
CD + Graphics KARAOKE 








Portable Digital Echo Processor: 


* Digital Echo w/Delay & Repeat Control 
* Digital Key Controller (+5/4, 11 steps) *3-Band Graphic Equializer 
* Voice Reducer* Chomus Function-Voice Key Controller 
* (2) Microphone Output Terminal 





Japanese 
Songs 
SAV 1-175 


Korean Songs 
SAV 1001-1043 


Country Music 
SAV A1-A6 


English 
Popular Songs 
NCG 1-2 


== 


we 


Gospel Songs 





Spanish Songs 
SAV G1 SAV 8001-8003 


Filipino Songs 
SAV 2001-2003 


Premium digital sound with song 
lyrics, that change color on the TV 
monitor in perfect tempo with the 

music. 


(Kit includes DDK interface, Echo Processor) 


Our wide range of CD+G software 
music library is constantly growing, 
call for our current DDK catalog! 
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COINS or BILLS 


Count/Sort/ Wrap 


Free Catalog! 


PARTS—REPAIRS 


ABC COIN (214)377-7100 
8524 Fifth St. - Frisco, TX 75034 


Our proven ACE II® 
original tubular 
re lock provides a 





and patented 
assembly process. 


Family Fun Center 
For Sale 


# Northern NJ 
# Well Established 
# 14 Year Lease 


*« Nets $92K 
Selling for $125K 


Contact: Lonnie 


201-434-7263 








Our new CamLock 
Systems’ unique 

10 pin lock delivers 
Superior key control 
with enhanced 
security features. 


jaw. 
<O> 
vW 
ChicagoLocK 


oO oa N 


4311 W. Belmont ¢ Chicago, IL 60641 
(312)282-7177 © Fax (312)282-8199 


EXCLUSIVE CAMLOCK DISTRIBUTOR IN NORTH AMERICA 


NEW KIDDIE RIDES 
MADE IN THE U.S.A. 


Solid State Engineering * Lightweight * Durable Weatherproof * American 
made replacement parts * Universal base for all rides 
High-security coinbox °* Heat-treated strips for construction 


Wal-Mart Truck 


Your Wal-Mart managers will love 
to have this truck welcomin 
customers to their stores. Children 





REDEMPTION 
TICKETS 






ove Phone 800-428-8640 
Fax 317-288-3434 


OVI88cr 





























ee os = = 
WAL-MART | will love to imagine they are 

Alas "trucking" favorite toys to their local 
ce | 


Wal-Mart store. It’s available only to 
authorized Wal-Mart vendors. 








Tug Boat 


The foghorn’s roar will summon 
young riders to a magical voyage in 
the company’s newest piece. 
with other Dudley rides, it fits on a 
universal base and has a high- 

security coinbox and post. 


Kiddie Amusements 
P. O. Box 939 - Florence, MS 39073 


601-845-7501 - 800-647-6460 
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phone 219-256-1138 
Fax 219-256-1144 


PROGRAMMER 

















AVAILABLE 
195 








QUARTERMASTER 


5499-1 Murfreesboro Rd., LaVergne, TN 37086 
Ph: (615) 355-9681 - TOLL FREE: 800-955-8681 : FAX 615-355-0213 


WE’RE TRADING FOR ANYTHING!!! 
PINS - VIDEO - JUKEBOXES 


COMPLETE GAMES STARTING AT $1060.00 
ALL CABINET SIZES & STYLES AVAILABLE 
%& ADVANCED REPLACEMENT WARRANTY 
*& KIT READY GAMES FOR $699.00 








SUPER  SINGLEGAME WE HAVE: 
cHerry PROGRESSIVE BONUS pki 
MASTER  GieNewLife To ony video Game es en 

* GONUS VE VIDEOS 

TREASURE Sele dese | PINBALLS 

ISLAND 7 peewee KIDDIE RIDES 
& eS ; DARTS 
MAGICAL : FOOSBALLS 
ODDS = : aetna ss OMEGAS 
* GTI's 
SKILL CHANCE ikl OVERHEAD DRAW 80S 
* - FLEXIBLE MERIT 


NEW P-10 ‘EASY TO INSTALL 


ALSO: BONUS POINTS AWARDED ON SCREEN 


******* ALWAYS AVAILABLE******* 


13" 19" 25" New & Used 8-Lines 
Turbo Il - Omega - Jackpot Bonus - SMS 80 


FREE DELIVERY TO 13 STATES ON 5 OR MORE GAMES 
CALL TODAY!!!! 1-800-955-9681 
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LIGHTING SPECIALISTS 


Manufacturers of Chase Channel, RACKBES ChUSIN’ g- LI N Wel KE R 


Halogen Tape Light & Architectural 


Lighting. Direct Importers: Rope Lights, 40 Skee-Balls 
Belt Lighting, 24V Tapelight, Bendable 


Neon-Like Products-Solid State & with T/D 
Mechanical chasers. Bulbs all kinds. 


Quick Service with dependable (Cheap, plus can deliver) 8 0 0). q 6 6 = q 8 7 3 
continuing interest in our Customers. 
ACTION 1-800-647-5060 
LIGHTING, INC. Ask for Spike Gannon 


800-248-0076 


) 








QUALITY CRANE COMPONENTS 


Make All Types of Cranes Kits--Watch, Candy, Jumbo, or Regular. 





Crane Kits Candy Crane Salento 
$649.95 Conversion Kits nora tates 
Switch Selectable For Joystick or $77 5 Ta so Duct 
Two Button Crane. Coin Up, Time of a ' Chrome Sha Fts 
Play, Output for Ticket or Baseball Play til’ you win Cabinet Top Rail 
Cards. Has Error Code Display. feature Spacing is 21 5/8" 
: Runs on 1/2" Rods or Metric Rods 
Crane Mechanism Will 
Operate With Relay Look At These Features 
lyp e Con tr ol B ver ds * Joystick or Two Button Operation *26Coin/Dollar Setting Options 
& Sized To Fit * 3 Came Types * 7 Time of Play Settings 
4 * 4 Ticket Dispenser Options * LED Display: 
Any Cabine f. * Micro Processor GameBoard Number of Games & Error Codes 










Operators Don't Throw 


Away or Store Your Empty Call For Details and Pricing To Fit Your 
or Non Working Cranes Put 


Specific Requirements 
Them To Work 


KIT INCLUDES: OMNIPRODUCTS 


Joy Stick, LED Display, Crane Mech, Computer 
Board, Counters, Wire Harnesses, Power 4 ] 7 a= 5 a ] -] 5 0 5 
Supply and Transformer. 


Manufactured in the U.S.A. MINIMUM ORDER $25.00 


KC 


ILLUMINATED 
BUTTON 
WITH 


SWITCH 
CRANE COILS 


175-180 OHM CRANE CLAW 


8.50/EACH 169.95/EACH 
7.85 IN LOTS OF 12 /\154.95 IN LOTS OF 10 


9.00/EACH 
OR 4.95/EACH 
2 FOR 9.25 4.50 IN LOTS OF 12 
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v66L ANNE ZSL dala AW1d 


4-GAMES ONLY... 
$2795.00 


OMEGA POKER 
CHERRY GAME 
CHERRY BONUS III 
W-7 SKILL CHANCE 
LEISURE HSV 300 





CHECK OUT OUR 


WINNERS CHOICE 
LOCATIONS TESTED - PROFITS PROVEN! 


ONE LICENSE...ONE CABINET 
FANTASTIC APPEAL TO EVERY PLAYER! 
EACH GAME CAN OPERATE ON DIFFERENT COIN SETTINGS! 
.25 -.10 -.05 -.01 
GREAT FOR LOCATIONS LIMITED WITH MACHINES OR SPACE! 


S.E.D. OFFERS COMPETITIVE PRICES AND DELIVERS QUALITY PRODUCTS! 


CALL ABOUT...... 
CHERRY GAMES CHERRY BONUS Ill W-7 SKILL CHANCE 
OMEGA - 903 SUPER - MAX TURBO I 
MAGICAL ODDS NEW 2 IN ONE TREASURE ISLAND 
MARS GLS5 MARS VSM 5 OR 4 TEKBILT DBV 35 
JCM DBV 45 LEISURE HSV 300 CBV IVO 
POWER SUPPLIES PARTS & SUPPLIES REPAIRS 
CABINETS KIT READY CABINETS PEDESTALS FOR VLIT’S 
CALL TODAY.... 
S.E.D., INC. 


1-800-362-1187 
(803) 234-4901 FAX: (803) 458-7688 
1651 S. Batesville Road 
Greer, South Carolina 29651 


S20 PROGRAMS | | THE ORIGINAL IS BACK 


With Our Complete Line of KRAMERGAME Pokers. 


service and Parts Support for all 
KRAMERGAME Products. 


C&P DISTRIBUTING Also: 8-Lines Sony LDP1450 
TEL: 219-256-1138 Cranes Laser 
slaiiendicinknisiainiaeats Counter Tops Disk Players 

=r Kits Available 


Redemption 


Ask About KRAMERGAME Poker to 8-Line Adaptors 


STO GGN | icRameRcame - 


451 Magnolia Ave. 


BOARDS 1-800-631-2126 ora 
800-966-9873 


BELITA Il 


PORTABLE 7 
(2) 13" Skee-Balls ni 


LY 

— z i 

(1) Fantasy Island Electric or age 
Manual 220 V 


110, <a ao 
Total $3000 ' Sar ea 


504-624-9666 


After 12:00 Noon 


e een stop ¢ Inexpensive 

e Lightweight (only 10 Ibs.) 

¢ Counts up to 1500 coins per minute 
e Counts all sizes coins or tokens 


BEST PRICE & QUALITY ¢ Long lasting—requires very little 


maintenance 


GUARANTEED *Bagholder included C&P 
BUY + SELL NEW & USED ai ra DISTRIBUTING 


N F 0 G E 0 Write or Fax For Prices, Phone 219-256-1138 
Details and Catalog Fax 219-256-1144 


EXCHANGE CENTER R.H. BELAM CO. INC. 


909-048-1370  WMMRRtcce eam I ora LT 


Fax: (516) 486-0957 
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IM ON : ) X ®) Coin Validating Equipment 





TIRED OF COIN RELATED SERVICE CALLS? 
INTRODUCING OUR NEWEST COIN ACCEPTOR 
NEW FOR THE ARCADE AND VIDEO GAME INDUSTRY 
THAT PROCESSES BENT OR DAMAGED COINS 
WITHOUT ELECTRONICS OR CRADLES 


@ SIGNIFICANTLY REDUCE 
SERVICE CALLS AND 


U.S. MODELS MACHINE DOWNTIME. 
AVAILABLE FOR THE 

FOLLOWING @ MAINTENANCE NOT 
CONFIGURATIONS: REQUIRED WITH IMONEX 


ACCEPTORS. SAVE THE 
TIME AND MONEY SPENT 
SWAPPING OUT, THEN 
REPAIRING AND CLEANING 
ROCKERS AND CRADLES. 


e UNDERSIZE TOKEN 


@ QUARTER AND 
UNDERSIZE TOKEN 


@e QUARTER ONLY @ REPLACES MECHANICAL 


TOR. 
@e QUARTER AND COIN ACCEPTOR 


OVERSIZE TOKEN @ INCREASE REVENUE BY 


REDUCING MACHINE 


@ OVERSIZE TOKENS DOWNTIME! 


@ FOREIGN COINS 
AVAILABLE -- CALL 
FOR DETAILS 


@ REDUCE CUSTOMER 
COMPLAINTS AND 
VANDALISM. 


@ RELIABLE - NO MOVING 
PARTS OR ELECTRICAL 
REQUIREMENTS. 





ADAPTS TO A VARIETY OF MACHINES: 


- ARCADE AND VIDEO GAMES - CAR WASHES, 
- PINBALL - KIDDIE RIDES CONTACT IMONEX 
AND MORE OR YOUR 
DISTRIBUTOR 
FOR EXCEPTIONAL SAVINGS 


ON SERVICE AND 
EQUIPMENT DOWNTIME 


P.O. BOX 519 
KATY, TX 77492-0519 
CALL PH. (713) 391-4704 
1-800-446-2719 am AER) Seen 





THANK YOU FOR YOUR BUSINESS © 1994, IMONEX SERVICES, INC. 
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BC-9 Conversion Kit Brand Name FOR SALE--USED 
savesiunorensornouses | | ANT) JLT KIDDIE RIDES 
Converts a BC-9 to BC-35 CRANES 





Trading Cards 


in bulk for vending 
1¢ per card 


1-800-843-9457 


- $1/$5 Acceptance 
‘ Solid state, self-diagnosing computer 
- Installs in minutes 


To Order Call: 
616-245-8235 


P.C.B.’s 
* 


C&P DISTRIBUTING 
TEL: 219-256-1138 
FAX: 219-256-1144 


$300 - $1500 


Call & Leave message or Phone 
number for pictures. 


912-272-8114 










10,000 BOARDS 
CALL FOR LIST 






REDEMPTION TICKETS 


TICKET SIZE 2 x 1 5/32 .010 TAG 


= FIVE * B ea 
ONE COUPON = 


STOCK TICKETS AS SHOWN ABOVE 


UNDER 300,000.......$1.25m whe 
OVER 300,000... $1,004, ck NOKETS AVAILABLE NE 


CUSTOM PRINTED 


160,000 to 480,000 $1.60m 
480,000 to 1,000,000....51.10m 


1,000,000 or More.....$1.00s 


ALL PRICES PER 1000 


FREE FRONT SIDE PRINTING!!! 
Add $28.00 for Printing 2 Sides 
Packed 60,000 Per Case 


Case Weight 38 Lbs. 
8 Colors Available: Gray-Pink-Red-Blue-Green-Yellow-Orange-White 


MUNCIE NOVELTY CO. 


ORDER P.O. Box 823 Muncie, IN 47308 FAX 
TODAY! Ph. 800-428-8640 Nationwide 317-288-3434 
Muncie Novelty Co. Exclusive Sales Agent for Indiana Ticket Co. 
Manufacturers of Quality Tickets for Over 50 Years 
(Roll Tickets Also Available) 








Pool Table Mover 


X 
si13 800-526-0080 


| United 


Recreation Equipment, Inc. 


Dollar Bill/Debit Reader 
Cleaning Gards 
Lowest Prices 

(KP ove : 


Keep It Clean! 


~- > ESE 


PATENTED 
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Used Jukes Pinballs 






























Rowe CD-100A $3495 Street Fighter II 
Rowe RB-8CD(Nostalgia)..... $5495 QBall Wizard 
NSM Fire w/RVC...- $2700 Lethal Weapons 
Pioneer CJ-V99. $3195 Riverboat Gambler 





Wurlitzer NY NY $3695 Monday Night Football 


Rowe R-82 - RDA once Call 
Rock-Ola 480-496. ccc Call 
IISIWY § AB BOK GS cciicciscscsercescoiners 





















Marrs VFM ccc $340 
| Mars VFM-5 w/stacker.. $469 
| Mars GLO. $399 







(Call for Pricing) 
Turbo | and II 





Valleys seasiupiussehioatdeecvowsmees: Call 
OBE Fh ctecstewnscaine $000 | 


| | Top D _ 
| Cooper Billiards............ Call | Omega (903 an ; 905)| 7 ee 
. : Great American : Kramers E pats Wf] SINGS -------- 
% = Bilis un | L __ Grayhound 7 o sth hsiepeianeeneeeee a te | : 


Available with all Wings products also Treasure Island, Magical 
Odds, Dynasty, and all Cherry Games. 
19" Wells Gardner Monitor, HSV-300 DBV 
New 150 Watt computer Power Supply 
Complete Games Start at $1295 
1 YEAR FULL WARRANTY ON ALL PARTS 


— Advance Replacement On All Parts — 


800-659-1999 


4 4 8200 © Fax 910.343.0084 
SOUTHLAND DISTRIBUTING 


1611 Castle Hayne Road ® Building B ¢ Wilmington, NC 28401 
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MICRO MANUFACTURING INC. 
N O T IC E 
MAGICAL ODDS,,. BUYERS 


Micro Manufacturing Inc. holds the Trademark (name) and Copyright (symbols & software) on the Magical Odds @o and 
Magical Odds Grand Prix games. 


There is a copy board and plexi that have been circulating in the industry. This board and plexi infringe upon the Trademark 
and Copyright held by Micro Manufacturing Inc. 


The original board is 15" x 9 1/4" in size and blue. Also, on the board, there is a black sealed chip approximately 1" x 4" with the 
name Magical Odds @@© engraved on it. 


The copy board may or may not have our name, Micro Manufacturing Inc. written in the attract mode. The Double-Up 
game may have also been changed. In some versions there is a lady, but, she doesn’t strip, and the cards do not have graphics 
Kings, Queens, Jacks, Etc.) 


We have found that these boards tend to malfunction often. Our service department will not repair copy boards. 


Don’t get caught with a copy game that your customers will not enjoy. 
Don’t get caught with a copy that may cause you legal problems. 
Don’t get caught with a copy that we will not repair. 

Don’t get caught with a copy that may cause you problems. 


Stay with the original board and plexi. 


Thank You, 
The Management and Employees Of Micro Manufacturing. 


MICRO MANUFACTURING BRINGS YOU 
TWO GREAT GAMES FROM PAL! 


he 
pot RL Pal : 
Sta } 
j 
‘ / “ ry ~ ,) 
j of “er Dd ‘ 
i : Sa oR * a 
<a Ts = ——— 4 
MA G RE ve mally ‘well’ ‘xoihe ae i 
urd | a — ——— + . = ol ; = 
wnye > if ar ? 
aka “? a ! 3 : - 7 . ~ 
| ‘ a at . = Son J Ps a gic. : - 
| i ~~ mere | f iit . . : ; 
: . ; 3 mr ii | | “ >t oF 
| an 4 + Br | eee | Belated = <p 
= C ~ i eat.) } | |e =p aE ag 
nrr -< ie! ae ae m2 0 o . © 
. = = = ea meee: 7 : ~@ «0 
| eS = | a | Cl =, >> = tt 
- sem] cm be fe Be P hl - BES 
(cm = y a eo == it: ’ \f es eres =3 rene pe xe = 
Bee: | ma =O xs 


FEATURES gam) pps iota FEATURES 


NUMBER FEVER | aaigsing aa 'N So | RED JOKER BONUS 
Get three of any . ; * | Catch a Red Joker 
symbol in a row : ‘ | s and win 
and start the u Daa se Bonus Points 
Number Window 4a es | 
spinning! a |) eee | JOKER FEVER 
= eer : Sace: fever Spins are 
PAIR CHANCE 2 | awarded when 
If the Number F oe __|| ee ree Jokers 
Window stops with —————_ mises: appear in 
© pairs of numbers, | a row. 
a special win | 
is awarded. 





BOTH GAMES FEATURE 
*~ Special Color Odds * Hi/Lo Double-Up Game * Superb Graphics and Sound * 


For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 





VMiiicR & MIAN U FA COT URIN G iN ©¢C 
535 Old Nashville Hwy. LaVergne, TN 37086 (615)793-5510 Fax: (615) 793-5512 


1-800-277-6136 DELIVERY AVAILABLE FOR ALL PRODUCTS 


MICRO MANUFACTURING INC. 


BRINGING YOU THE BEST 





The New 








TUREA MICRO MUSTANG SIT 
"OKER Il 7? Pool Table DOWN CABINET 
& 
LONE STAR DRAW 


TEXAS REDEMPTION GAME 


Based on the Turbo Poker II. This game 
complies with Texas Redemption Laws. 








eS 
TICKET PRINTERS 
These printers meet redemption 
regulations in many states. 
vA Full Size 19" Plexi 
A Micro Manufacturing Inc. 8-LINE TO POKER ADAPTOR BOARDS ale aM anit ioe 
Exclusive Use Our Turbo Poker IIT 
In You 8-Line Cabinet! 2 Styles To Choose From 
WING GAMES DYNA GAMES 
(i anda 5 bt Eg eel AS 
Skill Chance W-7) rS Rs : z 2 COMING CHERRY BONUS 
onus Chance (W- 
Lucky Gold (W-10) 7 SOON and 
Lucky Star (W-11) é y . CHERRY BONUS 
Lucky Bingo II 
Lucky Girl available 
Lucky 75 5 Card Draw 
Bonus Draw 
. SERVICES PROVIDED 
g Raise | FOR een AiG 
AVATLABLE — none ss ke GR mens An SOUND CAN NOW BE UPDATED 
FOR ALL GAMES or Progressive Hi/L> ! TOO! 
*INCLUDE* Mette deat ADVANCED ghee 
PLEXI, HARNESS, " 
BO BOARD, Enhanced Statistics FEVER MODE 
BUTTONS, k MINI CABINETS 
ad AL Tic “epee ete enser 








—— NOw AVAILABLE! 


For amusement only. Not for sale or use in States or Municipalities where prohibited by law. 


MICRO MANUF AC TURING INC. 


535 OLD NASHVILLE HWY. LAVERGNE, TN 37086 (615) 793-5510 FAX: (615) 793-5512 
AFTER HOURS TECHNICAL SUPPORT (615) 862-9224. 





I-3OO-2 7 7-GI30 


ee 


oe 505 se 


Quality Replacement Rails 
for Coin-Operated Pool Tables 


b> Interchangeable with 

Valley/Dynamo 

Pure Gum Rubber 

Solid Poplar Wood 

Locking T-Nuts 

18-19 oz. Cloth 

Also Available for UBI 
& Irving Kaye Tables 


1-800-914-9166 


Free UPS Shipping on 5 sets! 
(Continental USA Only) 
Wholesale Leisure Products 


THIS MONTH 


SUPER OFF ROAD 

OFF ROAD TRACK PAK 
TMNT (in time) 
MORTAL KOMBAT 
MAGIC SWORD 


s§eedehs 


QeEmvosw AV 


OT 
ARLINGTON HORSE &. 
PIT FIGHTER 
TROG 
DJ BOY 
QUIZ & DRAGONS (KIT) 
STARGATE 
MS. PACMAN 


C&P DISTRIBUTING 
TEL: 219-256-1138 


FAX: 219-256-1144 Fal «is 
a a 


8-LINE/POKER 
BOARDS 
800-966-9873 





702-369-5515 





/ WeCa Yi eof ' Video, a 
aga [ee 
Wu Wet fpr tl Log 


VEE WS iy BY t's I 5 Free!!! 
Prestige Poker Cabinet 
Complete With 19" Monitor $995. 
Aero Fighter 495. 
Blood Storm Call 
Dungeons & Dragons 1295. 
Mortal Kombat Kit 895. 
Mortal Kombat II Kit 2250. 
NBA Jam 1495. 
NBA Jam IT Kit 2195. 
Neo Geo 1 Slot pcb 495. 
Neo Geo 1 Slot Kit 9a. 
Neo Geo 2 Slot Kit 750. 
Raiden II Call 
Run -n- Gun 1495. 
Samurai Showdown 200. 
Street Fighter II Kit 250. 
Street Fighter II CE Kit 495. 
Super Side Kicks II 395. 
Super Street Fighter II Kit 995. 
Turbo Super Street Fighter Call 
Virtua Fighter Game Call 
World Heros II Jet 395. 
World Rally 1495. 
X-Men Kit 495. 


Call For Complete Inventory Listings 


1(800) 456-7277 


International & Domestic Fax Line: 
(313)542-5452 


Challenge Us To Meet or Beat Any 
Legitimate Advertised Price! 







| 


-New- CIRCUIT BOARD - Buy. 
& SALES - Sell. 


- Used. 335 Hill Ave. - Nashville, TN 37210 - Trade. 
- CALL - 1 (800) 535-8981 - TOLL FREE - 


Phone: (615) 256-7748 - FAX: 615-256-7523 
8:00 to 5:00 Monday thru Friday (C.S.T.) 


* * K THIS MONTH'S SPECIALS!!! * * K XK 


NEW LUCKY 8-LINES NEW 19" SMS BOOST your profits 
W/HSV-300 


























DRAW 80 with all new 8-lines 
W/HSV-300 Single 
1950.00 Progressive 
NEW 8-LINES Units 
CALL CALL CALL W/HSV-300 Call for Prices !! 
Printers & Interface & TICKET DISPENSER Su = Max Doker 
Kits Available $ 1395.00 posh dis 
penser 
For Most Programs NEW 19" GAMES Win points kept separately 
W/HSV-300 USED RIVIERA 
Ch Master PCB 139.00 
Cherry MasterKit......215.00 | RIVIERA HI-SCORE POKERS 
$1895.00 W/1-20.......1200.00 

























New Lucky 8-Line Kit Starting from 250.00 | Super97 Kits ....................sseee : 
Used Lucky 8-Line Boards Starting from 125.00 | Dual Happy Jacky Kits.............. 395.00 
All New Magical Tonic FACE GILLIE ccsscisstsaveversenes ences 850.00 


Super Cherry Master Kit ........... 575.00 
Treasure Island Kit ................00. 495.00 


Foxtronic Printer-Adaptor CPU 
New Foxtronic PCBs 








New HSV-400 w/Stacker JOLT Line BAC oc cscicscccsnccesccvessesss 400.00 
Merit Riviera Kit Dual 8-Line/Poker Kit .............. 350.00 
SMS Draw 80 Kit Ticket Dispenser ..............ssseeee. 325.00 
All Poker Kits Available ..... CALL 
@ 
* Alway s Available x Quantity Prices Available 
New & Used Pool Table/Dynamo & Valley .............. CALL ISOlatioN [KANSTONMGTS....66:.sscisccssvcisstansccavevsvesssecvees 
New & Used Jukeboxes/All makes .....................08. CALL. -BVVIBUy G-ltG CODING scscisccccscisar nes citcss era nccsemncaoinaries 250.00 
New & Used Pokers/All makes ...................:::::006 CALL JCM Bill Acceptors $1-$5-$10-$20 ........0 ee. 295.00 
Full Line of Pool Table Supplies ........................0.. CALL Mars GL-5 DBA $1-5-10-20 00. cece eee eens 399.00 
HIGHS Col COUNTOTS sscnsvisssrivecnseracenmcerearsernc cies 650.00 Mars VFM-4 DBA $1-5-10-20 ......... eee eens 325.00 
Tommy Gate W/7" extension .............:cccccceeseeeeeees 950.00 Mars VFM-5 DBA $1-5-10-20 ....... ee eeeeeeeteeeeeee 340.00 
19" SHU TOTNNOE ossivssccicncesisnsnaasecvaxsnvenveessseneene 195.00 Mars VFM-4 wistacker 400 .................cccceeeeeeeeeeeees 399.00 
TS” SBE TINOTIRON sv iidice csrceitassnscwsaawaunenameateaneiaveraniod 205.00 Mars VFM-5S W/stacker 400 ......... ee eeeeeeeeeeeeees 440.00 
19" Wells-Gardner monitor ................cccccceseeeeeeeees 235.00 CBV-$1-2-5-10-20-50-100 DBA...................... 00 299.00 
13" Wells-Gardner monitor .................cccccecceceeeeeee DOGO FAS Vs 00 Ba 12 evinsccncccsocaieasineoccgncaneeisionseaenens 189.00 
Coin Mech. & Channel .......................cccccessesseeeeeeees 11.95 Tekbilt DBV-35/$1-5-10-20 .............:.vsssssesseseneves 299.00 
POG? SUD DIOS tendestsnctiibomaunnensdenatene 2 FALE GCS oceanic enccrvenensosnancdsstnerinesnnvmarionersds 25.00 
150 W Computer Power Supply ..................:::00ceeee BGO LUCY S FRINGES cccancisvsinnsesdsninansanscsiierensxecmtiaentaciais 38.00 
IIR: sot ceeuiisdiniathtudecszaidinnuneerataapeleentateienetess 6.50 LUCKY S BUGOMN Sel .....ccisccsscccsessnnancessssvecapaasencnionnanas 24.00 
PS EIS FIGS citditecctsiewtcosearnenanedicemene B00. Ao SOOO vis sestsaviseraierseasicassavasscnsesnieaseonxas Gisiresens 4.00 


phone(615)256-7 748 orax(615)256-7523 


* * CALL ABOUT OUR FREE DELIVERY x* * 
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“Baby Jumbo" 


The Jumbo for the Smaller Locations 


Beaver Mechanism 

59" Tall/22" Round 

22" Globe w/1pc. 
Unbreakable! 


5100 850 Ct. Capacity 

Wheels: 850, 600, Adj., 
V-1, and V-2 

Standard Colors: Red, 


White, Black, Black/Silver 

Optional Colors: Red or 

Black Metal Flake 

Custom Colors Available on 
10 or More Machines 


B &EVending Co., Inc. 


3590 Oceanside Road - Oceanside, NY 11572 


(800) 873-8998 
(516) 763-2559 - FAX (800) 68-JUMBO 





"For all the Eastern European Countries" 
Hungary - Romania - Bulgaria - Poland - Prague 


"For all the Middle-Eastern Countries" 
Kuwait - Dubai - Abu Dhabi - Bahrain - Egypt 
Oman - Saudi Arabi - Qatar 


We can supply you with new and superb 
reconditioned video machines, gambling 
machines, simulators, pool tables, pinball 
~ machines, and lots more... 
PCB Used & New 
All kinds of spare parts 
Please contact our company of more than 20 
years of experience in you area 


FAX: 416-444-2137 


100 Rowena Dr. 
Gs} we 


Suite #707 
PLAY METER 





Don Mills, Ontario 
Canada M3A-1P9 





Super Deals 
Super Plush 
Super Quality 
Call Now? 
CBMC>. Best Mfg. Co. 


1-800-962-4486 


414-547-5051 eFax 414-547-0905 


ABSOLUTE 
AMUSEMENTS 


(305) 561-8285 
$49 MPU REPAIRS 


PACMAN TRON TAPPER KICKMAN 
WILLIAMS SERIES 4, 6, & 7 
ALL BALLY PINBALL 
ALL STERN PINBALL 


$59 MPU REPAIRS 


DEFENDER SCRAMBLE 

Q*BERT DONKEY KONG 

WILLIAMS SERIES 9, 11, &13 
ALL DATA EAST PINBALL 
ALL GOTTLIEB SERIES 80 


ALL PRICES INCLUDE PARTS AND LABOR 
ABSOLUTE AMUSEMENTS 


1078 N.E.43 STREET 
OAKLAND PARK, FL. 33334 


166 JUNE 1994 





RED BARON BOARD EXCHANGE 


6540 West Central-Toledo, Ohio 43617 VALID IN ALL 50 STATES, MEXICO & CANADA 
800-331-3766 FAX (419) 841-6484 


When you think of buying a video game printed circuit board...think of RED BARON BOARD EXCHANGE. Wedon't 
handle dedicated games, pinballs, parts or jukeboxes, because of this specialization, we offer the largest selection of 
video game boards at the best prices! 

If the board you need is not listed, please call to see if it has become available. Our inven- 


tory changes daily. Please ask about our mailing list. 


























Aerofighter ....................... 395 G = N a RA L T T L E S Thunder Dragon................. 245 
| a ee 95 Ikari Warriors... Secret Agent ...........:ee 45 TimeKillers ............. eee 495 
Alien Storm ........ccc0csese0e0-+- 125 Indiana Jones..................5. 148 RAE Se oeetceetanneedassdeiss 95 Time Soldiers ..................0+4 75 
Altered Beast ..............0000. 45 In The Hunt (kit) 00.00.0000... 695 Shogun Warriors ............... 1S) TOIT samsictemnnicinmaimee 90 
Bet OR ss cid cesarean 45 = Inspector X uu... 2 Co, rere 2 TWO cinscmncaacnen 180 
Battle Shark .........cccccccc00- 245 Karate Blazers-4 pl. ......... 195 = Silkworm (kit) .........c cee Fo VOU avcectrsmnicarccans 300 
Bomberman ...........:s0:0:00+ 245 Karate Champ ...............0004 45 Sky Soldiers 0.0.00... 175  TUMbIePOP............ssscsssseesees 200 
Burning Force .............00.. 195 Karate Tournamert........... B95 Smash TV ecscscccessccssecsenesss 175 Twin Cobra ou... eee 145 
‘| ee BE RCE bess cersccteeernernccorn 25 Snow Brothers.................. 200 Twin Eagle ll... Call 
Cadillacs/Dinosaurs .......... 475 _ King of Dragon.................. 440 Spiderman... 155 VAGUE CR) sccnicsssissipsoivenavacis 29 
Captain America ............... 175 __ Knight of the Round.......... B29 Sl FOU CG ssvssssensicsssssscsssrcisere ZS VEO visercvsrscsensrssceanssnnsvovenions 45 
Captain Commando........... 475 (Kung fu Master ..............0... 45 Sunset Riders .......0..0000... 475 Violent Storm ..............0 525 
Combatribes ...............cceee 45 Legend of Tonma.............. An EL ee 405 Warriors of Fate ................ 395 
COMUTNAINEO .nciccosssessaassoosensess BS WSCT OOS se sissiccinccascrccvsievvns Se TM FOROR vss caccisenivecis 195 VUES FUG ac seciscossivsssnsvenses 195 
IT csctialiohcncitecanastincrtosasnites BS WCBS vsccsidicsssniounc AZ5 THO DOOD sv iscccisssessissnscssosvass TAS KAO cosicnencsuessuncsinssinenniinecs 395 
Crime Fighter ....................... 45 Magic Sword(kit) .............. 195 Three Wonders ................. ZA5  AOMOPMNODG isecsisccscsnccssscecosnias 95 
EDNOUY i teseusenscheiicsinticeaaicantea ASS - MAIN EVOIN sisinsssisesiicasanrcwrans 45 

Dark Seal ........ccsssssssssesssees 195 Martial Champion............... 375 Redemption 

DD Crew-4pl. ................00 TAS PACS ccscrccmnitsiseacren 175 

TBO cacnirrndenninwvanves 75 Metamorphic Force............ 645 Bonks Adventure .... 3495 

Double Dragon ................... 25 hind Resistance ........... = Wac-A-Mole ............ 1795 

Donkey Kong Ill ................... 45 DNS sai siscsisssxvssnervesnepanaxes 

Boos Hong ee 45  Moonwalker ..................... 75 Splashdown-8 plyr...1495 

Double Dragon ...............000:. 25 Mutant Fighter ................... 195 Fantasy Island ........ 1895 

POW WIY wis ssscicsoonxensacnenes 25  Nebulous Ray.................... 975 

Dungeons & Dragons ....... 995 Night Stalker ..........0.00.00... 175 POSIO SAND svi 

ee WANE sicornicavevenesesakeatesaiis TAG. WORS Gincirumncweerumwed 125 

Fighter & Attacker ............ 295 ~=Ninja Gaiden ....................... 95 

Fighters History ................ 325 Operation Wolf.............0.... 225 

Fighting Fantasy ................. 95 Sey Se aiteeaiaaas i En eT a ae 

Be HM icccecnscseucanocencvaiens 325 RPO bitcimiionsumuere bo. aon al. aa mee 
I sas pisceisccceccscatientcess 195 Popeye oo...eeeeccseseeseeeeeeee Ss fe ee Se era secieaaiiaaeniiieaaa 
Gauntlet ........c.ccceeeseseeeeeeees 75 Power Instinct ..............0.... of. a ne) 

GI Joe-4 pl. oo... ee 295 PUINGIIOD sisiiiccccstscccccciariics in bt enka) !!™|!°!°6Ch6LmRE Ce 
NO seciicntxacccocenscbsisrcnets G20 | RBG ivisivscsscciiscicttacssavacancsas OO Bt Shas, ee a 
SEES saineiiacisalocseuciiebies ie REAP ION ucussinemeesion ce 

Golden Axe Il ..........000s0000 SS | PROGID cirrnsnscinncccnneseenrisedens 395 NEO GEO PACKAGE OFFER 

Gun Force 148 RoboCop Kt 8 Old & New Catidges nn CALL 

Halley's Comet .................. 175 —_ Rolling Thunder'l............... 375 ao at ae OMY on essssessssersesesnecsnesenees 465 

Heated Barell 00... 360 Rush N Attack oo... 25 PE SIOU ALE eesssssssssssssssesssnnnnnnnnnnnnnnnnnnn S95 

Heavy Barell ....................... Re FOIE ia cicsictaiccepesetnacescicnnscentens 5 nn ies 7g clipe + ciame t easapidy 7 atmanmamael betel 

FUN. scisods nisialelaauainstussaseidames 425 Samurai Aces ................... 495 “gira alia aaa 





CABINETS 
Angle System 19”..............s0s000 475 
Jaleco Lowboy 25" ................... 745 
DOO SYSTEM 19" viscsssciissaccascvess 295 
Quantity Discounts Available 
Free Installation of Most Games 


ADULT GAMES 


Gals Panic II (kit) 
Play Girl 
Pocket Gal Deluxe 





Spy Hunter 






Super Formula 
TX-1 





PUZZLE GAMES 


Arkanoid w/sensor ....185 Gigas 
Squash. Block Block 335 PacMania 
45 SuperHi Impact Bloxeed 


per h-O 
Champion Wrestler (kit) 585 Ten Yard Fight 
Champ. Wrestler (brd.) ....... 25 Top Ranking Stars Columns Il 
Cyberball % Ut Cosmo Gang The Puzzle .. 


US Classic Emeraldia 


V 
Flashpoint Wheel of Fortune 


w/sensor 


We ship C.O.D. We also accept VISA, MASTERCARD & A.E. (please add 4%) 
30 day warranty on all boards e Repair service available e Trade-ins welcome 
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FOR SALE 


Used Equipment Asis Shopped 
Kiddie Rides ................eceseees Starting at $495 | 
TAY kcieaniaiimamnemmunaads 7 | re $350 
Team Quarterback .............00. SA00 sscsscssssss $500 


Ninja Warriors 
Double Dragon ..........ccccccsssesees (en $200 
Pench Ot scsasssssscrcscsscsrvsessesnses 


WEEE LICKS scsccsecessecssucescosccsccss 
Play Choice 10 
Rolling Thunder ...........ccscccsees SIDS sissies $325 
Pole Position (s/d) 
Skee Balls ......ccccocccccccccccccccccceee 








Contact: Tony 
Game Plan Inc. 


201-666-5454 


kiddie ride 


SOUND BOARDS 









Love Real Music & Sound! 


J Digitized sounds (up to 32 seconds) at low cost. 
Q) Built-in power supply & 3-watt amp. 

LJ Fire-button support tor ride participation. 

LJ Wide music/sound selections at no charge. 

LJ Easy installation for new or used kiddie rides. 


Kids 


Eletech Electronics, Inc. 


16019 Kaplan Avenue, City of Industry, CA 91744 
TEL: (818) 333-6394 FAX: (818) 333-6494 
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New & Reconditioned 
Rowe «Hamilton * Standard 


PRICES 


PORENS | 


PRINT! 
os 800-338-7031 


FSLRARE 


HAMILTON 


c 
- 
& $10, & $20 

; Acceptance 
‘i 
HAMILTON STANDARD 


COINTROL © 


“We Service” i} 
398 Commercial St. San Jose, CA 95112 





Harness of Quality 


Amusement and Industrial 


CUSTOM, JAMMA, 8-LINE 


ADAPTOR BOARDS 
QUANTITY DISCOUNTS 


Louise’s Harness Shop, Inc. 


100 Spring Street 
Tuscumbia, Alabama 35674 


1-800-365-1941 
FAX 1-205-381-6180 
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WHAT THE Most SUCCESSFUL 
BUSINESS PEOPLE ARE 
WEARING Agattt THIS YEAR 





11th Annual 


BILLIARD CONGRESS 
OF AMERICA 
INT’. TRADE EXPO 
Sands Expo & Convention Center 


Las Vegas, Nevada 
July 21-23, 1994 





* Featuring Everything in Pool/Billiards, Accessories, Game Tables, Darts, Juke Boxes 


and many new Home Recreation Room Products. 
* Over 250 Exhibiting Companies, more than 600 Exhibit Booths, Educational Seminars. 


* This is the Expo for Retailers — Wholesalers — Room Proprietors — Amusement Operators — 
and Related Businesses. 


* TO QUALIFY FOR FREE PRE-REGISTRATION, 
LEGITIMATE BUSINESSES ONLY ATTENDEES MUST ALREADY BE BCA BUSINESS 
NOT OPEN TO GENERAL PUBLIC. MEMBERS IN CLASSIFICATION IN WHICH THEY REGISTER. 


SSS SS PRE-REGISTRATION MUST BE RECEIVED NO LATER THAN JULY 10 —————————— 
EXPO PRE-REGISTRATION 


%& NON-MEMBER: Include check with pre-registration. 
Note: After paying registration fee, Non-members 
will receive one coupon per registering company, 
worth $50 credit when applying for BCA 
membership at this year’s Expo. 
PRE-REGISTRATION: $50 per company. 
ON-SITE REGISTRATION: $60 per person. 









* BCA BUSINESS MEMBER: 
Retailer, Rm. Proprietor, Amusement Operator, 
Wholesaler/ Distributor (associate or voting), 
Mfrs. Rep., College, Affiliated Association, 
League Operator. 

PRE-REGISTRATION: No Charge 
ON-SITE REGISTRATION: $25 per person. 


MAIL TO: 















BCA 


AMOUNT OF CHECK ENCLOSED $___———— inetisees 
Use company letterhead for additional personnel. Member 
Yes No 

Last First O O 








egistran ame 
CONTINENTAL PRODUCTIONS, INTL *;""" “ Se ne a OO Oe 


3943 Tambor Road ae Name ae ee ee ee ee a ee ee ee ee 
San Diego, CA, US.A. 92124-3407 Company ae ee ee a ee ee ee a 


TRADE EXPO HOTLINE «(iis Jewel it ze Li 
If not USA. | | | | | | | | | | | | | | | Phone ae a ee 
(619) 278-3877 e (619) 278-6523 er | 


FAX (619) 268-9372 





Buyer Classifications (Check One) chek Oe aia 
: Chec e 
O Check here to receive O Retailer O Amusement Operator O Press 
special red uced rate O Chain Store Retailer O Wholesale/Distributor O Non-Exhibiting Manufacturer 
ae ° (2 or More Stores) O Other (Specify) __=____EE———Csé—CA“).-« Otte (SSploeccrifyy) 
Hotel/Airline Information. 0 Billiard Room Proprietor 
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Perfect 360:. introduces our 
New Sypill-Resistant 
Pushbutton 
Call 1-800-230-P360 


for Order 
Information 





SLOT MACHINE 


© 
eee 
w Completely Reconditioned Used Slot Machines 
w High Quality, Competitive Prices 
aR & J Slots sell in very large quantities for casino 
needs or small quantities for home use market 
wR & J Slots have 40 years experience in the coin- 
operated industry 
Bally 800s, Bally 1000s, Bally E-1000s, 
Bally E-2000s, IGT M-Slots, IGT Video 
Pokers, Brokers for Late Model IGT, Sigma, 
Bally & Universal Slots & Pokers 


Direct Container Shipments to Africa, 
Europe, China and other countries. 


R & J SLOTS 


249 Blue Ridge Dr. ¢ Orange, VA 22960 


(703) 672-4500 « Fax (703) 672-4563 
Hit the Jackpot with our Slots 





PLAY METER 





800-521-6372 
218-741-6075 
Made in the USA 


EAS VIET 


ONE-PERSON POOL TABLE LIFT 









CONVENIENTLY STORES UNDER TABLE 
¢ 3" Lift ¢ Heavy Duty 5" Casters 
¢ Reduce Injury Claims ¢ Reduce Service Calls 
¢ Use With Pool Tables, Air Hockey, Foosball, etc. 

¢ UPS Shipping Weight 56 pounds 












Order Yours Today! 


=NORTECH 






(RGB to NTSC video converter 


Replace the video converter board in your big 
screen cabinets and eliminate flicker, focus 
and synch problems found in the original 
boards used by other manufacturers. Or build 
your own big screen cabinet! Oradda 
second monitor to a popular game so other 
players can watch! Or add several monitors 
all around the room; one converter board will 
drive them all! With easy instructions. $199. 


Complete wiring harness to build a JAMMA 
cabinet around our RGB to NTSC board $100. 


BIG ELECTRONICS, INC. 
brand big screen JAMMA 
formica-on-plywood cabinet with 


lexan on control panel, 15 Amp 
power supply, 4 coin slots; 
Ready for your kit! 





TWO-BIT SCORE 


4418 Pack Saddle Pass Austin, TX me 


JUNE 1994 


50" Hitachi TV, 2 remotes, 
tempered glass on monitor, 


$3,850. FOB Austin, TX 








1220 W. JACKSON 
SHELBY VILLE, TN 37160 


1-800-456-6882 


retains! OF TENNESSEE 





We also carry the new 
Super Cherry Master, 
Magical Tonic, lowa Fruits 
& Balles, Super 2 in 1, 
and Magical Odds. 
Call today for details. 
Free delivery to some 
states. 
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CALL TODAY FOR 
FREE BROCHURE! 


Quality First and Always! 


A(emeoela male aciell © 
Counter Top 


Games by 


We Stock a Wide Variety of 
Used Equipment: m=\e(-1K0] M =.40) ¢-1-9 
Call @fo]| ve) am BY=y 1011 k7 








EFA OS POROUS ss scsicacsevareectencccscinsivesiannaseeniens 
CF FULDA CNS yak cccconszanssmpentvissiacsteeenmanntiies Call 
2 TUNG Il POK GIS viciiscscissniavctcnvancsssessseien. $1195.00 
ROWE COMDOS 2... .cicisssencsiasssccscssascconesseeses 2195.00 
Greyhound Skill Cranes ......................00668 1095.00 
Valley Cougar Pool Tables .....................eeeee Call 
Cooper Pool Tables (NeW) ...............::ceeeeeeeeeees Call 
WE NOWACCEPT 
VISA/MASTERCARD 
Member of AMOA & AAMA 
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PLAY METER 


SLOT MACHINE 


Now Available... 


Skill Stop 
Slot Machines 


(where legal) 


** For Arcades and Fun Centers ** 
** Set up for Tokens or Ticket Dispenser ** 


Call for More Information and Pricing 


R & J SLOTS 


249 Blue Ridge Dr. * Orange, VA 22960 


(703) 672-4500 « Fax (703) 672-4563 
Hit the Jackpot with our Slots 


Prepaid Debit Card System 
As Low As $199 


PL 


Paper or plastic magnetic stripe cards as low as 
8 cents each store pre-paid credits and winning 
combination points. Eliminate tokens and tickets 
with VendaCard. Install on virtually any video or 
skill game, soda machine, parking, etc. Optional 
rental for $25 per month. Contact David P. Swan 
XCP, Inc. 708-752-4153 or Fax: 708-752-4159 





INTRODUCING THE "ECONOMY" * 














LINE OF POKERS AND 8-LINES! 


COMPLETE GAMES W/ DBA 
STARTING AT: 
8-LINES= $1195 
POKERS= $1295 

8-Lines 
Official Wing Distributor 
(w7)Skill Chance (w8) BonusChance 
(w10)Lucky Gold (w11)Lucky Star 
Lucky Bingo#Lucky Gin ¢Lucky 75 


Many Others Available 
Cherries ¢ Treasure Island 


Bank Robbery # Double 8 
tc... 
_POKERS 
¢Kramer¢SMS ¢ 
+ Blitz +BTR+# Wing + 


Xytek Adaptor Boards 
convert pokers to 8-lines 
in just seconds! 


PO BOX 518, 5033 INDUSTRIAL ROAD 
WALL, NJ 07719 


PHONE (908) 919-7878 FAX (908) 919-7880 
















All new mazes for your 


Pacman or Ms. Pacman $100. 

ABC ROM kit to convert your Pacman into 
a Ms. Pacman; includes the speed-up $100. § 
Ms. Pacman original overlays SPECIAL! 3/$50. § 
Ms. Pacman ribbon cables SPECIAL! 3/$25. § 
Speed-up for Pacman, Ms. Pac, or Jr. Pac $25. § 
Heartburn chips for Pacman or Ms. Pacman $50. § 
Yankee DOodle for Mr. DO! w/ speed-up $50. § 
Arkanoid PLUS for original Arkanoid $75. § 
Skate Kid Bros. for Super Mario Bros. $35. 
Bally-Stern Pinball Test Fixture 1977-'84 $300. & 
Williams pinball repair set with manuals $200. § 
Manual & Schematics for any pinball game $40. § 
BRAND NEW Bally or Stern MPU boards $300. § 
$25. f 


JAMMA cabinet; 50" Hitachi monitor 
by BIG ELECTRONICS, INC. $3,850. 


TWO-BIT SCORE 


Bin 8 Pack Saddle Pass Austin, TX Skis 





Drews Knows... 


es 
+ 





GAMES! GAMES! GAMES! 


Change Machines! 
Mikohn Progressive Jackpots! 
miA Conversion Kits! 


Eagle-Wing PC Boards: 





Skill Chance Lucky Star Lucky 75 
Bonus Chance Lucky Bell Lucky Girl 
Lucky Gold Lucky Bingo Lucky 21 





Omega 903’s 
NEW jacks or Better Poker - with Printer 


: NEW Dream Jack an 
| a a 
DREVWZ Paver 
—— © Black Jack 


120 Southwest Drive 
Spartanburg, South Carolina 29301 
Telephone (803) 574-0162 ¢ Fax (803) 574-7680 
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CONTINENTAL-PINBALL Co. 


Exclusive Distributor 
for G.A.A. Bingo's 


In stock for immediate 
delivery- 

New Magic Games 
The most spectacular 
Bingo available 
today!! 
Completely digital, No 
Switches, capacitive 
playfield, electronic 
coin mech's, W/Wo 
Flippers 


CONTINENTAL aoe 


We also carry a large inventory of reconditioned used Bingo’s | 
| (New Continental Golden, Continental Top Game, Continen- | 


tal Turbo, 2 card Miss Bowling Turbo.), available with or 
without flippers. 

Complete Technical support and spare parts for all machines. 
Available exc/usively from Continental-Pinball Co., the only 


| Bingo produced for the Redemption Market, with Tokers or | 


| Tickets. Ss 
¢ Ask about our Lifetime Guarantee « 


CONTINENTAL-PINBALL Co. 
105 Floyd Ave. - Bloomfield, NJ - 07008 





It’s Here 
For 


R89-90-91-92-93-94 
CD COMBO KIT 


10 Disc CD player added to your jukebox 


0 
% 
% 


7 he 


fe, 
2 


Kit includes: Sony CDPC 910 CD player/8 times oversampling 


* Kits Priced Right For Small Accounts * 
* 2 types of label insert kits available * 


Call or Fax: 


C&C Games 
- 800-551-KITS 


QO 
Pq, 219-238-4028 4% 


Sion on jocat!™™ 


Le] 
s 
S 
r 
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Tel: (201) 429-7050 « Fax: (201) 378-8095 | 
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DOT MATRIX 
DISPLAY BD. 


COMPLETE WITH 
CIRCUIT BOARD 


FITS ALL NEW ; 
BALLY 
WILLIAMS 
DATA EAST 
ALVIN G. GOTLIEB 


PREMIER 
1,.0G ere 


ato 119.00 *™ 


ORDER TODAY WHILE SUPPLIES LAST 


PRICE GUBJECT TO CHANGE WITHOUT NOTICE 


C & P DISTRIBUTING 
PHONE # (219) 256-1138 


FAX # (219) 256-1144 


AS LOW AS 


Pes US) 
VISA 
aes 


Used Jukeboxes 


Cleaned and location ready 





R-92 Combo (6) ... 1850 
R-93 Combo (6) ... 1850 










SEEBURG 


Several Older Models 







WURLITZER 
Several Older Models 






Terms on Jukeboxes: 1/2 cash, balance C.O.D. 






Top Music Company 


3656 Government Blvd. ¢ Mobile, AL 36693 


205-661-2020 
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Best Co. 
1-800-306-GAME 


Quantity Pricing 
Available 


Single Progressive We Will Buy or Trade 
Units For Your Used 
$395.00 Kowe Juke Boxes 


Mars - all types; : . 
stacker & stackerless -— = Sitdown 
HSV na 


Super Cherry Master ° w/19" Wells Gardner Monitor | 
Cherry Master ¢ 150 Watt Power Supply 
Cherry Bonus Ill ¢ HSV-300 Bill Validator 


Magical Odds Starting at 
Magical Tonic 


All wing boards $1095.00 
Turbo II with ticket dispenser 


..and many more! $1350.00 





Authorized Distributor of Mars Dollar Bill Acceptors, 
Wells Gardner Monitors and Grayhound Dyna Games 


1642 Piedmont Hwy. * Piedmont, S.C. 20673 


Phone (803) 422-0250 or 1-800-306-4263 FAX (803) 422-8903 
ONE YEAR ADVANCED REPLACEMENT GUARANTEE ON ALL MERCHANDISE 
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Fresh industry 
“Flashes” from 
Washington, D.C. 


...Every Month 


.- -Only to Members 
of ANIOA 


Dollar Coin 

Graphic Content of Videogames 

New Technolo Issues 

Each month — generally the last SY 

week — AMOA members receive Jukebox Licensing 

either by FAX or mail a report on 
issues impacting the coin-op 

industry. The report , called AMOA Gaming Issues 


“News Flash,” is compiled jointly by : 2 
AMOA’s Washington office and Machine Vending of Tobacco 


AMOA’s Government Relations Pending Regulations 
'Groybeupevhaqcen 
And Much More 


Tax issues 


Insighttul and informative, AMOA 
“News Flash” updates members on 
the status of legislation and regula- | 
tions impacting the industry. In “Nievwvs Flash” 


short, a monthly insider hotline to 


awe workings of the nation’s _.. Another Benefit of 
capital! 
ANIOA Niembership! 





Want to Join ANIOA? Need More Information? 
Please fill out the coupon below. 


yp eanvacoee 


Amusement & Music Operators Association 


Please send me information on: AMOA membership Becoming an AMOA director 


Please type or print 


| | 
| | 
| | 
| Name: Company: | 
| | 
| | | | 
| Address: City/State/Zip: | 
| | 
| Phone: ( ) Fax: ( ) : 
fae to: Jill Mateja, AMOA, 401 North Michigan Ave., Chicago, IL 60611-4267 — 312.245.1021 or FAX 312.245.1085 ; 
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M & P AMUSEMENT 


658 West Market St. 


(717)848-1846 


Se Habla Espanol 


- York, PA 17405 
FAX (717)854-6801 


(Terry) 
(Mike) 


$100.00 prepays freight on any video game in continental United States 


(Phil) 
Super Specials 
After Burner S/d .............cccssccceeseees 500 
Big Choice Single Crane ................ oa 
Cisco Heat S/d ..........sccccssssssssecesseses 4495 
Coin Scan Coin Counter ................. 295 
FTG BIG esitsscsvssscsatetsntssnactncamanacancecenss 2495 
Final Lap 1 S/d ........cccccsssssssesessssseees 3750 
Final Lap Il Sid ...........sssccssssssssessseeees 5995 
FUDD TO WUD sesscsnssnccessssascscsscsseccsesiesane 5995 
FOUL TERS SIG ccscissssncasnsenicvicsiavesnssenes 4995 
Galaxy Force S/d ..........sssscssssssses 4600 
GLP. RIGO ssssssssssscssascecsesenscsccvescicenvea 4995 
Greyhound Triple Crane .............. 1995 
Hoop Shot Basketball...................... 995 
JUMDO CLane ..........cccccccccessssesssseeeeees 895 
Knock Downs (like New).............. 2500 
Lethal Enforcer ...............ccccsssssssees 2495 
Mortal Kombat | Ded. Game ........ 1695 
Moto Frenzy sid 2 pl...........sscsssee AAGS 
NBA JAM (dedicated) .............:00002 2500 
a | | eee Ee 2100 
Rad Mobile S/d ..............ssssccccsesesseees 5495 
Rowe MC-25 Changev..............000+. 1250 
Rowe MC-35 Changer Kit Transport, 
Harness, Power Supply, CPA ...... 595 
Skee Ball 10" Model H ................... 2195 
Skee Ball 13' Model H ...............000 1795 
Skee Ball Model H Green ............... 995 
Sonic Blast Man (Like new) ........ 5250 
Steel Talons S/d ..........:csscccssssceesees 3995 
Street Fighter C/E Kit...................00 395 
Street Fighter ll Game .................... 750 
Street Fighter Turbo Kit ................. 395 
Terminator Gult..........ssccccsssssssceeers 1995 
Thunderblade S/d ............cssssscscsees 1200 


Pinballs For Sale 


Adams Family............sccsscsssccsssseessees 2195 
Bie GUN citetniccmianniiimnmaunnnmnnr 695 
Black Knight 2000 ...............scssssssessess 995 
CHECK PONE ..rcccccscccccccsssccsoscesscsscsnscss 1295 
CITING issnisiccasnceiseiccusisianvsasiabatisensdaaienucdias 595 
Creature Lagoon ..........cssssssccsssesesees 1995 
Earths Ker ccccccccccccccccescssssscessccnscseess 1350 
Eight Ball Champ. ............cssscssssssessseees 495 
TD sncinssssiccicestenaiscetinnteciheciy eanwasennianteide 1350 
8G vccucasscnntacnindsussnniedvdiinnesanmntsaatiananas 595 
SRO: SOW wi esicteniessccsstctinsiccanncicn 1095 
SUGGS DOUG svsiseccsncsciencsesnscnseceussesvaes 2695 
PSUPASSIC PAIK sesisiccsissicnsccsiscscsssoncncses 2195 
Lethal Weapon .............cscssssssssseseess 1695 
LL cl | a a nc ee oe 595 
MOUSIN ALOU .........ccccccssecsccccccssessees 995 
PTA URENOD A. acuiccsnananacesubnciirpussananendsemmabiauasentned 695 
PO FON OG rcasesestsiecstciniccansinaniiiecteons 995 
PG! SGI, ssisittsciicissacccsicnrnaincns 1250 


PODOVG assissssssncisscnsscsssssassssncvasscameseuvive 1995 
oe A Ean 495 
Roller Games ..........sssccccssssssssssessesseses 995 
Space Shuttle .............ccssssscccssssscssssess 495 
SAC] STATON wisscsncesncsisccessecensnsasseressenne 895 
SEAT WHOIS vccncssscsssssnsssussscscenscecessnnsenssens 1595 
Street Fighter Il.............scsssccsssseesees 1995 
MOI sscssiensiaicn icicaitstaleniacancessavniaieecideniniaiiads 795 
Terminator Pit...........sscccssssscccsssssssees 1795 
The SIMPSONS. .........cccssccsssssssccsssssessees 795 
WRONG: SSC DP scsccsnsccssensevecsosntinanaamecaionnes 1250 
PRTRIOE PUNY seccsiccccicsapeianinniascaectiniionnaiiats 795 
TWilight ZOMG’ .......csssssssssssssccscscesessees 2195 
WU UR FOI UNN scisscastccntuacscccsnesesmasecacssanaves 1095 
Wanted 


Batting Cages Pacer 
Crime Patrol 50" - Shoot A Way Il 
Stadium Cross 
Big Choice Triple Crane 
Majestic Bumper Cars 
Merlin Magic - Out Runners s/d 
Suzuki s/d with Tower - Virtua Racing 
Carousel Chance 


Redemption Equip.Specials 


COSMO GING ccccrcrssccccescsssecsseesescessseees 2995 
Cracky Crab (Like New) ................ 3750 
PED TO WYNN ccscncstescanscsscncssnsinnsascsnicsescse 5995 
Hoop Shot Basketball ..................... 1295 
KNOCK DOWNM........sscsssssscssssscssssssesees 2500 
New York New YOK .........ccssssesses 3500 
Penny Falls 12 player .............cssss00 995 
SMS Poker Roll .............ccsssccsssseseees 1295 
Wacky Gator (Like New) ................ 4750 


Dedicated PC Boards 


with used accessories 


All Am. Football .............csssssccsssssssees 100 
PGD ROGGE: sicccccnsiinccsstcccsinticctnesiicnine 100 
EP PETO CRY scccacsceusessssisscsascesnsssecsensuness 100 
GS JOO sascsccssscscisorsteresvisionsicressncianiensinnss 100 
Martial Champ ..........ccssssscsssssescssssess 395 
QUATEOFDAGCK, a cccssssececscsnssnsssvesccevsvessessse 100 
FEY FROG cascnin casera cciictccccctocsnscccivesinenss 100 
UL | ne ee 195 
Super Street Fighter.................0. 1395 
Team Quarterback ...........cccccsssssssses 100 
THO: TOME ccsssicscscsenseccsssnsssicasssesssnnisase 395 
TIMI © siscsscs eicininneennesanaicccanincctiistatisansonusigl 100 
W.W.F. Superstar ..........cccssscccssssseees 100 
World Series ............ssccccccssssssscsscssssssese 50 


Neo Geo Cartridges 


Art of Fighting ................ccssssssccsssssccesees 


Fatal PUY snvesscsvcccscsssnssncenvasussencensennecsivees rm 
WADICIAN. LAME sicesssncessesscssrsscnsscnsevsiescns 20 
a, ee 15 
Ninja Combat ...........:ssccssssssssssssssseseseees 35 
SPUN  istneinnsinnitinimccmmennnnnaanns 20 
UDOT SOY ss cccssnscsascactanccriserstancsmarenonerians 20 
UOTE FIRLO encsicessccnnscisccsnusensnsnenseascecaninns 30 


Videos For Sale 


140 DRGIORS dtccctenmanditinminiona 395 
AMOrDUPMer UIE ssssccccssccsessessesccsscsoncesese 595 
| 395 
ARGS BOOS snisicisicivasinnnnananns 395 
PG GAY i cciccaccstvunciasnecenccinsndinceatetauintane 395 
Beast Buste®rs ...........:cccccsssssssscssssseees 1295 
BSEGE PRUIED sancanceneccnassncsvinaisinssnaavadauescnadavens 1395 
ELC) (ce) |: se a 395 
Championship Sprint ..................0000 395 
CURSE FIG cciiticciciomciommcnnen 1295 
Clutch Hitter ................ssssscscsssssssesesssnes 395 
CY BODEN siccusiscsscessnissvcasscnsccvasssessensasseese 395 
PURGE PITIC inscincsiccisvisnssnscentvceaseinatsenunnienss 395 
Gate Of DOOM ............cssssssssssssssesscessees 395 
GOLEM AXES sccscccscsssscsnsccseccasnssscsscsnssvecces 395 
Go Le, | ee 650 
Heavywieght Champ ............ccsssessesees 550 
oe RL 395 
NOCAAED Ab ssiccsiccisisshissessieisncrsicknicnennctantiaainenanaiphadnicas 395 
DODGE PUNE sss eknsciscntivessicccscsanceicancdcccasiasons 1150 
Lightning Fighter ................cscssssesesees 395 
Mortal Kombat ..............ssssssccssssssssesees 1695 
Operation Wolf .............:ccccsssssscccsssssees 395 
QUE FRUIT sascnissvccniscsisinssascnreiscccsennsatnnasonens 1395 
PROG! BOY  siissiiscistiunmicinnariiamniens 395 
Pole Position Il ...............sssssccccsssssseseees 395 
POW COTTE sisnicssccinssnseascecsssisnsisanscanscias 1395 
ROO DIASCOLS vvcssiissicancnsscccsanssrsscsnsencssssse 395 
SO os csninininiinienmindansinuns 395 
SO IG iia caves cosine cataasainntananonntonnenenen 395 
SPEC BUGGY ciccssccccessincssvesevssasecacnsensscns 395 
SCUNMFUNNETS SIC ..........ccccccccsessessseseees 1200 
SUNSET COMA sicrnernessscscnsssvacsvcssecassevcensns 395 
Super Off Road wiTrack Pack .......... 750 
SEU STIG viciccsiasveccasinssesascensniniesinnnive 395 
Terminator Gun ...........sssscccccssssessscees 1995 
Thunder Blade ul ............ssccssssscssssees 395 
Thunder Blade S/d ...............ssssssscseees 1200 
WO IA sindctasspaccuadiches ceuceacndesataieoncasceeeanmasieeiaice 395 
Me ae 395 
RIN SUMO TON asssccscisisststctsicceanienssnnsissiaton 395 
RPS ROB GS scictnsiiencsinnerecsssnccanoncsoensnentennes 395 
WOUEY BAU sescsansnissnennsssacacossscsenrvscseneaosases 395 
WWE Superstars ............cccssscccssssseeees 395 


(717)848-1846 Fax (717)854-6801 
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NEW...NEW...NEW 


Now you can print a bar code label, stick it on your machine, 
have your collector scan it. Then, add a few numbers, take the 
hand held unit back to the office and download the data to the 
computer. NO MORE INPUTING BY HAND. Works for 
vending too. 


ALSO...ALSO...ALSO 


Now you can hook your hand held unit to a jukebox, download 
the audit report and take it back to the office. Transfer the re- 
port to the CD INVENTORY program, and produce popularity 
reports: what discs are being played most in this location, 
where are the most and least popular discs of a given title, etc. 
WORKS WITH SILENT PARTNER or can be used as a 
STAND-ALONE PROGRAM! 


TAXES... TAXES... TAXES 


FORCASTING WILL SAVE YOU 
THOUSANDS OF $$$$$$$! 


Now the bad news... 


You will have to keep very detailed and precise records for up to 5 years on each of your games. 
Now. if you are not careful, you will end up giving the biggest share of savings to your accounting 
firm or hire another person in the office... 






















Solution... Solution... Solution... Solution... 


The FORECASTOR 


The FORECASTOR is a computer program designed specifically to meet all the requirements of the 
IRS letter ruling on depreciation of video games. It maintains all records, calculates depreciationper- 
centages, and retains in a special log all details needed for tax returns. Works in conjunction with 

SILENT PARTNER program or as a STAND-ALONE PROGRAM. 








Distributed Exclusively By: 


SILENT PARTNER, INC. 


3441 South Park ¢ Springfield, IL 62704 


217/793-3350 © Fax: 217-793-1842 
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ALPHA-OMEGA SALES, INC. Your independent source for all your 


coin-op needs. From individual equip- 
Exporters & Domestic Sales 


ment sales to full set-ups... 
Call the Experts Alpha Omega is your answer. 
Frank "The Crank" Seninsky 


Representing most manufacturers in 
Ken Schwartz & Joe Camarota equipment, money handling, tickets 
at 


and token sales. 
6 Sutton Place, Edison, NJ 08817 


Consulting is also available. 
(908) 287-4990 
FAX # (908) 287-3079 


FINANCING AVAILABLE 


SUPER SPECIALS 


Cisco Heat s/d (twin)....3995 Hard Yardage (ded.) ....2095 Neo Geo2pl 

Cisco Heat s/d (deluxe) .. Holosseum Punisher (ded.)............ 1995 
Lethal Enforcer Space Lords 

Fighter History Martial Champion (ded.)...1395 Steel Gunner 

Final Lap Ill u/r Mortal Kombat (ded.) ...1795 Steel Talonss/d 

Gun Buster Moto Frenzy s/d (deluxe) ..3795 Survival Arts (ded.) 

Hard Driving s/d NBA Jam (ded.) 2395 Terminator Il (v) 















VIDEO GAMES PINBALLS NEW REDEMPTION Call for 




























PEO PUNO cscicciicsceccecscscacses 695 Relief Pitcher (ded).............. 695 Addam's Family ................ 2395 Discounts 

Afterbruner (s/d) .............. 3395 Rim Rockin’ (25") ..............00 495 Creature/Black Lagoon .... 2095 

Air Carrier Wing ..............+.-+. 395 Road Riot (s/d ded.) .......... 5395 Cue Ball Wizard................ 1795 Big Bertha 

Beast Buster .........ccccccessses-0 995 Rowe BC 25 MC .......eesseees. 1795 Dr. WhO once cccecccseecseeesseesees 1795 Buddy Bear 

Bucky O'Hare ..................06. 695 Rowe BC 35 ..................0. 2395 Getaway .........cccccceeeeees 1495 Fiddlestix 

Captain America (ded.) .......795 Seibu Soccer (25") ............. 895 Gladiator ..........ccceseseeseeeee. 2295 Home Run Hitter 

Captain Commando (ded.) ...795 Smash TV ........cccccseeeeeeees 595 Judge Dredd... 2595 Pop A Ball 

OL | ter 895 Space Ace ............cccceceeees S95 Jurassic Park ................... 2195 Pop A Slot 

Cowboy's/Moo Mesa........... 795 Space Gun .............cccccee 1795 Last Action Hero.............. 2595 Ribbit Racing 

Desert Assault .........000...000... 495 Space Harrier (s/d) ........... 1795 Lethal Weapon ................. 1395 Rock N Bowl 

FF ATRIE SEIN sesiccesaranexincdesectexiuces 495 Spiderman (ded) .................. 695 Rocky & Bullwinkle .......... 1595 Smart Candy Crane 

OW sasasecntcuntticrnas 695 Steel Gunner... 2095 Star Wars ............ 1495 Wheel Em In 

SOS: GUID aancccrcieonannaes 1395 St. Fighter Il (ded) ................ 695 Street Fighter Il ................. 1495 

GP Rider (U/t) ........cc.sseee00e- 1395 St. Fighter II CE (ded) ........ 1195 Super Mario Bros............. 1195 RECONDITIONED 

Golden Axe II (ded) .......... TVZaD SUMO FOND vassvcccccssssssevesxines 395 Surf N' Safari... 995 Air Hockey ................s00000 1895 

Guardians/Hood (dedq)......... 495 Stun Runner (s/d).............. 1295 Tales From the Crypt ....... Oi: e -  | See ee ne 2895 

Hard Drivin (u/r) ................ 2995 Sunset Rider ........0......0000000.. 995 Tee'd Off 0.0.0.0... 1895 Basketball-Smart-single ...1295 

High Impact (kit) Seasktaensetauittes 495 Super Chase...................... 2395 Terminator Il... 1895 Cop Capers .00.... eee 895 

les (kit) en a ea ee sbispasidasaniiad =e Twilight Zone ................... 2495 Crane-Big Choice Single ....795 
OE SC scratesdicinaes uper Off Road ................... ve in Linee-Sicil Bi 

Indy Heat .....cccccsscsssesssseeee 995 Super System ....ccccccsccseeen 595 AUXILIARYPRODUCTS sy ded pcan nie” 

Krighte of Round 905 Tine Kore..-.996 Ctl? Cosmtwe/Serters/ Wrappers Mar Dog MoCree 27”... 4896 

Neo Geo 4 pl/6pl .............. 1895 Title Fight cccccccccccccccee 55Q5 COIN ACE... .sseescsecseeeceeeeeees ol. wauke he 

Operation Thunderbolt.........595 Turbo Outrun (mini) ........... 1S CORN ssssntonssestceassoesnaatece AL ee erences 

OUEPUN Ul o...ccseecscccssssseeeeee 1695 Turtles | .....cccccccssseccscssssseeee 795 Downey Johnson ............. CALL Snel serpin maiai ape 

Painted Lady ........ccccssccssees00 295 Vendetta on. ccccecccsescsseesseees 595 aealhep > salseipiguacaieaniauataas 

Pit Fighter (ded) .................. 595 World Cup Soccer ............... 595 UrTency Counters/Scanners — Super CHEXK viene 1495 

Quiz and Dragons................. 695 World Rally (U/r) ..ccccsssssseee 41895 CUMMINS .........eescccccccssseeee CALL Super Pro Q'Back Jr.........1795 

Race Drivin (S/d) .............. 4595 World Soccer finalist ........... 795 Lynde-Ordway ................ CALL Sweet LICKS .........--esseeeeeee 99S 

Racing Hero (s/d) ............. 1995 Wrestlefest 00.0... TOS VICKS ESHOIS ......cccssecicescrsrsense 750 Treasure Island................. 1295 

Rad Mobile .............c.cseces00e- 1695 X-Men 4 pl. on. sccecccseecsseeeee 1195 Ticket Scales oe 495 Tug of War... 495 

X-Men 6 pli. o.oo... eee 2995 Tickets/Tokens................... CALL 





ALL RECONDITIONED GAMES ARE GUARANTEED 60 DAYS - CALL FOR COMPLETE LIST 
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We are sporting a new look in our Classified Section 
So Many people have referred to our Classified as a 


MONEY SAVER 


To reflect this, we are introducing our.... 
"Money Pages" 
We think it adds a nice crisp look (as in $$$) 


For Advertising (nformation, Contact: Carol lea 
(SOF )@EE-7O03 or Fax: (504488-7083 


RATES 


Full page (image area) 


1/2 page horizontal* 
1/3 page square* 
1/4 page vertical* 
1/6 page vertical* 
one inch ad 


*For other configurations, call 
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When was the last 
time you bought 
quality rides at 
These Prices? 


meeneore — KIDDIE RIDES & MOREING. S028 
- 2739 W. 79 St. #10 —— 
Hialeah, FL 33016 : 


1-800-676-0231 or 
. <a 1-800-255-6559 
Speed Boat FAX (305) 558-5694 S/S Motorcycle 


$1675.00 $1600.00 


For More Information, Prices and a List of 
other Rides, Call Now! 


Rasen -Ask for David Vega- amis 
r Volume Discounts SA 


Renegade Jeep Also: Used Rides, Parts & Refurbishing Jet Ski 
$1675.00 $1600.00 


EVERYTHING 


our Single Source for E 


































New Fog Maker ! spreerag HLsee 
PA ¢ Representing more than 30 Major ~~ a at 
New Money Machine Manufacturers of New Redemption Gam es 5 S 





and Amusement Equipment 
¢ Full-Time Service & Parts Dept. 


¢ We'll Take Your Used Equipment 
on Trade (any condition 













PT ¢ Save up to 50% on Freight using We represent chal major 
=| = our Truck Fleet — i it cad 











erent 





¢ Free Consolidation of Containers 
for International Shipment 


60,000 sq. ft. Full of Equipment 


All New Calf Roping Ride New Ferris Wheel No one sells cheaper 





OPERATORS & DISTRIBUTORS-COIN MACHINE CONSIGNMENT 
800 GAMES AT JANUARY AUCTION 
* JUKE BOXES 


‘ * FLIPPERS 

ees AUCTION Es 
* CRANES 

* POOL TABLES * MUCH MORE 


SATURDAY, July 16, 1994 - 10:00 A.M. 


KNOXVILLE CONVENTION CENTER - KNOXVILLE, TN 
525 HENLEY STREET - TELEPHONE (615) 544-5371 


* TERMS - FULL PAYMENT DAY OF AUCTION - CASH, CASHIER'S CHECK, OR 
COMPANY CHECK WITH BANK LETTER OF GUARANTEE (No Exceptions) 
* MOTEL RESERVATIONS - WORLD'S FAIR HOLIDAY INN, (615) 522-2800 


* EQUIPMENT MAY BE CHECKED IN: 
Friday--Noon until 9 PM or Saturday--8AM until 10 AM 
* Applicable state & local sales taxes must be collected unless you provide a current copy of your 
Sales & Use Tax Permit 


FOR CONSIGNMENT INFORMATION CONTACT: 


AUCTION GAME SALES 


RICK PARSONS-OWNER & AUCTIONEER-LICENSE NO. 1623 


TO BE ADDED TO OUR MAILING LIST, CALL: 
x * *xx* #$TOLL FREE 1-800-551-0660 «xxx 


THE KITCHEN SINK’ 


No One Can Sell For Less Than We Can! 
“Beh NEW Kickherices | |< 


with All American Parts 


























If you buy Kiddierides right side up, 
your buying the wrong side. 

The “guts” are just as important as the flashy body. 
So look inside before you buy. 


~~ _. : | 

— ny 

— 6%.5||———— io == “SS Sa (A IPMENT = ya's 

CA | BAN : Sat 
2 Year Warran = 1203 5th Avenue 

Longest Warranty in the Business Rock Island, Illinois, USA 61201 

At Least Twice the Length of Any Other 


TEL (309) 788-0135 © (800) 647-5060 
100% Warranty on Everything 
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New Casino Equip. Original Gilley's Bull FAX (309) 788-0148 








: Bb en SIREIK 


“Quality” 
THATS US 


- Creative Sound Effects - Gel Coated For Durability 
- Lights and Buttons We Are - Hi 


High Grade Components 


- Smooth Motions - Service to Meet Your Needs 


America’s | 
Kiddie IH 
Rides! 


* CARO USEL 


International Corporation 
P.O. Box 307 - Eldon, Missouri 65026 


Tel.: 1-800-325-3353 - FAX (314) 392-7125 


"KITCHEN INKS 


Your Single Source for Everything Remanufactured 


¢ We are the Largest Remanufacturer in America with the Biggest 
Facilities, the Most On- Staff Technicians, and the Largest & 
Most Diverse Inventory 



















petit wey. 


¢ We Buy Used Amusement Equipment in any Condition Ey 
RemanT aco red j ad a 


Rechmpition came’, 


ome Up to 


o/ 
ak o 8 
EXAMPLE of SAVINGS: 


Brand, | Meltec Boom Ball 
oS lode $4,500.00 


Remanufactured 


/ 





New Holie Roller New 5 Globe Light | New Bungee Bouncer 


You'we Gotta See it to Believe it 


Hot Summer Specials 


Bay Coin Distributors, Ine. 
132-10 Jamaica Ave. @ Richmond Hill, NY 11418 
Office & Sales: (718)291-5757-8-9 e Parts/Service (718)526-8383 e Fax: (718)739-3805 
Welcome Export Customers...Se Habla Espanol 


UPRIGHTS PINBALLS: USED SITDOWNS & DELUXE VIDEOS 


Lethal Set’ I Grand Prix Racer 

Virtua Fighting . 

Mortal Kombat Il Toles ¢ re “p pind Aa 

NBA Jam Il Star Trek (WMS) R a . 
‘ehesle Bratic ace Drivin’ Cockpit 

Lethal Enforcer Twilight Zone Star Blade 

Addams Family Cisco Deluxe 


Creature Black 1 Lagoon ; 
Teed Of g Moto Frenzy Ride On 


Kits/PCBs Rocky/Buliwinkle abe i ar 

Super Street Fighter II Turbo (kit) Terminator Il eral hee Mee 

Dungeon & Dragons (kit) New Line of Fire 

NBA Jam Tournament Edition (kit) Cue Ball Wizard MUSIC- 

Mortal Kombat II (kit) N Fishtails = 

Raiden i ire Dr. Who Rock-Ola Blow Out !| 
un un Lethal Weapon Ill i 

Lethal Enforcer | (kit) Fun H ine, mga bk 


NEO-GEO (kit) 
NBA Jam sod | eet UsedPioneer CJV-55 2 pl 


Mortal Kombat | (PCB & Marque) ; ok Used Rowe AMI CD-100 


: Ho 
Skins (PCB & Marque) 69 : 
Punisher (PCB & Marque) Star Trek (DE) Used Rowe AMI Combo & Vinyl....Call 


Martial Champion (PCB & Marque) ... Checkpoint " 
Cadillac & Dinosaur (PCB & Marque) $495 Riverboat Gambler Brand New’ 


Ww f Fate (PCB & M 9 | : . 
Street Fighter (CCB & Marae) wi didlng paige iv 
Fee Kili (PCB & Moraga) $395 | LARGE SELECTION OF $50 PCB.....CALL harrassand pawarsunely 
Fighters History (PCB & Marque) USED REDEMPTION Available--CALL 


WE SERVICE AND WARRANTY EVERYTHING THAT WE SELL! 


ALSO AVAILABLE 


hese 
* 
« of 
ho ‘i ah : } " a) 


Terminator Ii Gun 











Original Lawrence Welk 
Bubble Machine 


la 
r 
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EXCHANGE INC. * 

1203 5th Avenue * Rock Island, Illinois, USA 61201 


TEL (309) 788-0135 © (800) 647-5060 
FAX (309) 788-0148 





Every Brand, ar and d Mibiol 


EXAMPLE of SAVINGS: 
Average New Kiddieride: $2,995.00 | 
Average Remanufactured: $1,595.00 § 
















TE Fun bins New Balloon Te V/. : 





| 
Simply Come and See a eT 






percentile “LATINO Jukebox Top 30 


DESK TOP COIN PHONES | FOR MONTH ENDING APRIL 1994 
co . COMPILED FORCOMPACT DISC | 


JUKEBOX OPERATORS 





THLE ARTIST 


No. 1 
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NALCANZABLE LOS BUKIS 


LOS TIGRES } - 


nae» CON SANGRE DE INDIO BANDA MACHOS 
a ee Sits, . a . ' 
BEST WHOLESALE PRICES IN TH 
CASIMIRA BANDA MACHOS | 
WE WILL NOT BE UNDERSOLD! ‘ 
FORGET THE REST, CALL THE BEST! eee eeniptaanonnnn aon 
TU ULTIMA CANCION LOS TEMERARIOS 


G-TEL 


S UN ESCANDALO SONARA DINAMITA | 


mi 


XITOS CON MARGARITA SONORA DINAMITA 





Fax 713-550-1028 


4 


I TIERRA GLORIA ESTEFAN ] ~ 


LAST 
Htafefot ty yds feds ols lee 


OQ 





ONTIENE LOS EXITOS = SONORA DINAMITA | - 


LUIS MIGUEL | 





4(Q |LO MEJOR DE... BANDA BLANCA | - 


Thke HOTTEST 
Bonw Rect Available 


SYA AS Bos CS 
CHERRY DELUE BONUS POOL LIT? 
RONUS ROINTS AWARDED ON SCREEND 


ij 


ROPIGAL TT SALSA 


iN 


joo |S Jo Ja lale [sy [=] of] o|~]olal ale | lo] oie 


ORQUESTA DELALUZ | 
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VARIOS ARTISTAS | 
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SACHATA ROSA JUAN LUIS GUERRA | 


UENTA CONMIGO JERRY RIVERA | 


7 ROMANCE LUIS MIGUEL | - 
UNA ANA GABRIEL | 


HORA Y SIEMPRE LA MAFIA | 


| 


< 


ERANO DE AMOR INDUSTRIA DEL AMOR 


4 |17 SUPER EXITOS SELENA | 


— 
Bad Bcd Med ad Eid ad Kad Bt Bed £2 


7 SUPER EXITOS LAMAFIA | 


LO MEJOR JUAN GABRIEL | 










Key Switch To Pay On Your Command REATIST HITS ROBERTO CARLOS 


* Automatic Award Available With Your Choice Of Trigger 
(All Fruit, Blank Screen, 5 -7’s, etc.) 
* Optional Flashing Dome Light, Bells, Sirens, Chase Lights 


Jackpot Award On Foxtronix & ElectroSport Pokers. 
Jackpot Pays On ANY Four Of A Kind - You Set Minimum Play. 


Made in Myrtle Beach, SC, USA 
by THE SERVICE DEPARTMENT 


803-448-7973 803-448-8086 Fax: 803-448-8284 


Uy eres erst fel tet le 


N SEGUNDO EN EL TIEMPO CRISTIAN J 


§ EXITOS MARISELA _ 


__ BAMPLING BY THE LATIN JUKEBOX, G. GROVE, CA.BASED._ | 
_ JON ACTUAL JUKEBOX PLAY REQUESTS. To ORDER CALL 1-800-LATIN-CD J 
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VIDEO CON IN ECTION 1150 INDUSTRIAL PL., #110, DIXON CA 95620 


COMPLETE FACTORY KITS 


Neo-Geo (1 or 2 with one free cartridge) 

Mortal Kombat Il (2 PI., #1 Hit Kit for 1994) 

Run & Gun (2-4 PI., Konami's New BB Sensation) 1395 
NBA Jam (2-4 PI., Complete Kit) 

Raiden Il (2 Pl., Ex. Sequel for vert. monitor) 

Lethal Enforcer (2 PI., New Kit Incl. 2new guns) 1250 
Gals Panic Il (Vert. Digitized Models Strip to Buff) 1195 
Super Street Fighter Il (Full New Kit) 

NBA Jam Toumament Addition Update Kit (New & Hot) 950 
Survival Arts (Mortal Kombat Plug In for SFI) 

Mortal Kombat (2 PI., #1 Hit Full Kit) 

Peek-a-Boo ("R"-Rated Strip Tease Arkanoid) 795 
Capcom Bowling (Steady Bar or Tavem Piece) 
Metamorphic Force (2-4P1., TransformingPowerBeast) 550 
Mystic Warriors (2-4 PI., New Mystical Adventure) . 550 
Tetris (2 Pl., Top Novelty for U/R or Table) 

X-Men (2-4 Pl., Comic Super Hero Action Adventure) .... 495 
Diaoh (2P1., Vertical Space 6 Button ShooterforSFil) .. 495 
Martial Champion (2 PI., 10 Fighters w/AllNewMoves) 495 
Aero Fighter (2 PI., Top Airplane Shoot 'um Up) ... 495 
Time Killers (2 Pl., Warriors Battle to the Death) 
Revengeof Doh (Super Arkanoids Deluxe) 

Legionaire (2 Pl., Final Fight Style Street Brawl) ... 
Super Hi lmpact (2-4PI., Outstanding Football Action) 350 
Super Off Road (w/1 Steering Wheel & 1 Gas Pedal) . 350 
Spiderman (2-4PI., Comic Book Hero Action) 

Big Event Golf (Excellent Baror Tavem Piece) 

Street Fighter Il: Champion Edition Full Kit 


Mortal Kombat ll (w/New 25" Monitor) 

NBA Jam ( 4 PI., w/ 25" Monitor) 

Super Street Fighters Il (w/ New 25" Monitor) .... 1995 
Turbo Outrun (w/Steering Wheel, Shifter & Pedals) .. 1095 
Capcom Bowling Cocktail Table 

Captain Commando (4 PI. ded. w/25"monitor) 


Passive Video Game Alarm 
FREE with 2 Kits 


BUY ANY 3 KITS & GET ONE KIT FREE: 


Black Tiger, Combatribes, Ninja Gaiden, Devastators, Double Dragon, 


Empire City & Gold Medalist 


CALL FOR OUR FREE CONVERSION KIT 
NEWSLETTER (OVER 200 KITS LISTED!) 


American Horseshoes (2P1., Vert. Novelty Special) .. 295 
Violence Fight (2 PI., Superb Combat Action) 

Bubble Bobble (2 PI., Ex. Novelty for All Ages) ..... 250 
Midnight Resistance (2 Pl., SuperNightCommandos) . 250 
Final Fight (2 Pl., Super Street Fighting Action) .... 
Smash TV (2 PI., Fast Action Shoot'um Up) 

Captain America (2-4 Pl., ComicBookHero Action) .... 
Ninja Kids (2 P1., Cartoon Style Ninja Warriors) 

Simpsons (2-4PI., Americas Favorite Cartoon) 

Super Pool Ill (Top Pool Shark for Tables) 

Silent Dragon (2-3-4 PI., Superb Fighting Action) 
Prehistoriclsle (2PI., Jurassic Dinosaur Theme) 
Ghouls & Ghosts (2 PI., Gory GraveyardScene) 

Knuckle Bash (2 PI., Wrestling Action, New Kit) 

Block Out (2Pi., ExcellentPuzzle Teaser) 

Escape from Robot Monsters (2 Pl., Wierd & Wild!) .... 195 
Superman (2 Pi., Man of Steel w/ X-ray Vision) 

Klaxx (2PI., Excellent Puzzle Novelty Piece) 

MVP (2PI., Sega's Finest Baseball) 

Rampart (2 Pl., Medieval Fortress Strategy) 

Samurai Showdown..295 or Fatal Fury Special . 150 
Cadash (2 PI., Mystical Magical Mystery) 

Outzone (2PI., Vert. Outerspace Commandos) 

Super Street Fighter Control Panel Overlay (New!) ..... 15 


Wanted Mortal KombatPC Boards 
EXPERT VIDEO GAME REPAIR 


Bar Brain (25" in One, Color Countertop) 

Super Sprint (3 Pl., w/ SteerWheels & Gas Pedals) 

MS PacMan or Centipede Cocktail Table 

Buggie Challenge (w/SteeringWheel, Shifter& Pedal) 495 
Gals Panic (2 PI., Stripper Novelty Special) 

Little Casino Il (5 in 1 Color Countertop) 


We do Expert Conversions Se Habla 
‘nanol! 

Call Toll Free: haus 

1-800-44-Hot-Kits ¢ (1-800-444-6854) 

Ph: (916) 678-5189 ¢ Fax: (916) 678-1313 


MasterCard 





June 8-9 

First Annual Asian Amusement 
Expo, Hong Kong Convention and 
Exhibition Center. Contact W.T. 
Glasgow Inc., (708) 333-9292; FAX 
(708) 333-4086. 

June 10-12 

Expo-Diversiones ‘94, Guadalajara, 
Jalisco, Mexico. Tel. (3) 614-30-15; 
FAX (3) 647-88-39. 

June 21-23 

Amusement and Music Operators 
Association Washington Presence 
Meeting, Washington Court Hotel, 
Washington, D.C. Contact AMOA, 
(312) 245-1021; FAX (312) 321-6869. 
June 23-25 

4th Annual Exhibition for Poland. 
Contact George Herman in Cal- 
ifornia, (818) 222-6161; FAX (818) 
222-6165; or Bogden Jankowski in 
Poland, (48) 22278597; FAX (48) 
26358113. 

June 23-35 

Summer CES, McCormick Place, 
Chicago Hilton & Towers, Chicago, 
Ill. Contact Consumer Electronics 
Group, (202) 457-8700; FAX (202) 
457-4901. 

June 24-26 

Illinois Coin Machine Operators 
Association Annual Meeting, 
Lincolnshire Marriott, Lincolnshire, 
Ill. Contact ICMOA, (708) 369-2406; 
FAX (708) 369-2488. 

July 20-21 

Latin American Amusement, Mu- 
sic, and Games Expo, Exhibimex, 
Mexico City, Mexico. Contact W.T. 
Glasgow Inc., (708) 333-9292; FAX 
(708) 333-4086. 

July 21-23 

11th Annual Billiard Congress of 
America International Trade Expo, 
The Sands Expo & Convention 
Center, Las Vegas, Nev. Contact 
Frank Zdy, (619) 278-3877; FAX (619) 
268-9372. 

July 22-23 

Pennsylvania Amusement and 
Music Machine Association Annual 
Convention and Trade Show, Seven 
Springs Mountain Resort, Cham- 
pion, Pa. Contact PAMMA, (717) 
232-5322; FAX (717) 232-1544. 
August 4-6 

Salex ‘94, South America’s coin 
machine and casino exhibition, The 
Mart Center, Sao Paulo, Brazil. 
Contact Joe McManus, 44-61-624- 
3687. 


PLAY METER 


CALENDAR 


September 21-23 

Japan Amusement Machine Man- 
ufacturers Association Annual 
Trade Show. Contact JAMMA, 
Tel. 81-3593-2563; FAX 81-3581-3656. 
September 22-24 

Amusement and Music Operators 
Association Expo ‘94, San Antonio, 
Texas. Contact AMOA, (312) 245- 
1021; FAX (312) 321-6869. 
September 26-28 

World Gaming Congress & Expo, 
Las Vegas, Nev. Contact Alan 
Liebensohn, Gaming & Wagering 
Business, (212) 594-4120; FAX (212) 
223-9688. 

October 1-4 

Fun Expo, International Family Fun 
Center and Mini-Golf Show, Las 
Vegas Convention Center, Las 
Vegas, Nev. Contact Bailey Beeken, 
(914) 682-2027; FAX (914) 682-2152. 
October 5-7 

World Waterpark Symposium & 
Trade Show, MGM Grand, Las 
Vegas, Nev. Contact Patty Miller, 
(913) 599-0300; FAX (913) 599-0520. 
October 13-16 

ENADA, Italian coin machine expo, 
Rome Fair. Contact SAPAR-AGIS, 
Tel. (06) 4402718; FAX (06) 4403686. 
October 20-22 

AMOA-NDA Ist Annual Singles 
and Doubles Championships. Con- 
tact Joe Conway, (414) 476-4665; 
FAX (414) 476-8181. 

November 2-5 

International Association of 
Amusement Parks and Attractions 
76th Convention and Trade Show, 
Miami Beach, Fla. Contact IAAPA, 
(703) 836-4800; FAX (703) 836-4801. 
November 2-5 

AMOAQ International Convention 
‘94, Australia, Royal Pines Resort 
on Queensland’s Gold Coast. Tel. 
61-7-841-1021; FAX 61-7-841-1332. 
November 3-5 

National Automatic Merchandising 
Association National Convention 
and Trade Show, Georgia World 
Congress Center, Atlanta, Ga. 
Contact NAMA Convention Dept., 
(312) 346-0370. 

November 10-13 

Pinball Expo, Ramada Hotel/ 
O’Hare, Chicago, Ill. For show 
information, contact Robert Berk, 
(800) 323-3547; for exhibit infor- 
mation, contact Mike Pacak, (800) 
321-2722. L] 
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Compact Disc 
PRICE OF SELECTIONS 
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J d 3 PLAYS FOR $1.00 
7 PLAYS FOR $2.00 
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INCREASE YOUR CASHBOX 


The Rowe LaserStar’ America CD-100C 
The Fastest And Most Spectacular Display 
Of Music Merchandising Ever 

e Panoramic view of 12 CD jackets e View 12 new CDs at the touch of a button 
e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 

e Attract more and more players e Music merchandising at its very best 

e INCREASE YOUR CASHBOX e INCREASE YOUR CASHBOX 

e Increase Your Cashbox 
¢ Make It Fast, Make It Easy — Your Customers Will &= It « 


SROWE 


Whippany, NJ 07981 USA (201) 887-0400 Fax (201) 887-2851 
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inadiacin Showcase s 3S. a deluxe cabinet like no other. 
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_ OPERATOR CONVENIENCE 


Universal control panel for 1-4 players 
Fully JAMMA compatible 


+ Backlit attraction module accepts © 
_ standard decals 
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_ & Front access electronics 
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IT’S TIME FOR A VISIBLE CHANGE! 








Dimensions: 

Height: 80in. (20.3 cm) M. Atari Games Corporation 
Width: 465in. (1181 cm) @ ©75 Sycamore Drive | 
Depth: 60in. (152 cm) ATARI Milpitas, California 95035 
Weight: 660 lbs. (300 kg) GAMEs (408) 434-3700 


© 1993 Atari Games Corporation. All rights reserved. 


